.PERS.  AOVERTI8ER8  AND  AGENCIES 


...can  national  advertisers  reach  a  truly 
mass  audience.  Magazines  and  radio  and 
television  programs  tend  to  split  people 
into  groups  according  to  age^  incomes, 
sex, special  interests  and  other  factors.The 
newspaper  brings  all  people  together  in 
one  big  marketplace. 

And  in  Chicago,  the  biggest  newspaper 
marketplace  is  the  Chicago  Tribune.  It 
reaches  the  most  people,  carries  the  most 
advertising  and  sells  the  most  goods. 
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¥*000  NEWSPAPEii  MACHIN:""  CORPORA!  ^ 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17  N.Y. 


Casts  BETTER  plates,  FASTER,,, 


ADVANTAGE  OF  IN-LINE  PLATE 


SMALLER  CITY  NEWS¬ 
PAPERS  CAN  ENJOY  EVERY 


Bte,  vfltl’ 

^^perature 

is^vrater- 

9d  Arcli. 
Bpout  aad 
apiece, 


4ILJ3DITIONAL  ACCESSORIES  Vacuum  Casting:  Equipment 
with  motor  driven  vacuum  pump  •  Pump,  without 
spout  •  Pneumatic  Pumping:  Device  •  Double-pag^e 
Mechanism  •  Foot  Switch  for  Vacuum  Controls. 


CASTING  AND  FINISHING  AT  A 
PRICE  THA'f  INVITES  COMPARISON. 


FEATUJEIES  WHICH  DISTINGUISH  THE 
NEW  standard  pony  AUTOPLATE 


•  Plate  Lifter  with  Spring  Follow-up 

•  Rigid,  One-Piece  Frame  for  Shaving  Arch 

•  Removable  Chip-Pan 

•  Improved  Knife  Bar  Arrangement 


•  Imprpy^^  Afch  Construction 

•  New  Cooling  ^nd  Drying  Stand 

•  Modern,  Efficient  V-Belt  Drive 

•  Thermostatic  Water  Controls 


MA  0»  ^RES&ROOM.  REei...-OOM  AND  SlERtOTVPE  t  (J  a  i  r  ••  C  . ,  T  FOR  A  CE 
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U.  S.  Air  Force  Snark  Intercontinental 
Guided  Missile.  Range  5,000  miles. 


It's  Loaded 

With  buying  power... 

THE  INDIANAPOLIS  AREA* 


You  don’t  need  radar  to  track  your  results  in  Indianapolis  .  .  .  the  'fire  your  sales  messages  at 
area  where  retail  sales  are  orbiting  a  healthy  15.9  per  cent  above  THIS  rich  45-COUNTY  target 
the  national  average.! 

And  it’s  no  wonder  when  you  realize  that  metropolitan  Indian¬ 
apolis  ranks  13th  among  all  cities  over  650,000  in  effective  buying 
income  per  household,  and  8th  in  retail  sales  per  household. 

Get  your  sales  program  on  the  launching  pad  in  this  rich  45- 
county  area  .  .  .  using  The  Star  and  The  News  .  .  .  the  media  that 
get  results.  Write  for  full  details. 

t  Sales  Management,  Survey  of  Buying  Power,  1959 
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Population:  2,152,000 

f  Income:  $3,823,053,000 

Retail  Sales:  $2,466,255,000 
Coverage:  54.9%  By 

The  Star  and  The  News 


STAR 
NEWS 


Morning  k  Sunday 


Evaning 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


editor  8c  publisher  for  Augurt  1,  1959 


EDITOR  &  PUBLISHER  CALENDAR 


AUGUST 

2-4 — Texas  Daily  Newspaper  Assoclaflon,  Western  Hills  Hotel,  Fort  Wortli, 
Tex. 

9- 11 — SNPA  Mechanical  Conference  (Eastern  Division),  Dinkier  Pljja 

Hotel,  Atlanta,  Ga. 

10- 15 — International  Photo  Engravers  Union  of  North  America,  Ambassador 
Hotel,  Los  Angeles. 

12-14 — National  Federation  of  Press  Women,  Multnomah  Hotel,  Portland, 
Ore. 

12- 15— AP  Managing  Editors  Association,  Olympic  Hotel,  Seattle,  Wash. 

13 —  American  Press  Institute  Managing  Editors  Alumni,  breakfast,  Olympic 
Hotel,  Seattle,  Wash, 

15-21 — International  Tyfxjgraphical  Union,  Philadelphia. 

19 — Montana  AP  members,  Yellowstone  Park. 

19-22 — Theta  Sigma  Phi,  Golden  Anniversary,  Seattle,  Wash. 

23-26— Western  Classified  Advertising  Association,  Vancouver,  B.  C. 

25-29 — Association  for  Education  in  Journalism,  University  of  Oregon, 
Eugene. 

27-29 — National  Scholastic  Press  Association,  Mayflower  Hotel.  Washington 
D.C. 

29- 30 — Carolinas  Press  Photographers  Association,  Myrtle  Beach,  South  Car. 

30- Sept.  2 — New  England  AP  News  Executives  Association,  Griswold. 
Groton,  Conn. 

3 1 - Sept.  2 — New  England  Association  of  Circulation  Managers,  Mount 
Washington  Hotel,  Bretton  Woods,  N.  H. 


EverywherCf 

men  who  discover  and  attack 
new  markets 

read  The  Wall  Street  Journal 


THE  WAU  STREET  JOUBNAL 


SEPTEMBER 

10- 13 — New  York  State  Publishers  Association.  Whiteface  Inn,  Whitefaca 
New  York. 

11- 13 — Iowa  Dally  Press  Association  news  and  advertising  clinic.  Hotel 
Savery,  Des  Moines. 

12 -  UPl  Editors  of  Pennsylvania.  Bedford  Springs  Hotel,  Bedford,  Pa. 

12- 13 — Ohio  Newspaper  Classified  Clinic,  Columbus. 

13- 15 — Pennsylvania  Newspaper  Publishers'  Association  Classified  Clinic, 
Lawrence  Hotel,  Erie,  Pa. 

14- 17 — International  Labor  Press  Association,  Sir  Francis  Drake  Hotel,  San 
Francisco. 

16- 18 — Advertising  Media  Credit  Executives  Association,  Royal  York  Hotel, 
Toronto. 

17- 21 — New  York  Press  Association,  The  Concord,  Kiamesha  Lake,  N.  Y. 

18- 19 — Interstate  Advertising  Managers  Association,  Hotel  Gettysburg, 
Gettysburg,  Pa. 

18- 19 — Wisconsin  Newspaper  Advertising  Executive*  Association,  Meade 
Hotel,  Wisconsin  Rapids. 

19- 20 — Minnesota  AP  newspaper  meeting.  New  Ulm. 

20- 21 — Midwest  Newspaper  Advertising  Executives  Association,  Hotel  Presi¬ 
dent,  Kansas  City,  Mo. 

20-22 — Central  States  Circulation  Managers'  Association,  Van  Orman  Hotel, 
Fort  Wayne,  Ind. 

25 — Editors'  Short  Course,  University  of  Minnesota,  Minneapolis,  Minn. 

25- 27 — Pacific  Newspaper  Mechanical  Conference,  U.  S.  Grant  Hotel,  San 
Diego,  Calif. 

26 —  Editors  Day,  University  of  North  Dakota.  Grand  Forks,  N.  D. 

26- 27 — Indiana  Associated  Press,  Indiana  University,  Bloomington. 

27- Oct.  2 — Food  Editors  Conference,  Drake  Hotel,  Chicago. 

28 -  Canadian  Press  Executive  Committee,  Fort  Garry  Hotel.  Winnipeg. 

28 — E&P  ROP  Color  Awards  luncheon,  Biltmore  Hotel,  New  York. 

28— 30 — Southern  Newspaper  Publishers  Association,  Arlington  Hotel,  Hot 
Springs,  Ark. 

29 —  Newspaper  Advertising  Seminar,  New  York. 

30 —  Canadian  Press  Board  of  Directors,  Fort  Garry  Hotel.  Winnipeg. 

OCTOBER 

3 —  UPl  Illinois  Newspaper  Editors  Association,  Champaign.  III. 

4- 6— National  Newspaper  Promotion  Association,  Southern  Region  Promo¬ 

tion  Workshop,  Captain  Shreve  Hotel,  Shreveport,  La. 

6- 8 — Inter  American  Press  Association,  San  Francisco. 

7- 10 — National  Conference  of  Editorial  Writers,  Toledo,  Ohio. 

8- 9 — Interstate  Editorial  Association,  Mayfair  Hotel,  Sioux  City,  Iowa. 

10- 11 — North  Dakota  AP  newspapers,  Bismarck. 

11 —  California  Newspaperboy  Foundation,  Miramar  Hotel,  Santa  Barbara. 
11-13 — California  Circulation  Managers'  Association,  Miramar  Hotel,  Santa 

Barbara. 

11-17 — Society  of  American  Travel  Writers,  San  Juan,  Puerto  Rico. 
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[YOU  DIG  OF  -THIS 
FINE  REPORT  ? 


It  is  never  too  late  to  start  a  file  of  valuable  E&P 
information  and  it  may  pay  off  sooner  than  you 
think.  Clip  and  mail  this  coupon.  It  means  money 
in  the  bank — for  you! 
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NOTEWORTHY  1 
NEWSBEAT#8 

An  obituary  can 
be  a  great  piece  in 
fine  writing.  Such 
was  the  case  when 
Konrad  Bercovici 
opened  his  heart  to 
tell  the  world  what 
he  knew  from  first-  | 
hand  experience 
about  his  old  and 
dear  friend, 

Constantin  Brancusi. 

If  you  missed 
this  column,  we* 11 
gladly  send  it  free 
as  an  example  of 
the  kind  of  article 
that  can  enrich  your 
coverage  of  world 
events . 

This  sample  is 
not  offered  as  a 
"scoop,”  but  rather 
as  a  Spadea  evalua-= 
tion  of  an  event  and 
how  it  can  add  depth 
and  variety  to  your 
editorial  content. 

For  six  years, 

40  newspapers  have 
learned  the  value  of 
this  special  service. 

Get  your  readers 
to  spend  more  time 
with  your  newspaper 
by  offering  them, 

"FOR  THE  RECORD." 


SPADEA  SYNDICATE,  INC 


Stirling  Spadea 
Sales  Manager 
120  West  31st  Street 
New  York  City  1,  N.Y. 
LOngacre  5-0478 
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H  APPY  HEADLINES  (or  Otherwise)  remembered  by  readers: 

Bert  Gumpcrt.  New  York  Post:  “One  of  the  best  was  ‘It  Works’  on 
success  of  the  Salk  vaccine  in  the  Post.  But  the  very  best  of  all  time. 
T  think,  must  be  credited  to  some  punning  genius  on  the  New  York 
World-Telegram  &  Sun  copydesk  who  put  this  head  on  Judy  Garland’s 
marriage  to  Dave  Rose:  ‘Now  She’s  a  Garland  of  Rose’s.’  Another  classic 
of  years  before  I  was  born  in  a  Cincinnati  paper  about  the  hanging  of  a 
murderer:  ‘Jerked  to  Jesus.’” 


mtwtf| 

The  RED  BANK 

REGISTER 

PUBLISHING  DAILY 

Starting  September  1st 


AI  G.  Smith.  Press  Relations  Manager,  Owens-Illinois,  Toledo, 
Ohio:  “Judge  Ben  B.  I.indsay  tried  to  interrupt  a  sermon  in  the 
C.athedral  of  St.  John  the  Divine  in  whieh  he  was  heing  denounced 
for  his  comoanionate  marriage  views.  .4  near  riot  ensued  and  the 
Netc  York  World's  head  said:  ‘Lynch  Him!’  Shouts  Woman  In 
r^ithedral.” 

Ken  Simendinger,  Henry  J.  Kaufman  &  .Associates,  Advertising,  Wash¬ 
ington:  “An  American  woman  visited  a  woman’s  outdoor  john  in  London 
(they  call  it  a  loo)  while  her  husband  stood  guard  outside.  The  door 
stuck,  the  woman  shouted,  but  her  husband  had  wandered  out  of  ear¬ 
shot.  The  gal  attempted  to  climb  over  the  top,  spun  and  fell,  breaking 
her  ankle  but  causing  enough  ruckus  to  be  rescued.  I  was  a  deskman 
on  the  W ashington  Daily  News  at  the  time  and  tipped  my  hat  in 
admiration  to  a  rival,  the  Washington  Post  &  Times-Herald,  whose  head 
read:  ‘What  Does  She  Do,  Not  Sit  and  Stew  When  I.ady’s  Firmly  Locked 
in  Loo.’ 


Monday  thru  Friday 
Evening  Editions 

Acknowiedged  leader  in  its 
fieid,  the  “Register"  has  bea  ^ 
pubiished  for  more  than  N 
years  as  a  weekiy.  17J8S, 
ABC  Mar.,  1958,  with  an  aver¬ 
age  of  65  pages  per  issue.  Rk 
“Register"  serves  the  rich  Red 
Bank-Middietown  area  in  nortb- 
em  Monmouth  County  with 
more  than  3  to  1  margin  over 
any  other  New  Jersey  news¬ 
paper! 


Robert  M.  Hitt  Jr.,  Editor,  Charleston  (S.  C.)  Erening  Post: 
“Norman  Isaacs,  now  of  I.ouisvilIe,  formerly  of  St.  Ixtuis,  tells  it 
that  Jon  Lindbergh  was  in  a  St.  Ixvtiis  bospital  and  the  arrival  of 
his  famous  father  was  heralded  with  a  bulldog  streamer  by  the 
St.  Louis  Star-Times:  ‘Lindbergh  I.ands,  Hurries  To  Jon.’  The 
Charleston  Evening  Post  a  few  years  hack  innocently  pulled  a 
parallel.  When  Otto  John  returned  to  W'est  Germany  after  fleeing 
to  the  other  side  of  the  Curtain,  the  German  Parliament  was 
thrown  into  an  uproar.  W'e  announced :  ‘German  Socialists  Win 
Fight  For  .Special  Session  On  John.’  ’’ 


RALPH  R.  Ml'LLtGAN 
National  Representative 
HI  E.  44th  St.,  New  York  17,  S,  V 
OX  7-08tl 
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Tony  Bland.  Sports  Editor,  Rutland  (Vt.)  Herald:  “When  Louis  Arm¬ 
strong  refused  to  tour  Russia  because  he  heard  Negroes  were  discrimi¬ 
nated  against  there.  Bill  Dexter,  assistant  night  editor  of  the  Herald, 
headlined  the  story:  ‘Ole  Satchmo  Blows  Blue  Note  On  Free  Ride 
Through  Reds.’  The  New  York  Daily  News  headlined  a  story  on  women 
wearing  falsies  on  their  backsides:  ‘Falsies  Go  Aft;  Pop  Up  With  Stern  ; 
Look.’  ”  j 

Bouihac  Hamilton,  W'ashinglon  Bureau  Chief,  Portland  Oregon  I 
Journal:  “W^hen  the  paper  had  been  overburdened  with  publicity  ^ 
fop  the  world  premiere  of  the  movie,  ‘So  Red  the  Rose’  and  when 
the  University  of  North  Carolina  was  knocked  out  of  a  Rose  Bowl 
hid  bv  a  defeat  by  Duke  University,  the  late,  great  Anthony  J. 
McKevIin,  while  sports  editor  of  the  Raleigh  (N.  C.)  News  and 
Observer,  ran  this  eight-column  job  in  fat  type:  ‘So  Blew  The  ‘ 
Rose.’  ’’  j 

Harold  V.  Lauth  Jr.,  PR.  Milk  Industry  Foundation,  Washington: 
“In  .April,  the  AP  and  UPl  (juoted  Hubert  Garrecht,  president  of  the  j 
Milk  Industry  Foundation,  as  saying  dairymen  might  sell  more  milk  if 
a  way  could  be  found  to  ‘make  it  a  little  more  sinful.’  Of  the  many  | 
excellent  heads  on  this  piece,  my  favorite  was  that  of  the  Portland  ' 
(Me.)  Express:  ‘Didn’t  Cleopatra  Bathe  In  It?’  Other  notable  heads: 
Nashville  Tennessean:  ‘Put  It  In  Fifths.’  Tallahassee  (Fla.)  Democrat:  \ 
‘Sin-Tillating?’  Dover  (Dela.)  State  News:  ‘How  .About  Milk  Bars?’  j 
Little  Rock  (Ark.)  Democrat,  ‘Put  Taboo  in  Moo?’  Portland  Oregon 
Journal:  ‘If  Milk  Needs  Sin,  Spike  It.’  San  Rafael  (Calif.)  Independent 
Journal:  ‘They  Might  Advertise  It  In  Low  Dives.’  Louisville  (Ky.)  Times: 
‘Dairymen  Should  Try  Bottling  in  Bond.’  Big  Spring  (Texas)  Herald: 
‘So,  Feed  the  Cow  Yeast  With  Grain.’  St.  Cloud  (Minn.)  Times:  ‘Why 
Not  Milk  Speakeasies?’  Detroit  Times:  ‘Moo-Shine  Needed?’  Pittsburgh 
Press:  ‘Milk’s  Past  Too  White,  He  Complains.’” 
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with  METRO 
NEWSPAPER  SERVICE 


Including  Mniro’t  idno 
pocknd  PIUS  BUSINESS, 
which  comet  with  every  edi¬ 
tion.  Write  ut  or  otk  our 
repretenlotive  to  show  you 
these  other  proven  linage 
building  tervicet: 

•  Mtlra  DteertatM  Start  SmvIm 
e  Fashiaa  tminr  Strvict 

•  Crtaltr  Salt*  Sarvirt 

•  Matra't  Syarial  Sacliaat 
e  Mtiia't  laak  at  HtaCiaft. 

.  .  .  And  many  other  tuppla- 
memory  tervicet  that  mton 
PIUS  BUSINESS  for  your^ 
Newtpoperl 


.SURPLUS  EQUIPMENT? 


T 
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Harold  WTnerip,  City  Desk,  Quincy  (Mass.)  Patriot  Ledger: 
“W^hen  a  woman  mistook  a  life  buoy  for  a  person  in  distress  at 
Nantasket  beach  and  called  a  police  ambulance,  our  paper  headed 
it:  ‘Buoys  Will  Be  Buoys.’’’  Over  a  holiday  travel  story,  Cjirl 
Scrivener  of  the  Patriot  I.edger  wrote:  ‘Highways  Hum.’  When 
(ien.  Ne  W'^in  succeeded  U  Nu  as  premier  of  Burma,  the  head  was: 
‘Nu  Out;  Win  In.’  Twenty  years  ago  a  women’s  club  asked  theaters 
to  stop  showing  films  featuring  divorced  actors  nr  actres.ses  and 
the  New  York  World-Telegram  headed  it:  ‘They’ll  Gel  Tired  ()f 
Shirley  Temple.’  ” 


NEED  EQUIPMENT? 


USE  E&P 
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in  the  rich;  at-home-reading  N.  Y.-N.  J.  market 

4  newspapers  reach 
2,000,000  suburbanites 

with  daily 

FULL  Rop  COLOR 

THE  JERSEY  JOURNAL  LONG  ISLAND  PRESS 

NEWARK  STAR-LEDGER  LONG  ISLAND  STAR-JOURNAL 
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jersey  city,  new  jersey  represented  NATIONALLY  BY  MOLONEY.  REGAN  A  SCHMIH.  INC. 

Editor  &  publisher  for  August  1,  1959 


5 


editorial 

Freedom  of  Info  vs  Veto 

week  President  Eisenhower  signed  into  law  the  foreign  aid 
bill  hut  stipulated  that  he  is  not  bound  by  the  three  amend¬ 
ments  requiring  disclosure  of  information  about  expenditures. 

Tt  is  difficult  to  justify  his  action  with  this  statement  he  made  a 
year  ago:  “A  strong  society  of  free  men  must  be  kept  fully  informed. 
Liberty  can  flourish  only  in  the  climate  of  truth.” 

TTie  three  amendments  rejected  by  the  President  included  one 
requiring  that  all  information  about  expenditures  asked  for  by  the 
General  Accounting  Office  and  congressional  committees  shall  be 
made  available.  Another  implemented  the  first  by  requiring  reports 
to  be  furnished  ujx>n  request.  The  third  would  make  national  security, 
rather  than  executive  privilege,  the  test  for  withholding  mutual  aid 
information. 

Obviously,  it  is  the  latter  that  has  aroused  the  animosity  of  the 
Executive  Department — it  is  a  threat  to  the  principle  of  executive 
privilege  behind  which  executive  departments  can  operate  unexf>osed. 

When  Congress  endorses  a  principle  .such  as  foreign  aid  and  ap¬ 
propriates  money  for  it  with  a  proviso  that  it  wants  to  know  how 
the  money  is  spent,  it  should  be  forceful  with  a  two-thirds  majority 
vote. 

If  a  strong  society  of  free  men  wants  to  be  fully  informed,  as  Presi¬ 
dent  Eisenhower  says  it  must  be,  and  makes  the  demand  for  certain 
information  through  its  elected  representatives,  can  the  government 
legitimately  refuse? 


Equal  Time  Bill 

^I^he  feeling  appears  to  be  unanimous  in  the  House  and  Senate 
-■-  that  the  recent  ruling  of  the  Federal  Communications  Commission 
with  respect  to  equal  time  is  ridiculous.  FCC  declared  in  February 
that  the  equal  time  rule  applied  to  news  broadcasts  as  well  as  other 
programs.  Under  this  ruling  it  would  have  taken  an  electronic  com¬ 
puter  to  figure  the  distribution  of  equal  time  allowances  to  political 
candidates  who  figuretl  in  the  news  coverage  by  broadcast  media 
of  national  Democratic  and  Republican  conventions. 

A  bill  setting  the  FCC  straight  and  declaring  news  broadcasts  off 
limits  to  equal  time  claimants  has  passed  the  Senate  and  is  awaiting 
House  action  having  been  approved  in  committee.  Fast  action  is 
needed.  Sup|x>sing  Vicepresident  Nixon  was  an  avowed  candidate  for 
office  at  this  moment.  Televised  reports  of  his  trip  to  Russia  could 
be  met  wdth  demands  for  equal  time  by  political  opponents  under 
the  FCC  rule.  The  situation  is  intolerable. 


Newsprint  Consumption 

^  I  ^he  consumption  of  newsprint  in  the  U.S.  for  the  first  six  months 
of  1959  is  at  a  record  rate  exceeding  the  pace  set  in  the  boom  year 
of  1957.  It  is  being  consumed  at  7,000,000  tons  per  annum. 

It  is  interesting  to  note  the  accuracy  of  forecasts  prepared  for  the 
American  Newspaper  Publishers  Association  back  in  1951  which  said 
U..S.  newsprint  consumption  would  approximate  7,000,000  tons  by 
1960.  In  1957  the  figure  was  revised  upward  to  7,500,000  tons  for  1960. 
The  1965  figure  was  put  at  8,600,000  tons. 

North  American  mills  are  at  present  producing  at  a  record  rate 
to  supply  this  demand  which,  if  the  forecasts  are  correct,  will  in¬ 
crease  by  another  1,100,000  tons  per  year  in  the  next  six  years. 


ff'al/e  worthy  of  God,  who  hath  rdul 
you  unto  His  Kingdom  and  glory^l’ 
Thessalonians  11;  12. 
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Big  Isle  GOP  Candidates  Blame  Demo¬ 
crats  for  Texas.  —  Honolulu  (Hawaii) 
Star-Bulletin. 

• 

Castro  To  Play  Baseball  With  His 
Supporters.  —  Springfield  (Ohio)  Daily 
News. 

• 

77  Synthetic  Men  Off  Job  Today.  — 
Waterbury  (Conn.)  American. 

• 

Searchers  Find  Cktrpse  Hunting  For 
Lost  Boy.  —  Altoona  (Pa.)  Mirror. 

• 

Limps,  Crawls  8  Miles  Over  Dessert 
For  Help.  —  Davenport  (Iowa)  Morn¬ 
ing  Democrat. 
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INSULT  OR  PRAISE? 

We’re  still  trying  to  figure  out  if  we 
were  insulted,  or  praised,  and  if  perchance 
there  is  a  moral  in  what  occurred  to  one 
of  our  staff  recently  on  Capitol  Hill. 

News  Associates,  Inc.,  was  born  a  year 
ago  by  a  group  of  us  from  the  old  INS 
Washington  bureau  after  INS  disappeared 
in  the  “merger”  with  UPI.  Since  then,  we 
have  found  ourselves  veering  more  and 
more  into  audio,  “live  radio”  news  cover¬ 
age  for  radio  and  television  stations 
throughout  the  United  States. 

We  have  grown,  thanks  be  to  some  hard 
work,  and  now  have  several  members  on 
our  staff  who  got  their  start  in  radio-TV 
news. 

We  still  have  the  feeling  that  integrity 
in  news  means  just  that,  whether  one 
covers  for  a  New  York  Times,  or  WNEW; 
the  Boston  Herald-Traveler,  or  WHDH. 
And  an  honest  reporter’s  job  in  audio 
news,  working  with  a  tape  recorder,  bat¬ 
tery,  portable,  is  just  as  exacting,  just  as 
demanding  as  working  with  paper  and 
pencil. 

So,  we  try  to  cover  Washington  as  fully 
and  as  thoroughly  as  possible,  with  the 
emphasis  on  maintaining  the  finest  stand¬ 
ards  of  hard  working,  aggressive,  and  in¬ 
telligent  news  coverage  which  so  long  has 
marked  newspapers. 

Thus,  it  was  with  no  little  surprise  that 
one  of  our  staff  returned  from  the  Hill  the 
other  day  with  the  announcement  that: 
“So,  this  guy  in  the  Press  Gallery  says 
to  me:  ‘What’s  with  you  folks?  You  act 
like  wire  service  men  in  covering  the 
news.’  ” 

We’re  sure  he  did  not  mean  that  as  an 
insult,  but  it  did  seem  odd  to  be  compared 
with  a  wire  service  when  one  simply  is 
doing  a  good  job.  Or,  is  good  coverage 
such  a  rarity  in  radio-TV  news?  (If  we 
did  think  so  once,  we  don’t  now.) 

I.  Herbert  Cordon 

Chief  of  Bureau, 

News  Associates,  Inc. 

Washington,  D.  C. 


OUR  75th 

When  a  man  is  proud  of  the  business 
he’s  in  he’s  likely  to  wax  sentimental  over 
its  major  anniversaries  and  milestones. 
Thus,  I  found  the  75th  anniversary  edition 
of  EDITOR  &  PUBLISHER  a  pure  delight. 

Bob  Considine 

New  York  , 

*  »  * 

I  certainly  enjoyed  reading  John  Faber’s 
article  on  “Ten  Memorable  Photos.”  It 
was  a  most  interesting  and  revealing  article 
and  I  hope  that  it  is  read  by  press  photog¬ 
raphers. 

Jim  Robbins 

Graflex,  Inc., 

Rochester,  N.  Y. 

*  *  ♦ 

It’s  an  exceptionally  fine  stint.  It  is  one 
of  those  pieces  that  go  into  the  reference 
library  with  an  admonition  to  readers: 
“Do  Not  Remove  from  This  Room!” 

Neil  J.  Bulger 

Sunday  Editor, 

Waterbury  (Conn.)  Republican 
*  *  * 

It  is  an  outstanding  achievement.  I  send 
sincere  thanks,  not  only  for  what  you  have 
done  in  this  fine  effort,  but  in  the  services 
you  render  throughout  the  year  to  the 
newspaper  publishing  business.  Seldom 
have  I  seen  so  many  good  facts  concerning 
the  strength  and  values  and  important 
points  of  the  newspaper  industry  gathered 
in  one  publication,  let  alone  so  many  in¬ 
teresting  episodes  of  the  past  to  inspire 
those  working  in  our  industry  to  greater 
confidence  and  greater  achievements. 

Russell  W.  Young 

Ad/ertising  Manager, 

Seattle  (Wash.)  Times 


CARTOON  IDEA  OF  THE  WEEK  ....  An  American  Salesman  In  Moscow 


back  to  the  old  selling  game  'WE  HOPE  TO  CLEAR  THE  AIR'  CAN  HE  GET  THROUGH  TO  HIM?  GIVE  IT  THE  OLD  'HARD  SELL,'  DICK 

Whitman,  Stockton  Record  Alexander,  Philadelphia  Bulletin  Grant,  Oakland  Tribune  Hubenthal,  Hearst  Newspapers 
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New  1959  Facts  on 

200  Blue  Chips- 

Paine,  Webber’s  1959  Edition  of 
Heirloom  Stocks,  contains  thumb* 
nail  sketches  and  essential  earn* 
mgs,  dividend  and  full  1958  price 
range  information  on  200  stocks 
which  have  paid  dividends  every 
year  for  the  past  29  to  175  years. 

For  your  free  copy,  write t 
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is  part  of  the  week-in,  week-out  advertising 
Paine,  Webber,  Jackson  &  Curtis  runs  in  The 
New  York  Times.  Paine,  Webber  are  members  of 
the  principal  stock  and  commodity  exchanges. 
They  schedule  at  least  one  advertisement 
every  week  of  the  year  in  The  Times,  and 
occasionally  on  a  more  frequent  basis. 

PRODUCED 

THIS 

RESULT 

Reasons  for  this  consistent  use  of  The  Times? 
The  Times  builds  better  business,  says 
Advertising  Manager  Luttrell  Maclin.  “On  a 
cost-per-inquiry  basis  . . .  and  the  quality  of 
the  people  who  respond.  The  Times  is  read  by 
people  who  matter  -  the  kind  who  make  profitable 
investment  customers  for  us."  Here  is  another 
example  why  today,  as  always,  it  pays  to  advertise 

IN  THE 
NEW  YORK 
TIMES 

first  in  advertising  in  the  world's  first  market 
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President  Blocks  Free 
Flow  of  News  2  Times 


f  Ike  Rejects  Information 

9 

I  Amendments  to  Foreign  Aid 

Bv  James  J.  Butler 


I  Washington 

I  The  free  flow  of  information 
has  been  dammed  at  two  more 
points  by  White  House  moves 
S  which  President  Eisenhower 
j*  personally  engineered. 

■  Employing  what  protesting 
Congressmen  say  is  a  species 
of  the  “item  veto”  which  Ike 
and  predecessors  have  asked  for 
and  have  been  denied,  the  Presi¬ 
dent  approved  the  foreign  aid 
authorization  bill  with  the  state¬ 
ment: 

“I  have  signed  this  bill  on  the 
express  premise  that  the  three 
amendments  relating  to  disclos¬ 
ure  are  not  intended  to  alter 
and  cannot  alter  the  recognized 
constitutional  duty  and  power 
of  the  Executive  with  respect 
to  the  disclosure  of  information, 
documents  and  other  materials.” 

Arnisaiion  Dismissed 

And  the  President,  through 
an  aid,  dismissed  the  accusation 
that  blocking  of  access  to  in¬ 
formation  may  be  used  as  a 
coverup  for  inefficiency  or  mis¬ 
conduct.  This  exchange  resulted 
from  a  press  conference  ques¬ 
tion  directed  to  the  President 
by  Clark  Mollenhoff  of  Cowles 
Publications.  The  reporter  cited 
statements  by  Members  of  Con¬ 
gress  implying  that  secrecy  reg- 
ulations  have  the  ulterior  pur- 
I  pose  of  hiding  wrongdoing.  At 
Ike’s  heated  suggestion,  Mr.  Mol¬ 
lenhoff  placed  the  question  in 
writing,  including  the  portion 
which  evidently  angered  the 
[  Chief  Executive:  “Do  you  feel 
you  have  an  executive  responsi¬ 
bility  to  carry  out  the  law  in 
line  with  the  Controller  Gen¬ 
eral’s  views?” 

i  The  foreign  aid  bill  amend- 
(  ments  rejected  by  the  President 

1  included  one  requiring  that  all 
information  about  expenditures 
nsked  for  by  the  General  Ac¬ 
counting  Office  and  congressional 
committees  shall  be  made  avail¬ 


able.  Another  amendment  im¬ 
plemented  the  first  by  requiring 
that  reports  shall  be  funiished 
on  request.  The  third  would 
make  national  security,  rather 
than  executive  privilege,  the  test 
for  withholding  mutual  aid  in¬ 
formation.  By  its  terms,  the 
White  House  could  withhold  in¬ 
formation  harmful  to  the  secur¬ 
ity  of  the  United  States,  but  on 
no  other  basis. 

In  enacting  these  amendments, 
Congress  was  striking  back  at 
refusal  of  the  International  Co¬ 
operation  Administration  to  re¬ 
lease  evaluation  reports  on  Laos, 
one  of  the  Southeast  Asian  na¬ 
tions  receiving  foreign  aid.  ICA 
said  the  reports  are  confidential 
and  contain  personal  opinions 
intended  for  the  ICA  director 
alone. 

(UinigreMM  Ignored 

The  President  said  he  was  ig¬ 
noring  the  congressional  action 
insofar  as  it  relates  to  flow  of 
information  because,  he  said,  any 
other  construction  would  raise 
grave  constitutional  questions 
under  the  separation  of  powers 
doctrine. 

“In  this  connection,”  Ike 
wrote,  “I  am  constrained  to  em¬ 
phasize  once  agrain  that  it  is 
established  policy  of  the  Execu¬ 
tive  Branch  to  provide  Congpress 
and  the  public  with  the  fullest 
possible  information  consistent 
with  public  interest.” 

Mr.  Eisenhower  was  repre¬ 
sented  by  Gerald  D.  Morgan  of 
the  White  House  staff  as  ad¬ 
hering  to  a  position  he  an¬ 
nounced  last  year  which,  again, 
turned  on  the  doctrine  of  separ¬ 
ation  of  powers.  The  reply  to 
the  newsman  was  signed  by 
Morgan  and  consisted  almost 
wholly  of  a  copy  of  a  letter  sent 
in  1957  to  Rep.  Clair  Hoffman, 
Michigan  Republican. 

Mr.  Mollenhoff  said:  “The 
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President’s  failure  to  answer 
the  question  which  I  asked  orally 
and  in  writing  shows  lack  of 
understanding  of  the  issue  in¬ 
volved,  or  misunderstanding  of 
what  is  meant  by  democratic 
government. 

Truman’s  Order 

“Mr.  Truman,”  he  continued, 
“issued  an  order  saying  Con¬ 
gress  may  not,  except  in  special 
circumstances,  have  access  to 
personnel  records  of  government 
employees.  Vice  President  (then 
Senator)  Nixon  took  the  floor 
of  the  Senate  and  attacked  the 
action  as  violative  of  the  Con¬ 
stitution  of  the  United  States. 
Bill  Rogers  (Attorney  General 
William  P.)  and  even  Gerald 
Morgan  have  publicly  seconded 
the  objection  made  by  Nixon.” 

The  Morgan  letter  to  Mollen¬ 
hoff  quoted  the  President  as  sup¬ 
porting  the  thesis  that  the  pub¬ 
lic  should  have  all  information 
that  departments  and  agencies 
can  “properly  make  available.” 

“However,”  he  said,  “the  pub¬ 
lic  interest  also  demands  order 
and  efficiency  in  the  operation  of 
these  departments  and  agencies. 
And  in  my  judgment  the  public 
is  not  necessarily  served  by  di¬ 
vulging  the  advice,  suggestions 
or  recommendations  which  sub¬ 
ordinate  employees  periodically 
make  to  their  superiors. 

Advisory  Tool 

“In  this  connection,  recom¬ 
mendations  of  inspectors  general 
have  been  a  most  useful  advisory 
tool  in  administering  the  mili¬ 
tary  departments;  and  historic¬ 
ally,  recommendations  and  other 
advisory  matter  in  such  reports 
have  not  been  released.  I  think 
this  practice  is  a  correct  one,  and 
is  in  the  best  interest  of  the 
Nation.” 

The  President  showed  his 
anger  at  his  press  conference 
July  29  and  told  Mr.  Mollenhoff 
to  sit  down  after  the  reporter 
asked  him  about  the  administra¬ 
tion’s  policies  on  release  of  in¬ 
formation.  It  was  the  second 
time  the  President  has  spoken 
sharply  to  the  reporter  in  re¬ 
cent  weeks. 


Mr.  Mollenhoff  told  the  Presi¬ 
dent  that  the  House  acted  to 
shut  off  funds  to  the  Interna¬ 
tional  Cooperation  Administra¬ 
tion  unless  certain  reports  on 
the  foreign  aid  program  were 
made  available  to  the  public. 
The  reporter  asked  if  the  Presi¬ 
dent  felt  this  was  a  personal 
criticism  and  inquired  if  the  ad¬ 
ministration  would  change  what 
he  called  its  “secrecy  policies.” 

Knit  Brows 

The  President  reddened  and 
knit  his  brows.  He  replied  that 
Mollenhoff  began  his  question 
by  stating  a  premise  which  was 
not  true.  When  the  reporter 
began  to  rise  to  explain  the 
question,  the  President  bluntly 
told  him  to  please  sit  down. 

President  Eisenhower  went  on 
to  say  that  no  administration 
had  gone  farther  than  his  in 
making  public  information  that 
should  not  be  kept  confidential 
in  the  interest  of  national  se¬ 
curity.  He  referred  to  the 
House  action  indirectly  as  an 
invasion  of  the  executive’s  re¬ 
sponsibility  and  probably  uncon¬ 
stitutional. 

• 

Ike  Host 
At  Another 
Press  Party 

Washington 

The  second  of  President 
Eisenhower’s  series  of  “friends 
in  for  dinner”  socials  at  the 
White  House  proved  to  be  more 
restrictive  than  the  first :  the 
“Authoritative  source”  having 
been  laid  at  rest,  Monday  eve¬ 
ning’s  guests  were  placed  under 
strict  censorship. 

The  July  20  dinner  with  Ike 
as  host  provided  stories  for  press 
association  men  and  other  cor¬ 
respondents  regularly  assigned 
to  cover  the  White  House.  Last 
Monday,  the  12  invited  diners 
emerged  so  thoroughly  briefed 
on  the  requirement  of  silence 
that  several  refused  to  give  fel¬ 
low  reporters  their  names,  admit 
they  had  been  in  the  President’s 
company  —  or  even  tell  what 
was  on  the  menu. 

XITiat’s  Your  Name 

One  waiting  reporter  of  long 
Washington  experience  and  ac¬ 
quaintance  in  the  craft,  re- 
(Continued  on  page  51) 
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2  Chicago  Papers 
Plan  Single  Plant 


Chicago 

Plans  for  printing  the  Chicago 
Sun-Times  and  the  Chicago 
Daily  News  in  the  same  plant, 
the  new  Sun-Times  Building,  are 
going  forward  under  the  direc¬ 
tion  of  Marshall  Field  Jr.,  presi¬ 
dent  of  Field  Enterprises,  Inc. 

Field  Enterprises  purchased 
the  Daily  News  from  John  S. 
Knight  early  this  year.  (E&P, 
Jan.  10,  page  9). 

As  a  vital  part  in  the  publica¬ 
tion  of  the  morning  and  evening 
newspapers  from  the  same  plant, 
a  two-year,  $6,000,000  press  ex¬ 
pansion  program  to  provide  one 
of  the  largest  and  most  modem 
newspaper  pressrooms  was  an¬ 
nounced. 

The  program  involves  con¬ 
struction  and  installation  of  22 
new  Goss  “Headliner”  press 
units,  20  new  “superimposed” 
four-color  units  and  other 


R.  C.  Corlett,  president  of 
Goss,  said  the  Field  newspapers’ 
pressroom  will  be  “unique”  in 
that  it  will  be  “the  only  large 
installation  in  the  country  which 
will  be  capable  of  producing 
both  tabloid  and  broad  sheet 
newspapers  with  a  full  comple¬ 
ment  of  color  at  maximum  speed 
and,  if  required,  simultane¬ 
ously.” 

1961  Installation 

“We  of  the  Goss  Company  are 
most  pleased  to  participate  in 
the  extensive  expansion  plans 
under  way  at  the  Sun-Times  and 
Daily  News  to  meet  the  needs 
of  a  dynamic  and  growing  Chi¬ 
cago,”  Mr.  Corlett  added. 

Mr.  Field  said  the  contract 
with  Goss  calls  for  installation 
of  the  new  equipment  by  the 
Spring  of  1961.  The  pressroom 
is  to  be  in  full  operation  by  the 


EXPANSION  PLANNED — Contract  for  expansion  program  for  Fitid 


newspapers  is  signed  by  Marshall  Field  Jr.,  president  of  Field  Enttr- 
prises  (seated,  right).  Seated  (left)  is  Robert  C.  Corlett,  president  oi 
the  Goss  Company  of  Chicago,  which  will  build  new  presses  and  modify  1 
existing  press  unit.  Observing  the  contract  signing  are  (left  to  right)  to 
Arthur  E.  Hall,  general  manager  of  the  Chicago  Daily  News;  Joseph  A.  Sti 

Riggs,  Goss  executive  vicepresident,  and  Russ  Stewart,  general  manager  ju 


of  the  Chicago  Sun-Times. 


rig 

SOI 


equipment  required  for  the  new 
presses  and  to  modify  44  units 
now  being  operated  by  the 
Newspaper  Division  of  Field 
Enterprises.  When  completed, 
the  pressroom  will  contain  96 
units — 66  black  units,  20  color 
units  and  10  folders. 

Contract  for  new  equipment 
and  for  modification  work  on 
existing  presses  has  been  award¬ 
ed  by  Field  Enterprises,  News¬ 
paper  Division,  to  the  Goss 
Company  of  Chicago,  printing 
press  manufacturing  subsidiary 
of  Miehle,  Goss,  Dexter,  Inc. 

“Completion  of  this  new  press¬ 
room  will  mark  a  significant 
forward  step  in  newspaper 
printing,”  Mr.  Field  said.  “De¬ 
veloped  by  Field  Enterprises, 
Newspaper  Division,  and  the 
Goss  Company,  it  will  be  one  of 
the  most  advanced  in  the  world.” 

Maximum  Flexibility 

Maximum  flexibility  in  the 
printing  of  high  quality  ‘run-of- 
paper’  color  is  being  provided 
by  equipping  the  pressroom  with 
specially-designed  color  arrange¬ 
ments  that  will  permit  all  color 
printing  to  be  done  separately — 
although  in  a  continuous  opera¬ 
tion — from  the  regular  news¬ 
paper  printing  using  only  black. 

Many  technological  improve¬ 
ments,  providing  greater  control 
over  quality,  greater  safety  and 
a  high  degree  of  automatic  oper¬ 
ation,  will  be  incorporated.  “The 
pressroom  has  been  designed  to 
meet  the  needs  of  the  present 
and  to  provide  for  the  g^rowth 
that  lies  ahead  for  the  Sun- 
Times  and  for  the  Daily  News,” 
Mr.  Field  said. 


Fall  of  1961. 

Existing  Goss  presses  in  the 
Sun-Times  Building  and  in  the 
South  Side  plant  of  the  Chicago 
Daily  News  will  form  the  nu¬ 
cleus  for  the  new  pressroom. 
Removal  of  presses  from  the 
Daily  News  plant  and  reas¬ 
sembly  in  the  Sun-Times  press 
room  will  begin  this  Fall.  Modi¬ 
fication  of  these  and  the  Sun- 
Times  presses  will  proceed 
during  the  time  the  new  Goss 
presses  are  under  construction. 

Provision  for  the  new  expan¬ 
sion  program  was  made  when  the 
Sun-Times  building  was  con¬ 
structed  in  1957.  As  in  the  case 
of  existing  presses,  the  new 
units  will  rest  on  foundations 
that  are  separate  from  those  of 
the  building,  so  as  to  minimize 
vibration  when  the  pressroom  is 
in  operation. 

Superimposed  Color 

The  66  units  will  be  arranged 
in  three  rows — two  rows  of  21 
units  each  and  one  row  of  24 
units.  Although  all  of  the  presses 
have  been  designed  to  print  both 
newspapers,  one  row  will  be 
used  primarily  to  print  the  Daily 
News  and  the  other  two  will 
print  the  Daily  News  and  Sun- 
Times  interchangeably. 

Existing  Sun-Times  and  Daily 
News  presses,  all  of  which  were 
installed  in  1957,  will  be  modi¬ 
fied  by  the  addition  of  “super¬ 
imposed”  four-color  Goss  print¬ 
ing  units.  These  are  mounted 
above  the  press  rows  and  ar¬ 
ranged  to  handle  all  of  the  color 
printing,  thus  permitting  four 
separate  color  impressions  on 
the  moving  web  of  paper  after 


the  newspaper  black  has  been 

This  system  permits  greater 
flexibility  in  the  use  of  one  or  *1^ 

more  colors  and  at  the  same  time  X^nilVS  111 
provides  for  the  changing  of 
newspaper  pages,  which  occurs  r  ■  T^1 

as  each  edition  is  printed.  The  1  njj  JL  ld.111 
result  will  be  better  quality  color 

reproduction.  Chicago 

Another  feature  incorporated  jhg  Chicago  Tribune  began 
in  the  pi*ocess  is  a  system  that  mechanical  production  of  its 
permits  separate  pages  of  the  sister  newspaper,  the  Chicago 
Sun-Times  to  be  changed  with-  American,  in  the  Tribune  plant, 
out  interferring  with  the  oppo-  juiy  27,  with  relatively  little 
site  pages  on  the  same  sheet,  difficulty  other  than  the  usual 
The  system,  developed  jointly  by  flj.st  day  “bugs.” 
the  Sun-Times  and  the  Goss  1,  r  _ : 


Company,  is  known  as  “split- 
plate  lockup.” 

Each  of  the  66  units  in  the 


The  program  calls  for  maxi¬ 
mum  use  of  the  Tribune’s 
modem  mechanical  facilities, 


iiiacn  OI  me  do  units  111  iiie  »  •  .  ,  j  ;i„  t 

new  pressroom  will  be  equipped  producing  two  dady  and 

with  “reel-tension  pastero”  that  I 

supply  a  continuous  web  of  making  it  the  largest  productwn  I 

newsprint  to  the  press  units  at  in  any  newspaper  | 

speeds  up  to  2,000  surface  feet 


per  minute  —  eliminating  the 
necessity  of  stopping  presses 
when  rolls  of  newsprint  are 


1,400,000  Daily  Papers 

The  Tribune  has  a  daily  cir- 


exhausted.  Twenty-four  of  the  culation  in  excess  of  900,000  and 
66  “pasters”  will  be  completely  that  of  the  American  exc^s 
automatic;  others  require  the  500,000.  Their  combined  Sunday 
pushing  of  a  button  to  put  them  circulations  are  in  excess  0 
into  operation.  2,000,000.  The  ability  to  hand  e 

Many  safety  features  will  be  such  a  production  load  centers 
built  into  the  presses.  All  moving  around  the  Tribune’s  existing 
parts  will  be  enclosed  for  pro-  press  capacity  of  126  press 
tection.  Lights  will  flash  and  a  including  23  folders  and  24  full 
warning  bell  will  sound  before  color  decks, 
the  presses  begin  to  turn.  A  Business  and  editorial  depart- 
pressman  can  control  the  opera-  ments  of  the  evening  American 
tion  from  one  of  several  stations  remain  for  the  present  in 

located  about  each  press  and  Hearst  Buildinp  at  Madison 
can  prevmt  a  pres;  frem  moving 


by  pressing  one  of  many  safety 
buttons  on  any  of  the  units  or 
any  of  the  folders. 


Eventually  all  of  the  depart- 
(Continued  on  page  48) 
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HRST  40  YEARS 

Al’s  Gold  Cad  Hits 
The  Sports  Highway 

By  Glen  Perrins 


Ogden,  Utah 

“Who’s  th’  fellow  who  just 
whizzed  by  in  the  gold  Cadillac? 

“Why  that’s  A1  Warden,  of 
‘The  Sports  Highway’  fame  at 
the  Ogden  Standard-Examiner! 

“He’s  been  rolling  down  that 
Sports  Highway  40  years  with 
the  newspaper,  and  on  Aug.  17, 
will  observe  his  40th  anniver¬ 
sary  as  sports  writer  and  sports 
editor,  and  start  on  his  second 
40  years. 

“And  he’s  as  happy  as  if  his 
gold  Cadillac  was  full  of  cash!” 

Every  day’s  a  new  sports  day 
to  Warden.  He  joined  the  Ogden 
Standard  as  a  sports  reporter 
in  August,  1919,  and  started 
right  in  scoring  the  games, 
sometimes  umpiring  them  and 
then  writing  about  them. 

Sportsman  Himself 

In  the  football  season,  A1 
acted  as  linesman,  and  has  blown 
the  whistle  in  basketball,  too. 
He’s  always  been  interested  in 
sports  —  at  West  Side  High  in 
w  ^t  Lake  City,  he  won  a  medal 
for  middle  distance  running. 

He  was  captain  of  the  track 
team  in  1916  and  1917  .  .  .  state 
mile  champion  in  1915  and  1916; 


won  five  mile  cross  country  run 
twice  in  Salt  Lake  City,  and 
finished  second  among  20  win¬ 
ners  in  a  10% -mile  run  at  Den¬ 
ver  in  1917. 

He  captained  U.  S.  Navy 
track  team  at  San  Diego  dur¬ 
ing  World  War  I;  covered  880 
yards  in  1:58.8  to  win  western 
service  championship  in  1918, 
and  finished  second  in  mile  and 
second  in  two  mile  the  same 
aftei’noon  in  the  San  Diego 
Stadium. 

A1  started  out  in  the  newspa¬ 
per  business  as  a  hustler,  pack¬ 
ing  papers  on  the  streets  in  Salt 
Lake  City,  with  Jack  Dempsey, 
ex-fight  champ,  when  he  was  a 
youngster,  and  followed  sports 
and  sports  pages  as  he  grew  up. 

A1  has  continued  to  keep  in 
touch  with  Dempsey,  and  with 
all  sports  figures  during  his  40 
years  with  the  newspaper.  He 
has  more  than  50  pictures  of 
outstanding  sports  figures,  many 
with  autographs  and  with  him 
in  the  picture  beside  various 
champions,  hanging  on  the  wall 
in  his  office  in  the  Standard- 
Examiner. 

A1  keeps  up  with  the  sports 
world,  and  his  gold  Cadillac 


COUPLE  OF  EX-NEWSBOYS — First  to  congratulato  Al  Warden  (left) 
on  his  40th  anniversary  with  the  Ogden  (Utah)  Standard-Examiner  sports 
desk,  is  Jack  Dempsey,  ex-heavyweight  champ  and  Al's  friend  since  they 
were  hustlers,  packing  papers  together  as  Salt  Lake  City  newsboys.  "Al's 
a  knockout  at  the  typewriter,"  says  Dempsey,  "packs  a  sports  wallop  in 
both  hands!" 


carries  him  throughout  the  na¬ 
tion. 

“About  the  only  ones  I  have 
trouble  keeping  up  with  today,” 
says  Al,  “are  my  grandsons!  My 
son.  Gene,  now  at  the  big  Hill 
Air  Force  Base  near  Ogden,  has 
four  of  them  —  and  they  really 
keep  me  going. 

“What’s  ahead  for  me,  after 
40  years  on  the  Sports  High¬ 
way?  I  figure,  like  the  author 


of  the  book  says:  ‘Life  begins 
at  40.’  ” 

And  that’s  the  way  it  looks 
for  Al,  as  genial,  young  and 
friendly  as  ever.  He  knows  and 
likes  everybody  and  vice  versa. 
As  publisher  A.  L.  Glasmann 
put  it  the  other  day  in  the 
Standard-Examiner  office,  con¬ 
gratulating  him  on  his  being 

with  the  paper  40  years :  “H - 

Al,  you’re  good  for  another  40!” 


$100,000  Libel  Figure  Won  By  Little  Rock  Reporter 


Litte  Rock,  Ark. 

Bob  Troutt,  a  reporter  for  the 
Arkansas  Democrat,  Little  Rock, 
won  $100,000  July  29  in  his 
$500,000  libel  suit  against  the 
Gazette  Publishing  Company  and 
two  coin  machine  operators. 

Publisher  Hugh  B.  Patterson, 
Jr-t  of  the  Arkansas  Gazette, 
Little  Rock,  and  co-defendants 
Harold  F.  Dunaway  and  Cecil  B. 

I  Hill  said  they  would  appeal  the 
Verdict. 

After  hearing  24  witnesses 
during  eight  days  of  the  trial  by 
Pulaski  County  Circuit  Court,  a 
jury  of  nine  men  and  three 
women  voted  nine  to  three  to 
pve  Mr.  Troutt  $50,000  com¬ 
pensatory  damages  and  $50,000 
punitive  damages.  Under  Arkan- 
sas  law,  at  least  nine  jurors 
must  agree  to  a  civil  case  ver¬ 
dict.  The  jury  deliberated  two 
i*uurs  and  20  minutes. 

I  Die  verdict  indicated  the  jury 
Wieved  Mr.  Troutt  was  libeled 
uy  the  release  of  tape  recordings 
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Feb.  26  by  Mr.  Dunaway  and 
Mr.  Hill,  who  charged  they  had 
paid  Mr.  Troutt  $2,000  March 
6,  1958,  to  keep  him  from  writ¬ 
ing  articles  concerning  alleged 
pinball  machine  gambling.  Mr. 
Hill  and  Mr.  Dunaway  said  they 
released  the  tapes,  which  pur¬ 
ported  to  be  transcriptions  of 
talks  they  had  with  Mr.  Troutt 
and  Little  Rock  Traffic  Judge 
Robert  W.  Laster  in  setting  up 
the  payoff,  after  Mr.  Troutt 
made  a  demand  this  year  for 
another  $5,000. 

The  Gazette  was  sued  because 
it  published  a  transcript  of  the 
tapes. 

The  jury  apparently  accepted 
Mr.  Troutt’s  explanation  that  he 
had  conversations  with  Mr. 
Dunaway  and  Mr.  Hill  in  Febru¬ 
ary  1959  concerning  a  $2,000 
contribution  by  coin  machine 
operators  to  the  March  of 
Dimes.  He  said  Mr.  Hill  and  Mr. 
Dunaway  spliced  portions  of  re¬ 
cordings  of  these  conversations 
into  previous  tapes  to  make  it 
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appear  that  Mr.  Troutt  talked 
to  them  a  year  earlier  about  a 
payoff. 

By  ruling  in  favor  of  Mr. 
Troutt,  the  jury  rejected  testi¬ 
mony  of  a  prosecuting  attorney, 
two  former  prosecuting  attor¬ 
neys,  a  Roman  Catholic  priest 
and  a  Gazette  i*eporter  that  they 
knew  of  the  situation  in  March 
1958.  Former  prosecutors  Edwin 
E.  Dunaway  and  Thomas  E. 
Downie  and  Gazette  reporter 
John  L.  Fletcher  testified  that 
they  heard  the  tapes  played  in 
March  1958,  and  prosecutor  J. 
Frank  Holt  and  Rev.  George 
W.  Tribou,  vice  principal  of 
Little  Rock’s  Catholic  High 
School,  told  the  jury  that  they 
had  received  reports  of  the  tape 
and  the  alleged  payoff  in  March 
19.58. 

Sheriff  L.  C.  Young  testified 
that  Mr.  Hill  and  Mr.  Dunaway 
made  the  tapes  public  at  his  in¬ 
sistence. 

Robert  Oakes  Jordan,  opera¬ 
tor  of  a  recording  studio  at 


Highland  Pai'k,  HI.,  testified 
that  he  thought  the  tapes  were 
rigged.  William  S.  Bachman, 
director  of  engineering  and  de¬ 
velopment  for  the  Columbia 
Broadcasting  System,  said  he  be¬ 
lieved  the  tapes  to  be  original 
and  unaltered. 

The  Pulaski  County  grand 
jury  investigated  the  matter 
after  the  tapes  were  made  pub¬ 
lic  and  reported  that  it  found 
that  Mr.  Troutt  and  Judge 
Laster  talked  with  Mr.  Hill  and 
Mr.  Dunaway  about  suppressing 
the  pinball  series.  The  grand 
jury  said  it  was  “deplorable  and 
regrettable”  that  existing  state 
laws  made  it  impossible  for  in¬ 
dictments  to  be  returned. 

• 

Firtion  Editor 

Hallie  Burnett,  wife  of  ex¬ 
newspaperman  Whit  Burnett, 
now  editor  of  Hawthorn  Books, 
has  been  appointed  fiction  edi¬ 
tor  of  the  monthly  magazine 
Yankee,  Dublin,  N.  H. 
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CAMPUS  IS  HER  BEAT 


Fran  Myers’  Byline 
Familiar  to  Illini 


By  Geoi^e  A.  Brandenburg 


Champaign-Urbana,  hi. 

To  readers  of  the  News-Ga¬ 
zette,  and  particularly  the  fol¬ 
lowers  of  University  of  Illinois 
campus  news,  Fran  Myers,  uni¬ 
versity  editor  and  daily  col¬ 
umnist,  is  the  synonym  for  to¬ 
day’s  information  and  tomor¬ 
row’s  probabilities. 

For  more  than  30  years,  Fran 
Myers  (Mrs.  Edward  E.  Bauer) 
has  been  covering  the  campus 
beat  and  writing  her  daily  col¬ 
umn,  “Broadwalk  Tatler,”  the 
latter  named  for  a  wide  expanse 
of  walk  through  the  University 
of  Illinois  campus. 

Has  Wide  Aeqiiaintanre 


Her  coverage  of  the  univer¬ 
sity  includes  administrative,  stu¬ 
dent  and  faculty  facets,  as  well 
as  alumni  activities.  Over  the 
years,  she  has  come  to  know 
thousands  of  university  students, 
many  of  whom  have  kept  in 
touch  with  her  after  becoming 
prominent  alumni.  She  has 
known  personally  seven  of  the 
12  University  of  Illinois  presi¬ 
dents. 

“Broadwalk  Tatler”  deals  pri¬ 
marily  with  personalities  —  not 
gossip  —  but  human  interest 
stories  about  people  and  places. 
Miss  Myers  says  the  column 
came  about  because  of  “dribble 
left  over  from  the  daily  grind 
of  covering  spot  news.”  While 
on  vacation  trips,  she  has  con¬ 
tinued  the  daily  column  with 
datelines  from  one  end  of  the 
continent  to  the  other,  includ¬ 
ing  Canada  and  Mexico. 

As  a  reporter,  she  has  inter¬ 
viewed  scores  of  celebrities  who 
have  visited  the  University  of 
Illinois.  As  a  feature  writer, 
she  has  helped  bring  public  at¬ 
tention  to  and  understanding  of 
many  outstanding  research  de¬ 
velopments  at  the  university. 
She  also  covers  sessions  of  the 
Illinois  General  Assembly,  re¬ 
porting  on  news  related  to  uni¬ 
versity  appropriations,  Illinois 
educational  matters  and  other 
subjects. 

Excellent  Interviewer 

Her  associates  at  the  News- 
Gazette  will  tell  you  that  as 
an  interviewer,  Fran  Myers  has 
few  if  any  equals.  “She  knows 
what  she  wants  and  she  gets  it,” 
said  one  associate.  “Whether 
aviation,  economics  or  the  mili¬ 


tary;  whether  music,  agricul¬ 
ture,  engineering  or  home  eco¬ 
nomics,  Miss  Myers  has  proved 
her  ability  to  write,  review  and 
interpret.” 

A  former  associate,  having 
read  Miss  Myers’  firsthand  ac¬ 
count  of  President  Eisenhower’s 
first  news  conference,  after  his 
heart  attack,  said:  “Few  women 
journalists  in  America  have 
been  so  valuable  to  their  news¬ 
papers  as  Miss  Myers  has  been 
to  the  News-Gazette.  On  vaca¬ 
tion  or  in  attendance  at  social 
gatherings  Fran’s  mind  is  al¬ 
ways  at  her  t3^ewriter.” 

For  Fran  Myers,  a  newspa¬ 
per  career  was  not  anticipated. 
She  had  no  writing  ambitions 
w’hen  she  began  her  studies  at 
the  University  of  Illinois.  Bom 
and  educated  in  Champaign- 
Urbana,  she  enrolled  in  the  Col¬ 
lege  of  Commerce  and  Business 
Administration  with  the  intent 
of  making  banking  her  career. 


From  Banking  to  Reporting 

Then,  one  day,  she  wrote  an 
account  of  a  friend’s  approach¬ 
ing  marriage  and  took  the  story 
to  the  News-Gazette.  The  editor 
was  impressed  with  her  ability 
to  get  the  facts  down  in  present¬ 
able  form  and  he  offered  her  a 
job  writing  campus  news.  She 
was  agreeable,  getting  permis¬ 
sion  to  continue  her  college  edu¬ 
cation. 

Since  then,  Fran  Myers’  life 
has  been  filled  with  college 
events.  During  her  last  year  of 
college  she  was  “going  to  school 
on  the  side.”  She  was  the  only 
girl  to  receive  a  bachelor  of 
science  degree  in  banking  and 
finance  from  the  university  in 
1928. 

Her  newspaper  career  has 
been  centered  around  three  es¬ 
sential  qualities  which  have 
stood  her  well  in  hand  —  alert¬ 
ness,  accuracy  and  a  driving 
ambition  to  tackle  any  and  all 
assignments.  She  was  the  only 
woman  reporter,  for  instance, 
to  fly  as  a  passenger  aboard 
the  pioneering  U.  S.  airmail- 
passenger  flight  between  Chi¬ 
cago  and  Atlanta,  Ga.,  on  Nov. 
27,  1928. 

‘Big  Name’  Interviews 

Fran  Myers  has  come  a  long 
ways  since  her  first  “big  name” 
interview  with  Louise  Homer, 


Fran  Meyers 

opera  singer.  “Louise  Homer 
met  me  in  the  lounge  of  a  local 
hotel,”  she  recalls,  “then  re¬ 
turned  to  her  room  to  get  some 
photographs.  She  showed  each 
one  to  me  and  all  I  could  say 
was,  ‘How  lovely.  They  are 
beautiful.’  Later  I  realized  that 
she  wanted  me  to  ask  for  one. 
If  I  had,  she  would  have  auto¬ 
graphed  it  for  me.” 

Although  working  on  a  “down- 
state”  paper.  Miss  Myers  has 
interviewed  many  of  the  lead¬ 
ing  figures  the  world  over.  She 
explained  that  her  beat  covers 
the  “crossroads  of  the  world,” 
since  a  great  university  attracts 
men  and  women  from  every  sec¬ 
tion  of  the  globe. 

Her  list  of  interviewees  in¬ 
clude  John  Philip  Sousa;  Mrs. 
Eleanor  Roosevelt;  Vice  Presi¬ 
dent  Nixon;  Rep.  Joseph  Mar¬ 
tin,  former  minority  leader  of 
the  House;  Rep.  Sam  Rayburn, 
speaker  of  the  House;  Senator 
Robert  Taft;  Chief  Justice  Earl 
Warren;  Tito  Schipa;  Lawrence 
Tibbett;  Lily  Pons;  Galli  Curci; 
Jascha  Heifitz;  Fred  Waring; 
Mayor  Willy  Brandt  of  West 
Berlin;  Ignace  Paderewski; 
Carl  Sandburg;  C.  Northcote 
Parkinson,  English  political 
scientist-author  of  “Parkinson’s 
Law”;  and  Illinois  governors 
Len  Small,  Louis  Emmerson, 
Dwight  Green,  Henry  Horner, 
Adlai  Stevenson  and  William  G. 
Stratton. 


sincere  apologies,  Mr.  Martin 
managed  to  smile  and  gracious¬ 
ly  lengthened  her  stay. 

How  does  she  continue  to  find 
enough  items  to  fill  a  colunm  six 
days  a  week  for  30  years?  1 
just  watch  carefully  and  am  on  j 
the  constant  lookout  for  news,"  I 
she  explains.  She  at  one  time  I 
also  did  a  column  on  economics 
and  finance.  She  is  yet,  however,  < 
to  be  a  sports  writer,  although 
she  has  done  color  stories  on  - 
sports  events,  including  the  Rose 
Bowl  football  game  in  Pasadena. 

Covering  the  university  is  an 
endless  job  that  often  requires 
more  hours  than  the  day  holds. 
An  ordinary  workday  for  Miss 
Myers  begins  at  8  a.m.  or  earlier 
and  often  continues  far  into  the  t$ 
night. 

Housewife,  Too 

And  Fran  Myers  is  also  a 
housewife.  Her  husband,  Ed¬ 
ward  E.  Bauer,  is  a  civil  engi¬ 
neering  professor  at  the  uni¬ 
versity.  Taking  care  of  a  seven- 
room  house  she  regards  as  "rec¬ 
reation.” 

A  lover  of  hats,  which  she 
regrets  never  having  enough 
time  to  shop  for.  Miss  Myers 
also  enjoys  collecting  demitasse 
cups  and  scenic  picture  plates. 
The  cups  and  plates  are  “won¬ 
derful  conversation  pieces,”  she 
says. 

Her  editor,  Willard  S.  Han¬ 
sen,  summed  up  her  usefulness 
to  the  News-Gazette,  stating: 
“Fran  Myers  is,  in  my  view, 
tops  all  the  way.  In  my  SO-odd 
years  in  the  newspapers,  Fve 
never  known  any  one  more  en¬ 
terprising,  more  alert  to  the 
news,  more  dependable,  or  more 
faithful  to  the  journalistic  pro¬ 
fession  and  employer.” 

Miss  Myers  is  an  active  mem¬ 
ber  of  Theta  Sigma  Phi,  wom¬ 
en’s  journalistic  fraternity  and 
the  National  League  of  Ameri¬ 
can  Pen  women. 


Eiubiirrassing  Moment 

She  has  had  her  embarrassing 
moments,  too.  Such  as  when 
interviewing  Joe  Martin  in 
Washington.  The  then  minority 
leader  of  the  House  of  Repre¬ 
sentatives  proudly  showed  her 
the  American  flag  which  he  had 
just  received  from  Admiral 
Byrd.  After  displaying  the 
framed  flag.  Rep.  Martin  leaned 
the  frame  against  the  wall.  Miss 
Myers  mover  her  chair,  causing 
the  chair  leg  to  break  the  glass 
and  split  the  frame.  After  her 
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Disclaims  Barking 
Proposed  Paper 

Tucson,  Arix, 
The  AFL-CIO  Committee  on 
Political  Education  officially  i* 
playing  no  financial  part  m 
backing  a  proposed  new  daily 
newspaper  in  Phoenix, 

Jesse  Quade,  head  of  the  Pi®a 
County  COPE  chapter,  said. 

Mr.  Quade  told  the  Young 
Democrats  COPE  has  no  money 
tied  up  in  any  newspaper.  How¬ 
ever,  he  said  the  paper  m 
“friendly  to  labor  and  is  beii^ 
formed  by  labor-backed  people 
and  stock  is  being  offered  to 
labor  organizations  first.” 

Clinton  McKinnon,  West  Coa» 
radio  and  television  station  and 
newspaper  owner,  is  named  as 
publisher  of  the  proposed  news¬ 
paper. 
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Justice  Tries  To  Disqualify  TV  Owners  Estate  Sells 


Washington  ! 

The  Justice  Department  has 
added  an  “Amen!”  to  the  rec¬ 
ommendation  of  the  General 
Counsel’s  Office  of  the  Federal 
Communications  Commission 
that  the  award  of  Boston’s  tele¬ 
vision  Channel  5  to  WHDH, 
Inc.,  owned  by  the  Boston  Her¬ 
ald-Traveler,  be  set  aside. 

In  a  July  24  deadline  brief 
filed  here,  the  Department  said 
WHDH,  Inc.,  and  Massachusetts 
Bay  Telecasters,  both  should  be 
disqualified  from  future  consid¬ 
eration  for  the  disputed  channel, 
and  that  the  1957  award  to 
WHDH  should  be  set  aside  as 
“void,”  and  the  contest  for  the 
channel  should  be  reopened. 

Public  interest  compels  the 
disqualification  of  the  two  appli¬ 
cants  because  they  “ceased  to 
depend  on  the  merits  of  their 
cases  and  sought  discriminatory 
and  favored  treatment  by  at¬ 
tempting  to  influence”  a  member 
of  the  Federal  Communications 
Commission,  Justice  declared. 

The  Justice  Department  brief 
argued  that  both  WHDH  and 
Massachusetts  Bay  “attempted 
to  influence  a  commissioner.” 
This  contention  was  based  on 
private  and  off-the-record  lunch¬ 
eons  that  former  Commissioner 
George  C.  McConnaughey  had 
with  Forester  A.  Clark,  vice- 
president  of  Massachusetts  Bay, 
and  with  Robert  B.  Choate,  pub¬ 
lisher  of  the  Herald-Traveler, 
w’hile  the  Channel  5  contest  was 
pending. 

Sought  Senatorial  Aid 

The  brief  also  asserted 
WHDH  sought  Senatorial  aid 
and  tried  via  private  meetings 
with  McConnaughey  to  influence 
the  Commission  on  a  “prime” 
issue  in  the  proceedings.  This 
referred  to  Mr.  Choate’s  conver¬ 
sations  with  Mr.  McConnaughey 
in  connection  with  the  FCC’s 
policy  on  newspaper  ownership 
of  broadcast  facilities. 

The  brief  also  stated  that 
“much  the  same  goes  for  For¬ 
rester  Clark’s  efforts  on  behalf 
of  MBT,”  adding  that  at  his 
private  luncheon  with  McCon¬ 
naughey,  Clark  did  not  limit 

Seaway  Edition 
Gets  Two  Printings 

Duluth,  Minn. 

The  Netvs-Tribune  published 
7,000  more  copies  of  its  July  5 
Gateway  to  the  Sea  edition  after 
the  first  press  run  of  100,000 
was  oversold  by  1,500.  The  re¬ 
run  was  made  two  weeks  after 
the  first  publication.  A  three-day 
promotion  campaign  prior  to  the 
second  press  run  brought  re- 


himself  to  an  oblique  plea  for  1 
fairness  and  a  decision  of  the  s 
case  on  its  merits  “apart  from  ’• 
political  pressures.”  1 

“Instead,”  the  brief  continued, 
“Mr.  Clark  devoted  some  time  < 
to  a  discussion  of  the  positive  1 
qualification  of  MBT  to  secure  i 
a  television  license  and  operate 
a  station  in  the  public  interest.” 

In  conclusion,  the  Department 
contended  that  both  WHDH  and  ( 
MBT  should  be  barred  from  a  ' 
new  contest  for  the  Channel  be¬ 
cause  “the  time-honored  rule  is 
that  from  the  moment  the  ap¬ 
plicant  ceases  to  depend  upon 
the  justice  of  his  case  and  seeks 
discriminatory  and  favored 
treatment  he  is  fortunate  if  he 
loses  no  more  than  the  rights 
he  seeks  to  obtain.” 

Brief  of  Massachusetts  Bay 
Telecasters  argued  that  the 
grant  to  WHDH  should  be  set 
aside,  and  that  the  station 
should  be  barred  from  further 
consideration  for  the  channel 
because  of  “persistent  efforts  to 
obtain,  by  extra-judicial  means, 
a  decision  favorable  to  it.” 

MBT  contended  the  activities 
of  its  vicepresident  Forrester  A. 
Clark  do  not  I’eflect  adversely 
upon  MBT  in  a  further  bid  for 
the  Channel. 

Allen  B.  DuMont  Laboratories, 
Inc.,  another  contestant  for  the 
Boston  channel,  argued  in  its 
brief  that  DuMont  is  now  “the 
only  applicant  qualified  to  re¬ 
ceive  the  grant.” 

DuMont  also  said  the  award 
to  WHDH  was  “vitiated”  by 
private  approaches  to  members 
of  the  Commission,  consequently 
should  be  “set  aside.” 

DuMont’s  assertion  that  it  is 
now  the  only  qualified  applicant 
was  disputed  by  Greater  Boston 
Television,  an  original  applicant, 
whose  brief  asserts  present  qual¬ 
ification.  GBT  was  in  general 
agreement  with  the  Department 
of  Justice  that  too  much  behind- 
the-scenes  influence  had  been 
used  or  attempted  and  that 
WHDH,  Inc.,  and  Massachusetts 
Bay  Telecasters  should  be  dis¬ 
qualified  from  further  consider¬ 
ation. 

The  Globe  Newspaper  Co.,  of 

quests  for  5,500  copies  of  the 
edition. 

Demand  for  the  Gateway  to 
the  Sea  edition  was  the  heaviest 
of  any  special  edition  published 
by  the  newspaper.  The  144-page 
Sunday  paper  included  an  82- 
page  section  which  hailed  the 
opening  of  the  St.  Lawrence 
Seaway  and  the  dedication  of 
Duluth’s  $10,000,000  public  ma¬ 
rine  terminal.  The  initial  press 
run  was  22,500  more  than  the 
regular  number. 


Stock  Block 


case,  and  printed  its  own  brief 
filed  July  24  by  WHDH. 


Boston,  an  intervenor,  but  never 
an  applicant  for  the  Channel, 

also  agreed  with  the  Justice  Oakland,  Calif. 

Department’s  assertion  that  The  Tribune  Building  Com. 

WHDH  and  MBT  should  be  pany  has  purchased  1,875  shares 

disqualified  for  improper  at-  15,000  shares  of  the  Trib- 

tempts  to  influence  FCC  Chair-  Publishing  Company  (pob. 

man  McConnaughey.  lishing  the  Oakland  Tribmt) 

for  $160  a  share. 

Herald  Replies  The  transfer  was  authorized 

The  Boston  Sunday  Herald  by  a  San  Francisco  court  order 
on  July  26  ran  a  page  one  box,  ^  Antonio 

“What  Are  The  Facts,”  re  the  Rodriguez-Martm,  whose  will 
briefs  filed  in  the  Channel  5  stipulat^  a  sale  for  cash  of 

case,  and  printed  its  own  brief  ^  t.  u-  a, 

filed  July  24  by  WHDH.  Tribune  Building  Com 

The  front  page  box  said: 

“During  the  last  two  weeks  six  ^  n  m 

briefs  have  been  filed  in  the 

Channel  5  case,  each  giving  its  p  .f ,.  oi'y 

.  .  ,  4.  u  Tower  Building.  It  was  the  oidv 

own  particular  argument  why  *  i  _l 

/-u  ict-ijuii  bidder  for  the  stock,  court  rw- 

Channel  5  should  be  taken  away  ,  .  ’ 

from  the  Herald-Traveler.  “  ’ 

“This  morning  the  Herald-  $310,703  Esiaie 

Traveler  prints  its  own  brief  in  «  j. 

full,  appearing  on  Pages  38  and  ,  e  $300,000  from  the  pub-  ji 
39  »>  lishing  shares  and  other  asseb  3 

The  brief  filling  nearly  two  apprai^  it  3 

full  pages  16  columns,  was  set  $510,703.  Distribution  will  be  1 
with  one  line  streamer  heads  on  Principally  to  relatives  who  live  I 
facing  pages.  The  first  streamer  Spain  through  a  six-pirt  | 
said:  “Facts  in  Channel  5  Pro-  *ri«t.  ,1 

ceedings  Before  FCC  as  Seen  ^apt.  Martin’s  stock  was  i  d 
by  WHDH.”  The  facing  stream-  ^  from  Mrs  R®”  < 

er  said:  “Final  Brief  Points  Out  ' 

Conspiratorial  Activities  of  the  ' 

Taylors  ”  lisher  from  1896  to  1911.  Mrs.  | 


$510,703  Efiiale 

The  $300,000  from  the  pub¬ 
lishing  shares  and  other  asseb 


lisher  from  1896  to  1911.  Mrs. 


‘The  luncheon  (Mr.  Choate 


and  Mr.  McConnaughey)  was  S^‘®  ^  | 

purely  social.  There  was  no  dis-  of  shares  to  her  sister,  | 

cussion  during  it  of  the  merits  t  f  ^  ' 

of  the  Channel  5  case  or  any 

reference  to  broadcasting  mat-  Wilson  left  1,275  shares  to  her 


reference  to  broadcasting  mat-  | 

ters  beyond  Mr.  Choate  identify-  beirs  who  are  represented^] 

ing  himself  as  an  applicant  for  ^®^  I 

a  TV  station  and  commenting  *  j 

Joseph  R.  Knowland  Sr.,  as- 


that  Boston  was  one  of  the  last 


big  cities  to  be  scheduled  for  a  turned  control  of  the  newspaper 


hearing,”  the  brief  stated. 


on  Nov.  14,  1915,  and  has  been 


The  case  was  remanded  to  the  Publisher  continuously  since  j 
FCC  for  re-examination  by  the  (E&P,  Jan.  31,  page  49).  i 

U.  S.  District  Court  of  Appeals  •  1 

for  the  District  of  Columbia.  «.  -iq-q  3 

Judge  Horace  F.  Stem,  former  ol  IVaV  I 

Pennsylvania  Supreme  Court  Is  Introduced  | 

Justice,  was  designated  as  a  Long  Beach,  Calif-  | 

Kfi  oHr  briefs 

filed-totaling  several  hundred  ^ho  may  be  Starting  newspap*r 
pages-would  seem  to  preclude  published  by  the  /«- 

an  early  finding  by  the  special  dependent  and  Press-Telegram. 

GX&m  11161*.  __  ,  lu 

_ Over  the  caption  ‘  Meet  the 

D*  .1  c  u  Independent,  Press-Telegram 

Dirtli  ot  a  Uaby  Class  of  1959,”  the  ad  described 

Albany  N.  Y.  traditional  I,  P-T  encour- 


Birtli  of  a  Baby 


Albany  N.  Y.  traditional  I,  P-1  encour- 
When  Edward  Swietnic’ki,  re-  agement  of  worthy  young  people 
porter  for  the  Knickerbocker  I’eady  to  enter  the  industry. 
News,  learned  he  was  to  become  The  new  employes  are  gradu- 
a  father  for  the  third  time,  he  ates  of  California  and  out-of- 
began  making  arrangements  to  state  universities  and  local  col- 
be  present  in  the  delivery  room,  leges  and  high  schools.  They 
He  was  successful  and  took  a  work  in  display,  classified  and 
series  of  pictures  of  the  birth  national  advertising;  circulation 
of  his  son,  William.  His  story  and  circulation  promotion;  and 
and  pictures  were  a  Page  B-1  city  desk,  sports  and  photogW' 
feature  of  his  newspaper,  phy  in  the  newsroom. 
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NEWSPAPER  HIT — Upper  portion  of  the  front  of  the  Mesa  (Arii.) 
Tribune  building  was  toppled  by  one  of  the  worst  windstorms  in  the  city's 
history  July  17.  Bill  Schultz,  circulation  assistant,  was  standing  by  the 
door  but  was  not  injured.  Production  equipment  was  not  damaged  and 
the  next  day's  paper  come  out  as  usual.  Repairs  began  immediately. 
The  building  was  constructed  only  three  and  one-half  years  ago,  after  a 
fire  destroyed  the  former  plant. 


IJohn  Carter 
Succumbs  In 
Lancaster 

Lancaster,  Pa. 
John  H.  Carter,  62,  editor  of 
the  Lancaster  New  Era  for  the 
last  30  years,  died  July  27  after 
having  been  in  ill  health  for 
more  than  a  year. 

Mr.  Carter  was  a  newspaper¬ 
man  for  41  years.  He  served 
four  years  as  county  treasurer 
and  was  a  past  president  of  the 
*  Lancaster  General  Hospital,  in 
which  he  died. 

He  was  a  member  of  the  Ad¬ 
visory  Board  of  the  American 
Press  Institute  of  Columbia 
University.  He  was  one  of  10 
men  chosen  by  the  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion  and  the  Pennsylvania  Bar 
Association  to  study  conflicts 
between  the  rights  of  a  free 
press  and  an  individual’s  right 
to  a  fair  trial. 

Mr.  Carter  was  knowm  as  an 
effective  crusader  against  gang¬ 
sterism  and  crime.  He  began 
work  as  a  repoi-ter  for  the  old 
Lancaster  News  Journal  and 
then  served  as  a  reporter,  news 
editor  and  city  editor  of  the 
Philadelphia  (Pa.)  Press. 

“  • 

ANG  Election 
Is  Ordered 

Washington 
Holding  that  Chicago  North 
Side  newspapers  is  the  single 
employer  for  purposes  of  the 
Taft-Hartley  Act,  NLRB  has 
ordered  a  collective  bargaining 
agent  election  in  which  votes 
will  be  cast  by  non-mechanical 
employes  of  Lincoln-Belmont 
Publishing  Co.,  W.  L.  Johnson 
Publishing  Co.,  and  Meyers  Pub¬ 
lishing  Co. 

Chicago  North  Side  news¬ 
papers  is  a  trade  name  used  by 
the  listed  companies  and  the 
j  Neighborhood  Press,  owned  by 
I  Meyers,  and  identifies  the  print- 
b  ing  interests  of  the  three  pub- 
j  lishers.  American  Newspaper 
i  Guild  which  represents  editorial 
i  employes,  will  be  on  the  ballot 
seeking  to  include  in  its  repre¬ 
sentation  the  following  classes 
V  designated  by  NLRB:  Regular 
I  and  part-time  workers  in  the 
I  advertising,  accounting,  circula- 
tion  and  miscellaneous  depart¬ 
ments,  excluding  editorial  em¬ 
ployes  and  inside  and  outside 
subscription  solicitors,  collec- 
t  tors,  guards,  professional  and 
a  supervisory  employes  as  defined 
I  in  the  act,  and  all  payrollers 
I  now  covered  by  bargaining 
I  agreements. 


New  Branch 
Plant  Opens 

The  New  York  Times  started 
printing  copies  for  general  dis¬ 
tribution  for  the  first  time  this 
week  in  its  new  $20,000,000 
West  Side  Plant  at  101  West 
End  Avenue. 

About  1,400  copies  of  late  city 
editions  of  the  July  28  paper 
were  printed  in  test  nins.  On 
the  next  day  the  goal  was  for 
more  than  2.5,000  copies,  to  be 
increased  to  50,000  as  rapidly 
as  possible. 

Built  to  supplement  the  main 
plant  at  229  West  43rd  Street, 
the  new  annex  has  24  Wood 
units.  After  Labor  Day  its  pro¬ 
duction  facilities  will  be  con¬ 
centrated  on  Sunday  editions. 
Ultimate  capacity  will  be  750,- 
000  copies  of  advance  sections 
and  250,000  copies  of  late  sec¬ 
tions  of  the  Sunday  Times. 

Stereotyping  will  continue  to 
be  done  at  the  main  plant  with 
plates  transported  to  the  annex. 
A  completely  modern  mailroom 
is  included.  It  is  equipped  with 
the  new  Wallstar  line  that  con¬ 
veys,  bundles  and  ties  the  pa¬ 
pers  for  distribution. 

Richard  Rogers,  formerly  in 
the  circulation  department,  is 
manager  of  the  West  Side  plant, 
• 

Unlawful  Sale 

Cleveland 

A  common  pleas  court  jury 
has  convicted  Stefan  Deubel, 
editor  of  the  German-language 
newspaper,  Waechter  Anzeiger, 
in  Cleveland,  on  six  counts  of  the 
unlawful  sale  of  stock.  The  edi¬ 
tor  is  43. 


More  News 
Digging  Is 
Advocated 

Madison,  Wis. 

Competition  has  given  Ameri¬ 
cans  the  best  daily  newspaper  in 
the  nation’s  histoiy  but  editorial 
pages  need  less  fence-straddling 
and  Washington  coverage  could 
use  more  news  digging.  Dean 
Edward  W.  Barrett  of  the  Pu¬ 
litzer  Graduate  School  of  Jour¬ 
nalism  at  Columbia  University 
said. 

Dean  Barrett  visited  the  Uni¬ 
versity  of  Wisconsin  School  of 
Journalism  to  address  an  ad¬ 
vanced  course  in  public  rela¬ 
tions  for  senior  Army  officers. 

“The  newspapers  that  have 
survived  are  better  in  terms  of 
balance,  fairness  and  complete¬ 
ness,”  Dean  Barrett  said  in  an 
interview.  “Competition  has 
given  us  better,  rather  than 
worse,  newspapers.” 

Balancing  up  of  political  news 
has  resulted  in  efforts  to  give 
equal  space  to  both  major  par¬ 
ties,  he  said.  “This  may  have 
produced  a  tendency  toward  too 
much  fence  straddling,  particu¬ 
larly  on  the  editorial  page,”  he 
added. 

“Too  many  Washington  re¬ 
porters  are  busy  keeping  up 
with  handouts,”  the  educator 
said.  “The  amount  of  real  dig¬ 
ging  that  goes  into  Washington 
reporting  is  pretty  small.” 

Congressional  investigations 
into  government  restrictions  on 
access  to  news  have  had  a  whole¬ 
some  effect.  Dean  Barrett  com¬ 
mented. 
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J-Dept.  Is 
Established 
By  College 

Lake  Wales,  Fla. 

Establishment  of  a  Depart¬ 
ment  of  Journalism  at  Webber 
College  in  B^bson  Park  was  an¬ 
nounced  today  by  Dr.  Paul  C. 
Staake,  president  of  the  institu¬ 
tion.  Classes  in  this  new  field 
and  in  several  allied  subjects 
will  start  with  the  Fall  term  in 
September. 

Webber  College,  founded  in 
1927  by  the  late  Grace  Knight 
Babson  with  the  encouragement 
of  her  husband,  Roger  W.  Bab¬ 
son,  thus  becomes  one  of  the  few 
women’s  colleges  in  the  country 
offering  a  full-degree  course  in 
public  relations  and  journalism. 
It  also  is  presenting  a  short  two- 
year  course  in  journalism  and  a 
two-year  course  in  what  Dr. 
Staake  calls  “business  basics” 
and  public  relations. 

Chosen  to  teach  the  classes  in 
journalism  is  Lee  E.  Cooper, 
veteran  newspaperman  and  pub¬ 
lic  relations  counselor  ■who  re¬ 
tired  to  Florida  about  three 
years  ago  after  a  quarter  of  a 
century  as  a  writer  with  the 
New  York  Times. 

Mr.  Cooper  was  state  editor 
of  the  Richmond  (Va.)  News 
Leader  and  city  editor  of  the 
Asheville  (N.  C.)  Times  before 
joining  the  news  department  of 
the  New  York  Times,  where  he 
served  as  real  estate  editor. 

He  is  an  honorary  member  of 
the  New  York  professional  chap¬ 
ter  of  Sigma  Delta  Chi,  national 
journalistic  fraternity,  and  a 
member  of  the  Society  of  the 
Siluriams,  composed  of  veteran 
New  York  news  men.  Upon 
resignation  from  the  New  York 
Times  in  1955,  Mr.  Cooper 
served  with  ex-P  resident  Herb¬ 
ert  Hoover  in  Washington  in 
an  editorial  capacity  in  the  Com¬ 
mission  on  Reorganization  of 
the  Executive  Branch  of  the 
Government. 

• 

Wulfekuhler  Buys  Daily 

Hutchinson,  Kans. 

Fred  Wulfekuhler,  night  edi¬ 
tor  of  the  Hutchinson  News, 
purchased  controlling  interest  in 
the  Paragould  Daily  Press.  Mr. 
Wulfekuhler,  40,  has  been  with 
the  News  for  13  years. 

• 

David  Silverman  Dies 

Minnbiapous 

David  Silverman,  56,  assistant 
executive  editor  of  the  Minne¬ 
apolis  Star  and  The  Tribune, 
died  July  28  of  a  heart  attack. 
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A  AIVR  Ex-Promotion  Man 

Heads  Ad  Agency 


Art  Directors 
Color  Contest 

The  American  Association  of 
Newspaper  Representatives  this 
week  announced  a  $2,000  “Call 
To  the  Colors  Art  Directors’ 
Contest”  open  to  all  visual  crea¬ 
tive  people.  First  prize  is  $1,000, 
second  prize  $500.  There  will  be 
five  prizes  of  $100  each. 

The  contest  closes  Sept.  11 
and  prizes  will  be  presented  at 
a  joint  AANR-Editor  &  Pub¬ 
lisher  luncheon  scheduled  for 
Sept.  28  in  the  Park  Lane  Hotel, 
New  York.  E&P’s  awards  for 
outstanding  ROP  newspaper 
color  reproduction  will  also  be 
presented. 

Full-Page,  Four-Color 

Entries  in  the  AANR  contest 
must  be  standard  full-page 
four-color,  ROP  newspaper  ads 
for  any  product  or  service,  but 
preferably  one  with  which  the 
entrant  is  associated. 

Entries  should  be  submitted 
as  semi-comprehensive  layouts. 
They  will  not  be  judg^  on 
quality  or  rendering.  Emphasis 
on  creative  application  and 
adaption  to  newspaper  printing 
will  receive  primary  considera¬ 
tion. 

A  short  simple  word  descrip¬ 
tion  of  art  and  color  treatment 
must  be  attached  to  entry  to 
show'  practicability  of  entry  for 
ROP  color.  All  entries  must  be 
received  by  Arthur  Brashears, 
Secretary,  AANR,  141  E.  44th 
Street,  New  York,  by  5  p.m., 
Sept.  11,  1959.  They  must  be 
marked  to  the  attention  of  the 
“Art  Directors’  Contest.” 

More  Than  One  Entry 

Contestants  may  submit  more 
than  one  entry.  Each  entry  must 
be  submitted  individually  — 
mounted  on  18"  x  24"  single 
weight  white  mounting  board. 
The  entry  blank  or  facsimile 
thereof  must  be  securely  pasted 
to  the  lower  left-hand  corner  of 
the  mounting  board.  Word  de¬ 
scription  must  be  securely  pasted 
on  the  reverse  side  in  the  upper 
left-hand  corner. 

Decision  of  the  judges  will  be 
final  and  no  entries  will  be  re¬ 
turned.  The  AANR  reserves 
only  the  right  to  use  all  entries 
for  publicity  or  promotion  of 
newspaper  ROP  color  at  any 
future  time. 

For  entry  blanks,  write  to 
Mr.  Brashears  at  above  address. 


Minneapous 

Formation  of  Larry  Kelley 
and  Associates  to  provide  a  one- 
stop  advertising,  marketing  and 
public  relations  service  has  been 
announced  by  Larry  Kelley, 
Twin  Cities  advertising  and  pro¬ 
motion  man. 

Mr.  Kelley  was  an  account 
executive  with  Erwin- Wasey  & 
Company  of  Minnesota  when 
that  agency  changed  its  name 
to  White,  Herzog  &  Nee,  Inc. 
two  years  ago.  He  continued  in 
the  same  capacity  with  the  lat¬ 
ter  agency  until  his  recent  resig¬ 
nation. 

A  foi-mer  promotion  manager 
of  the  Minneapolis  Daily  Times 
w’hich  was  absorbed  by  the  Min¬ 
neapolis  Star  and  Tribune  in 
the  spring  of  1948,  Mr.  Kelley 
then  joined  the  promotion  staff 
of  the  Los  Angeles  Herald-Ex¬ 
press.  Subsequently,  he  became 
an  account  executive  with  West- 
Marquis,  Inc.,  Los  Angeles  ad¬ 
vertising  agency. 

• 

Mansfield  Resigns 
From  C.  J.  LaRoclie 

Miss  Sally  Mansfield,  associ¬ 
ated  with  C.  J.  LaRoche  &  Com¬ 
pany,  Inc.,  for  the  past  11  years, 
has  resigned  and  has  been  re¬ 
placed  by  Harry  Torp  as  man¬ 
ager  of  print  media. 

Before  joining  LaRoche,  Mr. 
Torp  was  media  director  of 
Dowd,  Redfield  &  Johnstone  and 
associate  media  director  of 
Geyer  Advertising,  Inc.  Mr. 
Torp’s  immediate  responsibili¬ 
ties  will  include  supervision  of 
Merck  &  Company,  Hiram 
Walker,  and  Peck  &  Peck  print 
media. 

• 

B&B  Gets  Fluflfo 

Cincinnati 

Procter  &  Gamble  this  week 
announced  that  Benton  & 
Bowles,  Inc.,  New  York,  will 
assume  the  advertising  respon¬ 
sibility  for  Fluffo  shortening, 
effective  Sept.  1.  Benton  & 
Bowles  is  also  the  company’s 
agency  for  Ivory  Snow,  Tide, 
Zest,  Crest,  Prell,  Prell  Liquid 
and  Charmin  paper  products. 
Tatham-Laird,  Inc.,  Chicago, 
Procter  &  Gamble’s  agency  for 
Mr.  Clean  and  American  Family 
presently  is  handling  the  Fluffo 
account. 


ArruroJu*"'’*  Lucky  Labels 

Henry  Hartzenbusch  of  the  ^1''  4- 

Associated  Press  World  Service  J.  O  ■  M  OlTlOl^ 
staff  in  New  York  City  has  been 
appointed  chief  of  bureau  at 
Honolulu.  He  will  succeed  Robert  f  OOCX 
Tuckman,  transferred  to  the 

London  staff.  Chicago 

Mr.  Hartzenbusch  is  36  and  A  newspaper  promotion  de- 
was  bom  in  Shanghai,  where  he  signed  to  boost  sales  of  grocery 
underwent  the  Japanese  occu-  products  in  the  Chicagoland 
pation  during  World  War  II.  market  breaks  Aug.  3  in  the 
From  1947  to  1949  he  worked  Chicago  Tribune. 
in  Shanghai  for  Reuters.  In  The  Tribune’s  “lucky  labels” 
1950hewentto  Australia,  where  promotion  consists  of  a  series 
he  was  a  sub-editor  on  the  Syd-  of  12  monthly  contests  which 
ney  Daily  Mirror.  In  1951  Mr.  will  offer  a  challenge  to  reader 
Hartzenbusch  joined  the  AP  ingenuity,  along  with  an  op- 
staff  in  Manila.  portunity  to  win  a  cash  priie 

Mr.  Tuckman,  46,  has  been  of  $5,000.00  to  $45,000.00,  ac- 
with  the  AP  since  1940  when  cording  to  Alvin  W.  Dreier,  i* 
he  joined  the  Albany  staff.  In  Tribune  manager  of  general  ad-  . 


Chicago 

newspaper  promotion  de- 


May,  1951,  he  was  assigned  to  vertising. 

Korea,  later  serving  in  Japan  Each  contest  is  designed  to: 
and  Germany,  where  he  was  cor-  boost  grocery  store  product 
respondent  iri  charge  of  the  sales;  offer  tie-in  opportunities 
Berlin  office  in  1956.  He  was  to  20  grocery  product  advertis- 
chief  of  bureau  in  Cyprus  and  ers;  and  furnish  these  partici- 
Israel  in  1956-57,  then  worked  pating  advertisers  with  positive 
a  brief  time  in  Hong  Kong  be-  proof  of  product  purchases  dur- 
fore  taking  over  as  chief  of  ing  the  contest, 
bureau  in  Honolulu  in  1957. 


Moms,  Welch  Join  participation  for  the  12-monthly 

‘This  Week’  Sales  contests  was  over  60%  sold  out 

„  ,,,  Products  that  are  participating 

Promotions  of  Mac  G.  Morris  ..Lucky  Labels”  con- 

to  Eastern  regional  advertising  include:  C  &  H  Sugar, 

sales  manager  and  J.  ^bert  Dexol  bleach  (Tidy  House  Prod- 
Welch  to  New  York  advertising  jjills  Bros,  instant  coffee, 

sales  manager  of  This  Week  Holloway  House  frozen  stuffed 
magazine  was  announced  this  peppers,  Kraft  Parkay 

week  by  John  R.  O’Connor,  vice-  MnrlWn  r.Vorettes. 


60%  Sold  Out 

Mr.  Dreier  said  advertiser  I 


green  peppers,  Kraft  Parkay 


319,269  Ad  Lines 

Celebrating  the  125th  anni¬ 
versary  of  founding  of  City  of 
Lorain,  Ohio,  the  Lorain  Jour¬ 
nal  for  July  18  carried  208 
pages  and  319,269  lines  of  ad¬ 
vertising. 


uy -oiu.  XV.  v^v^ui.iiux,  vice-  margarine,  Marlboro  cigarcttcs,  i 
president  and  advertising  sales  Norton  House  baked  beans 
manager.  (Otoe  Food  Products),  Open  Pit 

Mr.  Morris  has  been  manager  barbecue  sauce,  Orleans  Candy  ^ 
of  the  publication’s  Los  Angeles  (Lolli-Pups  dog  candy).  Perfect  | 
Office  since  1955.  He  had  joined  plus  hosiery,  Philadelphia  | 
the  New  York  sales  staff  of  This  Cream  Cheese  (Kraft  Foods), 
W^k  in  1952  and  prior  to  that  pi„sbury  De  Luxe  cake  mixes,  1 
Farmed®"  Propresstuc  Ra,ston-Purina  dog  food.  Reale-  ^ 

„  ,  ,  .  -  ,  uion  lemon  juice,  Richmond 

Mr.  Welch  joined  the  maga-  ^hase  Heart’s  Delight  fruit 
zine  s  New  York  sales  staff  in  .  .  e.  ix  x  -  ..00m 

1952  after  having  been  on  the 

Eastern  sales  staff  of  Parade.  Vienna  Sausage  Co.  wieners, 

Thomas  J.  Webb  coffee.  Meadow 
*  Gold  Butter  (Beatrice  Foods 

Dailies  in  60  Areas  Co.),  Salerno  Saltines  (Salerno- 

r>  w  c  u  J  1  Magowen  Co.) 

Go  on  Wine  Schednle  j-xch  day,  the  Tribune  will 
San  FIiancisco  present  readers  with  an  intrigu- 
Newspapers  in  60  large  popu-  jug  problem  to  solve.  Solutions 
lation  areas  will  be  used  by  the  be  accompanied  by  labels, 

Wine  Advisory  Board  in  a  Cali-  box  tops,  or  other  proof  of  pur- 
fornia  wine  industry  program  products  of  the  20 

which  begins  in  September.  advertisers  participat- 

The  advertising  (via  Roy  S.  ^^ch  promotion.  The  win- 

Durstine,  Inc.)  will  open  with  3  eash  ' 

copy  paving  the  way  for  the  .  .  aaa  i  „  „  imtiiis 

NSonal  Wine  Week  Obaerv-  P'l"  «!  f I  S 
ante,  Oct.  10-17.  MaRaamcs,  »2,000  for  each  iaW, 

television  outlets  in  15  markets  other  proof  0  p 

and  trade  publications  also  will  chase  of  any  of  the  20 
be  used,  the  WAB  announced  products  submitted  with  tne 
here.  winning  entry. 
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they  cover  the  ad  news  BEAl 

N.Y.  Columnists  Talk 
About  Press  Sessions 


By  Robert  B.  McIntyre 

Kaselow,  Morgan,  Spielvogel  four  ad  news  columnists.  His 
&  Widens.  column  of  some  1800  words  daily 

Sounds  like  the  name  of  a  has  been  running  since  Febru- 
Madison  Avenue  advertising  ary,  1962,  when  it  was  slugged 
agency.  Could  be,  but  it  isn’t.  “Advertising  Field.”  In  October, 
“KMS&W”  is  simply  an  alpha-  ^^7,  it  was  rechristened,  “Along 
betized  combination  of  the  last  Madison  Avenue  with  Kaselow.” 
names  of  the  advertising  news  Jo®  is  a  native  New  Yorker 
columnists  who  compete  for  who  received  his  B.  A.  from 
coverage  of  the  competitive  Cornell  College,  Mt.  Vernon, 
marketing,  advertising  and  sell-  Iowa,  in  1934.  After  three  years 
ing  beat  for  four  of  New  York  with  Cowan  &  Dengler  ad 
City’s  daily  newspapers.  agency,  he  converted  to  joumal- 

+1,;=  ism;  joined  the  Herald  Tribune 

rrinicipals  in  this  hypo-  ,  ’  ,  ,,  .  , 

thetical  “agency”  are:  Joseph  well-rounded 

Kaselow,  who  writes  “Along  answenng  phones 

Madison  Avenue  with  Kaselow”  City  Desk.  He  transfer- 

six  days  a  week  for  the  Herald  ^  business  news  in 

Tribune;  Robert  S.  Morgan,  September  1939. 
whose  “Lines  &  Linage”  appears  Then  came  the  war  and  Joe 
five  days  weekly  in  the  World-  did  a  stint  in  the  U.  S.  Navy 
Telegram  &  Sun;  Carl  Spiel-  where  he  saw  action  in  the 
vogel,  who  pounds  out  “Adver-  Pacific  aboard  the  U.  S.  S.  El- 
six  tim^  each  week  for 

tne  New  York  Times;  and  Dons  „  ...  , 

Willens,  only  pretty  member  of 

the  “firm,”  who  does  “Adver-  Powers  won  the  war  and  Joe 
tising  News”  for  the  Journal-  returned  to  the  Herald  Tribune 
American  on  a  five-a-week  basis,  to  write  numerous  business 
While  newspapers  are  aware  stories  on  the  radio-TV  news- 
that  advertising  provides  news  beat,  cover  the  major  adver- 
in  addition  to  revenue,  there  are  tising  and  trade  conventions,  and 
few,  if  any,  dailies  outside  of  write  general  business  news.  In 
New  York  that  feature  a  regular 
daily  bylined  column  devoted  to  |  M  J* 
coverage  of  the  advertising  field  long  MadlSOn 
per  se.  Dailies  published  in  so- 
called  “advertising  centers”  of 
the  U.  S.  run  an  occasional  piece  & 

of  ad  news  under  a  “Business  l^yjoseph  K 

News  Briefs”  type  of  column 
But  that’s  about  all. 

Names  Well  Known  I  trtm  y§l  ^ 

nmf  bj/ 

Although  Kaselow,  Morgan, 

Spielvogel  &  Willens  concentrate  III 

on  advertising  news  as  it  de-  — — 

velops  in  New  York,  their  re-  ^  Afti 

spective  bylines  are  well  known  ^  ^ 

to  advertiser,  agency  and  public  I 

relations  executives  throughout  AtiOf  fO  0  * 
the  U.  S.  and  Canada.  All  are 
well  liked,  highly  respected,  and 
each  columnist  has  a  following  ! 

of  loyal  readers.  In  addition,  a  “ 

surprising  number  of  general  «>«  ‘IS’i'*' 

readers  follow  their  columns 
faithfully.  IMPORTANT  Bl 

Joe  Kaselow  is  “dean”  of  the  four  New ' 
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1952  he  was  assigned  his  present 
column. 

Radio-TV  Shows 

In  1956  Joe  took  on  a  five-a- 
week  program  on  WOR  radio 
called,  “Inside  Advertising.”  The 
program  was  written  and  broad¬ 
cast  by  him,  and,  while  aimed  at 
the  advertising  community,  the 
famous  Kaselow  light  touch  that 
characterizes  much  of  his 
writing,  made  the  column  of  the 
air  waves  appeal  to  the  general 
public.  In  March,  1958,  he  be¬ 
came  editor  of  “Ad  World,”  a 
regular  Sunday  night  TV  pro¬ 
gram  on  WOR.  Both  these 
shows  are  now  off  the  air. 

Asked  to  state  what  makes 
for  a  good  ad-news  column,  Joe 
said:  “It  must  keep  the  adver¬ 
tising  business  informed  of  any 
changes  in  the  business  and  pres¬ 
ent  features  that  are  both  in¬ 
formative  and  interesting.  Keep¬ 
ing  it  amusing  helps,  too.” 

And  how  does  the  “dean”  feel 
about  press  parties,  conferences 
and  releases?  Joe  said  that  press 
parties  can  be  pleasant  but  of 
“dubious  value”  otherwise. 

“Press  conferences  and  re¬ 
leases  are  very  necessary,”  he 


Madison  Avenue  With  Kaselow 
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IMPORTANT  BEAT — Montage  of  ad  news  columns  indicates  importance 
four  New  York  dailies  attach  to  coverage  of  advertising  news. 


Spielvogel 


said,  adding,  “Sometimes  they 
are  even  infonnative.” 

Joe  lives  in  Glen  Rock,  N.  J., 
with  his  wife,  the  former  Alice 
Davidson  who  was  on  the  rewrite 
desk  of  the  New  York  Post  un¬ 
til  1947.  They  have  three  chil¬ 
dren:  Evelyn,  Joseph  Andrew 
and  Frederick  Lee.  Joe’s  hobby 
is  photography. 

Bachelor  of  ihe  Beal 

Bob  Morgan  is  the  bachelor 
member  of  “KMS&W.”  Perhaps 
this  being  the  bachelor  of  the 
beat  (or  is  it  beat  bachelor?) 
explains  why  his  hobby  is  food, 
including  its  preparation  as 
well  as  its  consumption.  (He’s 
the  thinnest  male  member  of 
“KMS&W,”  too). 

Bob  has  been  writing  Lines  & 
Linage  for  the  World-Telegram 
&  Sun  since  September,  1956.  It 
runs  about  500  words  per  day. 
Bob  “inherited”  the  column  from 
Charles  M.  Sievert  who  gave  it 
up  to  write  a  daily  financial 
column  for  the  same  newspaper. 

Bob  holds  a  B.  A.  in  journal¬ 
ism  from  Lehigh  University.  He 
also  studied  radio-TV  at  Colum¬ 
bia  University.  While  at  college, 
and  for  a  time  after  graduation, 
he  worked  in  radio-TW  as  disc 
jockey,  and  in  production,  direc¬ 
tion  and  writing,  both  in  the 
U.  S.  and  Canada.  Prior  to  join¬ 
ing  the  World-Telegram  &  Sun 
Bob  was  an  associate  editor  of 
the  now  defunct  Advertising 
Agency  trade  magazine. 

Features  Important 

The  main  objectives  of  Bob’s 
column  are  to  inform,  entei-tain 
and  interpret.  Features  play  a 
big  part  along  with  materia! 
which  is  of  interest  to  the 
general  public,  the  ladies  at 
home,  etc. 

“What  makes  for  a  good  ad¬ 
vertising  news  column?  Weed 
out  the  salad,  so  to  speak,  before 
serving  it  to  the  public,”  Bob 
said.  “Now  that  advertising  is 
at  center-stage  in  the  world 
today,  a  good  column,  we  be- 
{Continued  on  page  18) 
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Columnist 

(Continued  from  page  17) 

lieve,  must  recognize  its  respon¬ 
sibility  to  inform  not  only  the 
Madison  Avenue  crowd,  but  the 
general  public  as  well. 

“Press  parties,  confeiences 
and  press  releases  all  have  their 
place,”  Bob  continued.  “How¬ 
ever,  too  many  are  a  waste  of 
our  time  and,  as  a  result,  a  waste 
of  the  clients’  money.  On  the 
other  hand,  a  well-handled  and 
well-attended  press  gathering  is 
far  more  valuable  to  a  reporter 
than  a  press  release  or  phone 
conversation. 

“One  must  mingle  socially  and 
otherwise  with  the  business;  one 
can’t  sit  behind  a  desk  and  wait 
for  news  and  ideas  to  come  to 
him. 

Press  Releases 

“As  for  press  releases,”  Bob 
went  on,  “far  too  many  of  them 
reach  the  ‘round  file’  simply 
because  those  responsible  for 
getting  them  out  don’t  see  the 
real  story  and  fail  to  find  out 
just  what  each  reporter  is  inter¬ 
ested  in  for  his  column. 

“In  fairness  to  press  agents, 
however,  many  times  it’s  the 
client’s  orders  which  lead  to 
inadequate,  useless  press  re¬ 
leases.” 

Bob  maintains  bachelor  quar¬ 
ters  in  an  apartment  in  Rye, 
N.  Y.,  where  he  pursues  other 
hobbies  —  music  (jazz)  and 
gardening. 

Carl  Spielvogel  is  the  latest 
in  a  long  line  of  authors  of  the 
New  York  Times’  ad  news  col¬ 
umn.  He  took  it  over  years 
ago  from  William  M.  Freeman 
who  was  proceeded  by  James 
Nagle.  Before  that,  the  column 
had  been  turned  out  by  Alfred 
Zipser,  Brendan  Jones  and 
George  Mooney. 

Carl  was  bora  in  New  York  in 
1928. 

“This  makes  me  30.  Yes,  I 
know  I  look  older,”  he  said. 

He  attended  City  College  of 
New  York  four  years  at  night. 
In  1950  he  switched  to  day 
school  when  he  got  a  job  with 
the  Times  as  a  nightside  copy- 
boy.  Until  graduation  with  a 
B.  A.  in  business  administration, 
with  a  major  in  advertising,  he 
continued  working  nights  and 
going  to  school  days. 

Carl  was  promoted  from  copy- 
boy  to  news  clerk  on  the  night 
foreign  desk  and  then  became 
a  news  assistant  and  a  reporter. 
Except  for  two  years  in  the 
army,  Carl  has  been  with  the 
Times  since  1950. 

Carl,  who  is  married  and  has 
one  son,  said  his  daily  column  is 
“as  long  as  the  daily  news  war¬ 


rants,  although  it  should  not 
exceed  two  columns.” 

His  column’s  main  objective 
is  to  inform  advertiser  and 
agency  executives,  and  business 
men  in  general,  of  happenings 
in  advertising  and  marketing. 
Wherever  possible,  he  seeks  gen¬ 
eral  news  material  of  interest 
to  consumers. 

Avoid  ‘Tradey’  Column 

“At  no  time,”  Carl  said, 
“should  the  column  become  so 
‘tradey’  that  it  is  only  of  inter¬ 
est  to  highly  specialized  adver¬ 
tising  people.  We  try  to  cover 
the  industry  the  way  our  Wash¬ 
ington  news  bureau  covers  the 
White  House.  Or,  as  Jack  For- 
i-est,  my  boss  says,  ‘Let’s  get  be¬ 
hind  the  handout’.” 

Carl  feels  that  press  confer¬ 
ences  are  fine  providing  they  in¬ 
volve  the  type  of  story  that  re¬ 
sults  in  the  raising  of  a  lot  of 
questions,  and  if  there  are  people 
present  who  are  willing  and  able 
to  answer  these  questions. 

“Too  often,”  he  said,  “public 
relations  people  don’t  know  when 
to  hold  a  press  conference.  Some 
stories  are  cut  and  dried  and 
don’t  require  searching  ques¬ 
tions.  At  other  times,  press  con¬ 
ferences  are  held  when  a  lot  of 
questions  could  be  answered,  but 
for  some  reason  the  people  field¬ 
ing  the  questions  often  don’t 
have  the  answers  or  are  not 
permitted  to  give  them.” 

50%  in  Basket 

Carl  said  that  each  day  he 
throws  away  about  50%  of  the 
press  releases  he  receives. 

“PR  firms  could  save  a  lot  of 
postage  and  time  by  not  sending 
every  release  to  everyone,”  he 
explained.  “If  they  took  time  to 
consider  the  content  of  some  of 
the  releases  they  issue,  they 
would  realize  that  it  didn’t  stand 
a  chance  of  qualifying  for  pub¬ 
lication  in  the  column,  although 
the  same  release  might  be  per¬ 
fect  for  a  trade  publication.” 

Cai’l  said  that  generally  speak¬ 
ing,  the  quality  of  writing  and 
reporting  in  press  releases  has 
improved  considerably  in  recent 
years. 

“However,”  he  added,  “too 
many  PR  people  are  not  familiar 
enough  with  the  types  of  news 
used  by  the  newspapers  they 
are  trying  to  reach.” 

Commenting  on  press  parties, 
Carl  said  they  are  fine  if  they 
make  it  possible  to  meet  com¬ 
pany  executives  in  an  informal 
atmosphere.  “Then  they  are 
worth  going  to,”  he  said.  “The 
press  party  is  often  an  efficient 
way  to  build  news  contacts,  since 
all  the  people  concerned  are  in 
one  place.” 

Doris  Willens,  distaff  side  of 


“KMS&W,”  bears  a  remarkable 
likeness  to  Queen  Soraya  of 
Iran.  She  is  a  graduate  of  U  CLA 
and  the  Columbia  School  of  Jour¬ 
nalism  (’47).  From  there  she 
went  to  the  Minneapolis  (Minn.) 
Tribune;  became  the  first  female 
police  reporter  in  the  city.  She 
also  did  night  rewrite. 

Doris  worked  for  Editor  & 
Publisher  for  a  year  before 
going  to  London,  England,  with 
her  husband.  Milt  Kaplan  who 
at  the  time  was  with  Interna¬ 
tional  News  Seiwice.  (He’s  now 
editor  of  Hearst  Headline  Serv¬ 
ice)  .  While  in  London  Doris  was 
a  stringer  for  E&P  and  did  free¬ 
lance  assignments  for  British 
Broadcasting  Co.  and  Kemsley 
Newspapers. 

The  Kaplans  I’eturned  to  New 
York  in  1955.  They  have  two 
sons.  Two  years  later  Doris 
started  the  first  ad  news  column 
to  be  featured  by  the  Jouraal- 
American.  The  column  averages 
about  700  words  per  day  and 
succeeds  in  getting  people  inter¬ 
ested  in  the  ad  business  follow¬ 
ing  the  column  daily. 

“A  good  ad  news  column,” 
Doris  said,  “is  one  that  contains 
enough  news  to  hold  the  inter¬ 
est  of  agency  men,  and  yet  has 
enough  background  and  interpre¬ 
tive  material  on  business  rep¬ 
resented  by  the  accounts  men¬ 
tioned  in  the  column  so  that 
businessmen  in  general  can  learn 
something  from  it. 

“A  good  ad  news  column  is 
also  one  that  is  written  in  such 
a  way  that  consumers  can  get 
answers  to  some  of  their  ‘Whys?’ 
about  advertising.” 

Doris  said  she  feels  that  every¬ 
one  likes  a  column  in  any  field 
that  gives  some  insight  into  the 
personalities  behind  the  news; 
one  that  is  friendly  and  human 
without  being  old-school-tie-ish. 

Outside  Viewpoint  Needed 

“It’s  easy  to  become  so  en¬ 
grossed  in  the  thing  that  one 
starts  to  get  too  ‘tradesy’.  I 
think  the  columnist  should  try  to 
be  ‘in  it’,  without  being  ‘of  it.’ 
It  is  also  important,”  Doris  con¬ 
tinued,  “not  to  lose  the  view¬ 
point  of  an  outsider  so  that  one 
can  continue  to  ask  the  questions 
an  outsider  would.  Above  all, 
one  should  never  go  all  4-A-ish 
and  earnest  about  it.  There  are 
plenty  of  silly  things  in  the  ad- 
world  that  deserve  being  pointed 
up  in  a  light  way.” 

Doris  said  she’d  “love”  to  see 
Art  Buchwald  of  the  New  York 
Times  cover  the  ad  beat  for  one 
year. 

Turning  to  the  subject  of 
press  parties,  Doris  says  they 
are  fun  about  once  a  month; 
“more  than  that  they’re  a  de¬ 
pressing  waste  of  time  —  like 
nightclubs.” 


Conferences,  she  explained, 
are  generally  held  to  “satisfy  a 
client  and  almost  never  produce 
any  news  that  can’t  be  found  m 
a  press  release — at  least  in  the 
advertising  field.  Give  me  an 
interview  in  preference  any 
day.” 

Pointing  out  that  “the  15% 
of  the  press  releases  that  don’t 
land  in  the  wastepaper  basket" 
are  vital,  Doris  said  that  the 
press  release  should  serve  only 
as  the  “take-off  point  for  pur¬ 
suing  what  may  turn  out  to  be  a 
much  different  story.” 

What  none  of  these  four  ad 
news  columnists  pointed  out  is 
that  covering  Madison  Avenue 
isn’t  the  easiest  beat  in  the 
world. 


Ala.  Ad  Interests 
Protest  Proposed  Tax 

Montgomery,  Ala. 

Representatives  of  the  press, 
radio,  television,  outdoor  adver¬ 
tising  and  organized  labor 
marched  en  masse  on  the  Ala¬ 
bama  State  Capitol  to  oppose 
a  proposed  3%  tax  on  advertis¬ 
ing  to  meet  the  financial  needs 
of  education. 

Branding  the  tax  as  discrimi¬ 
natory  and  unfair,  23  opponents 
of  the  bill  aired  their  views  in 
a  two-hour  hearing. 

Weekly  newspaper  editors  pro¬ 
tested  there  was  no  logic  in  tax¬ 
ing  the  man  who  seeks  to  pro¬ 
mote  his  own  business,  and  such 
a  tax  would  make  people  adver¬ 
tise  less. 

Bonnie  Hand,  publisher,  the 
LaFayette  Sun,  insisted  that  the 
Alabama  press  had  “never  asked 
for  special  privileges”  but  that 
it  must  oppose  any  legislation 
that  would  hamstring  the  press. 

Representatives  of  advertis¬ 
ing  clubs  branded  the  proposed 
tax  an  “economic  fallacy,”  that 
“strikes  at  the  very  heart  of  our 
economy.” 

Barney  Weeks,  speaking  for 
labor,  said  it  would  eliminate 
jobs.  Miss  Ida  Belle  Young, 
president  of  the  Montgomery 
County  Cow  Belles  Assn.,  also 
protested  the  ad  tax,  arguing 
that  it  would  “come  right  out 
of  the  housewives’  pocketbooks." 

No  action  has  been  taken  to 
date  on  the  tax. 

• 

Swanson  Promoted 

Meyer  Both  Canada  Ltd.,  C!hi- 
cago  and  Toronto,  announces  the 
appointment  of  Melvin  E.  Swan¬ 
son  as  vicepresident  and  man¬ 
aging  director.  Mr.  Swanson 
was  made  sales  director  of  the 
parent  organization,  Meyer  Both 
Company  in  May.  He  has  been 
more  than  20  years  with  Meyer 
Both  and  prior  to  that  was  with 
the  Chicago  Tribune. 
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WHATEVER  YOU  SELL  YOU  CAN 

SELL  MORE  OF  IT  IN  THE  Plain  Dealer  Market 


THAN  IN  ANY  ONE  OF  36  ENTIRE  STATES 


THE  ONLY  CLEVELAND 
NEWSPAPER  THAT  SELLS 
THE  CITY  AND 
26  ADJACENT  COUNTIES 


RETAIL  SALES  IN  CLEVELAND  AND 

ADJACENT  COUNTIES  | 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,183,389 

$1,816,558 

$3,999,947 

Retail  Food  Sales 

580,592 

479,486 

1,060,078 

Retail  Drug  Sales 

85,464 

51,380 

136,844 

Automotiye 

353,778 

337,921 

691,699 

Gas  Stations 

145,825 

165,980 

311,805 

1  Furniture,  Household  Appliances  113,896 

91,658 

205,554 

1  (Source,  Sales  Management  Survey  of  Buying  Power,  May  10,  1909}  \ 

*Alcron/  Canton  and  Youngstown’s  Counties  are  not  included  in  above  Soles. 


The  Cleveland  PLAIN  DEALER 


fttpratnUd  by  Crtsmtr  &  tYoeJward,  Inc.,  New  York.  Chicago,  Detroit,  Atlanta,  San  Franeuco,  Lot  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Network. 

editor  ac  PUBLISHER  for  August  1,  1959 


1959 


19 


Cold  t  ype  ,  to  be  important  in  your  operation ,  must 

1.  Produce  better  typography;  or 

2.  Produce  a  better  profit. 

The  Linofilm  System  does  both! 

Linofilm,  the  only  cold-type  system  designed  to 
perform  every  composing-room  process,  is  so  ver¬ 
satile,  so  flexible  that  the  basic  schematic  ( shown 
above)  can  be  rearranged  in  countless  combina¬ 
tions  .  .  .  tailored  specifically  to  your  own  individ¬ 
ual  needs. 

Linofilm  is  less  expensive  as  an  initial  invest¬ 
ment,  in  leasing  and  in  operating. 


Linofilm’s  simplified  keyboard  utilizes  operator 
skills  to  maximum  advantage. 

Linofilm  is  economical  of  floor  space  and  sim¬ 
plifies  composing-room  arrangement. 

Linofilm  has  the  finest  typographic  facilities  in 
the  world— the  matchless  resources  of  Mergen- 
thaler  Linotype  Company. 

Linofilm  is  backed  by  the  experience,  skill  and 
service  of  Mergenthaler. 

No  wonder  printers  in  every  line— newspapers 
to  mapmakers- agree  that: 

Linofilm’s  the  finest  in  cold  type! 


See  it  at  the  GRAPHIC  ART ! 
NEW  YORK  CITY  COLISEUW. 
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R'  iXPOSITlON 
UW  «ptember  6-12 


LINOTYPE  means 
LEADERSHIP  in 
hot  metal,  tool 


Your  Linotype  Production 
Engineer  has  your  tickets 
to  the  Graphic  Arts  Show. 
Or  write  to  Mergenthaler 
Linotype  Co.,  29  Ryerson 
Street,  Brooklyn  5,  N.  Y. 
Don't  miss  the  Exposition 
or  Mergenthaler' s  Area. 


Hot  metal  and  cold  type 
make  a  winning  team!  To  make  profitable  those 
jobs  which  hot  metal  can  perform  best,  the  Lino¬ 
type  has  been  constantly  improved  so  that  it  still 
remains  the  world's  most  popular  typesetting 
machine. 

Let  a  company  with  almost  75  years  as  a  leader 
in  the  graphic  arts,  with  a  wealth  of  experience 
and  resources,  help  you  determine  how  to  make 
the  most  profitable  use  of  hot  metal  or  cold  type 
. . .  Linotype  or  Linofilml 


Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn,  N.  Y. 
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Ads  Herald 
Rambler’s 
Sales  Rise 


First  full-color  ad  will  run  Oct. 
11  in  This  Week  and  will  carry 
logotype  of  leading  local  depart¬ 
ment  store.  A  second  ad  is 
scheduled  for  Life  magazine  of 
Oct.  22. 


Space  Buyer, , ,  F,  Y.l 


True  to  form,  American 
Motors  Corporation  is  wasting 
no  time  in  capitalizing  on  Ramb¬ 
ler’s  latest  big  news:  third  place 
in  sales  of  all  cars  sold  in  the 
U.  S.  in  June  1959. 

Large-space  newspaper  adver¬ 
tisements  (via  Geyer,  Morey, 
Madden  &  Ballard,  Inc.)  start^ 
carrying  the  news  last  week  in 
banner  heads  across  the  country 
in  top  markets,  with  the  lead-off 
in  the  Wall  Street  Journal  on 
July  24. 

The  company  is  also  readying 
a  quick-close  page  for  Life 
magazine,  headed  “Here’s  Proof 
America  Buys  Basic  Excellence 
.  .  .  RAMBLER  3rd  in  Sales  in 
U.  S.  A.  in  June.” 

As  E.  B.  Brogan,  advertising 
manager  for  Rambler,  puts  it, 
“While  Rambler’s  June  move 
into  third  place  in  sales  hardly 
comes  as  a  surprise  to  us  or,  I 
believe,  to  the  automotive  indus¬ 
try,  we  think  that  our  adver¬ 
tisements  will  be  news  —  and 
highly  interesting  news  —  to 
much  of  the  buying  public,  so- 
long  geared  to  thinking  of  the 
top  three  positions  as  unchang- 
able.” 

Rambler’s  new  standing  has 
added  fire  power  to  the  print 
advertisements  and  radio  spot 
commercials  triggering  the  Sales 
Success  Bonanza  promotion 
which  American  Motors  and  its 
dealers  launched  this  week. 
“Flash”  copy  blocks  announcing 
the  “3rd  in  Sales”  standing  have 
been  added  to  Bonanza  print  ad¬ 
vertisements;  radio  commercials 
will  carry  the  story,  too. 

For  this  summer  “share  our 
success”  promotion,  American 
Motors  is  using  large-space 
newspaper  advertisements  and 
spot  radio,  with  strong  support 
from  the  dealers. 

Radio  went  into  high  gear 
July  27  when  the  new  eight- 
week  national  radio  spot  cam¬ 
paign  began.  One-minute  com¬ 
mercials  are  scheduled  on  a  high- 
frequency  basis  in  prime  morn¬ 
ing  and  evening  traffic  time,  in 
more  than  80  markets.  NBC’s 
Monitor  will  carry  20  announce¬ 
ments  each  weekend,  in  its  con¬ 
tinuing  52-week  Rambler  sched¬ 
ule. 


American  Dairy  Association 
will  inin  ads  in  newspapers  in  89 
top  markets  in  “food  day”  issues 
the  week  of  Sept.  13.  Full-page 
ROP  color  insei*tions  are  sched¬ 
uled  for  31  of  the  89  markets. 
The  theme:  “Get  More  Milk  for 
the  Weekend.” 


OPTIONAL  NEWSPAPER  CO.MBINATION  ANNOUNCEII- 
Appointment  of  the  newspaper  division  of  Katz  Agency,  Inc.,  as 
national  advertising  representatives  and  inception  of  an  optional 
newspaper  combination  announced  this  week  by  Charlotte  (N.C) 
Observer  and  News.  Combo  rate  will  be  68c  per  line  for  morning 
and  evening  papers;  72c  for  Sunday  and  evening.  Combination  copy 
can  be  run  anytime  within  a  calendar  week.  There  are  increases  of 
2c  per  line  each  for  morning  and  Sunday  Observer  only.  No  rate 
boost  for  News  bought  separately. 


Pillsbury  Co.  has  launched 
three  new  specialty  dessert 
mixes.  Print  schedule  support¬ 
ing  introduction  includes  This 
Week,  Parade,  Family  Weekly 
and  independent  Sunday  supple¬ 
ments. 


DAILY  PUTS  STRIKERS  TO  WORK— What  do  you  do  to  pro 
mote  business  when  a  steel  strike  practically  eliminates  the  payroll 
of  75%  of  your  population?  The  Gary  (Ind.)  Post-Tribune  pub¬ 
lished  a  10-page  home  improvement  section  with  tips  on  how  to 
make  the  steelworkers’  leisure  time  more  productive.  Many  adver 
tisers  featured  deferred  payments  for  duration  of  strike  and  other 
special  credit  terms. 


Most  powerful  dresswear  pro¬ 
motion  ever  undertaken  by  ’Tex¬ 
tile  Fibers  Department  of  Du 
Pont  Co.  will  include  Sunday 
supplements,  fashion,  seiwice, 
and  teen  magazines,  radio,  and 
local  and  network  TV.  This 
Week,  New  York  Times  Sunday 
magazine,  and  the  Los  Angeles 
Times  to  get  heavy  schedule 
January  through  April. 


JUST  DIAL  THE  LETTERS-“Just  Dial  The  Letters  of  My  | 
Name”  got  thousands  of  people  in  Northern  Vermont  to  hear  i 
recorded  promotional  message  of  the  Burlington  Free  Press  on  be 
half  of  newspapers  as  “The  Total  Selling  Medium.”  Name  of  the 
attractive  girl  printed  in  a  Free  Press  ad,  “Angia,”  worked  out  to 
be  2-6442,  the  number  with  the  recorded  Total  Selling  message. 


The  John  Green  Corp.,  Los 
Angeles  Renault  distributor, 
(via  Promotional  Advertising) 
began  July  28  with  a  series  of 
newspaper  ads  stressing  the 
virtues  and  engineering  advan¬ 
tages  of  the  rear  engine  Re¬ 
nault.  First  insertion  was  a 
half-page  in  the  Los  Angeles 
Herald  &  Express.  Series  will 
continue  with  this  size  and  18- 
inch  copy  in  the  four  Los  An¬ 
geles  daily  newspapers  through 
Aug.  14.  The  same  series  is 
scheduled  for  San  Francisco  and 
Oakland  daily  newspapers  be¬ 
ginning  July  31  and  continuing 
through  Aug.  14. 


FOOD  BRAND  PREFERENCE  SURVEY— The  13th  annual 
survey  of  foods,  conducted  for  the  Salisbury  (N.  C.)  Post  by  thf 
public  schools  of  Salisbury  and  Rowan  County,  covers  all  income 
groups  by  families  in  proportion  to  their  representation  in  attend¬ 
ance  at  those  schools.  A  total  of  2,121  families  completed  question¬ 
naires. 


DAILIES  USE  ‘BETTER  MEALS’  AS  HOOK  — Jersey  City 
(N.  J.)  Jersey  Journal,  circulating  in  a  $191,510,000  food  market, 
is  conducting  a  recipe  contest  in  preparation  for  “Better  Meals 
Build  Better  Families”  promotion  in  September  (Sept.  14261. 
Readers  are  submitting  favorite  recipes;  competing  for  $2500  in 
prizes.  Best  are  published  daily.  Winning  recipes  will  be  displayed 
in  special  tabloid  section  to  be  produced  during  September  promo¬ 
tion.  .  .  .  The  same  promotion  got  a  colorful  kickoff  when  the  St. 
Paul  (Minn.)  Dispatch-Pioneer  Press  set  up  eye-catching  booth 
at  St.  Paul  grocers  picnic.  Booth  banners  urged  grocers  to  “Start 
planning  now  for  profitable  participation  in  the  most  outstandinf 
food-selling  campaign  in  history.”  ...  A  vacation  for  two  any  place 
in  the  world  is  first  prize  in  Chicago  Daily  News  food  contest  which 
started  this  week  and  runs  through  Aug.  8.  Announcement  of  win¬ 
ners  of  the  “Food  of  All  Nations  Recipe  Contest”  will  be  a  high¬ 
light  of  the  News’  promotion  of  “Better  Meals”  program  in  Sept 


Keyed  to  the  most  extensive 
and  hardhitting  local  ad  cam¬ 
paign  (via  Donohue  &  Coe)  ever 
to  be  launched  in  the  instrument 
writing  field,  Scripto  will  break 
this  Fall  with  multiple  inserts 
in  each  of  173  local  newspapers 
as  w'ell  as  on  TV  spots  via  over 
160  local  stations. 


HOW  TO  USE  COLOR — The  Philadelphia  Inquirer’s  color  co-l 
ordinator,  Milton  Voeks,  has  put  together  a  20-page  booklet  covering  | 
specific  requirements  of  ROP  color. 


Joins  Rep  Finn 


Quality  of  its  melamine 
dinnerware  will  be  message  car¬ 
ried  to  60,000,000  consumers  in 
fall  ad  program  (via  Riedl  and 
Freede,  Inc.)  of  Boontonware. 


Chicago 

Harley  L.  Ward,  Inc.,  pub¬ 
lishers’  representatives,  have  an¬ 
nounced  addition  of  Paul  E. 
Schmolze  to  their  Chicago  office 
sales  staff.  Mr.  Schmolze  has  had 
both  retail  and  national  adver¬ 
tising  experience  with  the  Chi¬ 
cago  Evening  American  and  the 
Philadelphia  Bulletin,  and  also 
represented  Good  Housekeeping 
magazine  in  the  midwest  for  a 
number  of  years. 


OPPORTUNITY — A  Massachusetts  contractor  was  so  impressed 
with  the  way  conditions  in  Tennessee  were  presented  hy  the 
ville  Tennessean  that  he  has  tentatively  decided  to  move  to  Tennessee. 

After  hearing  something  of  Tennessee  from  a  friend  who  had 
been  stationed  in  the  state  while  in  the  army,  the  Massachusett* 
man  requested  copies  of  the  Tennessean  to  learn  what  he  could  about 
the  area.  The  news  columns  sold  him  on  the  idea  of  moving,  he  said. 

“We  believe  after  reading  the  newspaper  items  that  your  stale 
is  farther  advanced  than  ours,”  46-year-old  Ira  C.  Jourdan  of  Mont¬ 
gomery,  Mass.,  member  of  a  pioneer  New  England  family,  wrote 
the  Tennessean.  He  said  he  would  bring  his  wife  and  their  daughter. 
Sherrill,  16,  to  Tennessee  this  summer  on  a  vacation  “to  obsene 
the  state  and  discuss  opportunities  there.” 


HOW  FOOD  AD  $  IS  SPE^— Chicago  Tribune’s  ’59  edition  of 
“Who’s  Who  in  the  Grocery  Product  Field  in  Chicago”  lists  14 
advertisers  who  spent  total  of  $8,987,000  to  advertise  511  groceij 
products  in  Chicago  newspapers.  Included  in  24-page  booklet  » 
roundup  of  expenditures  by  top  users  of  newspaper  ROP  color  ads- 
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STOCK  OWNERSHIP  ON  SOUND  BASIS 


Goal  of  N.Y.  Stock 
Exchange  Ad  Effort 


By  Philip  N.  Schuyler 

“A  quiet  revolution  is  going  on 
across  the  country.  It  is  chang¬ 
ing  the  face  of  America.” 

The  “revolutionary  leader” 
Ruddick  C.  Lawrence  making 
this  declaration  spoke  quietly, 
calmly.  Indeed  the  adjective 
“quiet”  in  his  statement  should 
be  defined. 

Since  the  revolution  flies  the 
advertising  flag,  the  activity  is 
naturally  not  without  sound. 
While  not  explosively  noisy,  it  is 
apparently  penetrating  deeply. 

Headquarters  of  the  “revolu¬ 
tionists”  are  located  in  the  New 
York  Stock  Exchange  Building, 
11  Wall  Street,  the  butt  of  other 
revolutionaries  for  generations. 

“Our  eventual  goal  is  a  nation 
of  informed  shareowners,”  Mr. 
Lawrence  said  this  week.  Under 
G.  Keith  Funston,  president  of 
the  Exchange,  Mr.  Lawrence  is 
vicepresident  in  charge  of  pub¬ 
lic  relations  and  market  develop¬ 
ment.  He  has  held  that  post  for 
the  past  six  years.  Mr.  Funston 
joined  the  Exchange  in  1952, 
Mr.  Lawrence  in  1953. 

Since  1946  the  Exchange  has 
been  actively  publicizing  through 
paid  advertising,  largely  in  the 
newspapers  the  opportunities 
and  risks  of  investing.  During 
15  years  a  little  more  than  $16,- 
000,000  has  been  so  invested. 

The  last  five  years  have  been 
the  big  ones  as  far  as  adver¬ 
tising  is  concerned,  accounting 
for  $7,050,000  of  the  total.  Five 
years  ago  “Own  Your  Share  of 
American  Business”  was  adopted 
as  the  Exchange’s  advertising 
theme. 

‘Seed  Money’ 

“Seed  money”  is  how  Mr. 
Lawrence  referred  to  the  appro¬ 
priations  for  the  Exchange’s  en¬ 
tire  educational  program,  in¬ 
cluding  the  advertising  budget. 
By  that  he  meant  that  from  the 
Exchange’s  own  investment 
®any  more  millions  sprout  from 
other  sources  each  year. 

This  year’s  “seed  money”  for 
the  “revolution”  reached  ap¬ 
proximately  $2,500,000.  That 
represented  the  total  budget  for 
Mr.  Lawrence’s  department 
which  has  five  divisions:  adver- 
tising;  public  information  and 
press  relations;  research;  in- 
v^ment  information;  and  spe¬ 
cial  services. 

Of  this  sum,  $1,250,000  was 
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budgeted  for  advertising  in  all 
mass  media.  The  newspaper  list 
number's  580,  plus  an  additional 
170  Sunday  supplements. 

Just  as  an  example  of  how 
this  kind  of  seed  money  grows 
through  the  one  source  of  mem¬ 
bers  of  the  New  York  Stock 
Exchange,  Mr.  Lawrence  said 
that  about  $2,500,000  invested  by 
members  in  1953,  mostly  in  news¬ 
papers,  grew  to  more  than  $8,- 
000,000  in  1957.  By  now  it  may 
be  amounting  to  $10,000,000. 

‘Frontline  Troops* 

“We  consider  the  nation’s 
newspapers  frontline  troops  in 
the  revolution,”  Mr.  Lawrence 
said.  “Our  industry  is  dependent 
to  a  large  extent  upon  the  daily 
press.  Not  only  do  many  news¬ 
papers  carry  daily  stock  tables, 
but  as  a  group  they  do  an  enor¬ 
mous  job  in  reporting  the  news 
of  finance  and  business  so  vital 
to  informed  citizens.” 

Assessing  results  of  the  Ex¬ 
change’s  “crusade,”  as  he  termed 
it,  Mr.  Lawrence  called  atten¬ 
tion  to  the  Exchange’s  recently 
published  1959  census  of  share- 
owners  showing  that  12,490,000 
Americans  own  shares  in  public 
corporations,  nearly  double  the 
1952  total  and  45%  above  1956. 

“The  report  mirrors  a  I'emark- 
able  gi'ovrth  in  shareownership 
— a  quiet  economic  revolution 
which  is  reshaping  America,” 
President  Funston  declared  in 
introducing  the  census  results. 
“It  offers  dramatic  proof  that 
the  nation  has  achiev^  a  unique 
blend  of  individual  thrift  and 
initiative.  And  it  justifies  the 
confidence  of  those  who  believe 
that  America  can  be  a  society 
composed  of  many  millions  of 
private  capitalists.” 

The  report  also  mirrors  a  most 
unusual  advertising  and  public 
relations  job. 

Growth  of  Budget 

When  the  board  of  governors 
of  the  Exchange  appointed  Mr. 
Lawrence  to  spearhead  that  job 
six  years  ago,  the  annual  adver¬ 
tising  appropriation  was  $500,- 
000.  That  same  amount  —  on 
average — had  been  appropriated 
each  year  since  1945.  In  1955 
for  the  first  time  it  reached 
nearly  $1,000,000.  It  climbed  to 
a  record  high  of  $1,400,000  in 
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1956,  dropped  back  to  $1,144,000 
in  1957,  held  at  about  the  same 
figure  during  1958  and  this  year 
went  up  to  $1,250,000. 

Mr.  Lawrence  came  to  the 
Exchange  from  the  National 
Broadcasting  Company  where  he 
had  been  director  of  promotion, 
planning  and  development  of  TV 
and  radio.  Previously  he  had  11 
years’  experience  with  Time, 
Inc.,  and  was  associate  adver¬ 
tising  manager  of  Fortune  mag¬ 
azine. 

A  native  of  Aberdeen,  Wash., 
he  had  smeared  his  hands  with 
printers’  ink  on  the  Aberdeen 
Daily  World.  He  was  graduated 
from  the  School  of  Journalism  of 
the  University  of  Washington 
and  had  been  western  adver¬ 
tising  manager  of  American  Boy 
magazine. 

Mr.  Lawrence  is  an  ardent 
“revolutionist”  for  capitalism. 

Working  with  Mr.  Lawrence 
on  the  Exchange’s  educational 
program  on  capitalism  are:  Dan¬ 
iel  Woodward,  director  of  ad¬ 
vertising  and  promotion;  Paul 
Kolton,  director  of  public  in¬ 
formation  and  press  relations; 
Jonathan  Brown,  director  of  re¬ 
search;  William  Kendrick,  di¬ 
rector  of  the  investment  pro¬ 
gram;  and  Cecil  MacCoy,  vice- 
president  in  charge  of  special 
services. 

Basic  Objective 

Six  years  ago  the  Board  of 
Governors  outlined  their  basic 
objective:  the  broadening  of 
stock  and  bond  ownership  on  a 
sound  basis. 

“We  were  not  then  and  still 
are  not  interested  in  having 
everyone  own  stocks  or  bonds,” 
Mr.  Lawrence  said.  “What  we 
were  interested  in  was  to  drama¬ 
tize  the  opportunity  for  every¬ 
one  to  own  a  share  of  America. 
Whether  or  not  they  wanted  to 
and  could  afford  to  was  to  be 


left  up  to  each  individual.” 

When  the  Exchange  doubled 
its  advertising  appropriation  to 
$1,000,000  five  years  ago,  it  was 
decided  to  emphasize  four  cau¬ 
tions  in  every  advertisement: 
“Before  you  invest:  (1)  Get  the 
facts;  (2)  Remember  stocks  and 
bonds  go  down  as  well  as  up — 
assume  only  the  risk  you  can 
afford;  (3)  Provide  a  reserve 
for  emergencies;  (4)  Get  the 
advice  of  a  member  6™  of  the 
New  York  Stock  Exchange.” 

This  year,  for  the  first  time, 
these  cautions  moved  into  the 
headlines  of  Exchange  adver¬ 
tising.  Five  research  studies  of 
various  kinds  were  undertaken 
in  an  attempt  to  analyze  the 
character  of  public  participation 
in  the  market. 

“During  February  and  March 
of  this  year  we  became  concerned 
with  a  fringe  of  public  stock  and 
bond  buyers,”  Mr.  Lawrence 
said.  “It  represented  only  a 
small  percentage  of  the  total, 
between  three  to  five  percent. 
'They  were  not  necessarily  buy¬ 
ing  our  stocks  or  doing  business 
with  member  firms  of  the  Ex¬ 
change. 

“But  it  was  plain  that  an  in¬ 
creasing  number  of  people  were 
buying  stocks  without  our  four 
cautions  in  mind.  They  were 
buying  low-cost  speculative  se¬ 
curities  without  any  understand¬ 
ing  of  what  stood  behind  the 
certificates.  Furthermore,  many 
were  in  income  groups  that 
should  be  taking  particular  care 
in  how  they  put  their  money  to 
work. 

“So  we  turned  loose  all  our 
educational  efforts  to  the  same 
purpo.se  of  reiterating,  re-em¬ 
phasizing  those  four  cautions.” 

Ads  in  78  Papers 

The  advertising  end  of  this 
program,  headlining  the  nega- 
(Continued  on  page  24) 
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The  Other  Media 

ADVERTISERS  TRYING  ‘CAPTIVE’  MOVIE  AUDIENCES- 

Large  group  of  national  advertisers  launching  new  film  ad  cam¬ 
paigns,  reports  Theatre-Screen  Advertising  Bureau.  Among  major 
national  advertisers  promoting  products  via  theater  screen  films 
are:  Service  Life  Insurance  Co.  of  Omaha;  Goodrich;  Pennznil; 
Evinrude  Motors;  Studehaker;  and  North  .American  Van  Lines. 
Says  T-S  Bureau;  “National  advertisers  and  agencies  are  growing 
more  aware  of  the  ‘captive’  audience  available  in  the  movie  theatre.” 

•*•  *  * 

MEDICAL  JOURNAL  DROPS  CIGARET  ADS— Partly  to  beat 
the  charge  of  professional  inconsistency.  Medical  Annals  is  dropping 
cigaret  ads.  Monthly  publication  of  the  District  of  Columhia  Medical 
Society  had  been  criticized  by  some  subscribers  for  carrying  cigaret 
ads,  and  also,  warnings  against  their  potential  cause  of  lung  can¬ 
cer,  in  parallel  columns. 

*  *  * 

A  ROSE  BY  ANY  OTHER  NAME— In  field  where  return 
is  considered  good,  and  10%  return  is  considered  phenomenal.  Four 
Roses  Distillers  Co.’s  mail  campaign  just  completed  pulled  705c  re 
sponse.  Aimed  at  developing  trade  support  for  firm’s  advertising 
and  promotional  vehicle — the  Four  Roses  Society — mailing  went  to 
45,000  package  store  owners  and  offered  live  rosebush.  There  are  ' 
now  31.500  Four  Roses  rosebushes  in  gardens  of  licen.sees  serving  i 
as  reminders  of  Four  Roses  brands.  ; 

*  *  *  I 

189  FIRMS  USED  ID’S  ON  TV— Total  of  189  companies  spent  j 
$50,000  or  more  in  television  ID’s  (identifications)  in  1958.  Tele  j 
vision  Bureau  of  Advertising  reports,  based  on  Rorabaugh  spot  T\  j 
expenditures.  Total  increased  from  159  in  1957  while  dollars  went  'i 
from  $48,856,000  in  ’57  to  $56,825,000  in  ’58.  j 

TEENAGERS  CUTTING  TV  VIEWING— Teen-Age  Survey,  Inc„  -i 
New  York,  reports  teenagers  are  spending  more  time  reading  news-  ^ 
papers,  magazines  and  books,  and  are  cutting  down  on  TV  viewing  1 
and  radio  listening.  Recent  study  found  that  Mad  magazine  is  most  j 
popular  publication  with  both  high  school  and  college  student'  w 
(43%  high  school;  58%  college).  Life  magazine  was  second  to  Mad  J 
with  college  students,  followed  by  Playboy,  New  Yorker,  Time,  Look. 
Newsweek,  and  Saturday  Evening  Post.  High  school  students’  favor¬ 
ites  were  divided  among  hot  rod,  movie  fan  publications,  song  hits, 
and  Life  magazine. 

‘LEISURE’  TO  DEBUT  IN  NOVEMBER— Letsnre  magazine, 
aimed  at  full  range  of  leisuretime  activities,  will  be  published  bi¬ 
monthly  by  Leisure  Publications,  Inc.,  New  York,  starting  Nov.  1- 
Ad  rates  start  at  $540  per  b&w  one-time,  page  insertion. 

»  *  -w  ' 

QUICK  COMPUTER  OF  RADIO  R.\TINGS  OFFERED— A  quick 
computer  of  radio  rating  values  in  10  leading  markets  is  being 
offered  to  timebuyers  by  WQXR,  radio  station  of  the  Nete  York 
Times.  Computer  tells  timebuyer  number  of  radio  homes  represented 
by  ratings  from  1.0  to  11.0.  Rating  of  L.5  in  New  York,  for  example, 
represents  more  listening  homes  than  a  rating  of  6.0  in  Detroit. 

*  *  * 

M.\GAZINE  ROUNDUP — Popular  Photography  (Ziff-Davis)  will 
lower  cost  of  color  pages  and  raise  general  rates  this  fall.  Beginning 
with  October  issue,  one-time  b&w  rate  goes  from  $2,790  to  $3,110- 
New  12-time  four-color  rate  drops  $700  to  $3,400,  two-color  premium 
will  be  lowered  from  $275  to  $1.50,  and  15%  bleed  charge  drops  to 
TV^%.  .  .  .  Cosmopolitan  reports  gain  of  8,5%  increase  in  Septem¬ 
ber,  1959,  over  same  period  of  19,58,  and  a  first  nine  month.  1959. 
increase  of  25%.  .  .  .  National  Distillers  Products  Co.  claims  no 
brand  in  liquor  industry  has  had  more  color  advertising  in  national 
magazines  than  Old  Grand-Dad.  So  far  this  year,  57  color  magazine 
ads  have  been  scheduled.  .  .  .  October  issue  of  Car  Craft  will  contain 
triple  the  amount  of  linage  carried  in  October  of  ’58.  .  .  .  Time  Inc.s 
net  income  for  first  half  ’59  up  13.2%  over  first  half  ’.58.  or  $6,043.- 
800  as  compared  with  $5,340,000.  .  .  .  Better  Homes  and  Garden 
will  base  ad  rates  on  circulation  of  4.850,000,  effective  with  Fe^ 
1960,  issue.  New  b&w,  one-time  page  rate  will  change  from 
to  $20,690.  Four-color,  one-time  rate  will  go  from  $25,780  to  ?28.5^ 

.  .  .  August  issue  of  Playboy  shows  276%  linage  gain  over  July,  58- 
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Record  Circulation  Greets 

Mercury  and  News 

izz: )  Return! 


*25,271 

10.200  FBOJU 

'“-W  to?al 


That  s  right— up  10.200!  Mercury  and  News  average  net  paid 
daily  circulation  for  January,  last  pre-strike  month,  was  115,045. 
For  June,  after  resuming  publication  on  the  23rd,  the  daily 
average  net  paid  was  125,271.  Surprised?  So  are  we  —  and 
proud  that  fast-growing  Metropolitan  San  Jose  likes  and  wants 
its  two  dailies  more  than  ever  before! 


1 

And  You  COVER  San  Jose  ONLY  With  The 


Mercury  and  News 


Represented  Nationally  by  Ridder-Johns,  Inc. 


With  Parade,  tool 


Member  of  Metro  Sunday  Comic  Network 
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Wagon  Train  Jolts  Girl  Travel  Editor 


Portland,  Ore.  c 
Back  one  day  fi*om  a  new  t 
aii*flight  from  Paris  to  Istanbul  1 
to  Athens,  Oregonian  travel  edi-  1 
tor  Phyllis  Lauritz  went  from  t 
jet  to  jolt  when  her  city  editor  '' 
assigned  her  to  the  Oregon  \ 
Wagon  Train.  s 

Phyllis  Lauritz  is  a  leggy,  1 
well-dressed  glamour  repoi-ter  i 
knowTi  for  her  keen  observations 
and  witty  reports.  She  confesses 
that  until  this  assignment  she’d 
only  lived  a  la  rugged  by  stroll-  , 
ing  Portland’s  city  Park  Blocks.  < 
Travel  editor  Lauritz  has  cover¬ 
ed  the  world  in  luxurious  trains, 
airplanes  and  boats. 

V  agon  Train  Living 

Her  three-day  stint  not  only 
told  the  Oregonian’s  some  242,- 
035  daily  subscribers  and  their 
families  of  wagon  train  living 
today.  It  also  passed  on  her  ad¬ 
miration  for  the  people  she  rode 
with  and  emphasized  respect  for 
the  original  pioneers. 

The  train  headed  out  of 
former  President  Truman’s  In¬ 
dependence,  Mo.,  early  in  April. 
Phyllis  joined  the  group  on  May 
24  as  it  jogged  westward 
through  Nebraska.  Some  2,000 
people  had  also  come  to  the 
train  that  Sunday  from  about 
the  countryside  to  give  thanks  to 
God  for  their  forebearers’  de¬ 
cision  to  come  West.  Thousands 
more  were  to  take  pictures,  talk 
to  wagon  train  members  and 
offer  them  hospitality  as  they 
went  on. 

There  w'as  plenty  of  evidence 


Statehood’s 
Backers  Told 

Representatives  of  two  gen¬ 
erations  of  the  families  publish¬ 
ing  the  Honolulu  Advertiser  and 
the  Honolulu  Star-Bulletin  were 
personal  as  well  as  editorial 
champions  of  Hawaii’s  state¬ 
hood. 

This  publishing  leadership 
crops  out  in  a  compressed  re¬ 
port  on  Hawaii’s  long  fight  for 
statehood  which  is  contained  in 
the  306-page  Statehood  edition 
published  by  the  Advertiser.  The 
report  is  in  the  edition’s  history 
section. 

The  midweek  edition  of  13 
sections  with  color  covers  also 
provided  full  coverage  on  com¬ 
munity  life,  food,  industi-y,  in¬ 
surance,  pineapple,  tourist  and 
travel,  health,  sugar,  land,  fash¬ 
ions,  commerce  and  utilities. 

Accounts  in  the  historical  sec¬ 
tion  also  show  that  two  of  Ha¬ 
waii’s  territorial  governors  were 
affiliated  with  the  two  Honolulu 


of  the  qualities  Phyllis  obseiwed- 
humor,  dedication,  perseverence. 
Those  22  people  of  the  Oregon 
Wagon  Train  went  without  pay 
to  call  attention  to  Oregon’s  100 
Years  of  Statehood.  The  seven 
wagons  were  sponsored  by 
several  Oregon  cities  and  coun¬ 
ties.  The  state  Centennial  Com¬ 
mittee  put  up  some  $25,000. 

Sleeping  Bags 

The  hot  and  dusty  group 
showei'ed  off  at  welcoming 
schools,  churches,  Y’s  and  lodges. 
But  they  detenninely  kept  to 
their  sleeping  bags  at  night  as 
the  wagon  train  pulled  up  in  its 
traditional  circle. 

Repoi’ter  Lauritz  bemoaned 
the  modesty  she  had  to  overcome 
in  uncertain  privacy — undress¬ 
ing  at  night,  wiggling  into  her 
sleeping  bag.  She  noted  that 
more  unsporting  women  just 
went  to  “bed”  in  their  clothes. 
And,  .she  revealed  that  the  “vital 
piece  of  plumbing  equipment” 
was  a  sanitan. 

Phyllis  had  to  adjust  to  the 
“buckboard  bounce”  and  culti¬ 
vated  a  big  breakfast  hunger 
with  the  others.  This  is  a  typical 
menu;  hot  mush,  fried  eggs  ’n 
flapjacks,  all  downed  with  plenty 
of  hefty  coffee. 

Two  women  took  charge  of  the 
meals  for  two  days  at  a  time 
before  two  more  took  their  turns. 
These  two  had  all  the  responsi¬ 
bilities  —  purchasing,  prepara¬ 
tion  and  clean-up.  They  man¬ 
aged  on  a  little  more  than  $1  a 
!  day  per  head,  producing  nutri¬ 


tious  and  delicious  meals.  Extra 
helpful  to  the  cause  was  the 
bounty  given  along  the  way. 
People  heaped  eggs,  milk, 
chicken  and  fnait  in  the  larder 
and  even  put  on  an  occasional 
barbecue.  Phyllis  enjoyed  one 
staged  at  Chimney  Rock  by  the 
people  of  Bayard. 

Baltlesnake  F^arring<< 

Laughing  off  the  rattlesnake 
killed  one  morning,  women  by 
aftei’noon  were  wearing  rattle- 
snake-button  earrings.  Perhaps 
their  humor  was  tainted  with 
perseverence  so  that  they  put 
up  with  complexions  getting  rud¬ 
dier  every  day,  drying  hair  and 
broken  fingernails. 

For  three  full  days  this  game 
reporter  had  ridden  with  the 
wagon  train,  a  “publicity  stunt 
that  became  more  of  a  historic 
event.”  She’d  also  been  around 
to  share  the  exhilaration  and 
discomfoits.  She  has  grateful 
recollections  of  the  outrider  from 
Cottage  Grove  who’d  scrounged 
a  tarpaulin  the  night  she’d  slept 
under  stars  and  a  thick  rain. 
Her  trip  had  been  arduous  but 
she  has  only  admiration  for  the 
way  her  Medford  wagon  driver 
coaxed  and  guided  his  two  white 
mules,  Fibber  and  Molly.  The 
train  traveled  16-20  miles  a  day 
and  should  hove  into  its  port. 
Independence,  Ore.,  Aug.  16, 
after  traveling  2,000  miles. 

Incidentally,  since  Phyllis 
Lauritz’s  few  days  with  bearded 
men  and  persevering  women, 
the  Oregon  Wagon  Train  has 


Phyllis  Lauritz 

rumbled  along  to  Mountain 
Home,  Idaho,  where  it  was  ac¬ 
cused  and  cleared  of  trespass¬ 
ing  on  a  rancher’s  land.  It’s 
crossed  into  northeastern  Ore¬ 
gon  at  the  Snake  River.  But,  the 
experiences  the  Oregonians 
travel  editor  enjoyed  and  passed 
on  have  helped  acid  “respect  for 
these  people  and  those  they 
emulate”  in  this  Oregon  State¬ 
hood  Centennial  year. 


Served  as  Governor 

W.  R.  Farrington,  who  w'ent 
to  Hawaii  from  Maine  in  1894 
as  editor  of  the  Advertiser  was 
governor  from  1921  to  1929, 
when  he  retired  to  private  busi¬ 
ness  as  president  of  the  Hono¬ 
lulu  Stai’-Bulletin,  Ltd.,  and  as 
Star-Bulletin  publisher.  He  died 
in  1933. 

Oren  E.  Long  served  for  sev¬ 
eral  years  as  associate  editor 
of  the  Advertiser  following  his 
1951-53  term  as  governor.  He 
is  a  senator  from  Oahu  and  a 
candidate  for  the  U.  S.  Senate. 

Lorrin  P.  Thurston,  publisher 
of  the  Advertiser,  was  the  chair¬ 
man  of  Hawaii’s  statehood  com¬ 
mission  which  saw  statehood 
achieved.  His  father,  Lorrin  A. 
Thurston,  helped  draft  legisla¬ 
tion  which  produced  Hawaii’s 
Bill  of  Rights. 

The  late  Mr.  Thur.ston’s  serv¬ 
ices  to  the  territory  extended 
well  back  into  the  preceding  cen¬ 
tury.  He  was  one  of  five  commis¬ 
sioners  sent  to  Washington  in 


1893  on  a  mission  for  “full  and  which  was  eventually  to  provide 
complete  political  union.”  it  with  status  as  a  state.  The 

first  such  editorial  appeared  in 
Viashington  Move  Lowville  (N.  Y.)  \orthem 

Joseph  R.  Farrington,  son  of  Journal  of  May  1,  1849,  the  Ad- 
the  governor  and  al.so  a  pub-  vertiser’s  I'ecords  show, 
lisher  of  the  Star-Bulletin,  The  proposal  w'as  seconded  by- 
fought  for  statehood  in  Wash-  several  mainland  newspapers, 
ington  as  Hawaii’s  representa-  according  to  the  early-day  news- 
tive  in  Congress  from  1942  until  paper,  the  Honolulu  Polynesian. 
his  death  in  1954.  Mrs.  Eliza-  Hawaii  became  a  territory  in 
beth  P.  Farrington  succeeded  1900.  Hawaiian  legislative  peti- 
her  husband  as  territorial  dele-  tions  for  statehood  began  in 
gate  to  Congress.  1903. 

Ray  Coll,  now-  editor  emeritus  • 

of  the  Advertiser,  was  a  mem¬ 
ber  of  the  Hawaii  Statehood  Boautyrailia 
Commission  named  in  1947.  Jan  Philadklphia,  Pa. 

Jabulka,  Honolulu  newspaper-  Inguirer  will  present  its 

man,  was  a  member  of  the  Pnuntvi-niiia  in  the 


the  Lowville  (N.  Y.)  \orthern 


her  of  the  Hawaii  Statehood  Boautyrailia 
Commission  named  in  1947.  Jan  Philadklphia,  Pa. 

Jabulka,  Honolulu  newspaper-  jj^g  ^ill  present  its 

man  was  a  member  of  the  third  annual  Beautyrama  in  the 

Washington  office  the  territory  Ballroom  of  the  Shera- 


set  up  a  decade  ago. 


ton  Hotel  Sept.  9,  10,  11.  An 


Presentations  in  the  decades-  international  fashion  show,  with 
long  drive  for  statehood  included  performances  twice  daily,  w'" 
a  great  roll  of  newsprint  vvhich  highlight  the  presentation.  Top 
contained  116,000  signatures,  fashion  and  cosmetic  houses 
This  was  sent  to  Congress  in  plan  to  exhibit  and,  in  addition 

to  displays  and  demonstrations, 
The  Advertiser  also  traced  the  beauty  clinics  and  lectures  will 
newspaper  editorial  campaign  be  held  throughout  each  day. 
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32^®  from  independent  farmers 

"On  an  overall  basis  United  Fruit  Company  grew  68%  of  the 
stems  {of  bananas)  that  it  shipped  from  the  six  countries* .  .  .  It 
procured  the  rest  (32%))  from  local  independent  growers,  under 
contracts  calling  for  a  variety  of  company-supplied  services  includ- 
ing  sigatoka  control  and  fertilizer  supply .  ..or  on  the  open  jnarket 
fro?n  independent  growers  without  contractual  relationships.” 


This  quotation  is  one  of  the  highlights 
of  the  comprehensive  study  of  the 
United  Fruit  Company  operations  in 
Latin  America  which  was  made  by  Sr. 
Galo  Plaza,  ex-Prc-sident  of  the  Re¬ 
public  of  Ecuador,  and  Stacy  May, 
well-known  economist,  for  the  Na¬ 
tional  Planning  Association,  an  in¬ 
dependent  research  group.  Series  on 
United  States  Business  Performance 
Abroad,  NATIONAL  PLANNING  ASSO¬ 
CIATION,  1606  NEW  HAMPSHIRE 
AVE.,  N.W.,  WASHINGTON  9,  DC. 


General  Offices:  80  Federal  Street,  Boston  10,  Mass. 
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Results  of  a  3-year  study  of  supermarkets 
will  ease  fears  of  media  men  who  are 
wary  of  reduced  linage 

This  week,  as  in  any  average  week,  of  Washington  in  Seattle,  says  a  three- 
an  estimated  one-billion  trading  stamps  year  study  of  supermarket  advertising 
will  pass  between  salesman  and  cus-  in  Indianapolis,  Ind.,  shows  conclusive- 
tomer.  In  supermarkets,  gas  stations —  ly  that  “trading  stamps  do  not  have  an 
in  about  18  per  cent  of  all  retail  opera-  adverse  influence  on  the  volume  of  local 
tions — customers  will  want  first  their  advertising.” 

change,  then  their  stamps,  be  they  To  the  contrary,  Grathwohl  declares: 
green,  blue,  yellow  or  any  other  of  the  “Supermarkets  using  stamps  increased 
rainbow  hues.  Fully  $300,000,000  worth  their  newspaper  advertising  at  a  rate 
of  merchandise  is  paid  out  each  year  in  faster  than  most  non-stamp  supermar- 
premiums  to  those  who  save  and  redeem  kets.” 

the  stamps.  Supermarkets  are  “especially  signifi- 

Trading  stamps  have  become  a  basic  cant”  indicators  of  the  effect  of  trading 
element  in  retailing,  a  major  factor  in  stamps  on  local  media,  the  professor 
marketing.  They  have  also  been  the  believes.  Retail  food  advertising  ac- 
source  of  a  nagging  unrest  for  some  counts  for  about  ten  to  15  per  cent  of 
officials  of  local  advertising  media,  a  daily  newspaper’s  retail  display  lin- 
“Merchandising  by  stamp,”  some  be-  age — ranking  second  only  to  department 
lieve,  must  mean  a  decrease  in  adver-  stores — and  supermarkets  buy  97  per 
tising  revenue  to  them.  cent  of  the  retail  food  space. 

A  university  professor,  however,  de-  What  influence  have  stamps  had  on 
dares  that  local  media  have  nothing  to  supermarket  advertising  in  Indianap- 
fear.  H.  L.  Grathwohl,  assistant  pro-  olis? 

fessor  of  marketing  at  the  University  Grathwohl  says  that  in  1954,  the 

(  advertisement) 
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year  before  the  adoption  of  trading 
stamps,  the  supermarkets  that  later  took 
stamps  purchased  1,946,319  lines  of 
newspaper  space.  This  accounted  for 
50  per  cent  of  all  retail  food  advertis¬ 
ing  that  year.  The  supermarkets  that 
did  not  pick  up  stamp  plans  purchased 
1,812,820  lines,  or  47  per  cent  of  total 
retail  food  advertising  in  1954.  The 
difference  was  hardly  significant. 

Stamp-users  step  up  linage 

Yet,  after  June  1955,  when  stamp 
plans  came  to  Indianapolis,  that  slight 
difference  became  a  great  one.  Says 
Grathwohl:  “Newspaper  linage  pur¬ 
chased  by  the  group  of  major  food  re¬ 
tailers  giving  stamps  increased  by  near¬ 
ly  half  a  million  lines  (about  25  per 
cent),  while  the  non-stamp  supermar¬ 
kets  decreased  their  newspaper  linage 
by  approximately  50,000  lines.” 

The  University  of  Washington  ex¬ 
pert  adds:  “It  is  important  to  note  that 
this  increase  in  advertising  came  with¬ 
out  the  benefit  of  an  advertising  war 
between  stamp  users  and  non-users 
such  as  has  occurred  in  many  cities.” 

By  the  end  of  1956,  18  months  after 
the  stamps  had  made  their  debut,  total 
retail  display  linage  in  all  categories  had 
risen  about  five  p)er  cent  in  Indianapolis 
over  the  1954  level,  but  retail  food  ad¬ 
vertising  surpassed  the  average  with  a 
12  per  cent  gain. 

Stamp-giving  supermarkets  account¬ 
ed  for  most  of  the  gain,  Grathwohl’s 
study  shows.  Their  share  of  retail  gro¬ 
cery  linage,  50  per  cent  in  1954,  climbed 
to  56  per  cent  in  1956.  The  share  pur¬ 
chased  by  non-stamp  supermarkets 
slumped  from  47  to  41  per  cent,  cer¬ 
tainly  a  convincing  statistic  to  allay 
the  fears  of  local  media. 

According  to  the  professor,  “about 
60  per  cent  of  the  half-million-line  in¬ 
crease  by  Indianapolis  stamp-giving 
supermarkets  in  1955  and  1956  was  di¬ 
rectly  the  result  of  trading  stamps.” 
Supermarkets,  he  says,  devoted  ap¬ 
proximately  300,000  lines  entirely  to 
the  promotion  of  stamps  between  June 
1955,  and  December  1956.  During  the 
first  three  weeks  alone,  nearly  90,000 
lines  “went  to  bally-hoo  stamps. . . . 

“This  represented  almost  40  per  cent 
of  the  newspaper  advertising  bought 
by  stamp-giving  ‘supers’  during  the 
three-week  period.  But  within  a  few 
months  stamps  commanded  an  average 
of  only  five  to  ten  per  cent  of  newspaper 
space  purchased  by  stamp  stores,  and 
near  that  level.” 

As  might  be  expected,  the  stamp 
companies  themselves  added  to  local 
media  revenues,  with  newspapers  ben¬ 
efiting  most  from  the  campaigns. 

“In  Indianapolis,  the  two  leading 


stamp  companies,  S  &  H  and  Top  Value, 
purchased  a  total  of  49,000  lines  of  re¬ 
tail  display  and  109,000  lines  of  general 
display  space  between  June  1955,  and 
December  1956.  A  substantial  portion 
of  the  general  display  linage  consisted 
of  full-page  ROP-color  ads.” 

The  stamp  companies,  says  Grath¬ 
wohl,  also  purchased  “a  limited  num¬ 
ber  of  radio  spot  announcements  and 
participations,  and  an  occasional  half- 
hour  weekly  television  program,”  but 
these  campaigns  tended  to  be  short¬ 
lived. 

Price  advertising  bounces  back 

The  marketing  professor  acknowl¬ 
edges  that  space  normally  given  by 
supermarkets  to  price-advertising  had 
to  be  reduced  during  the  introductory 
period,  “but  it  soon  rebounded  and 
surpassed  by  a  substantial  margin  the 
space  devoted  to  prices  before  the 
adoption  of  stamps.  Analysis  of  the 
number  of  price  specials  refiected  the 
same  trend,  with  a  net  increase  by 
stamp-giving  ‘supers’  occurring  shortly 
after  the  introductory  period  for  the 
stamps  wore  off.” 

Hand  in  hand  with  the  new  stamp 
advertising,  says  Grathwohl,  was  a 
“loosening”  of  advertising  layout,  char¬ 
acterized  by  more  white  space  and 
larger  and  heavier  printing.  This  also 
worked  for  local  media’s  gain. 

“With  looser  ads,  some  method  had 
to  be  found  that  would  offset  the  nec¬ 
essary  reduction  in  the  number  of  price 
specials  in  each  ad.  The  size  of  most 
ads  could  not  be  increased  significantly 
since  the  majority  of  stamp  users  in  the 
supermarket  field  were  already  buying 
full-page  or  double-page  ads.  The  an¬ 
swer  to  the  problem  was  found  by  in¬ 
creasing  the  frequency  of  advertising, 
which  helped  account  for  the  greater 
linage  purchased  by  stamp  stores  and 
at  the  same  time  permitted  the  use  of 
more  price  specials,”  according  to 
Grathwohl. 

“Thursday  continued  to  be  the 
heaviest  food  advertising  day  in  In¬ 
dianapolis  newspapers,  but  after  the 
introduction  of  stamps  the  group  of  su¬ 
permarkets  giving  stamps  began  to  in¬ 
sert  ads  during  the  earlier  part  of  the 
week,  and  by  1956  it  was  common 
procedure  to  sprinkle  ads  throughout 
the  week,  including  Sundays.  A  few  of 
the  non-stamp  ‘supers’  also  adopted  this 
practice,  but  no  definite  pattern  was 
established  within  this  group.” 

Grathwohl  acknowledges  that  it  is 
“difficult”  to  attribute  the  change  in 
frequency  and  layout  directly  to  the 
introduction  of  stamps,  as  if  one  were 
the  cause  of  the  others.  Other  “com¬ 
petitive  pressures  in  the  supermarket 


industry”  were  building  up  at  the  same 
time,  he  admits.  “But,  if  nothing  else, 
stamps  seemed  to  put  tang  in  the  com¬ 
petitive  atmosphere  as  far  as  super¬ 
market  advertising  in  daily  newspapers 
was  concerned.” 

Trading  stamp  advertising,  however, 
was  not  limited  to  newspapers.  The 
introduction  also  worked  some  changes 
in  supermarket  radio  and  television 
advertising  “which  is  usually  considered 
by  supermarket  operators  to  be  supple¬ 
mental  to  newspapers.”  Grathwohl  re¬ 
ports  that  some  stamp  users  “purchased 
more  or  longer  spots  to  compensate  for 
time  given  to  stamps  and  to  avoid  los¬ 
ing  cooperative  advertising  money  from 
manufacturers.” 

Stamps,  after  the  introductory  pe¬ 
riod,  generally  receive  “no  more  than  a 
bare  mention”  in  the  usual  ten  to  20 
second  spot  announcements,  the  mar¬ 
keting  specialist  declares.  There  is, 
however,  one  exception:  “During  the 
month  or  two  before  Christmas  when 
stamps  receive  extra  promotion.” 

Grathwohl  limited  his  intensive  study 
to  supermarket  operations  but  he  says 
there  is  sufficient  evidence  that  trading 
stamps  have  had  little  effect  on  local 
advertising  by  small  retail  outlets.  Any 
decrease  in  advertising  by  some  small 
merchants  offering  stamps,  he  says,  is 
virtually  offset  by  increased  advertising 
from  their  competitors. 

About  department  stores,  he  admits, 
“not  a  great  deal  is  known.  While  some 
increases  in  advertising  might  be  ex¬ 
pected,  it  is  probably  only  moderate  in 
most  cases.”  Department  stores  need 
take  only  a  few  large  ads  to  introduce 
stamp  plans  and  then  slightly  alter  their 
regular  inserts  to  include  a  brief  stamp 
mention.  But  should  a  competitive  war 
develop  between  stamp  and  non-stamp 
stores  “there  is  no  telling  what  might 
happen.” 

In  general,  he  believes,  the  study 
has  shown  that  there  are  three  basic 
elements  in  stamp  merchandising  that 
work  to  benefit  local  advertising: 

►  “It  is  necessary  to  keep  stamps  con¬ 
stantly  in  the  minds  of  consumers.” 

►  “It  is  important  to  impress  upon 
consumers  that  the  stamp  plan  is  the 
best  available.” 

►  “Since  stamps  can  be  very  effective 
in  luring  customers  from  one  store  to 
another,  competitive  retaliation  can, 
and  often  does,  take  the  form  of  in¬ 
creased  and  more  vigorous  advertising 
by  non-stamp  stores.” 

Grathwohl  concludes: 

“Whatever  the  effects  of  trading 
stamps  on  other  aspects  of  the  econ¬ 
omy,  it  seems  that  local  advertising  has 
not  suffered  from  the  use  of  trading 
stamps,  except  perhaps  in  isolated 
situations.” 
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FAIRCHjLD 

news 


This  month  several  elianges  be¬ 
come  effective  in  Fairchild  News 
Service.  Director  of  correspond¬ 
ents,  Harriet  Mackintosh,  an¬ 
nounces  the  following  new  ap¬ 
pointments  and  extension  of  re¬ 
gional  jurisdiction: 

Ronald  T.  Cohen,  reporter  on 
Fairchild’s  Chicago  news  staff,  has 
been  appointed  manager  of  the 
Kansas  City  news  bureau  of  Fair- 
child  Publications,  Inc.  He  suc¬ 
ceeds  Connie  Higinbotham  who  is 
retiring  from  business  Aug.  15. 
Mr.  Cohen  has  been  in  the  Chi¬ 
cago  news  department  since  May, 
1956,  where  he  served  as  court 
news  reporter  for  all  Fairchild  pa¬ 
pers. 

Jurisdiction  of  the  Cincinnati  bu¬ 
reau  of  Fairchild  Publications  has 
been  extended  to  include  regional 
direction  of  the  States  of  Ken¬ 
tucky  and  West  Virginia.  The 
Cincinnati  bureau  is  headed  by 
G.  Richard  Kountz. 

William  Beecher,  who  has  been 
a  member  of  the  news  staff  of 
Fairchild’s  St.  Louis  office,  has 
been  transferred  to  the  company’s 
Washington  news  bureau  where 
he  will  do  general  reporting  for 
all  Fairchild  publications. 

Additions  to  the  Fairchild  news 
network  are  Tommy  E.  Herring¬ 
ton  who  will  cover  news  develop¬ 
ments  in  Jackson,  Miss.;  and 
George  W.  Umbenhaur  in  Reno, 
Nev.  Mr.  Herrington  is  a  general 
news  reporter  for  the  Clarion 
Ledger  in  Jackson,  and  Mr.  Um¬ 
benhaur  is  a  reporter  for  the  Reno 
Evening  Gazette. 


S.C.  Etlitors  On 
Cruise  to  Nassau 

Columbia,  S.  C. 

For  the  first  time  in  18  years, 

the  South  Carolina  Press  As-  2  Eilitors  Named 
sociation  featured  a  cmise  for 


personal 


this  year’s  summer  meeting  and 
the  convention  participants  re- 


Los  Angeles 
William  A.  Townes,  former 


Editor  Hoiioretl 

Goldsboro,  N.  C. 
College  Aid  Fund,  Inc.,  ha> 


ceived  red-carpet  treatment  all  managing  editor  of  the  Balti-  created  an  annual  $300  merit 
the  way.  more  (Md.)  Neive-Pont  and  the  .scholarship  in  honor  of  Henry 

In  four  days  packed  with  typi-  Baltimore  American,  has  been  Belk,  editor  of  the  Goldabim 
cal  tourist  pleasures,  the  news-  named  managing  editor  of  the  News-Argiis.  The  Fund  to  aid 
papermen  and  their  guests  Examiner.  Managing  Editor  worthy  students  in  getting  a 
traveled  to  Miami  in  special  cars  Warden  Woolard  was  at  the  college  education  was  created 
on  the  Seaboard  Railroad’s  same  time  raised  to  the  post  of  five  years  ago  after  an  editorial 
“Silver  Star,”  then  took  a  three-  editor  of  the  paper.  Mr.  Townes  campaign  by  Mr.  Belk. 
day  cniise  to  Nassau  in  the  w'as  night  managing  editor  of  ♦  *  ♦ 

Bahamas  aboard  the  glistening-  the  Miaini  (Fla.)  Herald  before  Flora  Parsons,  librarian  who 
white  S.  S.  Florida.  joining  the  Baltimore  papers.  has  been  associated  with  the 


white  S.  S.  Florida. 

Gov.  Cecil  H.  Undenvood  of 
West  Virginia,  at  the  annual 


Will  F.  Clarke,  formerly  for 


banquet,  held  aboard  ship  the  many  years  on  the  copydesks  of 
first  night,  spoke  of  the  work  of  the  Neic  York  Sun  and  New 
the  Southern  Regional  Educa-  York  Journal- American  —  to 
tion  Board,  of  which  he  is  chair-  Kings  County  Hospital,  Brook- 
man,  and  of  his  experiences  in  lyn,  for  prolonged  treatment, 
the  Soviet  Union  during  his  just-  ♦  *  ♦ 

concluded  visit  there  along  with  James  Murphy  —  from  the 
eight  other  governors.  Buffalo  (N.  Y.)  News  to  pr 

John  A.  Montgomery,  man-  National  Gypsum  Corp. 

aging  editor  of  the  moiming  daily  „ 

here-r/re  State-\s  president  of  John  David  Gri:enwald  for- 

the  association  and  had  charge 

of  arrangements  for  the  cmise.  Gazette-Times 


Others  participating  in  the  ^he  Niles,  Mich  bureau  of 
foi-mal  programs  were  Julian  South  BernUInd.)  Tribune. 


Starr  Jr.,  editor  of  the  Lancaster 
(S.  C.)  News  and  first  vice- 
president  of  the  association,  and 
J.  Kelly  Sisk,  president  of  the 
Greenville  (S.  C.)  News-Pied¬ 
mont  and  the  association’s  sec¬ 
ond  vicepresident. 


Main  Rich,  formerly  manag¬ 
ing  editor,  Palatka  (Fla.)  News 
—  to  ME  of  the  Cartersville 
(Ga.)  Tribune  News,  succeeding 


Flora  Parsons,  librarian  who 
has  been  associated  with  the 
Wichita  newspapers  50  years— 
retired  from  the  Wichita 
(Kans.)  Beacon.  She  entered 
newspaper  work  with  the  Beacon 
in  1894.  She  was  editor-reporter 
15  years  for  the  Eagle,  and  in 
1929  became  librarian  for  the 
Wichita  Beacon. 

*  *  * 

V.  L.  Nicholson,  former  spe¬ 
cial  assignments  editor,  Topeka 
(Kans.)  Daily  Capital — to  ex¬ 
ecutive  editor,  Karmas  City 
(Kans.)  Kansan. 

4c  ♦  4: 

Mike  Culbert,  foi-mer  sports 
writer,  Wichita  (Kans.)  Beacon 
— to  Caracals  (Venezuela)  Daily 
Journal  as  reporter.  Nick  Seitz 
— from  sports  staff,  Hutchinson 
(Kans.)  News  to  Beacon  sports 


George  W.  Evans,  now  city  edi-  staff.  Bill  Andeirson,  TV  and 
tor  of  the  Rock  Hill  (S.  C.)  Sunday  magazine  editor  of  ffie 
Herald.  Beacon — to  field  representative 

♦  ♦  *  of  Iowa  Farm  Bureau,  Ft. 

Lloyd  G.  Schermer,  business  Dodge,  Iowa. 


C.  D.  McNamee,  editor  of  Lloyd  G.  Schermer,  business 
the  Muskegon  (Mich.)  Chronicle  manager  of  the  Kewanee  (Ill.) 
—  retired.  He  is  succeeded  by  Star-Courier — to  business  man- 


Fairchild  Publications,  Inc.,  has 
appointed  Marsteller,  Rickard, 
Gebhardt  &  Reed,  Inc.  advertis¬ 
ing  agency  to  work  with  the  com¬ 
pany  in  the  preparation  of  a  Fair- 
child  institutional  advertising  cam¬ 
paign. 

Culminating  more  than  10  years 
of  research  and  preparation,  Fair¬ 
child’s  Dictionary  of  Textiles  will 
be  published  Aug.  15  by  the  Busi¬ 
ness  Book  Division.  This  com¬ 
pletely  new  627-page  Dictionary, 
edited  by  DAILY  NEWS  REC¬ 
ORD  editor  Stephen  S.  Marks, 
contains  12,000  definitions  of  tex¬ 
tile  fibers,  fabrics,  finishes  and 
processes.  Regular  price  is  $25.00; 
pre-publication  price  until  Aug. 
15  is  $21.95. 


FAIRCHILD 
Publications,  Inc. 

7  tost  13th  St.,  New  York,  N.  Y. 


Doily  News  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  Nows, 
Home  Furnishings  Doily,  Directories, 
Men's  Weor,  Foolweor  News.  Books. 


Robert  C.  Herrick,  city  editor. 
Mr.  McNamee  was  with  the 
Chronicle  since  1917.  He  has 
been  editor  since  1950.  Mr.  Her¬ 
rick  joined  the  paper  in  1939. 

.  *  * 

Keith  Tabor  —  to  ad  staff, 
Newton  (Kans.)  Daily  Kansan. 

... 

Bob  Patterson,  spoi-ts  editor 
of  the  Arkansas  City  (Kans.) 
Traveler  —  to  the  army.  He  is 
replaced  by  Jim  Guier.  John 
Grinstead  —  to  city  hall  and 
police  reporter. 

.  *  I  . 

John  Frazier,  Garden  City 


ager  of  the  Missoula  (Mont.) 
Sentinel  and  the  Daily  Missou- 


Larry  Marcellus,  former 
managing  editor,  Fredonia 
(Kans.)  Daily  Herald  —  to  ad 


lian  succeeding  Richard  E.  Mor-  staff,  El  Dorado  (Kans.)  Times. 
RisoN.  He  is  replaced  by  Edward  E. 

*  *  *  Hudson. 


Joseph  C.  Jahn,  editor  of  the 
Sayville  (N.  Y.)  Suffolk  County 


Claussie  W.  Smith,  former 


News  —  new  president  of  the  photographer-sports  writer  on 
National  Conference  of  Weekly  Ottawa  (Kans.)  Herald  —  to 


Newspaper  Editors. 

... 

Thornton  M.  Tice,  formerly 
promotion  manager  for  the 


photographer  on  McPherson 
(Kans.)  Daily  Republican. 

♦  ♦  * 

William  Scheele,  nature 


Roanoke  (Va.)  Times  and  the  writer  of  the  Cleveland  (Ohio) 
World-News  —  new  editor  of  Press — with  his  family  on  a  two- 


V irginia  Foodsman. 


John  Frazier,  Garden  City  Milton  D.  Hewes,  for  20  articles  for 
(Kans.)  Telegram— to  Hutchin-  year's  news  editor  of  the  Bay  experiences 
son  (Kans.)  News  as  reporter.  City  (Mich.)  Times  —  to  edi- 
Bob  Greer.  Holdreae  (Neb.)  tor,  succeeding  the  late  Glenn  James  H 


month  expedition  to  explore 
Alaska.  He  is  writing  a  series  of 
articles  for  the  Press  on  their 


Bob  Greer,  Holdrege  (Neb.)  tor,  succeeding  the  late  Glenn  James  H.  McKone  —  from 
Daily  Citizen  news  editor  —  to  MacDonald.  Mr.  Hewes  is  sue-  Corpus  Christi  (Tex.)  CoHer 
Telegram  as  sports  editor-re-  needed  by  Ray  J.  Kuhn,  city  edi-  sports  staff  to  San  Bernardino 
porter.  tor  of  the  Times  since  1946.  (Calif.)  Sun-Telegram  sports 

*  *  *  ...  staff. 


tor  of  the  Times  since  1946 


I  Rec  Coldren,  reporter.  Hutch-  Lou  Gale,  travel  and  outdoor 
inson  (Kans.)  News  —  to  night  editor,  Cleveland  (Ohio)  Plain 
j  editor.  Al  Dumler,  district  edi-  Dealer — will  be  cameraman,  re- 
i  tor  —  to  oil  editor.  PAUL  Stan-  porter  and  historian  on  a  three- 


Arnold  H.  Ismach,  night  city 
editor  of  San  Bernardino 
(Calif.)  Sun-Telegram,  and 


FIELD,  school  editor-reporter  —  month  round-the-world  big  game  JUDY  Daniels,  Datebrook  sec- 


to  district  editor. 


trophy  hunt.  tion  staffer — married. 
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mention 


AP  Makes  New 
Assi^ments 

William  J.  Waugh,  Associated 
Press  Chief  of  Bureau  at  Louis¬ 
ville,  Ky.,  has  been  appointed 
chief  of  bureau  for  Georgia  and 
Alabama,  with  headquarters  in 
Atlanta,  by  General  Manager 
Frank  J.  Starzel.  Mr.  Waugh 
succeeds  Lew  Hawkins,  Atlanta 
bureau  chief  since  1951,  who  is 
being  reassigned. 

At  Louisville  Mr.  Waugh’s 
successor  will  be  Charles  A. 
Walsh,  Jr.,  presently  correspon¬ 
dent  in  charge  of  the  Pittsburgh 
bureau.  Gilbei’t  P.  Staley  of  the 
Pittsburgh  news  staff  will  be  the 
new  acting  correspondent. 


E.  C.  Petty,  auditor  of  cir¬ 
culation  for  the  Columbus 
(Ohio)  Dispatch — retiring  after 
serving  with  the  Dispatch  since 
1921.  He  began  as  office  man¬ 
ager  in  the  circulation  depart¬ 
ment. 

*  ♦  * 

Robert  A.  Street,  national 
advertising  manager,  San  Fran¬ 
cisco  (Calif.)  Progress  since 
1952 — to  national  ad  manager 
and  research  director,  San  Diego 
W  (Calif.)  Independent,  a  semi¬ 
weekly. 

*  *  * 

Fred  J.  Byington  Jr.,  assist¬ 
ant  secretary  of  the  Chicago 
(Ill.)  Tribune — named  chainnan 
of  the  American  Newspaper 
Publishers  Association’s  St. 
Lawrence  .seaway  committee. 


Robert  Ajemian,  former  j 
Boston  newspaper  baseball  I 
writer  from  1948-1951 — ;o  Time- 
Life  bureau  chief,  Chicago. 

*  *  ♦ 

Harry  Miller,  foiinerly  of 
the  Columbus  (Ohio)  Dispatch 
—to  reporter  for  the  Buffalo 
(N.  Y.)  Evening  Xeu's.  Joyce 
Wilson — to  News  reporter. 

♦  *  ♦ 

Guntar  Hauck,  Lorain 
(Ohio)  Journal — to  the  copydesk 
of  the  Cleveland  (Ohio)  Plain 
Dealer. 

*  *  * 

Ralph  Selpii,  Yreka  (CaFf.) 
Siskiyou  Ilaily  Neivs  —  to  the 
oity  desk  of  the  Santa  Paula 
(Calif.)  Daily  Chronicle. 

*  *  * 

Fred  Irby,  former  national 
field  director  of  the  Advertising 
1  Federation  of  America  —  to  ad¬ 
vertising  repre.sentative  of  the 
Wall  Street  Journal,  Birming¬ 
ham,  Ala. 


GOP  PR  Resigns 

Washington 

William  C.  Strand  has  re¬ 
signed  as  director  of  public  rela¬ 
tions  for  the  Republican  Na¬ 
tional  Committee  and  his  func¬ 
tions  will  be  carried  out  pending 
appointment  of  a  successor  by 
Robert  Humphreys,  fonner  pub¬ 
licity  chief  who  now  is  GOP 
campaign  director. 

*  *  « 

James  M.  Halbe  —  from  city 
editor,  Orlando  (Fla.)  Sentinel 
and  Evening  Star  to  general 
news  copy  desk,  Stars  and 
Stripes,  Darmstadt,  Germany. 

*  *  * 

Ray  Linders,  member  of  the 
Bridgeport  (Conn.)  Sunday 
Herald  staff  since  1948 — opened 
a  Hartford  pr  and  promotion 
office. 

*  *  « 

John  C.  Qiinn,  formerly 
new;;  editor.  Providence  (R.  I.) 
Journal-Bulletin  —  to  assistant 
ME,  replacing  Harold  A.  Kirby, 
now  a.ssistant  ME  in  charge  of 
.state  staff. 


William  T.  Green  —  retired 
after  41  years  on  the  North 
Adams  (Mass.)  Transcript.  He 
also  worked  for  the  Bridgeport 
(Conn.)  Telegram  and  the  Meri¬ 
den  (Conn.)  Journal. 


Robert  H.  Tyler,  .Ainsworth 
(Neb.)  Star-Journal  —  elected 
president  of  the  Central  Ne¬ 
braska  Press  Association. 


2  to  Germany 

Toronto 

The  Toronto  Telegram  and 
the  Toronto  Daily  Star  both 
sent  reporters  to  Western  Ger¬ 
many  in  mid-July  to  do  series  of 
articles  on  the  rise  of  anti- 
Semiti.sm  in  that  country.  The 
Telegram  sent  Gordon  Donald¬ 
son,  a  former  British  intelli¬ 
gence  officer  in  Germany,  and 
the  Star  sent  Reginald  Peck. 

«  *  « 

Margaret  Bell,  formerly  as¬ 
sistant  editor  and  publisher  of 
Seventeen — to  feature  editor  of 
Family  Weekly. 

*  «  * 

Olga  Curtis,  fonner  women’s 
editor  of  Intemational  News 
Seiwice — to  women’s  editor  of 
Parade  magazine. 

«  *  * 

Howard  Devree,  art  news  edi¬ 
tor  of  the  New  York  Times  since 
1947 — retired.  He  is  succeeded 
by  John  Canaday,  former  chief 
of  the  division  of  education  since 
19r)3  of  the  Philadelphia  Mu.se- 
um  of  Art. 

«  *  * 

Dick  Habein,  Cincinnati 
(Ohio)  Enquirer  assi.stant  city 
editor — to  Honolulu  (T.  H.)  .Ad¬ 
vertiser  as  city  editor. 

*  *  * 

William  A.  Mullen,  former 
political  reporter  for  the  Buffalo 
(N.  Y.)  Courier-Express — to  pr 
director  for  the  Erie  County 
Republican  Committee. 

*  *  * 

David  V.  O’Brien,  reporter 
for  the  Syracuse  (N.  Y.)  Post- 
Starulard  —  to  employee  and 
plant  community  relations.  Gen¬ 
eral  Electric  Co.,  Syracuse. 


Denver  Guild  Prize 
Honors  Reporter 

Denver,  Colu. 

Denver  Newspaper  Guild  has 
announced  the  establishment  of 
a  George  McWilliams  Award  for 
outstanding  news  reporting.  The 
award  is  named  for  George  E. 
McWilliams,  Denver  Post  avia¬ 
tion  and  missiles  editor,  who 
died  June  17  at  the  age  of  48. 
Mr.  McWilliams  was  chairman 
of  the  local’s  job  improvement 
committee. 

The  award  will  be  made  at 
the  Denver  Guild’s  annual  Grid¬ 
iron  Dinner  in  November.  The 
prize  will  be  $100  and  a  plaque. 

• 

New  Club  Picnics 

Tuxedo,  N.  Y. 

More  than  50  members  of  the 
Orange  County  Press  Club,  or¬ 
ganized  .June  6,  attended  the 
unit’s  first  annual  picnic  held 
July  18,  at  Sterling  Forest  near 
here.  Elected  as  directors  were 
John  White,  Middletoun  Times 
Herald;  Dick  Raskin,  Radio  Sta¬ 
tion  WGNY  of  Newburgh;  How¬ 
ard  Rausch,  Middletown  Daily 
Record,  and  Edward  Curran, 
Walden  Citizen  Herald. 

«  *  ♦ 

George  H.  Arris,  financial 
and  business  editor  of  the  Provi¬ 
dence  (R.  I.)  Journal  —  honor¬ 
ary  Doctor  of  Sciences  in  Busi¬ 
ness  Administration  degree  fi'om 
Bryant  College  of  Business  Ad¬ 
ministration,  Providence. 

#  ♦ 

Cicero  A.  Tennant,  classified 
advertising  salesman,  Washing¬ 
ton  (D.  C.)  Post  &  Times  Her¬ 
ald  —  to  classified  salesman  for 
the  Fullerton  (Calif.)  News 
Tribune. 


Gateway  to 
the  MOON 


METROPOLITAN 

AREA 

275,400 

FIVE 

COUNTY 

POPULATION 

417,500 


NOW  IN 

TOP  100  MARKETS 

New  Census  Bureau  Rating  Places  Orlando 
Metropolitan  area  88th  in  U.S.A. 


AMERICA'S  TOP  8 

Newspaper  Letterpress  SUPPLEMENTS  IN  1958 

(Paper)  (Linage) 

Nashville  Tennessean  _  942,271 

ORLANDO  SENTINEL  .  876,000 

Miami  Herald  _  625,000 

Oklahoma  City  Oklahoman  466,986 

St.  Petersburg  Times  ...  414,743 

Tulsa  World  _  .  -  402,603 

New  York  Journal  American  363,273 

Washington  Post  &  Times  Herald  323,062 

March,  ISSS.  SNOS  fc  MEDIA  RECOHOS 

THE  FLORIDA  MAGAZINE 

OrUndo  Sentinel's  letterpress  supplement — now  among  the  best. 
Awarded  first  place  for  HOP  color  at  Florida  FNAE  convention. 
May.  19S9. 


ORLANDO  SENTINEL-STAR  orlando,  Florida 


Largest  Circulation  in  Centrol  Florida 


ASK  BRANHAM 
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WASHINGTON  FOCUS 


By  James  J.  Butler 

OF  FIRE  AND  LUCK 

The  $250,000  fire  at  Goose 
Creek  Country  Club  in  nearby 
Virginia,  was  one  of  the  most 
thoroughly  covered  news  hap¬ 
penings  of  the  year.  About  50 
staff  members  of  the  Loudon 
Times-Mirror  and  the  Hemdon- 
Chantilly  Times  had  just  been 
seated  and  were  about  to  tackle 
the  appetizer  when  the  alarm 
was  sounded.  The  club,  in  Lees¬ 
burg,  was  the  site  of  the  Na¬ 
tional  Press  Club  golf  tourna¬ 
ment  and  dinner  a  few  weeks 
ago  but  there  were  no  untoward 
incidents  then,  save  one:  Ed¬ 
ward  A.  Jamieson,  correspond¬ 
ent  of  the  Houston  (Tex.) 
Chronicle,  captured  one  of  the 
main  prizes,  a  $150  shotgun.  He 
accepted  a  ride  back  to  Wash¬ 
ington  and  when  he  arrived  he 
found  the  gun  had  bounced  out 
of  the  rear  seat  of  the  open 
foreign-made  car.  Last  year,  Mr. 
Jamieson  had  a  spare  ticket 
for  the  NPC  annual  “Family 
Frolic.”  He  let  a  friend  have  it 
for  the  regular  price  of  $1.50. 
The  ticket  won  top  prize,  a 
Rambler  sedan. 

*  *  * 

PROTECT  MARKET 

Newspapers  are  given  a  large 
share  of  credit  for  creating  an 
investment  atmosphere  which  is 
relied  on  to  prevent  another 
stock  market  crash  such  as  hap¬ 
pened  in  1929.  The  regulatory 
agency,  Securities  and  Exchange 
Commission,  put  it  this  way: 
“Since  our  statutes  rely  so 
heavily  upon  disclosure  and 
publicity,  the  various  media  of 
publicity  play  an  essential  part 
in  the  presei-vation  of  orderly, 
sensible  markets.  In  a  very  spe¬ 
cial  sense,  the  press  has  a  re¬ 
sponsibility  to  avoid  becoming 


the  unwitting  tool  of  those  who, 
by  tip  or  rumor  or  by  untimely 
publicity,  hope  to  use  its  columns 
for  their  own  profit  and  ad¬ 
vantage  at  the  expense  of  an 
uninformed  or  misled  public.” 

*  «  * 

NO  CLUB  LIQUIDATION 

Averell  Harriman  told  a 
luncheon  meeting  of  the  all  male 
National  Press  Club  that  the 
newsmen  should  give  women 
reporters  equal  access  to  their 
clubhouse  facilities  and  brought 
reply  from  NPC  President  Wil¬ 
liam  H.  Lawrence  (Seiv  York 
Times):  “Mr.  Harriman  has 
just  announced  his  retirement 
from  elective  politics!  He  has 
attempted  to  liquidate  the  Na¬ 
tional  Press  Club.  It  isn’t  going 
to  happen  during  my  adminis¬ 
tration!” 

*  *  * 

WAR  ENDS 

World  War  2  is  over  for  the 
State  Department  Correspond¬ 
ents  Association.  Yoneo  Sakai 
of  Tokyo  Shimhum  has  been 
elected  to  the  executive  board 
in  an  administration  headed  by 
Paul  Ward  (Baltimore  S7in)  as 
president.  John  R.  Gibson,  Wall 
Street  Journal,  was  picked  for 
vicepresident  and  placed  in  line 
for  the  presidency  next  year. 
Earl  H.  Voss,  Washington  Star, 
is  the  new  secretary. 

*  *  * 

‘A-REAR’  IS  ONE 

Rep.  F.  Edward  Hebert  has 
accused  the  Defense  Department 
of  attempting  to  undermine  his 
inquiry  into  military  contract 
practices,  including  influence  ap¬ 
plied  by  former  officers  upon 
their  comrades  still  in  uniform. 
But  the  process  of  loosening  up 
uncooperative  officials  is  famil- 


Morning  •  Evening  •  Sunday 


iar  to  the  Congressman.  As  a 
crusading  city  editor  on  the  Neiv 
Orleans  (La.)  States,  Mr.  Heb¬ 
ert  exposed  scandals  in  the 
Huey  Long  Administration  after 
other  newsmen  were  brushed  off 
by  the  entrenched  political  ma¬ 
chine.  The  attendant  publicity 
sent  him  to  Congress  and  he  has 
been  winning  re-elections  with 
ea.se.  Admiral  Hyman  G.  Rick- 
over,  Pentagon  atom-submarine 
construction  martinet  who  once 
copyrighted  his  official  speeches 
rather  than  permit  the  pi’ess  to 
quote  from  them,  flatly  refused 
Hebert’s  request  for  names  of 
former  officers  who,  Rickover 
had  said,  expres.sed  interest  in 
pending  contracts.  Hebert  de¬ 
manded  the  bantamweight  ad¬ 
miral  submit  the  names.  Rick¬ 
over  said  no,  he  wouldn’t.  “Yes, 
you  will!”  insisted  Hebert.  The 
admiral  went  away  from  the 
hearing  room,  thought  it  over, 
then  came  back  with  the  li.st. 
Chalk  up  another  one  for  the 
former  City  Editor  whose  auto¬ 
biography  in  the  Congressional 
Directory  includes  a  parentheti¬ 
cal  guide,  “p  renounced 
‘A -bear.’  ” 

♦  *  ♦ 

NEWSPAPER  CENSUS 

Daily  and  Sunday  newspapers 
will  receive  statistical  reports 
on  their  condition  around  the 
first  of  the  new  year.  The  U.  S. 
Census  Bureau  has  collected  all 
but  straggling  returns  for  the 
bi-ennial  enumeration  which  will 
show  the  number  of  papers  in 
operation,  tell  how  many  pay- 
rollers  they  have  and  what  the 
aggregate  paycheck  is,  and  give 
insight  into  profits  among  other 
things.  And  a  census  report  will 
be  out  at  about  the  .same  time, 
this  one  a  study  of  circulations 
—  street  .sales,  home  deliveries, 
breakdown  of  number  of  those 
who  buy  more  than  one  news¬ 
paper  daily,  many  other  details 
-  of  the  business  gathered  for  the 
first  time  in  this,  a  special  enum¬ 
eration.  The  data  with  respect 
to  circulations  has  been  collated 
and  is  being  circulated  in  pre¬ 
liminary  form.  Suggestions  are 
being  sought  for  a  format  that 
will  best  seiwe  the  newspaper 
makers. 

♦  *  * 

INTERN  PROGRAM 

The  University  of  Maryland 
has  created  a  system  of  super¬ 
vised  internships  under  which 
publishers  will  train  journalism 
students  they  may  later  wish 
to  hire.  Student-interns  are 
working  their  summer  vacations 
with  newspapers,  public  rela¬ 


tions  offices,  and  general  media. 
Only  departmental  majors  in 
the  upper  one-half  of  their  class 
at  the  end  of  the  junior  year 
are  eligible  for  the  summer  ^ 
course,  a  non-credit  elective. 
Publishers  are  expected  to  pay 
the  student  employee  the  same 
salary  as  drawn  by  others  of 
similar  ability  and  experience. 
The  Maryland  U.  department  is 
10  years  old.  It  has  six  profes¬ 
sors  and  170  majors  studying 
journalism  and  public  relations. 
Sign  of  the  times:  about  50% 
of  the  graduates  go  into  military 
service  to  square  their  accounts 
with  Uncle  Sam  before  embark¬ 
ing  upon  reporting  or  p.r.  ca¬ 
reers. 

The  intern  program  was  de¬ 
veloped  at  this  year’s  conven¬ 
tion  of  the  Maryland  Press  As¬ 
sociation  with  Washington, 

D.  C.,  dailies  participating.  The 
Association  is  credited  with  a 
large  share  of  credit  for  obtain¬ 
ing  a  new  $350,000  building  with 
$40,000  worth  of  equipment  for 
MU  in  1957.  The  building  houses 
the  Maryland  Press  Association 
Hall  of  Fame  in  recognition  of 
famous  Free  State  newspapers. 

Alfred  Crowell,  head  of  the 
University  depaitment,  said: 
“Internships  can  benefit  employ¬ 
ers  by  taking  some  of  the  guess¬ 
work  out  of  the  training  and 
hiring  of  new  personnel.” 

• 

Calliolic  Press  Has 
Ciroiilalion  Grcmlh 

Circulation  of  Catholic  news¬ 
papers  and  magazines  in  the 
United  States  and  Canada  has 
passed  25,000,000  for  the  first 
time  in  history,  it  is  revealed  in 
new  circulation  statistics  re¬ 
leased  in  the  1959  edition  of  the 
Catholic  Press  Directory,  an¬ 
nual  reference  volume  published 
by  the  Catholic  Press  As.soc’.a- 
tion.  New’  York. 

The  exact  total  circulation  is 
25,582.770,  it  w’as  announced  by 
John  J.  Daly,  K.S.G.,  president 
of  the  Association  and  editor  of 
the  Catholic  Virginian,  Rich¬ 
mond,  Va.,  diocesan  newspaper. 

• 

Van  Nuys  News 
Plans  1-a-Week 

Van  Nvys.  Calif- 

The  Van  Nuys  Neu's,  founded 
in  1911  and  now'  published  three 
mornings  a  week,  will  be  pub¬ 
lished  four  days  weekly,  begin¬ 
ning  Oct.  9,  it  was  announced 
by  Maurice  W.  Markham,  presi¬ 
dent. 

The  News  is  carrying  on  a 
$1,000,000  program  of  expansion 
of  equipment  and  plant.  It  plans 
to  install  a  96-page  Goss  Head¬ 
liner  press  equipped  for  full 
color  reproduction. 
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Press  Helps 
77  to  Fly 


To  Europe 


Council  Bluffs,  Iowa 

The  Council  Bluffs  Nonpareil 
and  the  Chicago  office  of  the 
Scandinavian  Airlines  System 
have  combined  to  “show  typical 
Europe  to  visitors  from  Council 
Bluffs.” 

Seventy-seven  typical  Mid- 
westerners,  comprising  what  is 
believed  to  be  the  largest  party 
from  any  community  in  the  U.  S. 
ever  to  embark  on  a  flying  trip 
to  Europe,  left  July  25  for  a 
22-day  visit  to  seven  countries. 

For  the  last  two  years.  Uncle 
Sam  has  used  this  city  on  the 
banks  of  the  Missouri  as  a  typi¬ 
cal  midwestern  community  to 
show  visitors  from  overseas. 
Now,  the  table  is  being  turned 
and  hosts  will  become  visitors. 

According  to  the  Nonpareil, 
the  exciting  news  of  the  pro¬ 
posed  trip  spread  through  the 
community  like  backfence  go.s- 
sip.  A  group  of  20  tourists  had 
b^n  hoped  for.  In  no  time  at 
all  a  full  plane  load  of  77  had 
signed. 

The  Nonpareil  is  sending  an 
even  half-dozen  reporters  and 
photographers  along  with  or¬ 
ders  to  keep  the  copy  flowing 
and  ru.sh  home  at  least  15  to 
20  photos  a  day.  It  is  expected 
the  group  will  see  a  lot  of  Eu¬ 
rope  and  Europe  will  see  a  lot 
of  the  group. 

“Our  paper  has  been  serving 
Southw’est  Iowa  for  102  years 
but  nobody  can  remember  any¬ 
thing  having  caused  more  ex¬ 
citement  around  the  place,”  said 
Hari-y  Mauck  Jr.,  managing 
editor.  “This  group  has  a  spirit 
that  is  hard  to  explain.  I  don’t 
know  what  the  so-called  average 
American  tourist  is  like,  but  if 
the  State  Department  were  look¬ 
ing  for  a  group  to  show  off  over¬ 
seas,  they  couldn’t  find  a  bet¬ 
ter  one.” 

Added  one  member  of  the  tour 
poup,  a  retired  fanner:  “This 
is  the  first  Summer  since  I  was 
a  boy  that  I  really  don’t  give  a 
dang  about  the  corn  crop.” 


Bales  To  Get  Chas<* 

Chase  Manhattan  Bank  and 
Cunningham  &  Walsh,  Inc.,  w’ill 
terminate  their  relationship,  ef¬ 
fective  Jan.  1,  1960.  Thereafter 
the  retail  advertising  of  the 
bank  will  be  handled  by  Ted 
Bates  &  Co.  Commercial  bank¬ 
ing,  international  and  tnist  ad¬ 
vertising  will  continue  in  hands 
of  Kenyon  &  Eckhardt  Inc. 


GOLDEN  ANNIVERSARY — James  P.  Murphy,  managing  editor.  Boston  (Mass.)  Daily  Record,  was  surprised 
with  a  cake  on  the  50th  anniversary  of  his  entrance  into  news  work  as  a  copyboy  on  the  Boston  American  in 
1909.  All  of  the  half  century  was  spent  with  the  Record-American-Sondoy  Adrerliser,  the  three  Hearst  news¬ 
papers  in  Boston.  In  the  31  years  that  the  Record  has  been  under  Mr.  Murphy's  leadership,  its  circulation  has 
more  than  doubled.  From  left  to  right  are  John  Noonan,  executive  city  editor.  Evening  American;  Melvin 
Massucco,  supervising  picture  editor,  Daily  Record;  Ernest  Hoftyier,  assistant  publisher  and  advertising 
director,  Record-Sunday  Advertiser;  Mr.  Murphy;  C.  Edward  Holland,  assistant  managing  editor  and  execu¬ 
tive  city  editor.  Daily  Record;  Charles  Mungie,  circu'ation  director  of  the  three  Hearst  newspapers  in  Boston. 

Newspapers  Back  ‘Dress  Right’  Plan 


The  daily  newspaper  press  and 
the  organized  men’s  and  boys’ 
wear  industry  have  joined  to 
promote  “Dress  Right”  pro¬ 
grams  in  the  schools. 

Keyed  to  the  hundreds  of  ma¬ 
jor  communities  having  Dress 
Right  plans  in  their  schools,  and 
other  cities  that  may  follow 
suit,  the  campaign  is  expected 
to  give  a  fresh  stimulus  to  ef¬ 
forts  to  spi-uce  up  the  appear¬ 
ance  of  students.  It  is  also 
expected  to  furnish  a  commu¬ 
nity-minded  theme  for  apparel 
retailers  and  other  advertisers 
eager  to  support  the  .student 
movement. 


Member  newspapers  of  the 
Bureau  of  Advertising,  ANPA 
have  received  promotional  ma¬ 
terials  on  the  campaign,  which 
is  integrated  with  the  Bureau’s 
back-to-school  planbook  for  ad¬ 
vertising  managers.  Assisting 
both  the  Bureau  and  its  mem¬ 
bers  with  promotional  aids  is 
the  American  Institute  of  Men’s 
and  Boys’  Wear,  representing 
the  industry. 

“The  cooperation  of  the  Amer¬ 
ican  Institute  of  Men’s  and 
Boys’  Wear  with  the  Bureau  of 
Advertising  is  bound  to  be  help¬ 
ful  both  to  the  industry  and  to 
newspapers,”  declared  Charles 


T.  Lipscomb,  Bureau  president. 

“AIMBW’s  high  school  pro¬ 
grams,  developed  over  the  last 
few  years,  offer  newspapers  a 
means  for  cooperation  in  proj¬ 
ects  that  are  of  benefit  to  the 
community  and  also  seiwe  as 
tie-in  opportunities  for  news¬ 
papers,”  he  .said. 

The  Bureau  suggests  to  mem¬ 
ber  dailies  that  they  contact  the 
Institute  for  information  help¬ 
ful  in  their  respective  local  cam¬ 
paigns.  The  twin  appeal  of  the 
cooperative  venture,  the  plan- 
book  points  out,  is  that  news¬ 
papers  and  their  retail  accounts 
can  build  both  .sales  and  prestige. 


Reporter  Makes  His 
Own  News,  Pix 

Blackwell,  Okla. 

The  Journal-Tribune  staff  has 
a  close  working  arrangement 
with  the  fire  department. 

At  times,  however,  the  ar¬ 
rangement  gets  a  bit  snug. 

On  the  way  to  a  fire  a  few 
days  ago,  Mike  Dirham,  17,  J-T 
reporter-photographer,  crashed 
into  the  rear  end  of  pumper 
truck  No.  5. 

After  Dirham’s  vehicle  had 
“made  contact,”  he  put  it  in 
reverse  —  and  back^  into  a 
city  street  lamp,  knocking  the 
gla.ss  light  globe  to  the  pave¬ 
ment. 

Mr.  Dirham’s  pix-passion  was 
paramount,  however.  He  calmly 
got  out  and  snapped  a  shot  of 


his  own  wreck,  which  the  J-T 
ran  under  the  caption  “Our  Boy 
Mike  In  a  Jam.”  The  J-T  punned 
that,  like  the  rain  falling  on  the 
just  and  unjust,  bad  breaks  hap¬ 
pen  to  firemen  and  newspaper¬ 
men,  too.  Amen. 


Newsprint  Freight 
Rate  Cut  Prom  i  seel 

Eastern  railroads  have  agreed 
to  reduce  by  5%,  effective  Oct.  1, 
the  present  newsprint  freight 
rates  from  Eastern  United 
States  and  Canadian  mills  to 
Middle  Atlantic  and  New  Eng¬ 
land  States. 

The  American  Newspaper 
Publishers  Association  noted 
that  this  is  the  first  reduction  in 
newsprint  freight  rates  in  a 
number  of  years. 


Long  Journey  Nets 
Exeliisive  Reports 

San  Francisco 

“Well,  you  always  hope  for  a 
story,”  Albert  M.  Colegrove, 
Western  correspondent,  Scripps- 
Howard  Newspapers,  admitted 
here  a  few  weeks  ago  when 
asked  why  he  headecl  for  Viet- 
Nam. 

Then  began  his  series  from 
Saigon  charging  scandal  in  U.  S. 
aid  to  the  small  country.  Within 
24  hours  of  the  first  report’s 
appearance  the  State  Depart¬ 
ment  began  an  inve.stigation,  the 
San  Francisco  News  repoi'ted 
July  22. 

The  Colegrove  series  continued 
with  such  reports  as  what  the 
correspondent  described  as  “the 
magnificient  goof  of  ‘Radio  Viet 
Nam.’  ” 
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AP  Finds  Color  Use 
Small  But  Growing 


Color  printing  must  be  recog-  photo  Editor  F.  A.  Resch,  who 
nized  as  an  impoi-tant — pei'haps  called  for  greater  participation 
the  most  impoi*tant — newspaper  in  the  color  program, 
publishing  development  of  our  At  the  committee’s  request, 
time,  the  Associated  Press  Man-  Mr.  Resch  assessed  the  expanded 
aging  Editors  Committee  on  program,  reporting  that  in  the 
Color  said  in  its  annual  report,  first  five  months  of  this  year  a 
While  it  expressed  regret  that  total  of  17  spot  color  projects 
more  newspapers  did  not  par-  were  carried  out  by  Wi rephoto 
ticipate  in  the  expanded  color  —  more  than  were  serviced 
picture  program  provided  by  during  the  two  previous  years. 

AP  this  year,  it  predicted  that  “Except  for  a  January  color 
a  number  of  factors  soon  “will  transmission  of  the  new  49-star 
awaken  the  membership  to  flag,  the  average  number  of  par- 
color.”  ticipants  per  project  was  five — 

It  urged  serious  consideration  barely  five,”  Mr.  Resch  said, 
be  given  to  foi-mation  of  a  color  in  addition,  Mr.  Resch  said, 

Wirephoto  network,  comparing  AP  Newsfeatures  offered  14 
it  to  formation  of  the  original  projects  —  with  an  avei'age  of 
Wirephoto  in  1935.  eight  takers  per  project.  He 

“In  years  past,  organization  added: 
of  the  Wirephoto  network  pro¬ 
vided  an  example  of  implementa-  Few  Interested 

tion  by  a  few  forward-looking  ..^his  record  indicates  very 
newspapers  of  what  once  was 

termed  &  ‘crazy  idea’,”  the  r^  genuinely  interested  -  at  least 
port  said.  It  was  an  idea  which  standpoint  of  joining 

ultimately  benefited  every  AP  aggressive  spot  color  pro- 
m^ber.  gram  by  taking  the  A  P’s  offer- 

ings  and  publishing  them. 

the  APME  annual  convention  « *  i  i  j  ^ 

A  4.0  4.4.’  AP  s  color  volume  and  fre- 

Aug.  12-15  at  Seattle.  j  ■  4.v.  i  4.u 

quency  during  the  early  months 

Growth  of  Color  of  1959  was  not  justified  by 

.  .  .  ,  ,  j.  member  participation  —  as  re- 

Competition  with  other  media  gpects  AP  staff  time  network  of  the  ledger  it  listed  these 
is  one  of  the  major  factors  that  ^jjg  over-all  costs  in-  ao'^ong  detractors:  Inconsistent 

will  bring  about  greater  use  of  volved.  That  pace  was  geared  to  sequence  of  tenses,  titles  coined 
newspaper  color,  the  committee  ^  program  AP  would  be  glad  needlessly,  useless  adjectives, 
j  to  maintain  and  increase— if  12  perfunctory  leads  occasionally 

It  added  that  among  encour-  15 _ g^.  mg^e _ papers  were  burying  brighter  stoi*y  elements. 

aging  signs  for  color  were  re-  regular  participants.  The  Labor  and  Business  Com- 

^rts  published  in  Editor  &  readiness  to  turn  out  ""'ttee  said  AP  is  showing  good 

Publisher  that  most  of  the  new  increasingly  better  and  more  P^-o^ress  in  its  continuing  effort 
printing  equipment  on  order  frequent  color  remains  undimin-  to  humanize  business  and  labor 
'^i  ^  jshed,”  Mr.  Resch  added.  “But  ^t.  ca^d  for  a  stronger 

color  facilities.  It  also  re^rted  participation  by  the  Position  m  the  fie  ds  of  interpre- 

a  survey  listing  more  than  a  membership  obviously  is  the  first  tation  of  financial  news,  profiles 
dozen  paim-s  printing  color  this  essential  to  make  possible  a  sus-  of  business  personalities,  spot- 
year  for  the  first  time.  program  of  that  nature.”  lighting  trends  across  the  na- 

The  report  included  a  state-  „  ^  r'v,.,,.«v,ii  \t  r  11  tional  business  front  during 

ment  by  AP  Executive  News-  "  .  their  early  formation  and  de 


ONE-CANDLE  CAKE — The  C'mcinnafi  (Ohio)  Post  and  Times-Sht 
quietly  observed  the  first  anniversary  of  the  purchase  by  the  Post  of 
the  Times-Star  with  a  cake.  Editor  Dick  Thornburg  cuts  the  cake  <s 
Frederick  Giesel,  business  manager  (left)  and  Shiel  Dunsker,  his  assis¬ 
tant,  look  on.  At  a  public  park,  188  persons  who  formerly  worked  in  the 
editorial  and  advertising  departments  of  the  Times-Star  held  a  picnic 
The  speaker  was  Mrs.  Hulbert  Taft  Sr.,  widow  of  the  T-S  publisher. 


duvci  Liaiiig  iiiipuct  ui  cuiui  uil  I  A  1 

the  part  of  publishers  and  edi-  Hcatls  Lio-op  Ad  Irroup  i  •  a 

tors  will  provide  the  AP  with  William  0.  Maxwell,  manager,  *OUng  Joins  Ajsencv 

the  membership  participation  it  consumer  relations  department.  Eureka,  Calif- 

International  Harvester  Com-  John  S.  Young  has  resigned 
Sio  SirucUire  been  named  chairman  as  promotion  manager  of  Eu- 

*  of  the  Cooperative  Advertising  reka  Newspapers,  Inc.,  to 

The  Committee  on  Writing,  Committee  of  the  Association  of  come  a  partner  in  Turk  « 
headed  by  Kenneth  L.  Simms,  National  Advertisers.  He  sue-  Young,  local  advertising  agency. 
San  Diego  (Calif.)  Evening  ceeds  Carlton  H.  Gilbert,  direc-  Mr.  Young  was  national  adver- 
Tribune,  reported  newspapers’  tor  of  advertising.  United  States  tising  manager  of  the  Readmg 
needs  in  a  changing,  competitive  Rubber  Company,  who  will  con-  (Pa.)  Times  and  Eagle  before 
world  has  led  the  AP  to  develop  tinue  to  serve  on  the  committee,  joining  the  Eureka  papers. 
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CLASSIFIED  CLINIC 


NRFA  Booklet  Calls 
Want  Ads  ‘Magical’ 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Members  of  the  National  Re¬ 
tail  Furniture  Association  re¬ 
cently  received  a  12-page  folder 
from  the  organization  labelled, 
“Classified  Advertising.”  Here’s 
how  it  starts  out : 

“Big  and  burgeoning,  classi¬ 
fied  advertising  steps  out  today 
in  a  strong  and  positive  selling 
role  for  NRFA  furniture  stores. 
The  stepchild  of  newspaper  ad¬ 
vertising  emerges  Cinderella- 
like  as  a  full-fledged  and  pro¬ 
vocative  advertising  medium. 

“Looking  for  new  ways  to  get 
business?  Then  investigate  the 
opportunities  presented  through 
the  classified  columns  of  your 
local  newspapers.  You  may  be 
overlooking  an  excellent  way  to 
attract  an  entire  new  segment 
of  consumers  in  your  trading 
area  to  your  store. 

“Furniture  retailers  all  over 
the  country  are  placing  ads  un¬ 
der  the  familiar  heading  of 
“Home  Goods”  or  “Home  Fur¬ 
nishings  for  Sale”  in  classified 
columns  to  sell  both  new  and 
used  goods  profitably.  You  can 
promote  almost  every  type  of 
home  furnishings;  place  ads  for 
store  services;  loin  clearance 
sales,  storewide  promotions  and 
trade-in  events. 

“Most  merchants  agree  that 
classified  advertising  potentials 
are  boundless.  As  one  furniture 
store  owner  puts  it,  ‘Classified 
ads  offer  a  gold  mine  of  promo¬ 
tional  opportunities  just  for  the 
tapping!’  ” 

The  booklet,  on  page  one,  lists 
six  principal  advantages  of  clas¬ 
sified  advertising  for  furniture 
dealers.  These  might  well  find 
a  spot  in  the  sales  manual  of 
every  classified  salesman  con¬ 
cerned  not  only  with  the  sale  of 
furniture  linage  but  most  of  the 
other  classified  classifications  as 
well: 


responds  to  home  goods  ads. 

‘‘3)  Thus,  it  might  be  said  the 
classified  market  is  already  es¬ 
tablished  and  the  consumer 
seeks  out  the  store’s  ads.  In 
other  media,  store  must  seek 
out  and  woo  the  customer  with 
a  greater  variety  of  persuaders 
at  a  greater  expense. 

”4)  Since  classified  columns 
are  a  natural  market  place  for 
used,  aging  and  distressed  goods, 
classified  ads  create  traffic  at 
minimum  sales  cost  for  items 
store  most  wishes  to  move. 

“5)  Promotion  of  brand  new 
low-end  to  medium-priced  mer¬ 
chandise,  in  attractive  room 
packages,  gets  fast  action  from 
classified  ads,  builds  sales  far 
beyond  the  advertised  goods  and 
price. 

“6)  With  well-chosen  mer¬ 
chandise,  new  or  used,  classified 
brings  almost  immediate  re¬ 
sults.” 

Copies  of  the  booklet  which 
contains  helpful  details  on  copy, 
merchandising,  timing,  etc.,  in 


relation  to  the  use  of  classified 
for  the  sale  of  furniture,  may 
be  obtained  from  the  National 
Retail  Furniture  Association 
666  Lake  Shore  Drive,  Chicago, 
Ill.  There  is  a  charge  for  the 
booklet  but  the  amount  is  not 
indicated  on  the  material  we 
have. 

*  V  « 

CAM  R.  M.  Kozek,  Los  An¬ 
geles  (Calif.)  Mirror  News, 
joins  the  growing  number  of 
newspapers  which  print  a  “Code 
for  Automotive  Advertising”  in 
their  classified.  The  need  for 
such  a  code  in  various  areas 
is  unfortunately  manifest  to 
CAMs  who  tune  in  on  their 
complaint  desk,  morning,  noon 
or  night.  As  a  consequence,  we 
have  had  numerous  requests  to 
pass  along  such  codes.  Here  is 
CAM  Kozek’s: 

“Every  auto  dealer  advertise¬ 
ment  in  today’s  Mirror  News 
adheres  to  the  Mirror  News 
Auto  Code: 

“1 — Every  car  advertised  is 
at  the  location  advertised  and 
is  in  condition  to  be  demon¬ 
strated. 

“2 — Whenever  a  specific  car 
is  advertised,  the  license  number 
or  motor  number  of  the  car  ad¬ 
vertised  appears  in  the  adver¬ 
tisement. 

“3 — Every  car  advertised  will 
be  delivered  with  equipment  as 
advertised,  and  at  the  price 
quoted,  excluding  only  taxes  and 
license  fees. 


Classified  Quarter-Century  Club 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  special  certifi¬ 
cates.  It  tells  how  they  got  into 
classified  and  what  made  them 
stay.  Today’s  subject:  E.  R. 
KENDRICK,  Classified  Adver¬ 
tising  Manager,  Houston  (Tex.) 
Post. 

♦  *  * 

I  started  in  Classified  in  1930, 
taking  a  second  job  (part  time) 
on  our  downtown  counter.  The 
other  film  for  which  I  was  work¬ 
ing  full  time  went  under  in  1931. 
I  then  took  a  full  time  position 
with  the  paper.  In  1933  I  took 
over  the  automotive  accounts, 
which  at  that  time  was  one  of 


,  .  two  outside  runs.  After  two 

Here  is  the  key  to  the  magi-  years  service  with  the  Marines 
cal  pulling  power  of  classified  i  returned  to  Classified  in  1945, 
ads.  Retailers  using  them,  point  and  was  made  Assistant  Classi- 
these  very  realistic  advan-  fied  Manager  .shortly  thereafter. 


to 

tages 

^  “1)  Cost  of  classified  ads  is 
‘cheap’  in  relation  to  wide  cir¬ 
culation  and  extensive  reader- 
ship  obtained. 

‘2)  Because  classified  columns 


In  February  1952  I  became 
Manager  of  the  department. 

In  my  opinion  classified  adver¬ 
tising  offei’s  many  opportunities 
and  is  an  education  within  it¬ 
self.  The  work  has  always  been 


are  the  happy  hunting  ground  interesting  and,  to  put  it  mildly, 
of  bargain  seekers  and  others  somew'hat  of  a  challenge.  There 
mainly  interested  in  price,  a  dis-  have  been  opportunities  to  go 
tinct  consumer  group  reads  and 
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E.  R.  Kendrick 

into  other  fields,  but  never  any¬ 
thing  with  as  much  appeal  as 
Classified. 

Plainly  and  simply,  that  is 
why  I  am  still  in  Classified. 


■ '  VWSWIAV,'.V,P,«WW'.'.' 


“4 — The  firm’s  name  or  the 
word  “dealer”  appears  in  every 
auto  dealer’s  ad.” 

“The  Mirror  New’s  limits  the 
use  of  its  automobile  columns  to 
only  those  dealers  who  abide  by 
all  conditions  of  the  above  code. 
The  Mirror  News  maintains  a 
staff  which  verifies  the  accuracy 
of  advertising  statements  made 
by  participating  auto  dealers. 

“Readers  can  select  their  used 
cars  from  the  advertisements  in 
the  Mirror  News  with  confidence 
that  the  Mirror  News  has  done 
everything  possible  to  insure 
that  every  car  is  as  advertised.” 

*  *  * 

“Ring  the  Bell  for  assistance 
in  placing  your  classified  ad.”  A 
desk  bell  is  placed  on  the  ad 
counter  of  the  (Portland)  Ore¬ 
gon  Journal  in  front  of  the  above 
sign.  “It’s  a  good  sales  gim¬ 
mick,”  says  CAM  George  Putz, 
“and  cheap  too!”  George  and  his 
staff  love  to  hear  that  bell  ring, 
as  you  might  well  imagine. 

• 

‘Family  Weekly’  Sets 
Series  of  Contests 

More  than  $60,000.00  in  mer¬ 
chandise  prizes,  including  cars, 
swimming  pools,  overseas  trips, 
electric  ranges  and  w^asher-di-yer 
combinations,  wil  be  offered  by 
Family  Weekly  to  its  readers 
in  a  series  of  six  contests  start¬ 
ing  July  26. 

Entrants  will  be  required  to 
dream  up  stage  names  for  screen 
newcomers  whose  pictures  are 
published  in  Family  Weekly, 
which  is  distributed  with  183 
newspapers.  Photographs  of  a 
different  actor  or  actress  will 
appear  each  week  with  a  brief 
biographical  sketch.  More  than 
700  prizes  will  be  awarded  to 
those  individuals  who  come  up 
with  the  best  names  for  the 
“Stars  of  Tomorrow”  to  use  in 
their  film  careers. 

Distributing  newspapers  are 
being  supplied  with  promotion 
kits  for  use  in  developing  the 
contest  as  a  promotion  device. 

• 

Soutliam  Company’s 
Earnings  Increase 

Toronto 

A  statement  of  the  earnings 
of  the  Southam  Company 
Limited,  which  owns  eight  Can¬ 
adian  newspapers  and  two  radio 
stations,  for  the  six  months  end¬ 
ing  June  30  shows  gross  revenue 
was  higher  in  1958  by  $1,946,000 
or  11.4%.  Expenses  increased  by 
$1,369,000  or  10.6%. 

Net  profit  at  $2,079,000  was 
higher  by  $374,000  or  22%. 
Profit  per  share  was  $2.77 
against  $2.27  in  1958.  The  regu¬ 
lar  quarterly  dividend  of  60c  a 
share  has  b^n  declared  payable 
Sept.  28. 
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Secrecy  By  Police  Is  Abolished 


Thompsonville,  Conn. 

This  northern  Connecticut 
town,  a  news  source  to  four 
dailies,  the  Hartford  Courant, 
Hartford  Times,  in  Connecticut, 
and  the  Sprinqfield  Union  and 
the  Springfield  Daily  News,  in 
Massachusetts,  has  given  ap¬ 
proval  to  a  news  media-sought 
objective. 

The  town’s  legal  counsellors 
have  loiled  unconstitutional  a 
Police  Commission’s  ruling  that 
restricts  police  news  releases. 
The  Commission’s  action  is  de¬ 
scribed  in  a  legal  opinion  as  “un¬ 
necessary  cen.sorship.” 

John  Guminiak,  Police  Com¬ 
mission  chairman,  told  inquir¬ 
ing  newsmen:  “As  far  as  I  am 
concerned,  the  legal  decision 


handed  dowm  on  the  Commission 
i-uling  will  stand.”  Mr.  Gumi¬ 
niak,  who  is  also  the  commu¬ 
nity’s  Firet  Selectman,  has  in¬ 
formed  Police  Chief  Walter 
Skower  of  the  newly-disclosed 
legal  decision. 

The  Board  of  Selectmen  had 
retained  law  counsel  (Dudek 
and  Shcber)  for  the  opinion  in 
the  face  of  news  media  appeals. 
Mr.  Guminiak  has  opposed  re¬ 
strictions  set  dowm  by  the  Com¬ 
mission. 

Going  into  effect  this  past 
July  1,  the  Police  Commission’s 
directive  had  empowered  Chief 
Skower  to  withhold  information 
fi’om  newspapers  at  his  discre¬ 
tion.  Moreover,  the  chief  pro¬ 
ceeded  to  order  no  information 


be  divulged  to  newsmen  via  tele¬ 
phone. 

The  legal  opinion  said  the  di¬ 
rective  had  violated  the  U.  S. 
Constitution’s  14th  Amendment 
by  discriminating  against  news¬ 
papermen  as  a  class.  It  said 
further  that  the  directive  did 
not  bar  the  chief  from  providing 
information  to  members  of  the 
clergy,  the  medical  profession 
or  anyone  else  other  than  news¬ 
men.  “To  discriminate  against 
reporters  in  this  fashion  rele¬ 
gates  them  to  .second-class  citi¬ 
zens,”  the  opinion  read. 

In  its  opinion,  the  town’s 
counsel  concluded,  the  Commis¬ 
sion’s  action  contradicted  the 
state’s  “Right-to-Know”  stat¬ 
utes. 


EUROPE-BOUND  — Mr.  and  Mrs. 
Lloyd  Hollister  aboard  North 
German  Lloyd's  new  flagship 
Bremen  on  the  liner's  maiden  voy-  ^ 
age  to  Europe.  Mr.  Hollister  is 
publisher  of  the  Winnetka  (lll.| 

Talk  and  treasurer  of  Rotary  In¬ 
ternational. 


Theater  Attendanee 
Continues  Climb 

Drive-in  theatre  attendance, 
which  was  10.5'/f  above  June 
19.58,  is  pacing  the  film  industry 
to  its  first  real  upturn  in  a  dec¬ 
ade. 

This  conclusion  was  drawn 
from  the  ^lotion  Picture  Activ¬ 
ity  report  on  U.  S.  movie  attend¬ 
ance  published  weekly  by  Sind- 
linger  &  Company.  The  business 
analysis  firm,  now  in  its  fifth 
year  of  continuous  measurement 
of  film  attendance,  repoi-ted  that 
overall  attendance  figures  have 
now  exceeded  those  posted  last 
year  for  20  successive  weeks. 
During  the  week  ended  July  4, 
for  example,  total  attendance  at 
theatres  was  59.6-million.  This 
was  8.9 G  above  the  comparable 
week  in  1958.  Not  since  early 
February  has  1959  attendance 
fell  below  that  recorded  in  1958. 

According  to  Sindlinger,  at¬ 
tendance  at  all  four-wall  and 
drive-in  theatres  across  the 
countiy  was  up  17.3 %  in  May 
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and  6G  in  June.  Drive-in  attend¬ 
ance,  however,  rose  even  more 
sharply,  causing  the  Sindlinger 
organization  to  attribute  the  in¬ 
dustry’s  continuing  success  to 
growth  in  the  drive-in  market. 

a 

Governor  Vetoes 
Newspaper  Bill 

Springfield,  Ill. 

Gov.  William  G.  Stratton 
vetoed  Senate  Bill  1028,  which 
would  have  defined  the  place  of 
publication  of  a  newrpaper  as 
the  place  where  it  is  first  issued 
or  printed,  to  be  sent  out  by  mail 
or  otherwise. 

The  veto  message  read  in 
part:  “This  bill  amends  the 
definition  of  a  newspaper  in  the 
act  by  providing  that  a  news¬ 
paper  shall  be  deemed  to  have 
only  one  place  of  publication 
and  that  shall  be  the  county 
where  the  newspaper  is  first  dis¬ 
tributed  or  circulated  to  sub¬ 
scribers.  In  my  opinion  this  bill 
serves  no  u'eful  purpose  and 
would  also  place  undue  restric¬ 
tions  upon  newspapers  in  less 
populated  areas.” 


United  Press 
International 

NEWSPICTURES 
Tell  the  Story 


Capper  Printing  Co, 
Quits  Operation 

Topeka,  Kas. 

The  Capper  Printing  Co.,  has 
suspended  operations,  thus  re¬ 
moving  the  last  vestige  of  the 
famed  name  from  the  Kansas 
scene. 

The  firm  was  founded  by  the 
late  Sen.  Arthur  Capper  and 
had  been  in  business  since  1897. 
Announcement  of  the  suspension 
was  made  by  Jack  D’Angelo, 
vicepresident  and  treasurer  of 
the  company.  On  Feb.  6,  1959, 
the  business  was  sold  by  Stauf¬ 
fer  Publications,  Inc.,  to  IPEC, 
Inc.,  of  Chicago.  Mr.  D’Angelo 
had  been  in  charge  of  the  plant 
since  that  time. 

The  Capper  publications  once 
included  the  Topeka  Capital, 
Household  Magazine,  Capper’s 
Farmer,  Mail  &  Breeze,  and 
other  lesser-known  publications, 
as  well  as  the  printing  pha.se  un¬ 
der  a  separate  arrangement, 
a 

Dual  Sessions 
Held  by  ANPA 

San  Francisco 

Dual  newspaper  mechanical 
seminars  conducted  here  by  the 
ANPA  Research  Institute  diew 
management  representation 
from  throughout  the  Far  West, 
including  Canada  and  the  Rocky 
Mountain  states. 

William  Braasch,  Institute  di¬ 
rector,  was  in  charge.  Bob  Went¬ 
worth  of  the  Institute  .staff, 
assisted. 

The  fir.st  engraving-composing 
seminar  to  be  held  in  the  Far 
We.st  followed  the  fourth  annual 
press-stereo  management  semi- 
'  nar  in  this  area. 

The  engraving-composing 
seminar  here  was  the  fourth  of 
the  new  .series  to  be  held  in  the 
Institute’s  nationwide  program. 
Seminars  are  scheduler!  for  Chi- 
,  cago  in  September. 
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Wliitely  Memorial 
Contest  Aiinoimced 

San  Francisco 

A  $200  news  writing  contest 
for  Northern  Califoraia  news¬ 
papers  is  announced  as  a  tribute 
to  the  late  Frank  A.  Whitely  by 
the  Northern  California  Profes¬ 
sional  Chapter  of  Sigma  Delta 
Chi. 

Richard  Lamb,  chapter  presi¬ 
dent,  said  the  competition  is 
titled  “Youth,  1959,”  because  of 
Mr.  Whitely’s  interest  in  young 
people.  Lawrence  E.  Davies,  cor-  » 
respondent.  New  York  Times, 
is  chairman  of  the  award  com¬ 
mittee.  Entries  must  have  been 
published  in  the  year  ending 
next  Oct.  15. 

a 

‘Tills  Week’  Names 
All  Sales  Mana^ser 

Appointment  of  John  R. 
O’Connor  as  vicepresident  and 
advertising  sales  manager  of 
United  Newspapers  Magazine 
Corp.,  publishers  of  This  IPeefc 
magazine,  was  announced  this 
week  by  Euclid  M.  Covington, 
president. 

Mr.  O’Connor  had  been  east¬ 
ern  regional  sales  manager  of 
the  publication  and  prior  to  that 
for  seven  years  had  been  a  mem¬ 
ber  of  the  New’  York  sales  staff. 

Before  joining  This  Week, 
Mr.  O’Connor  had  been  with 
Redhook  magazine  as  a  sales¬ 
man. 

a 

W'liislle  Slops 

Endicott,  N.  Y. 

Carrier  boys  here  have  been 
issued  brass  English  postman- 
type  whistles  with  which  they 
signal  subscribers  w’ith  two 
terse  toots  that  the  Bulletin  has 
been  delivered  on  their  door¬ 
steps. 
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PUBUC  RELATIONS 

Ruder  &  Finn  Serves 
Clients  in  Moscow 


Ruder  &  Finn,  International 
opened  a  Moscow  office  July  25 
to  serve  six  clients  during  the 
American  National  Exhibition  in 
Sokolniki  Park. 

Nils  Tenberg,  who  represents 
the  New  York  public  relations 
firm  in  Stockholm,  Sweden,  is  in 
charge,  assisted  by  Rosemary 
Caruthers,  an  American  news¬ 
paper  woman  resident  in  Mos¬ 
cow.  The  office  is  located  in  the 
Ukraine  Hotel  and  will  be  main¬ 
tained  at  least  through  Aug.  7, 


Four  years  ago,  R&F  became 
the  first  and  is  believed  still  to 
be  the  only  public  relations  firm 
issuing  an  annual  report.  In  1957 
gross  billings  of  $1,300,000  were 
reported.  The  figure  increased  to 
$1,800,000  in  1958,  and  currently 
is  running  at  a  rate  of  $2,400,- 
000. 

Most  public  relations  firms  are 
shy  about  practicing  their  own 
publicity  techniques  on  their 
ow’n  behalf.  Not  so  R&F.  An 
organized  campaign  for  the  firm 


itive  regulations  and  controls 
that  impair  the  incentives  of 
business  to  expand. 

Business  is  also  confronted 
with  the  problem  of  providing 
jobs  for  the  growing  population 
“that  will  inundate  our  country 
in  the  years  ahead,”  Mr.  Goss 
said,  adding:  “If  it  doesn’t  do 
this,  then  Communism  may  well 
win.” 

“The  manager  who  neglects 
public  relations  is  jeopardizing 
his  entire  enterprise,”  he  said. 

“We  must  always  be  alert  to 
protect  the  right  of  industry  to 
petition  Congress  and  legisla¬ 
tures;  to  carry  forward  institu¬ 
tional  advertising  and  public  re¬ 
lations  activities,  which  is  the 
right  expression  for  the  busi¬ 
ness,  its  employes  and  its  stock¬ 
holders;  and  generally  to  defend 
the  business  viewpoint  in  every 


Tex  McCrary 
Hits  Moscow 
PR  Bonanza 

Tex  McCrary  Inc.,  th  s  week 
struck  a  publicity  bonanza  in 
Moscow  with  a  public  relations 
idea  developed  for  All-States 
Properties,  Inc.,  Floral  Park, 
L.  I. 

Efforts  started  last  February 
reached  a  peak  last  w’eek.  Then 
the  “kitchen  conference”  broke 
between  Vice  President  Nixon 
and  Soviet  Premier  Khnishchev 
in  the  client’s  house  at  the  U.  S. 
exhibit  in  Sokolniki  Park.  This 
w'eek  Macy’s  used  full  page  ads 


according  to  Robert  Fleisher,  di¬ 
rector  of  operations  of  the  inter¬ 
national  subsidiary. 

The  six  clients  are  Interna¬ 
tional  General  Electric,  the  Fer¬ 
ro  Corp.;  Levi  Strauss  &  Co., 
manufacturer  of  “Levi’s”;  the 
Tappan  Stove  Company,  Mans¬ 
field,  Ohio;  Revell,  Inc.,  Venice, 
Calif.;  and  Cabin  Craft  Carpets, 
Atlanta,  Ga. 

Mr.  Tenberg  has  for  the  past 
year  and  a  half  been  represent¬ 
ing  International  General  Elec¬ 
tric  for  Ruder  &  Finn  in  Sweden. 
He  has  made  many  trips  to  this 
country  and  is  acquainted  with 
American  newspaper  methods, 
Mr.  Fleisher  said.  He  is  a  mem¬ 
ber  of  the  British  Institute  of 
Public  Relations  and  the  Ameri¬ 
can  Public  Relations  Associa¬ 
tion. 

Ruder  &  Finn  inaugurated  its 
foreign  operations  four  years 
ago.  Under  Mr.  FleisheFs  direc¬ 
tion  it  now  has  public  relations 
affiliates  in  43  foreign  cities 
serving  45  countries.  Most  re¬ 
cent  addition  this  year  was  Fin¬ 
land. 

Mr.  Fleisher  was  on  the  staff 
of  The  Stars  and  Stripes  Medi- 
terranian  edition  during  World 
War  II.  He  was  also  associated 
with  the  United  States  Informa¬ 
tion  Service  abroad.  Prior  to  his 
association  with  R&F  he  was  in 
the  public  relations  department 
of  20th  Century  Fox. 

The  firm,  started  by  William 
Ruder  and  David  Finn  in  1948, 
with  Perry  Como  as  their  first 
j  client,  pioneered  with  the  open¬ 
ing  of  a  publicity  network  in 
this  country  during  the  first  year 
in  business.  Called  the  R&F 
Field  Publicity  Network  Inc.,  a 
subsidiary,  it  today  has  191  af¬ 
filiates  in  that  many  cities.  Last 
year  the  network  served  21  dif- 
|^^*ynt  clients  of  its  own  in  ad- 
^  dition  to  regular  R&F  retainer 
clients  at  extra  fees,  according 
to  Joseph  Field,  vicepresident  in 
charge. 


is  now  under  way  directed  by 
Chester  Burger,  vicepresident.  It 
is  based  on  a  series  of  articles 
on  public  relations  and  publicity 
methods  written  by  firm  mem¬ 
bers  for  various  trade  papers 
and  subsequently  published  in 
pamphlet  form  for  distribution. 
Seventeen  pamphlets  have  been 
published  to  date. 

Mr.  Ruder  and  Mr.  Finn  are 
authors  of  most  of  them,  al¬ 
though  there  have  also  been  con¬ 
tributions  from  staff  members 
Paul  Zukor,  vicepresident,  and 
Norman  Weissman,  vicepresi¬ 
dent.  Titles  of  the  pamphlets  re¬ 
veal  the  extent  to  which  the  firm 
is  giving  away  what  are  usually 
considered  trade  secrets.  Among 
them:  “How  to  Develop  a  Public 
Relations  Program”;  “How  to 
Make  Your  Annual  Report  Pay 
for  Itself”;  “How  to  Handle  a 
News  Release”;  “How  to  Use 
Publicity  as  a  Sales  Tool”;  “How 
Much  Should  Public  Relations 
Cost”;  “What  is  Management’s 
Part  in  Public  Relations?”; 
“How  to  Put  Your  Firm  in  Pic¬ 
tures”;  “How  to  Combine  In¬ 
ternal  and  External  Public  Re¬ 
lations”;  “How  to  Create  A 
Company  Personality”  and  “The 
Social  Consequences  of  Public 
Relations.” 

The  pamphlets  are  distributed, 
among  others,  to  heads  of  journ¬ 
alism  schools  throughout  the 
country,  many  of  whom  request 
additional  copies. 

«  *  « 

Need  for  better  understanding 
and  support  of  business  was  de¬ 
tailed  by  Bert  C.  Goss,  president 
of  Hill  &  Knowlton,  Inc.,  ad¬ 
dressing  the  recent  East  Central 
District  Workshop  of  the  Public 
Relations  Society  of  America. 
Mr.  Goss  declared  most  of  the 
90,000  bills  considered  in  state 
legislatures  this  year  and  hun¬ 
dreds  pending  action  in  Con¬ 
gress  were  directed  at  higher 
taxes  on  business  or  toward  pun- 


important  arena. 

«  «  « 

The  economic  growth  forecast 
for  the  1960’s  will  come  about 
only  if  American  business  skill¬ 
fully  uses  the  techniques  of  com¬ 
munication  to  counteract  three 
major  threats  to  the  nation’s 
economy. 

This  prediction  was  made  by 
Ward  B.  Stevenson,  president  of 
General  Public  Relations,  Inc., 
New  York,  before  the  Kiwanis 
Club  of  Minneapolis  last  week. 
The  three  major  threats  to  the 
nation’s  economic  progress  of 
the  next  10  years,  said  Mr.  Stev¬ 
enson,  are  the  attack  on  prices, 
the  growing  cost  of  government, 
and  the  threat  of  big  labor. 

He  urged  businessmen  to  as¬ 
sume  a  personal  responsibility 
“as  businessmen,  individually 
and  collectively,  through  trade 
and  professional  organizations, 
to  enlist  the  aid  of  skilled,  pro¬ 
fessional  help  in  the  business  of 
winning  public  support  and 
understanding.” 

“The  profitable  companies  in 
the  1960’s,”  said  Mr.  Stevenson, 
“will  be  those  who  have  most 
skillfully  used  the  techniques  of 
communication  ...  We  need  to 
think  about  winning  public  sup¬ 
port  just  as  much  as  we  think 
about  new  products,  new  serv¬ 
ices  or  new  financing.  And  when 
we  do  learn  to  represent  our¬ 
selves  more  effectively  before 
the  public,  we  will  not  only  have 
contributed  to  the  prosperity  of 
our  own  business,  but  to  the 
prosperity  of  our  community, 
our  country  and  the  free  world.” 
• 

Breaks  the  Barrier 

Montgomery,  Ala. 

A  series  of  five  articles  writ¬ 
ten  by  Judith  Rushin,  Alabama 
Journal  reporter,  on  her  per¬ 
sonal  experiences  in  cracking 
the  sound  barrier  in  a  U.  S.  Air 
Force  jet  plane,  was  picked  up 
by  nine  other  Alabama  newspa¬ 
pers  as  an  AP  release. 


to  retell  the  story. 

John  Reagan  “Tex”  McCrary 
himself  sold  Harold  McClellan, 
the  exhibit’s  general  manager, 
on  featuring  a  typical  American 
home  and  got  All-States  selected. 
In  early  publicity  the  house  was 
called  a  “splitnick.” 

In  March  a  model  of  the  house 
was  shown  at  a  conference  in 
the  Overseas  Press  Club,  New 
York,  where  Mr.  McClellan  was 
interviewed.  In  April  alone  more 
than  650  clippings,  all  mention¬ 
ing  All-States,  flowed  in  from 
newspapers.  Since  then  the  num¬ 
ber  has  more  than  quadrupled. 

Associated  Press  played  it  as 
“House  of  the  Week”  June  7. 
Chicago  Tribune  used  a  full 
page  in  color  on  it. 

Mrs.  (Jinx  Falkenburg)  Mc¬ 
Crary  flew  with  Nixon  to  Mos¬ 
cow.  William  Safire,  McCrary 
vicepresident,  was  at  the  scene 
July  17  through  July  31.  Leo 
Margolin,  another  vp,  will  ar¬ 
rive  Aug.  3  to  spend  two  weeks 
to  keep  the  pr  gold  glittering. 

McCrary  has  had  the  account 
two  years.  Philip  Dorf,  formerly 
with  N.  W.  Ayer  &  Son  and 
United  Press  International,  is 
account  executive.  Firm  has  a 
minimum  fee  of  $36,000  a  year. 

As  a  result  of  the  publicity 
All-States  is  cashing  in  with 
house  sales.  Building  a  city  at 
Lauderhill,  Fla.,  of  800  to  1,000 
homes  the  first  year  to  grow  to 
5,000,  opening  day  was  staged 
Sunday  July  26.  The  wave  of 
Moscow  publicity  rolled  up  a 
crowd  of  10,000.  Within  the  first 
hours  219  made  deposits  on  new 
homes.  The  same  firm  has  de¬ 
velopments  in  Louisville,  Ky., 
and  on  Long  Island.  It  is  a  big 
user  of  newspaper  advertising. 

• 

KMCM  Sold 

Radio  Station  KMCM  has  been 
sold  by  the  McMinnville  (Ore.) 
News-Register  to  John  Courcier 
and  Jerry  Carr  for  $80,000. 
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June  Linage 
Shows  Rosy 
4.7%  Gain 


JUNE  Newspaper  Linage— 52  Citiee 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 


IMPORTANT  NOTICE 


Total  June  newspaper  adver¬ 
tising  in  52  cities  measured  by 
Media  Records  climbed  to  236,- 
971,579  lines,  up  4.7%  over  the 
226,238,848  lines  tallied  in  June 
of  1958.  For  the  year  to  date, 
total  linage  was  up  5.6%. 

Despite  the  increase  in  total 
linage.  Retail,  Department  Store, 
and  General  showed  losses  of 
0.2%,  5%,  and  5%  respectively. 

The  remaining  classifications 
showed  increases  as  follows : 
Display,  1.4%;  Classified, 
15.1%;  Automotive,  23.5%;  and 
Financial,  36.6%. 


Total  Advertising 

1959 

Linage 

1958 

Linage 

%of 

1958 

E&P 

Index 

June  . 

.  236,971,579 

226,238,848 

104.7 

101.6 

May  . 

.  263,826,307 

240,878,659 

109.5 

105.6 

Year  to  date  . . . 

.1,381,880,027 

1.308,372.792 

105.6 

101.5 

Display 

June  . 

.  173,682,258 

171,263,260 

101.4 

99.3 

May  . 

.  195,547,146 

184,112,609 

106.2 

101.7 

Year  to  date  . . . 

.1,025,353,392 

994,165.037 

103.1 

99.8 

Classified 

June  . 

.  63,289,321 

54,975,588 

115.1 

108.4 

May  . 

.  68,279,161 

56,766,050 

120.3 

110.6 

Year  to  date  . . . 

.  356,526,635 

314,207.755 

113.5 

105.8 

Retail 

Except  where  other  figures  ere  speci. 
fically  shown,  the  following  footnotes  apply 
to  hfedia  Records,  June  lfS9  Linages: 


*lncludes  37,058  lines  AMERICAN  WEEKLY 
**lncludes  43,748  lines  FAMILY  WKXLY 
(Includes  85.498  lines  THIS  WEEK. 
(Includes  51,872  tines  PARADE. 
(Includes  92,180  lines  WEEKEND  MA6A. 
ZINE. 


The  following  linage  tabulations  ha*i 
been  compiled  by  Media  Records,  Inc. 
for  exclusive  publication  by  Editor  I 
Publisher.  They  may  not  be  reprint^  or 
published  in  any  form  without  explicit 
permission  from  Media  Records,  Inc. 


City-by-city  figures  follow; 


1959 

1958 

AKRON, 

OHIO 

Beacon  Journal-e 

. .  2,348.855  i 

2,053,435 

IBeacon  Journal-S  . . 

..  884,314 

1,038,788 

Grand  Total  . 

..  3,231,189  : 

3,090,203 

ALBANY 

.  N.  Y. 

Knickerbocker-News-e 

.  1.323,982 

1,283,053 

Times  Union-m  . 

..  1,038,089 

1,072,499 

’Times  Union-S  . 

..  581,378 

740,488 

Grand  Total  . 

..  2,921,407 

3,098,038 

ALBUQUERQUE.  N.  M. 

Journat-m  . 

..  1,441,241 

1,242,874 

Uournal-S  . 

.  435,178 

477,798 

Tribune-e  . 

..  1,489,283 

1,238,891 

Grand  Total  . 

...  3,345,882 

2,957,583 

ATLANTA.  GA. 

Constitution-m . 

...  1,881,525 

1,403,524 

Journal-e  . 

...  2,088,048 

1,789,851 

Journal  ft  Constitution-S  898,440 

1,087,523 

Grand  Total  . 

...  4,824,011 

4,280,898 

ATLANTIC 

CITY.  N.  J. 

Press-m  . 

...  917,299 

892,345 

••Press-S  . 

. . .  207,892 

310,087 

Grand  Total  . 

...  1,125,191 

1,202,432 

BALTIMORE,  MD. 

•American-S  . 

...  588,385 

711,074 

News-Post-e  . 

...  1,388,020 

1,375,858 

Sun-m  . 

...  1,252,453 

1,111,545 

Sun-e  . 

...  2,080,571 

1,938,708 

(Sun-S  . 

...  1,303,917 

1,507,837 

Grand  Total  . 

.,.  8,573,328 

8,845,020 

BEAVER  VALLEY.  PA. 

Beaver  Valley  Times- 

e  .  797,294 

BINGHAMTON,  N.  Y. 

Press-e  . 

....  1,388,373 

1,379,858 

|Press-S  . 

....  371,029 

391,721 

Sun^m  . 

....  388,270 

'  415,028 

Grand  Total  . 

....  2,143,872 

2,188,405 

BIRMINGHAM.  ALA. 

Post-Herald-m  . 

....  953,870 

955,492 

News-e  . 

....  1,785,134 

1,888,244 

(News-S  . 

....  715,035 

888,882 

June  .  121,583,872 

May  .  139,115,286 

Year  to  date  ....  736,059,327 

Department  Store 

June  .  41,431,990 

May  .  51,169,304 

Year  to  date  ....  264,223,447 

General 

June  .  31,373,001 

May  .  35,737,520 

Year  to  date  ....  183,086,316 

Automotive 

June  .  15,513,871 

May  .  16,603,370 


121,860,393 

132,127,170 

712,713,970 


43,620,172 

47,530,368 

259,644,962 


33,022,413 

34,840,908 

184,325,810 


Year  to  date 


78,002,494 


12,564,036 

13,728,919 

73,330,462 


1959 

1151 

DULUTH, 

MINN. 

Herald-e  . 

.  908,118 

>85,111 

News-Tribune-m  . 

.  811,254 

i05.U1 

News-Tribune-S  . 

.  392,472 

411,381 

Grand  Total  . 

.  1,909,842 

1,982,111 

ELMIRA. 

N.  Y. 

Advertiser-m  . 

.  397,424 

383,234 

Star  Gaiette-e  . 

887,115 

858,111 

”Teleqram-S  . 

.  259,229 

29>,0M 

Grand  Total  . 

.  1,543,788 

1,520,231 

EL  PASO. 

TEXAS 

Times-m  . 

.  1,422,994 

1,138,148 

•Times-S  . 

.  453,773 

478,741 

Herald-Post-e  . 

.  1,521,041 

1,285,411 

Grand  Total  . 

,.  3,397,808 

2,898,211 

June  . 

May  . 

Year  to  date 


5,211,514 

4,090,970 

28,205,255 


3,816,418 

3,415,612 

23,794,795 


ERIE.  PA. 

News-m  .  1,142,559  1,050,154 

Times-e  .  1,190,955  I.ID.2H 

§Times-News-S  .  407,413  484,711 


...  2,740,927  2,841,014 


BOSTON.  MASS. 

American-e  .  708,190 

Record-m  .  789,737 


CLEVELAND,  OHIO 

892,288  Plain  Dealer-m  .  2,320,729  1,839,758 


FOND  DU  LAC.  WIS. 

Commonwealth 

Reportar-e .  707,102 


745,921  (’Plain  Dealer-S  .  1,583,824  1,893,518  Journal  Gaiette 


FORT  WAYNE.  IND. 


Globe-e  .  1,830,582  1,473.748  Press-e 

Globe-m  .  1,385,047  1,194,807 

Globe-S  .  1,174,983  1,317,927  Gran 

Herald^m  .  1,488,104  1,282,833 

(Herald-S  .  1,131,591  1,287,083 

Traveler-e  . '1, 842,425  1,530,458 


372,881  News-e  .  875,252  819,317  fjournal  Gaiette-S 


1,270,058  1,047,517 


2.738.180  2,377,339  News  Sentinel-e 


Grand  Total  .  7,495,785  8,929,932 


1,725,871  1,482,347 
3.472.402  3.033.HI 


COLUMBUS.  OHIO 


.  1,978,728  1,781,083  Star-Talegramnn 


FORT  WORTH,  TEXAS 


Total . 10,248,814  9,877,700  'S  '’iSI;???  IK&m’s 'umm  '4”;S 

.  .  ^  BUFFALO.  N.  Y.  i""  v.' "  . 


§*Courier  Express-S  ...  977,871  1,104,630 

tEvening  News-e  .  2,534,350  2,209,004 


1,107,911  1,018,149  Ohio  State  Journal-m  .  785,939 

977,871  1,104,830  . 


Grand  Total  .  4,823,832  4,598,207 


839,518  Press-S .  148,188  179,111 

89,084  -  - 

-  Grand  Total  .  4,180,277  3,425,211 


..  4,420.132  4,329,783 


CAMDEN.  N.  J. 

urier-Post-e  .  1,144,985 


DALLAS.  TEX 


FRESNO.  CALIF.  ^ 

Bee-e  .  1,488,044  1,350405 


. .  . .  543,209  tNews-S  .  474,118  #ox,«x  _  j,.,  i  eel  lU 

NOTE:  {•)  The  Courier-Post  was  affect-  Times  Herald-e  .  2,284,939  2,051,059  Grand  Total  .  2,053,404  I.ISJ.JM 


. .'.  2,142,814  1,852,725  5Bee-S  .  545,538 


ed  by  strike  during  June.  1958. 


’Times  Herald-S .  880,322 


CHARLESTON.  W.  VA. 


-  -  GARY.  IND. 

...  5,784,193  5,427,994  Post-Tribune-e  .  1,494,995  l,2H.73t 


847,421  NOTE:  Part  run  adv.  included:  Times  ”Po$t-Tribune-S  .  401,424  301.*^^ 

912:989  Herald-e  1959-2,288,939  (19,248).  .  — 


Grand  Total  .  2,330,938  2,182,288 


1  lu  larxean  GLENS  FALLS.  N.  Y. 

Journal-Herald-m  .  .7I4,M3  .W,940  po„.star  (See  Note)  ..  477,028  702,345 

News-S  .  487,958  723,149  .^NOTE:  Post-Star  Mominq  sold  in  coifr 

_  _  bination  with  Times  Evening.  Linage  w 

Grand  Total  .  4,397,922  3,918  059  *>"•  adition.  Post-Star  Morning,  only  a 

given. 


CHARLOTTE,  N.  C. 

News-e  .  895,492  941,445 

Observer-m  .  1,433,418  1,381,232 

(Observer-S  .  590,281  425,029 


Grand  Total  .  2,919,189  2,947,704 


DENVER.  COLO. 


GRAND  RAPIDS.  MICH. 


CHICAGO,  ILL. 

Tribune-m  .  3,154,970  2,494,728 

Tribune-S  .  1,808,728  1,587,828 

(Daily  News-e  .  2,104,871  1,831,148 

American-e  .  903,814  814,127 

•American-S  .  332,383  345,949 


Rocky  Mt.  News-m  ....  1.471,291  1,442,511  e _  Yoe7  9«* 

I’Rocky  Mt.  News-S ...  359,^  4M,o22  r:;“-.*..s  '509:859 

Post-e  .  2,187,132  1,934,484  _ 


1,851.540  .  P» 


(Post-S  .  990,545 


Grand  Total  .  2,804,845  1,851,540  H  « 


Grand  Total  .  5,188,874  4,779,052 


Sun-Times-m  .  1,500,474  1,212,445 


§Sun-Times-S  .  404,149 


Grand  Total  .  3,453,839  3,512,398 

NOTE:  Part  run  adv.  included:  News-e 
1959-1,785,134  (35,775);  1958-1,448,244  (35,- 
837). 


Grand  Total  . 10,208,989  9,183,922 

NOTE:  Part  run  adv.  included:  1959 — 
3,154,970  (827,589);  1,808,728  (784,538);  332,- 
383  (209,239).  1958  —  2,898,728  (4M,798); 

1,587,828  (752,027);  385,989  (239,041). 


DES  MOINES.  IOWA 

Register-m  .  721,544  423,919  - - 

Tribune-e  .  953,438  834,402  Grand  Total  .  1.444,494 

(Register  s  .  509,402  541,742 

.r  .  .  ,  ,,,  HARRISBURG,  PA. 

Grand  Total  .  2,184,804  2,020,283  Patriot-m  .  1,444,150 


HAMMOND.  IND. 

Times-e  .  1,194.787 

Times-S  .  449,709 


Grand  Total  .  1,444,494 


§Patriot  News-S  .  353,198 


BOISE,  IDAHO 

Statesman-m .  885,849 

”Statesman-S  .  182,233 


Grand  Total  .  1,087,882 

NOTE:  Statesman  Morn,  and  Eva.  sold 
only  in  combination.  Linage  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 


CINCINNATI.  OHIO 

Enquirer-m  .  2,153,708  1,849,225 

(•Enquirer-S  . ■|.320,395  1,514,174 

Post  t  Timas-Star 

(Post-a)  .  1,811,810  1,207.854 

Times-Star-e  .  1,037,937 


DETROIT,  MICH. 

Free  Press-m  .  1,513,345  1,228,790 

§Free  Press-S  .  385,459  399,738 


Grand  Total  .  1.799,348 


News-e  .  2,432,009  1,997,702 


HARTFORD.  CONN. 


(News-S  .  I,224:0I4  1,211,879  Courant-m  .  949,217 


5,285,711  5,810,998 


.  7,094,842  4,214,423  Grand  Total  .  3,840,000 

EDITOR  at  PUBLISHER  for  August 


1958 


1959 


1959 


349,085  Couri*r  Journal-iti  . ’1.332,389  1,249,283  Tim«-m  . 


LOWELL,  MASS. 

Sun-#  .  723,838 

••Sun-S  .  190,424 

Grand  Total  .  914,444 


HAVERHILL.  MASS.  LOUISVIUE.  KY. 

.  443,743  349,085  Couri#r  Journal-m  . '1,332,389 

Courlar  Journal-S .  794,094 

HONOLULU,  T.  H.  Ttmas-#  .  1,409,273 

.fTI  . ..a..  513,538 

«Ad»artistr-S  .  420,934  Grand  Total  .  3,735,758 

tStar  Bulittin-a  .  1,587,833 

-  LOWELL.  MASS. 

Grand  Total  .  2,522,305  Sun-#  .  723,838 

••Sun-S  .  190  626 

HOUSTON.  TEXAS  [Z! 

. 

.  *];i  io”4  '  Ws  LYNN,  MASS. 

PrMi-t  ...  .  724,440  745,802  427,498 

Grand  Total  .  4,489,325  4,774,222  MEMPHIS.  TENN. 

NOTE:  Part  run  ad».  included:  Chroni-  5 

&cimital.#'""."”.';^  I.t^:073 

INDIANAPOLIS.  IND.  3.530.245 

N.ws-a  .  1,844,389  1,435,445 

Sf.r-m  .  1.722,272  1,444,478  MERIDEN,  CONN. 


NEW  YORK,  N.  Y. 


PASADENA.  CALIF. 


9481835  Tim#s-S  .  2,432,257  2,453,991  §lnd#p#nd#nt-Star 


1,300,379  1,100,741 


I  409  273  I  451 '2U  H#rald  Tribun#-m  .  871,043  844,744 

'  •  ‘  '  tHorald  Tribun#-S .  447,447  839,413 

3,735,758  3,449,384  Mjrror-m  .  842,^  8W.448 

Mirror-S  .  353,504  437,004 

N#wi-ni  .  1,553,013  1,543,142 

TiiM#  N#w$-S  .  1,470,475  1,897,778 

Journal  Amarican-#  ....  1,024,837  944,388 

190,424  239,223  American-S  ...  343.787  485,844 

,14  444  >73  040  Post-.  .  1,100,222  1,097,274 

9l#,a49  873,060  j  .  gj  4g7  HQ, (59 


844,744  N#ws-S  .  423,940  498,942 

839,413  lnd#p#nd#nt-m  .  1,204,189  1,000,823 

805,448  -  - 

437,004  Grand  Total  .  2,928,508  2,400,524 


73r7lc  LYNN.  MASS. 

745  802  • .  427,498 


World  Tal.gram  & 

Sun-a  .  1,231,548 


897.778  PAWTUCKET,  R.  I. 

944,388  Timas-a  .  845,942  848.884 

485,844 

,097,274  ■rnm  ■  ■■  1 

I  In  159  PEORIA,  ILL. 

’  Journal  Star  (Saa  Not.)  1,351,702  1,133,827 


I  231  548  I  159  505  §Joornal  5tar-S  .  442,290  543,124 

Grand  Total  . 14,512,493  14,750,444  ©ra"d  Total  . ,...  1,793,992  1,494,953 

MEMPHIS,  TENN.  NOTE:  Part  run  adv.  trrcludad:  Mirror-m  NOTE:  Journal  Star  Morning  and  Jour- 

Commarcial  Appaal-m  .  1,490,025  1,417,424  1959—842.229  (147,043).  1958—805,448.  Mir-  nal  Star  Evaning  sold  In  combination. 

tCommarcial  App#al-S  444,147  872,534  ror-S  1959-353,504  (110,777).  1958-437,004  Linaga  of  only  on#  adition— Journal  Star 

Prass-Scimitar-a  .  1,174,073  1,049,459  (144,457).  Naws-m  1959-1,553.013,  (704,747).  Evaning— is  shown. 

j  T  A  ■  ...  1958-1.543,142  (744,943).  Naws-s  1959-1,470.. 

Grand  Total  .  3,530,245  3,559,819  475  (1,204,845).  1958-1,897,778  (1,345,411).  auiianripui*  pa 

Journal-Amarican-a  1959-1,024,837  (128,411).  o,.,,.,,.  .  PMILADEUmiA  PA 
MERIDEN,  CONN.  1958-944,388  (127,332).  Journal-Amarican-S  i .  ^ 

I0C0.1AS  7.7  177  UBt  IOCa.ABC  «AA  liU  tnal  I  laTin-S  .  577,niB 


§TlniM-S .  298,448  354,4W  NOTE:  Racord  Morning  and  Journal  (222.4*)).  1^^15^505  u^***'*  Naws-a  .  839,047 

-  -  Evaning  ara  sold  only  In  combination  mcludad:  Naws-m  232,145.  Naws-  ’  "  - - 

Grand  Total  .  5,803,449  5,431,310  Linaga  of  on#  adition,  Racord  Morning  *  143,532.  Grand  Total  .  4,889,849  2,338,914 

only  is  shown.  .re  »•  -rt  •  •  •  i 


973,339  1,054,442  Racord  Journal 


MERIDEN.  CONN. 


PHILADELPHIA.  PA. 

.  2,294,473 

5  .  599,418 


(Sea  Nota)  .  729,397 


1959-343,787  (77,848).  1958-485,844  (84,804).  „  .  i  w  oni 

714,342  World  Talagram_*  Sun-a  l«9-l.23l,548  SI  is  ■  I  MS  804 


JACKSON.  MISS. 

Clarion  Ladgar-m  .  803,0i4 

(Clarion  Ledger  ft 

Naws-S .  293,758 

Daily  Naws-a  .  479,484 

State  Timas-a  .  510,937 

State  Timas-S  .  154,410 


new  YORK  (QUEENS).  N.  Y. 

MIAMI.  FLA.  Long  Island  Prass-a  ....  1,453,089  1,432,135 

7711 717  Harald-m .  3,332,885  2,981,124  §Long  Island  Press-S  .. .  573,539  420,714 

§Harald-S  .  1,414,078  1,543,798  -  - 

tsS’lS!  Naws-a  .  1,124,085  1,220,538  Grand  Total  .  2,024,428  2,052,849 

Uviii  fNaws-S  .  400,429  414,344 


.  NOTE:  (*)  The  Bulletin  ft  Inquirer  were 

477  I7C  affected  by  strike  during  June.  1958.  Part 
ATn'iia  Included:  Inquirer-m  1959-1,792,905 

(29,730).  1958-14,422. 


2.443.807  2,278,408 


JACKSONVILLE.  FLA. 


Grand  Total  .  4,273,477  4,379,824 

NOTE:  Part  run  adv.  included:  Herald-m 
1959-3,332,885  (54.170).  1958-2,981,124  (44,- 


NEWPORT  NEWS.  VA. 


PHOENIX.  ARIZONA 

Rapublic-m  .  2,358,934  1,982,514 

tRepublic-S  .  835,518  840.449 


....  1.1^.251  I.024.W  2.3981024  i.997>25 


....  1,923,325  1,478,141  530).  Harald-S  1959-1,414,078  (98,455). 


twunion-s '493:330  '494:393  i»58-i,543.798  (149.343). 

Grand  Total .  2,414,455  2,372,554  MILWAUKE 


§Prass-S  .  404,424  445,348 

Timas-Herald-a  .  1,059,421  1.043,444 

Grand  Total  .  2,437,294  2,535,789 


Grand  Total .  2,414,455  2,372,554  MILWAUKEE.  WIS. 

Santinal-m  .  1,223,449  1,023,453 

JERSEY  CITY.  N.  J.  *Sentinal-S  .  311,478  3S2.484 

Jartay  Journal-a  .  1,094,170  1,097,413  Journal-a  .  3,208,555  2,497,513 

NOTE:  Part  run  adv.  includad:  Jersey  tJournal-S  .  1,512,472  1,587,350 


352.484  Gaiatta-a  .... 
497.513  ••Gaiatta-S  .. 


NIAGARA  FALLS,  N.  Y. 


'  I,063,4a4  grand  Total  .  5,592,474  4,820,990 

2,437,294  2,535,789 

PITTSBURGH,  PA. 

„  Post-GaieHa-m  .  1,141,357  1,053,771 

I  «•  • .  nA.  MIA  «  .  1,874,330  1,482,484 

(Prass-S .  1,031,201  1,104,748 


Jcurnal-a  1959-1,094,170  (144.804).  1958-1,- 
097,413  (180,057). 


Grand  Total  .  4,254,154  5,441,000 


Grand  Total  .  1,225,104  1,278,498 


210,402  Sun-Taleg^a'ph-'a".' 727:012 
*Sun-Talegraph-S  .  404,921 


Grand  Total  .  5,182,821  5,085,442 


KANSAS  CITY,  MO. 

Star.#  .  1,174,743 

tStar-S  .  5l4,72t 

Timat^n  .  1,137.93! 


S  CITY,  MO.  MINNEAPOLIS.  MINN. 

.  1,174,743  1,454,195  Tribuna-m  .  1,579,500  1,308,587 

.  514,724  1,024,043  Star-e  .  2,421,009  2,088,322 

.  1,137,935  1,540,314  (Tribuna-S  .  1,042,333  1,143,530 


NORFOLK,  VA. 
Ladgar-Dispatch  ft 
Portsmouth  Star-a  ...  1,948, 


2,421,009  2,088,322  VIrginian-Pitot-m  , 
1,042,333  1,143,530  fVIrginian-Pilot  ft 


Grand  Total  .  2,829,422  4,040,574 

NOTE:  All  Newspapers  on  strika  June 
It  to  June  28.  1959. 


Grand  Total  .  5,042,842  4,540,439 

NOTE:  Part  run  adv.  includad:  1959- 
2,421,009  (119,989).  1958-2.088,322  (115,944). 


Portsmouth  Star-S 
Grand  Total . 


PORTLAND,  ORE. 

!’!iS  S7  Oragonlan-m  .  1,754,183  1,418,835 

2,104,875  1,880,214  §*Oragonian-S  .  853,484  978,589 

Oregon  Journal-#  .  1,292,378  1,044,205 

758,521  919,978  (Oregon  Journal-5  .  402,487  422.409 

4,812,374  4,744,031  ©rand  Total  .  4,304,732  4,044,238 


KNOXVILLE,  TENN. 

Joumal-m  .  507,590  519,814  Bea-a 

Naws-Santinal-e  .  1,018.480  1.023.240  §Baa-S 

$Naws.Santinal-5  .  338,020  388,438 


$Naws.Santinal-5  .  338,020  388,438 

Grand  Total  .  1,844,290  1,931,492 

.  LAWRENCE.  MASS. 

Tnbuna  (Saa  Nota)  ... .  931,851  883,934 


MODESTO,  CALIF. 

519,814  Bea-a  .  704,555 

023.240  §Baa-S  .  194,443 


Grand  Total  .  903,198 

MONTREAL,  CANADA 


1959-  Grand  Total  .  4.812.374  4,744,031  Grand  Total  .  4.304.732 

15,944).  NOTE:  Part  run  adv.  Includad:  Ledger- 

Dispatch  ft  Portsmouth-Ster-a  1959-1,948,-  B/Mi/-uweeBcic  u  w 

980  (480,124).  1958-1,945,837  (488,370).  Vir-  VorlT.?.  'niia'aia 

452.880  ginian-Pilot-m  1959-2,104,875  (294,100).  1958-  litT  J . 

314  838  1,880.214  (234,971).  Virginian-Pilot  ft  Ports-  Yorkar-S  .  249,045 

^8  9T9V|?[,^30ir”‘'*^'  Total  .  1,212,075 


OAKLAND,  CALIF. 


Tnbuna  (Saa  Nota)  ... .  931,851  883,934  Gazatta-m  .  1,414,474 

_  NOTE:  Tribune  Evaning  and  Eagle  Morn-  La  Prassa-a  .  2,573,043 

ara  sold  only  in  combination.  Linaga  La  Patria-S  . 137,340 

of  one  edition.  Tribune  Evening  only  is  La  Petit  Journal-S .  220,247 

mown.  - 


)*Star-a .  2,488,124  2,417,454  Tribuna-a  .  1,904,057  1,584,572 


2,573,043  2,343,448 
137.340  195,517 


.475,149  §Tribuna-S  .  723,289 


Grand  Total  .  2,429,344  2,344,277 


PROVIDENCE.  R.  I. 

Bulletin-#  .  1,758,337  1,484.440 

Journal-m  .  1.097,045  1,011,114 

tJoumal-S  .  779,975  849,010 

Grand  Total  .  3,435,377  3.544.744 


Arkansas  Gazatta-m 
SArkansas  Gazatta-S 

Grand  Total  . 


Grand  Total  .  7,233.490  4,712,022  ^LAHOMA  CITY.  C^LAHOk^ 

LITTLE  ROCK,  ARK.  NOTE:  (•)  Includes  Weekend  Magazine  oklah^an'r  . 484  447 

»azaHa-m  ...  942,783  840,005  Image.  Timas-a  .  1  330  314 


-  -  MUNCIE,  IND. 

1,293,801  1,319,494  Press-,  .  773.112 

Star-m  .  772,850 

,  CALIF.  ••5tar-S  .  255,091 


TImes-a  .  1,330,314  1,145,010 

Grand  Total  .  2,972,407  2,437,895  ®r«"d  Total  .  1.281,424  1,284,099 

NOTE:  Part  run  adv.  includad:  Timas-a  ,  NOTE:  Eagle  Evening  and  Timas  Morn- 
J**  *”  1959-1,330,314  (174,988).  1958-1,145,010  (174,- 


READING.  PA. 

Eagle  (Saa  Nota)  .  1,093.759  1,041.978 

I«0I0  Eagla-s  .  187,445  222,121 


,  ^  LONG  BEACH,  CALIF.  ••5tar-S  .  255.091  305,959 

Wapandant-m  .  1,742,743  1,454,394  -  - 

Siwlapandant  Press-  Grand  Total  .  1,801,053  1,708,444 

TalMram-S  .  443.501  787,083 

^^s-falagram-a  .  1.842,953  1,480,990  NASHVILLE.  TENN. 

Grand  Total .  4,249,197  4,122,449  *  .  Mn  iS 

JnS?;  Tanntssaan-S .  583.969  707,484 


edition  (Eagle  Evaning)  Is  shown. 


's’ln’i?,  tVVorld-Har'al'd-'S 


OMAHA,  NEBR.  ..  ,  . 

#World.Harald  H!?***!'*,.  ’ ’ 

(saa  note)  .  1,243,933  1,194,117  “'.‘P'T'h-rn 


RICHMOND,  VA. 

Naws  Laadar-a  .  1,483,154  1,594.158 


'803:289  tTimas  DIspatch-S 


Pandant-m  1959-1.742.743  (  234,388).  Inda-  .  Grand  Total  . 2,( 

Pj»i4ant  Prass-Talagram-S  1959-443,501.  1958-  Grand  Total  .  3,237,442  3,087,849  (#)  World-Herald  sold 

^,083.  Prtss-Taregram-e  1959-1,842,953  Morning  and  Evaning,  lin. 

Ia4,388).  1958-1,480,990  (233,447).  adition,  EVENING,  is  she 

NEW  HAVEN,  CONN. 

LONG  ISLAND.  N.  Y.  J®*""*'  Couriar-m .  404.9TO  35I,8M  ORLANDO  F 

Ntwsday  Suflolk-a  .  1,993,529  1.753,435  .  '’SI'US  7  S  nU  Star-a  P 

Newsday  Nassau  # .  2,287,139  2,025,214  R«g'St#r-S  .  ^19,028  siHtinal'-m .  l' 


NEW  HAVEN,  CONN. 

Journal  Couriar-m .  404,970 


Grand  Total  .  2,004,488  1,999,404 

(#)  World-Herald  sold  In  combination 
Morning  and  Evaning,  linage  of  only  one 
adition,  EVENING,  is  shown. 


1,511,759  1,292,429 
774,375  895,479 


3,949,288  3,784,444 


ORLANDO.  HA. 


RIVERSIDE.  CALIF. 

Prass-Entarprisa  .  1,293,145  1,182,133 

(saa  nota) 

§Prass-EntarprIsa-S  _  335,828  411,574 


Santinal-m  .  1,948,004  1,433,548 


Gt®"**  Total  .  1,428,993  1,593,709 


.  LOS  ANGELES.  CALIF.  . 

.  1,905,743  1,499,431 

?^i"«r-S .  925,481  1,147,079  NEW  LONDON.  CONN. 

.  3,997,938  2,901,453  Day-a .  959,075 

.  2,704,924  2,493,443 

"wiW.Ezprass-a  .  1,309,574  1,120,143  odlfam5  la 

wrror.Naws-a  .  1,330,845  1,045,472  ..  ..  ,Vaa 


Grand  Total  .  2,524,875  2,484,534  Santinal-S  .  751,248  474,444  NOTE:  Prass-Entarprisa  Morning  ft  Eva- 

-  —  nin9  told  only  In  combination.  Tha  Full- 

Grand  Total  .  4.647,2S6  3.919,510  Run  Linaga  shown  abova  Is  that  of  only 

NOTE:  Part  run  adv.  included:  1959-423,-  o"®  edition  (Prass-Entarprisa  -  Mornina). 

WT-MI  410.  1958-545,400.  *1958  figures  supplied  by  .S 

publisher.  1959—1,293,145  (27,307).  1958—1,182,133 


Mirror-Naws-a  .  rin'iiS  NEW  ORLEANS.  LA. 

•  .  Timas-Picayuna-m  .  2,549,451  2,348,489 

Grand  Total . 12,174,507  10  427,241  t*Timas-Picayuna-S  ....  859,203  1,074,904 

Itam-a  .  912,444 

iin.^  ^®rf  run  adv.  included:  Timas-m  Itam-S  .  328,213 

!S’-,\JTT.938  (125,370).  Timas-S  1959-2,704,-  States  ft  Itam-a  .  1,425,854  1,072,047 

™  (831,047).  1958-2,493,443  (  708,014).  Mir-  -  - 

"v-Naws-a  1959—1,330,845.  1958—1,045,472.  Grand  Total  .  4,834,708  5,734,117 


549,451  2,348,489  OWENSBORO,  KY. 

859,203  1,074,904  Massengar  ft 

912,444  Inquirar-d  .  750,214 

328,213  **Massanger  ft 

425,854  1,072,047  lnquirar-5  .  293,789 


4,834,708  5,734,117  Grand  Total  .  1,044,005 


1959—1,293,145  (27,307).  1958—1,182,133 
(28,070). 

ROANOKE,  VA. 

Timas-m  .  1,014,052  900,725 

§Timas-S  .  347,041  414,400 

World-Naws-a  .  1,042,733  913,324 

Grand  Total  .  2,403,824  2,228,451 


editor  ac  PUBLISHER  for  August  1,  1959 


1958 


1959 


1958 


1958 


ROCHESTER.  N.  Y. 

Democrat  8 

Chronicle-m  .  1,540,175  1,343.420 

fOemocrat  t 

Chronicle-S  .  799,243  845,822 

Times  Union-e  .  1,994,938  1,418,333 


SEATTLE,  WASH. 

Post-Intelligencer-m  ...  1,338,387  1,071,872 

343,420  •Po$t-lntelligencer-S  ..  438,450  504,339 

Times-e  .  2,044,408  1,494,199 

845,822  Time$-S  .  440,942  710,852 


7ASH.  WATERBURY,  CONN.  NORWALK.  CONN. 

1,338,387  1,071,872  American-e  .  1,189,433  1,135,134  Norwalk  Hour-e  .  949,793 

438,450  504,339  Republican-S  .  317,334  378,745 


Grand  Total  .  4,354,374  3,847,575 

ROCKFORD,  ILL. 


4.484.387  3,985,242 


-  -  PATERSON,  N.  J. 

Grand  Total  .  1,504,747  1,513,899  Call-m  .  900,573 

New$-e  .  1,175,440  I,I3SJS( 


SHREVEPORT,  LA. 


WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 

Mamaroneck  Times-e  .  744,523 


Journal-e  .  1,087,187  1,021,122  Mount  Vernon  Argus-e  .  842,847 


Star  (See  Note)  .  1,047,430  1,007,748  Times-m  .  1,253,340  1,140,943  New  Rochelle 


>tar-S  .  484,141  504,755  Time$-S  .  399,994 


Grand  Total  .  1,533,771  1,512,523 

NOTE:  Star  Morning  and  Register-Repub¬ 
lic  Evening  sold  in  combination.  Linage 
of  only  one  edition — Star  Morning —  is 
shown. 

SACRAMENTO.  CALIF. 

Bee-e  2,014,297  1,922,857 

§Bee-S  .  390,493 

Union-m  .  459,314  403,590 

••Union-S  .  295,589  424,581 


2,740,543  2,432,318 


SOUTH  BEND,  IND. 


Standard-Star-c  .  924,523 

Ossining  Citiien- 

Register-e  .  712,409 

Peekskill  Star-e  .  440,442 

Port  Chester  Item-e  . . .  845,347 


Tribune-e  1,445,905  1,281,737  Tarrytown  News-e  .  739,945 

Tribune-S  .  528,423  544,473  Yonkers  Herald 

-  -  Statesman-e  .  947,412 

Grand  Total  .  1,994,328  1,848,210  White  Plains  Reporter 


Grand  Total  .  3,341,893  2,951,028 

NOTE:  First  publication  BEE  Sunday 
Feb.  I,  1959. 

ST.  LOUIS.  MO. 

Globe  Oemocrat-m  .  442,729  1,319,544 

t*Globe  Democrat-S  .  244.704  489,448 


SPOKANE.  WASH. 

403,590  Spokesman-Review-m  842,892 

424,581  tSpokesman-Rev!ew-S  444,417 

-  Chronicle-e  .  1,054,484 


Dispatch-e  .  1,091,454 


Grand  Total  .  7,531,344  4,450,884 


Grand  Total  .  2,074,033  201530 

597,293  ' 

778,945  QUINCY,  MASS. 

Patriot  Ledger-e  .  814,983 

825,815 

SALEM.  ORE. 

595,013  Capital  Journal-a  .  1,104.281  93l.3|| 

470,499  Oregon  Statesman-m  ..  908,370  743]oOS 

743,995  Oregon  Statesman-S  ...  1,102,249  993’tij 

401,889  _  _ _ 

Grand  Total  .  3,114,920  2.4M2li 

847,008  '  * 

SCRANTON,  PA. 

970,427  Tribune-m  .  454.934  45S.IMS 

-  ‘Scrantonian-S  .  320,403  437,<Jt 


STOCKTON,  CALIF. 


-  -  WICHITA.  KANSAS 

2,383,993  2,348,240  Beacon-e  . .  954,352 

_  ...  ‘Beacon-S  .  288.441 


Grand  Total  .  775,539  M2,R« 

'Includes  PARADE  51,484  lines  |lfft|' 
72,498  lines  (1958). 


...  1,524,209  1,450,207  Record-m 


WILKES  BARRE,  PA. 

.  433,712 


SYRACUSE.  N.  Y. 


1,397,439  1,300,344  (Eagle-S  .  475,249  540  854  Times-Leader-e  .  1,007,584 

Eagle-e  .  1,174,502  1,184,570  *lndepandent-S  .  520,521 


Post  Dispatch-e  . .!  1,104,954  1,979,444  c 

§Post  Dispatch-S  .  479,595  1.243.138  §  Herald  Ainerican-S  .  ^.741  nS.IM 


4,418,753  4,423,043 


1^2—-  Post  Standard-m  .  993,404  871,029 

Grand  Total  .  2,493,984  5,231,794  tPost  Standard-S  .  384,094  384,301 

NOTE:  Part  run  adv.  included:  Globe  _  .  -  ,  ,  , 

Demjcrat-m  1959—442,729  (  29,538).  1958—  Grand  Total  .  3,725,325  3,572,544 

1,319,544  (  270,430). 

Globe  Democrat  on  strike  June  II  to  TACOMA,  VVASH. 

June  25  1959  News-Tribune-e  .  1,487,305 

Post  Dispatch  on  strike  June  10  to  June  News-Tribune-S  .  395,350 

24  1959  - 

‘  Grand  Total  .  1,882,455 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,159,501  981,952  TAMPA,  FLA. 

•Pioneer  Press-S  .  809,157  871,302  Tribune-m  . .  2,012,279 

Dispatch-e  .  1,810,853  1.457,957  ‘Tribune-S  .  734,884 


871,029  WINSTON  SALEM.  N.  C. 

384,301  Journal  (See  Note)  .  1,092,477 

— ~ — ~  Journal  &  Sentinel-S  ..  341,433 


TACOMA.  WASH. 

News-Tribune-e  .  1,487,305  1,218,144 


Grand  Total  .  1,882,455 

TAMPA.  FLA. 


87|!302  Tribune-m  . . '.  2,0r2,279  1,774,554  Jelegram-m 


Grand  Total  .  1,454,110  1,384,082 

NOTE:  The  Journal  Morning  and  Sentinel 
Evening  are  sold  in  combination.  Linage 
of  one  edition  (Journal  Morning)  is  shown. 

WORCESTER.  MASS. 

Telegram-S  .  545,208  408,473 


Grand  Total  .  2,141,819  2.I3I.M 

•Includes  FAMILY  WEEKLY  43,757  lim 
(1959);  57,821  lines  (1958). 


HGURES  SUPPLIED 
BY  PUBLISHERS 


Grand  Total  .  3,779,511  3,311,211 

NOTE:  Part  run  adv.  included:  1959 — I, 
810,853  (174,025).  1958—1,457,957  (100,449). 


1,810,853  1.457,957  'Tribune-S  .  734,884 

-  -  "Times-e  .  874,877 


Gaie'tte-e  .  1,270,441  1,072,738  ABERDEEN,  S.  D. 

_  _  American-Naws-e  .  375,480 

.  2,713,898  2,512,398  American-News-S  .  124,194 


Grand  Total  .  3,422,040  3,414,428 


ST.  PETERSBURG,  FLA. 

Independent-e  .  593,074  445,214 

"Independent-S  .  290,294  237,051 

Times-m  .  2,333,398  1,954,708 

§Times-S  .  454,754  803,483 

Grand  Total  .  3,873,524  3,442,454 

SAN  ANTONIO.  TEX. 

Express-m  .  1,277,244  1,091,290 

tExpress-News-S  .  405,843  747,747 

Exprass-News-Sat  .  290,357  242,954 

News-e  .  1,553,491  1,348,947 


TOLEDO,  OHIO 

Times-m  .  '700,097  412,275 

Blade-e  .  1,930,812  1,597,008 

Blade-S  .  790,544  918,490 


Grand  Total  .  3,421,473  3,127,773 

NOTE:  (•)  Effective  as  of  May  9th  the 
Toledo  Times  is  issued  five  days,  Monday 
through  Friday. 


YOUNGSTOWN.  OHIO 

Vindicator  Telegram-e  .  1,471,318  1,248,043 
§Vindicator  Telcgram-S  802,930  913,473 

Grand  Total  .  2,274,248  2,141,714 


ADVERTISING 
LINAGE  SERVICE 


Light-e  .  1,731,542 

•Light-S  .  417,409 


..  405,843  747,747  TORONTO.  CANADA 

290,357  242,954  Globe  t  Mail-m  1,438,582  1,427,423 

..  1,553,491  1,348,947  t'Telegram-e  .  2,400,990  2,354,297 

. .  1,731,542  1,538,198  Star-e  .  2,745,474  2,442,402 

..  417,409  755,742  Star-w  .  81,903  90,778 


Grand  Total  .  501,474  S07,m 

ALTOONA,  PA. 

Mirror-e  .  1,079,792  950,033 

APPLETON-MlltlAH  MWIASHA.  WISC. 
Post-Crescenf-e  .  1,411,438  1,310.111 

BATTLE  CREEK.  MICH. 

Enquirer  ft  Naws-e  .  .  1,004.545  841.331 

Enquirer  ft  News-S  ....  258,408  2I7.SII 

Grand  Total  .  1,245,173  1,133,717 

BURLINGTON.  VT. 


...  4,074,104  5,744,918 


142,402  BLUEFIELD,  W.  VA. 

90,778  Teleqraph-m  .  428,041 

-  'Telegraph-S  .  185,945 


Union-m  . 
§Union-S  . 
Tribune-e 


SAN  DIEGO,  CALIF. 


1,801,134  1,444,873  p. 

900,004  943,078 

2,380,725  1,974,124  45!, 

5,081,845  4,404,075 


Grand  Total  .  7,087.151  4,334,900  -  - 

NOTE:  (•)  Includes  Weekend  Magazine  .  413,984  725,592 

linage.  'Includes  FAMILY  WEEKLY  43,757  lines 

Part  run  adv.  included:  Telegram-e  1959  (1959);  57,821  lines  (1958).  NOTE:  Tele- 
— 2,400,990  (  51,283).  1958 — 2,354,297  (  58,-  gram-S  sold  in  combination  with  5unset 


CANTON,  OHIO 

254,343  Repository-e  .  1,404,750  l,484.2» 


SAN  FRANCISCO.  CALIF 


TRENTON,  N.  J. 

Evening  Times-e  .  1,184,217  1,187,803 


Chronicle-m  .  1,378,948  1,114,425  "Times  Advertiser-S  371,118 

tChronicle-S  .  438,422  492,805  Trentonian-m  .  824,597 


COLUMBIA.  S.  C. 

State-m  .  878,212 

•5tate-S  .  374,953 

Record-m  .  724,082 


2,035,489  1,572,540 


RtposiforV'S  .  648.620  720, 

Grand  Total  .  2,253,370  2,204.14< 

CARBONOAll  IWWIIN  MlIRPHYSBOBO, 

ILL. 

5outhern  lllinoisan-e  433,034  371, 13< 

Southern  Illinoisan-S  78,400  77,431 

Grand  Total  .  511,434  452,311 

CHAMPAIGN-URBANA.  ILL. 


•Examiner-S  .  914,424 

Call-Bulletin-e  .  847,959 

News-e  .  427,871 


2,381,932  2,345,327 


TROY.  N.  Y. 

Record  (See  Note)  ..  1,014,241  1,032,822 


Grand  Total  .  1,977,247  1,998,854  Courier-e  .  537,278 

•Includes  AMERICAN  WEEKLY  34,798  Courier-S  .  141.238 

lines  (1959);  44,805  lines  (1958).  - 


Grand  Total  .  4,445,513  5,841,709  NOTE:  Record  Morning  and  Times-Rec-  Gaiette-e  .  495,704 


NOTE:  Part  run  adv.  included:  Chron-  Evenin<j|  sold  in  cc^bination.  Linage 


icie-m  1959—1,378,948  (42,742).  1958-1,114,- 
425  (44,044).  Chronicle-5  1959  —  438,422. 
1958—492.805  (  21,414). 


of  one  edition  (Record  Morning)  is  shown. 


JAMESTOWN,  N.  Y. 

Post-Journal-o  .  941,934 


Tribune-e 

World-m 


SAN  JOSE,  CALIF.  World-m 

Mercury-m  .  445,020  1,587,451  World-S 

News-e  .  497,944  1,450,789 

§Mercury-News-S  .  155,742  488,032  Grand 


TULSA,  OKLA. 

.  1,470,790  1,497,829 


Grand  Total  .  1,118,724  3,924,272 

All  newspapers  affected  by  strike  Feb. 
15  to  June  22.  1959. 

NOTE:  Part  run  adv.  included:  Mercury- 
m  1959—445,020.  1958—1,587,451  (24,849). 
News-e  1959—497,944.  1958—1,450,789  (  24,- 
849). 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,003,490 


Grand  Total  .  3,827,855  3,542,447 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  ...  744,241  750,341 

UTICA.  N.  Y. 

Observer  Dispatch-e  ..  1,091,508  949,389 

"Observer  Dispatch-S  . .  304,900  404,347 

Press-m  .  1,282,431  1,148,995 

Grand  Total  .  2,481,039  2,504,751 


HAVERHILL.  MASS.  . 

.  495,704  375,284  CHILLICOTHE,  OHIO 

AaTette.e  440  404  lll.H* 

JAMESTOWN,  N.  Y.  ooieiie  e  eou.ouv 

ist-Journal-e  .  941,934  871,830  CORPUS  CHRISTI,  TEXAS 

...  u.v-e.  Caller-m  .  1,574,834  1, 351, IB 

LAS  VEGAS.  NEV  Caller-e  .  1,594,530  1,379,5^ 

evada  Sun-m  .  854,543  .  ‘r.lUr-C  W2  754  453.00* 

evada  Sun-S  .  123,719  .  .  . 1_ - 

^  ,  ,,,  Grand  Total  .  3,534.118  3,109, JW 

Grand  Total  .  980,242  .  'Include  Color  Comic  ft  American  We#H» 


1,470,790  1,497,829  „  .  .  VEGAS.  NEV. 

1,453,798  1,484,828  Nevada  Sun-m  . 

503  247  577  990  Nevada  Sun-S  .  123,719 


LEVITTOWN,  PA. 

.  900,572 

Sold  in  combination  with 


SCHENECTADY.  N.  Y.  WASHINGTON.  D.  C. 

Gaiette-m  .  1,147,038  1,173,414  News-e  .  1,159,431  1,037,277 

"Union  Star-e  .  823,551  837,443  Post  ft  Times-Herald-m  2,745,420  2,312,504 

-  -  I'Post  ft  Times-Herald-S  950,840  998,423 

Grand  Total  .  1,970,589  2,011.257  Star-e  .  2,495,042  2,440,153 


SCRANTON,  PA. 

Times-e  .  1,045,433 


tstar-s  .  902,947  1,102,534 

Grand  Total  .  8,454,100  7,910,895 


MONROE,  LA. 

.  792,471 

.  249,824 

ir-e  .  781,744 

Total  .  1,824,041  I 

NEW  YORK,  N.  Y. 

1  De 

York-m  .  239,705  . 

>  Oe 

York-S  .  53,830 

Total  .  293,535  . 

EDITOR 


«i->nv.  DAVENPORT.  IOWA 

WJ.OZT  Times-e  .  1.120,252  I.OJ.K* 

Bristol  Democrat-S  .  405,524  JK,® 

Democrat-d  .  775,824  715.7H 

Grand  Total  .  2,301,480  2.081.93* 

410,484 

282,442  DAYTONA  BEACH.  FLA. 

594,018  News-e  .  845,397  *51.™ 

-  News-Journal-S  .  257,082  K2.331 

.489.144  Journal-m  .  790,944 

Grand  Total  .  1,893.423  I.SU.W 


DECATUR,  ILL. 

Herald  ft  Review-me  . .  978.474  JW.J 

Herald  ft  Review-S  ....  313,740  392, 


.  Grand  Total  .  1,292,214  l,342,lB 

8C  PUBLISHER  for  August  1, 


I9S9  I9S8 
DENNISON,  TEXAS 

H«r.ld-t  .  32, «5  M,370 

east  ST.  LOUIS,  ILL. 

Journal-.  .  5*2,995  480,484 

jMrn.l-S  .  222,200  237,670 

Grand  Total  .  785,195  718,154 

GRAND  FORKS,  N.  D. 

H.rald-tS  .  453,528  6*2,712 

GREEN  BAY,  WISC. 
Pms-Gaiatt.-.  .  1,223,656  1,278,760 

GREENWICH,  CONN. 

TimM  .  484,834  431,088 

HUNTINGTON,  W.  VA. 

Advirtisar-.  .  1,122,402  907,591 

Hwald-Diipatch-m  _  1,111,878  902,418 

•Htrald-Adv.rtis.r-S  ..  293,048  398,231 


I9S9 

POTTSTOWN,  PA. 

M.reury-m  .  755,818 

QUINCY.  ILL. 

H.rald-Whig-.  .  587,580 

H«^ald-Whlg-S  .  203,05* 


1958 

774,816 


484,764 

225,442 


I9S9  1958 
CALGARY,  ALTA. 

H.rald-.  .  1,961,316  1,696,220 

CHARLOTTETOWN.  P.E.I. 


1959 


1958 


Grand  Total  .  2,527,328  2,208,240 

•Includas  AMERICAN  WEEKLY  36,318 

linM  (1959);  66,418  lints  (1958);  COMIC 
WEEKLY  6,253  lin.s  (1959);  16,985  lints 
(l«8). 

HYANNIS.  MASS. 

Cap.  Cod 

Standard-Timts-.  ....  529,970  510,678 

JOHNSTOWN.  PA. 

Tribunt-DMnocrat-d  ...  1,069,222  1,058,127 

HNNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City  Htrald-t  .  491,099  464,730 

Tri-City  H.rald-S  .  II0,586*  129,269 

Grand  Total  .  601,685  593,999 

•Dots  not  includ.  Family  Wt.kly. 


Grand  Total  ... 

.  790,63* 

710,206 

RAPID 

CITY,  S.  D. 

Journal-d  . . 

.  578,5*4 

512.624 

Journal-S  . 

.  148,904 

180,936 

Grand  Total  .. 

.  727,4*8 

693,560 

SALISBURY.  N.  C. 

Saliibury  Post-a  . 

.  5*5,194 

539.882 

Salisbury  Post-S  . 

.  181,300 

221,942 

Grand  Total 

.  746,494 

761,824 

SIOUX 

FALLS.  S.  D. 

Argus-Laadtr-a  . 

.  641,620 

588.434 

Argus-Laadar-S 

.  266,896 

275,282 

Grand  Total 

.  908,516 

863,716 

SUPERIOR.  WISC. 

Talagram-a  . 

.  515,564 

485,926 

TUCSON.  ARIZ. 

Star-m  . 

.  1,483,811 

1,223,761 

Star-S  . 

.  306,530 

365,470 

Citixan>a  . 

.  1,745,257 

1,439,049 

575,727 

4*4,499 

476,067 

374,672 

1,051,794 

839,171 

ONT. 

668,644 

689,962 

.  ONT. 

576,969 

593,179 

EDMONTON.  ALTA. 

Joornal-t  .  1,896,387  1,758,877 


GALT,  ONT. 

Rtportcr-a  .  787,104 


GUELPH.  ONT. 

M.rcury-a  .  801,360 


658,116 


OTTAWA.  ONT. 

CitiiM-.  .  1,774,359  1,609,643 

Includts  W.tk.nd  Magaxin.  E  Comic 
Saction. 

PEMBROKE,  ONT. 

Obs.rv.r-.  .  256,250  261,189 

(Began  as  daily  April  22,  1957). 

PENTICTON.  B.  C. 

Htrald-t  .  224,268  229,513 

(Began  as  daily  Sept.  9,  1957). 

PORT  ARTHUR.  ONT. 

News  Chronicle-.  .  978,845  856,271 

PRINCE  albert,  SASK. 

Herald-t  .  435.941  3*8,830 

QUEBEC  CITY,  QUE. 
Chronicl.-T.I.graph-t  .  404,116  378,349 

L'Evanem.nt-Journal-m  1,896,416  11,034,768 


HAMILTON.  ONT. 

Spectator-.  .  2,333,745  2,219,003 


KAMLOOPS.  B.  C. 
Sentinel-.  .  319,239 


260,314 


SARNIA,  ONT. 

Observer-.  .  858,431 

SASKATOON,  SASK. 

Star-Pho.nix-.  .  1,010,921 


Grand  Total  .  3,535,598  3,028,280 

1,039,346 


WAUKEGAN,  ILL. 
Nevrs-Sun-.  .  1,264,39* 


i7,t10 


B7.SII 

uw 

OT.MI 


«4,2« 


!04.N< 

010. 


174, W 
77,434 


452  341 


574,114 

232,0N 


m.i22 

*11. w 


,35I,IB 

,379,511 

452,004 

,109,704 

WmOIt- 


,013,550 

325,424 

745,752 

iM4934 


451,700 

252,334 

407,992 

1,512,020 


970,2* 

392,504 

1,3*2.002 

.  1959 


KINGSTON.  N.  Y. 

Frttman*t  . . 

...  749,630 

760,242 

LINCOLN.  NEBR. 

Sturnn  . 

...  900.228 

852,530 

Joumal-a  . . 

...  890,820 

843.850 

•Journal  E  Star-S  ... 

...  228,365 

227,738 

Grand  Total  . 

...  2,019,413 

1.924,118 

•Includts  51,363  lines  Parade. 
LOCKPORT,  N.  Y. 


WILMINGTON.  DEL. 
Nrvs-Journal-m.  .  1,661,796  1,534,483 

WOONSOCKET,  R.  I. 
Woonsocket  Call-a  ....  685,636  651,775 

CANADA 
BARRIE.  ONT. 

Examiner-.  .  411,681  294,452 

(Converted  to  dally  publication  Nov.  10, 
1958). 


Union-Sun  E  Journal-a 

517,076 

501,564 

MADISON. 

WISC. 

Capital  Timas-a  . 

1,207,206 

1.047,627 

Stata-Journal-m  . 

1,212,043 

1,053,808 

•Stata  Journal-S . 

397,677 

491,022 

Grand  Total  . 

2,816,926 

2,592,457 

KELOWNA.  B.  C. 

Courlw-e  .  225,658 

(Began  as  dally  Sept.  9,  1957). 

KIRKLAND  LAKE,  ONT. 
Northern  News-e  .  353,906 

MEDICINE  HAT,  ALTA. 
News-.  .  546,0*7 

NAMAIMO,  B.  C. 
Free  Press-e  .  469,511 

MOOSE  JAW.  SASK. 
TImes-Herald-e  .  484,501 

NORTH  BAY.  ONT. 
Daily  Nuggat-e  .  695,670 

ORIUIA,  ONT. 

Packet  E  Times-e  .  391,083 

OSHAWA,  ONT. 
Timas  Gaiette-e  .  899,956 


SUDBURY.  ONT. 

218,204  Star-e  .  1,057,120 

TIMMINS.  ONT. 
Press-a  .  608,942 


335,133 

556,192 

424,759 

481,239 

615,808 

349,075 

883,928 


TROIS  RIVIERES.  QUE. 
LeNouvelliste-e  .  681,955 


826,723 

901,143 

986,017 

540,488 

645,380 


VANCOUVER,  B.  C. 

Sun-e  .  2,675,838  2,3*2,613 

Includes  Weekend  Magazine  92,501  lines 
(1959);  108,280  lines  (1958). 

WELLAND,  ONT. 

Tribune-.  .  818,321  686,269 

WINNIPEG,  MAN. 

Tribune-.  .  1, 551, M3  1 ,298,080 

WOODSTOCK.  ONT. 
Sentinel-Review-e  .  526,358  507,850 


Column  Plugs  Ads  in  Papers  Third  Year 


•Includes  PARADE  51,366  lines  (1959); 
71, tW  lines  (1958). 

MOLINE-ROCK  ISLAND,  ILL. 

.  914,620  892,430 

Owpetch-e  .  1,047,536  931,658 


Grand  Total  .  1,962,156  1,824,088 

MONTGOMERY.  ALA. 

Advertiser-m  .  5,521,156  5,5*7,058 

Mvertiser-S  .  2,058,560  2,054,808 

Jixifnel-e  .  5,549,0*8  5,665,338 


Grand  Total 


..13,128,784  13,287,204 


NEW  BEDFORD,  MASS. 

Standard-Times-.  .  903,320  891,674 

5tandard-Times-S  .  237,185  291,017 


Srand  Total  .  1,145,505  1,182,691 

Indudes  PARADE  51,363  lin.s  (1959); 
71,479  lints  (1958). 

-  NORRISTOWN,  PA. 

litiM-Herald-e  .  716,042  737,195 

,,  ^  OGDEN,  UTAH 
Slandard-Examiner-e  ..  804,160  *96,832 

Standard-Examiner-S  ..  252,319*  *278,963 


Srand  Total  .  1,056,479  975,795 

Includes  43,529  lines  (1959);  57,589  lines 
11958)  Family  Weekly. 

OIL  CITY-FRANKLIN.  PA. 

.  509,059  513,526 

"••s-Herald-e  .  402,958  3*6,094 


One  of  the  most  unusual  S37n 
dicated  features  in  circulation 
began  its  third  year  of  distribu¬ 
tion  this  summer. 

The  column,  “Local  Business,” 
written  by  Dr.  Samuel  S.  Tal¬ 
bert,  chairman  of  the  Depart¬ 
ment  of  Journalism  at  the  Uni¬ 
versity  of  Mississippi,  is  unique 
in  several  ways. 

It  has  been  carried  as  a  ghost 
written  article  by  more  than  200 
editors,  publishers  and  advertis¬ 
ing  managers.  Subscribers  to  the 
column  are  limited  to  news¬ 
papers  with  a  circulation  of  less 
than  12,000.  The  feature  is  dis¬ 
tributed  from  a  University  of¬ 
fice  with  no  previous  experience 
with  syndication. 

Local  Business  is  a  weekly 
column  frankly  designed  to  pro¬ 
mote  newspaper  advertising. 
Most  subscribers  use  a  local  by¬ 
line  with  the  feature;  however, 


in  Mississippi  the  column  car¬ 
ries  Dr.  Taltert’s  byline. 

In  1954,  Dr.  Talbert  wrote  and 
illustrated  a  light  promotional 
booklet,  “How  To  ^11  Mouse¬ 
traps,”  60,000  copies  of  which 
were  distributed  by  the  Bureau 
of  Advertising,  ANPA,  and  di¬ 
rectly  from  the  University  of 
Mississippi. 

“Local  Business  was  an  out¬ 
growth  of  that  booklet.  Publish¬ 
ers  asked  for  something  similar 
on  a  continuing  basis.  Our  only 
promotion  of  the  feature  was  a 
sample  mailing  to  each  small 
newspaper  in  the  country,”  Dr. 
Talbert  said. 

$1  Per  Week 

Some  300  newspapers  have 
used  the  column;  160  original 
subscribers  have  remained  on 
the  books.  Subscriptions  are 
split  between  weeklies  and  small 


dailies,  with  each  paying  a  flat 
dollar  per  week  for  the  service. 

“At  first,  I  thought  it  would  be 
impossible  to  say  something 
fresh  about  newspaper  advertis¬ 
ing  each  week  on  an  indefinite 
basis,  but  now  I  seem  to  have 
more  ideas  than  I  can  use,”  Dr. 
Talbert  said. 

Best  ideas  for  columns  come 
from  publishers  who  write  and 
ask  that  some  particular  prob¬ 
lem  be  covered. 

Dr.  Talbert  explained  that  a 
tight  circulation  control  is 
maintained  to  prevent  any  over¬ 
lap.  “This  makes  the  use  of 
local  bylines  possible;  it  in¬ 
creases  readership  and  builds  up 
the  prestige  of  the  local  adver¬ 
tising  man.  We  have  evidence 
that  the  column  is  widely  read 
by  the  general  public  as  well 
as  business  men.” 


6r*iHl  Total  .  912,017  879,620 

u  ...  r.**SA'C-CLIFTON.  N.  J. 

Nwdld-Ntws-a  .  1,092,335  1,034,371 

.  .  bluff,  ark. 

I  y"'"*fC'*l-*  .  643,664  556,962 

%  ^-ommurcial-S  .  138,880  174,14* 

f^nd  Total  .  782,544  731,108 

Boa,  not  includt  30,912  linos  FAMILY 

weekly. 

editor  a:  PUBLISHER 


Hogue  To  Handle 
Rheingold  Account 

Paul  K.  Hogrue,  senior  account 
executive  at  McCann-Erickson, 
will  join  Foote,  Cone  &  Belding’s 
New  York  office,  Aug.  8,  as  ac¬ 
count  supervisor  on  the  Lieb- 
mann  Breweries,  Inc.  account, 
for  August  1,  1959 


Mr.  Hogue  replaces  William 
C.  Matthews,  who  was  recently 
named  manager  of  Foote,  Cone 
&  Belding’s  San  Francisco  office. 

Mr.  Hogue,  former  newspaper 
reporter  and  feature  writer  for 
Bell  Syndicate-North  American 
Newspaper  Alliance,  has  been  in 
advertising  for  11  years,  seven 
of  them  with  McCann-Erickson. 


’60  Ad  Week  Set 

National  Advertising  Week 
for  1960  is  set  for  Feb.  14-20. 
The  annual  event,  co-sponsored 
by  the  Advertising  F^eration 
of  America  and  the  Advertising 
Association  of  the  West,  is  con¬ 
ducted  as  a  reminder  to  the  pub¬ 
lic  of  advertising’s  vital  role. 
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SYNDICATES 

Lubell  Series 
On  Farm  Crisis 

By  Janies  L.  Collings 

Samuel  Lubell,  public-opinion 
reporter,  has  spent  the  past  six 
weeks  putting  his  finger  on  the 
pulse  of  the  faim  crisis. 

Result:  United  Feature  Syn¬ 
dicate  has  for  Aug.  3  release  his 
five-part  series  on  the  subject. 
As  usual,  his  writings  come 
under  the  standing  head,  “The 
People  Speak.” 

“The  forecasts  for  this  year’s 
haiwest  indicate  a  record  corn 
crop  and  a  near-record  wheat 
crop,”  Mr.  Lubell  explains. 
“Coming  on  top  of  the  surpluses 
we  already  have,  the  prospect  is 
for  a  worsening  of  the  whole 
farm  crisis.  This,  in  turn,  could 
have  a  decisive  effect  on  next 
year’s  presidential  election.” 

Governnienl  Experts 

UFS  adds:  “While  congress¬ 
men,  senators,  government  ex¬ 
perts,  economists  and  common 
taxpayers  argue  about  how  our 
present  farm  policy  should  be 
changed,  Mr.  Lubell  has  been 
crisscrossing  the  five  major 
farm  states — Iowa,  Wisconsin, 
Minnesota,  North  Dakota  and 
Kansas  —  getting  the  farmers’ 
opinions  on  such  questions  as: 

“How  are  they  faring  eco¬ 
nomically?  Do  they  approve  of 
our  huge  surpluses?  Do  they 
W'ant  controls  and  price  sup¬ 
ports?  Do  they  want  a  return  to 
“free  markets”?  And  are  they 
behind  President  Eisenhower  in 
his  veto  fight  with  Congi-ess? 


DRESSING  SERIES 

Ann  Fogarty,  model  turned 
designer,  has  written  a  12-part 
series  (illustrated)  for  the  New 
York  Herald  Tribune  Syndi¬ 
cate.  “Wife  Dressing,”  as  it’s 
called,  is  for  Aug.  17  release. 
The  syndicate  recommends  it  as 
a  peg  (“or  main  pin”)  on  w'hich 
to  hang  the  fall  fashion  cam¬ 
paign. 

4:  *  4: 

PHOTO  RESPONSE 

When  the  Chicago  Tribune 
started  Dr.  T.  R.  Van  Dellen’s 
new  column  “How  to  Keep  Your 
Child  Well”  (E&P,  May  23,  page 
46),  the  paper  offered  readers 
$10  for  each  child  picture  used 
to  illustrate  the  column.  The  re¬ 
sponse:  4,000  photos — enough  to 
run  with  the  column  for  the 
next  40  years.  (The  Chicago 
Tribune  —  New  York  News 
Syndicate  is  handling  Dr.  Van 
Dellen.) 

• 

Stationery  Grant 

Washington 

Gmwing  popularity  of  news¬ 
letters  to  papers  and  constitu¬ 
ents  back  home  has  increased  the 
drain  on  stationeiy  allowances 
granted  to  members  of  the  House 
of  Representatives  and  has  re¬ 
sulted  in  a  vote  to  increase  the 
annual  grant  from  $1,200  to 
$1,800.  A  sui-vey  by  Editor  & 
Publisher  (May  16,  1959,  p. 
14)  indicated  that  almost  90% 
of  the  Senators  and  Representa¬ 
tives  supplement  regular  cover¬ 
age  of  their  offices  by  sending 
newsletters  or  releases  to  papers 
read  by  their  constituents.  The 
House  action  does  not  require 
Senate  concurrence.  Senators 
have  not  boosted  their  grant. 


Winsome  waif... 

With  a  smile  that  adversity  can  never  rub  off,  she’s 
a  symbol  of  pluck,  and  the  favorite  girl  friend 
of  millions— who  can  count  on  getting  their  optimism 
recharged  daily  in 

Little  Orphan  Annie 

by  Harold  Gray . . .  packing  a  tug  at  heartstrings,  wholesome 
laughter,  adventure,  and  excitement  in  a  comic  strip  known  and 
admired  everywhere.  Enjoying  a  deserved  popularity  among 
all  kinds  of  folks,  of  all  age  brackets,  and  both  sexes,  Annie 
is  good  for  people  — and  for  circulation!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager... 

Vhieaffa  Tribune^JVeu?  York  JVetrs 

Wmaa*  Nfra  Bulldini/.  A'ftr  York 
^ynaicatem  Mnc»  Tribune  Tower,  C'hleaao 


Sale  Revealed 
For  Weekly 
In  Kentucky 

Louisville,  Ky. 

The  52-year-old  Jeffersonian, 
Jefferson  County’s  oldest  weekly 
newspaper,  has  been  purchased 
by  A.  J.  Schansberg,  publisher 
of  the  Voice  of  St.  Matthews, 
another  weekly. 

Thomas  L.  Jones,  former  pub¬ 
lisher  of  The  Jeffersonian  joined 
the  weekly  newspaper  in  1913 
as  a  printer’s  devil. 

David  Schansberg,  son  of  the 
new  publisher,  has  joined  the 
staff  of  the  Jeffersonian. 

*  *  « 

Mr.  and  Mrs.  Clyde  Shade 
and  their  son  Phil,  all  of  Frank¬ 
lin,  Neb.,  have  purchased  the 
Lexington  (Mo.)  Advertiser- 
News,  Lafayette  county’s  only 
daily  new'spaper,  from  John  H. 
Shea. 

* 

Mora,  Minn. 

The  Kanabec  County  Times 
has  been  sold  to  Bernard  Mont¬ 
gomery  of  Kasson,  Minn.,  ac¬ 
cording  to  an  announcement 
made  this  week  by  Glenn  and 
Norma  Hage,  who  have  owned 
and  operated  the  newspaper  and 
printing  plant  since  September 
1950. 

The  new  Times  publisher  has 
been  a  partner  in  the  publica¬ 
tion  of  the  Kasson  Independent 
and  the  Mantorville  Express.  He 
recently  sold  his  share  of  those 
publications  to  his  partner, 
Ralph  L.  Walker. 

«  *  + 

Earl  Tucker,  for  the  past  83 
years  editor  and  publisher  of 
the  Thomasville  (Ala.)  Times, 
.  weekly,  has  sold  the  paper  to 
I  C.  Dickey  Bozeman  of  Ever- 
'  green.  Mr.  Tucker  plans  to  con- 
;  tinue  his  homespun  column, 
I  “Rambling  Roses  and  Flying 
I  Bricks,”  which  is  published  in 
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other  newspapers  over  the  state. 

a  a  a 

Nortonville,  Kans, 

W.  R.  Fitzgerald,  publisher 
of  the  Nemaha  County  Journal-  ' 
Leader  at  Central  ia,  Kans.,  sold 
the  Nortonville  News  to  John 
P.  Hoskinson.  Mr.  Hoskinson  is 
manager  of  the  Oskaloosa  Inde¬ 
pendent  and  publisher  of  the 
Winchester  Star. 

a  a  a 

Norton,  Kans. 
Howard  M.  Wilson,  former 
owner-editor  of  the  Jetmore  Re¬ 
publican  for  22  years,  has  be¬ 
come  major  stockholder  in  the 
new  commercial  printing  corpo¬ 
ration,  Wilson  Carter  Printers 
Inc.,  and  a  minor  stockholder  in  , 
the  Telegram  Publishing  Co, 
publisher  of  the  Norton  Dad^ 
Telegram. 

a  a  a 

Washington,  Kans. 
Tom  Buchanan,  former  pub¬ 
lisher  of  the  Bucklin  Banner, 
has  bought  an  interest  in  the 
Washington  County  News  from 
Publisher  Merle  Miller  and  took 
over  active  management. 

♦  *  * 

Selma,  Ala 
A  group  of  employes  of  the 
Selma  Times-Joumal  have  made 
arrangements  to  purchase  the 
newspaper  from  heirs  of  the  late 
publisher,  Mrs.  F.  T.  Raiford. 

Transaction  was  arranged  un¬ 
der  terms  of  Mrs.  Raiford’s  will. 
Sale  price  was  not  announced.  | 
Employes  who  will  exercise  j  ‘ 
the  option  to  purchase  the  pa¬ 
per  are  Edward  B.  Field,  Frank 
Ford,  Octavia  S.  Wynn,  Roswell 
L.  Falkenberry  and  Walter  C. 
Calhoun. 

Mr.  Field,  editor  since  1937, 
said  the  group  will  form  a  cor¬ 
poration  and  that  each  of  the 
employes  will  have  an  equal 
interest. 

*  *  * 

Thomasville,  Ala. 
The  Thomasville  Times  was 
sold  to  C.  Dickey  Bozeman  of 
Evergreen  by  Earl  Tucker,  who 
has  been  editor  since  1926. 

a  a  a 

Prineville,  Ore. 
The  Central  Oregonian  has 
merged  with  the  Tribune  Pub¬ 
lishing  Co.  Steve  Bailey,  retir¬ 

ing  owner  of  the  Tribune  plant, 
will  be  in  charge  of  offset  print¬ 
ing  in  the  combined  plant.  E.  A. 
Donnelly  is  publisher  of  the 
Central  Oregonian. 

a  a  a 

Yuba  City,  ClaW- 
Earl  C.  Brownlee,  publisher 
and  president  of  the  Independ¬ 
ent-Herald,  sold  the  paper  and 
its  allied  commercial  printing 
business  to  Mr.  and  Mrs.  Henff 
R.  Tweith  of  Galt.  The  Tweiths 
recently  sold  their  two  Sacra¬ 
mento  county  weekly  publi<» 
tions,  the  Galt  Herald  and  the 
Elk  Grove  Citizen. 
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New  Orleans’  Dozen 
‘Didya  Ever’  Ideas 


By  T.  S.  Irvin 

The  year’s  not  over  yet,  but 
this  department  is  right  now 
ready  to  declare  a  page  done  by 
Martin  Burke  for  the  New  Or¬ 
leans  (La.)  Times-Picayune  the 
reader  promotion  of  the  year. 

The  page  is  headlined  “12 
‘Didya  Ever’  Ideas  guaranteed 
to  add  excitement  to  your  read¬ 
ing  of  this  newspaper  (and  make 
you  a  more  interesting  person) 

A  brief  note  signed  by  Mr. 
Burke  as  promotion  manager 
explains  the  page,  although  an 
explanation  is  hardly  necessary. 

“The  12  statements  on  this 
page,”  it  reads,  “are  for  you 
even  if  you’ve  read  newspapers 
all  your  life — they  give  you  a 
fresh,  new  view  of  an  old 
friend.” 

This  they  do.  And  they  do  it 
with  a  ver\’e  and  a  swing  that 
we  haven’t  seen  —  or  felt  —  in 
newspaper  promotion  for  a  long 
time.  You  can  tell  they  were 
written  by  a  guy  who  likes  news¬ 
papers  —  and  who  believes  in 
them. 

Just  sample  the  first  of  the 
12  propositions,  which  is, 
“You’ve  got  a  head  start  if 
you  like  life.” 

“It  helps,”  copy  reads,  “to 
have  a  20-20  vision  when  you  get 
ready  to  read  your  newspaper, 
or — lacking  that — a  good  pair  of 
glasses. 

“But  there’s  another  kind  of 
vision  that’s  even  more  import¬ 
ant  if  you  hope  to  get  the  most 
for  yourself  for  the  paper. 

“It  can  be  described  as  the 
bright-eyed  gleam  in  your  eye. 
It  is  supported  by  a  joy  in  living 
and  a  genuine  and  active  delight 
in  the  things  about  you. 

“You  may  look  at  TV  or  pick 
ap  a  general  magazine  to  ‘pass 
the  time.’  Newspaper  reading  is 
different.  It’s  an  active  person’s 
approach.  Like  eating,  it’s  a 
stoking  process.  And  what  you 
take  on  is  the  most  exciting  fare 
conceivable,  the  day’s  ideas  and 
the  day’s  events,  the  facts  and 
the  fancies,  the  adjuncts,  the 
trappings,  the  furniture  of 
living,  right  here  in  the  place 
you  live.” 

page  marches  along  just 
hke  that,  bands  playing  and 
banners  flying.  Item  2,  for  in- 
stonce,  is  to  “make  sure  you 
pve  yourself  enough  time.”  And 
in  this  you  learn  that  “those 
people  who  are  most  successful 
at  living  always  find  time  .  .  . 
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for  the  things  they  know  to  be 
important.  You  will  notice  them 
invariably  to  be  dedicated  news¬ 
paper  readers.” 

Newspaper  reading,  the  page 
says,  widens  your  areas  of  in¬ 
terest,  makes  you  a  better  in¬ 
formed  person.  “To  keep  learn¬ 
ing  is  to  keep  living.”  And  to 
be  better  informed,  makes  you 
a  more  interesting  person. 

Now  what  Burke  has  done 
here  is  simply  to  take  the  reader 
benefits  of  newspaper  reading 
and  to  spell  them  out  in  specifics. 
But  he  has  done  it  with  an  en¬ 
thusiasm  that  is  catching.  Too 
much  newspaper  promotion 
tends  to  admonish  readers,  to 
tell  them  they’ve  got  to  read  the 
paper  to  keep  up,  or  they’re 
missing  something  if  they  don’t 
read  the  paper. 

Too  little  promotion  invites 
the  reader,  as  this  does,  to  be¬ 
come  himself  a  participant  in 
the  great  drama  that  is  the  day’s 
news. 

For  some  years  now  the  New 
York  Times  has  been  distribu¬ 
ting  a  booklet  telling  “How  to 
get  more  out  of  your  newspaper” 
written  by  Theodore  M.  Bern¬ 
stein,  assistant  managing  editor. 
It  is,  we  are  told,  one  of  their 
most  “requested”  items.  The 
New  York  Herald  Tribune  has 
a  somewhat  similar  booklet  tell¬ 
ing  how  to  “get  the  most”  out 
of  your  newspaper. 

■y^at  these  booklets  do  in 
many  pages,  Burke  has  done  in 
one — and  a  fast-reading  one  at 
that.  He  has  the  page  available 
in  a  reprint  booklet  as  well. 


GROW  WITH  OKLAHOMA 

Did  you  know  that  Oklahoma 
is  crossed  by  more  rivers  than 
any  other  state  in  the  Union, 
and  that  it  has  a  greater  variety 
of  trees  than  any  other  state? 

Now  this  may  not  seem  im¬ 
portant  to  you,  but  the  other 
information  John  Blatt  has 
packed  into  his  new  market  data 
booklet  for  the  Oklahoma  City 
(Okla.)  Daily  Oklahoman  and 
Times  is  essential  if  you  want 
to  do  business  in  Oklahoma. 

Into  a  16-page  booklet,  the 
promotion  manager,  has  put  to¬ 
gether  easy-to-read  figures  on 
the  market,  the  people,  their  in¬ 
come,  how  they  spend  it,  retail¬ 
ing  factors,  shopping  centers, 
new  economic  factors,  etc. 


I>  THE  PAPERS 

West  Hartford  (Conn.)  News 
runs  a  page  one  box  asking 
readers  to  vote  on  various  civic 
questions.  Currently  in  “Which 
do  you  like?”  spot  is  the  ques¬ 
tion  of  running  street  signs 
vertically,  which  is  a  town  tradi¬ 
tion,  or  horizontally. 

“Do  it  yourself’  weather  fore¬ 
casting  is  promoted  by  the  Hart¬ 
ford  (Conn.)  Times,  offering  a 
series  called  “the  Weatherscope,” 
which  promises  to  make  every 
reader  his  own  forecaster. 

“So  I  switched  blades”  is  the 
engaging  headline  on  a  Kansas 
City  (Mo.)  Star  ad  which  tells 
how  reading  Dick  Clark’s  ad¬ 
vice  column  turned  a  delinquent 
into  a  useful  citizen.  Sprightly. 


Al)  AGENCY  USE 

Most  newspapers  over  150,000 
circulation  employ  advertising 
agencies,  according  to  a  survey 
made  by  the  Spokane  (Wash.) 
Spokesman-Review  and  Daily 
Chronicle.  Of  82  newspapers  re¬ 
plying  to  a  questionnaire,  73 
said  they  use  agencies,  only 
seven  do  not. 

Of  the  73  using  agencies,  71 
use  them  for  trade  paper  adver¬ 
tising.  Agencies  also  are  used 
for  various  other  promotional 
assignments.  Commissions  com¬ 
pensate  most  agencies,  53  being 
so  paid,  only  two  being  paid  by 
fees,  and  15  by  commissions  and 
fees. 

“Do  you  feel  the  services  of 
your  agency  have  proved  help¬ 
ful?”  was  one  question.  “Yes,” 
said  61  papers,  “no,”  said  six. 


Newsman  Killed 
On  Snow  Bridge 

Montreal 

Rodolphe  de  Repentigny,  liter¬ 
ary  and  art  critic  for  the  Mon¬ 
treal  French-language  daily  La 
Presse  was  killed  near  Banff, 
Alberta,  July  25,  while  mountain 
climbing  in  the  Rockies.  He  was 
38. 

Mr.  Repentigny  and  three 
others  were  att^pting  a  trav¬ 
erse  of  the  Victoria  Glacier.  Ac¬ 
cording  to  reports  received  here, 
the  party  was  proceeding  across 
a  snow  bridge.  The  first  three 
got  across  safely,  but  the  bridge 
collapsed  as  Mr.  Repentigny, 
the  last  of  the  group  attempted 
to  cross.  He  was  plunged  into  a 
crevasse  some  60  feet  below,  and 
was  killed. 

Mr.  Repentigny’s  last  article 
was  a  treatment  of  the  sport  of 
mountain  climbing  which  ap¬ 
peared  Saturday  under  the  head¬ 
ing  of  “Snow  and  Rock.” 


Dailies  Top 
Mags  on  Cost 
Advantages 

Newspaper  advertising  pro¬ 
vides  an  “almost  oveiwhelming” 
cost  advantage  over  regional 
and  sectional  advertising  in 
national  magazines,  according  to 
research  findings  just  issued  by 
the  Bureau  of  Advertising, 
ANPA,  in  latest  of  its  “valuable 
data”  series. 

This  results,  said  the  bureau, 
from  the  fact  that  to  the  advan¬ 
tage  newspapers  already  show 
over  the  magazine  costs  there 
must  be  added  the  premium 
rates — as  high  as  40  percent — 
which  advertisers  must  pay  for 
regional  or  sectional  magazine 
buys. 

The  bureau’s  research  data 
show  the  following  comparative 
figures  for  major  advertising 
classifications,  using  national 
rates  for  both  media: 

Newspapers  deliver  9,068,000 
men  ad  noters  on  new  passen¬ 
ger  car  advertising,  compared  to 
7,454,000  for  a  full-page  in  Life, 
Look,  and  Saturday  Evening 
Post.  Newspapers  deliver  13,- 
441,000  women  ad  noters  on  a 
food  ad,  against  7,442,000  for 
the  same  magazines. 

Newspapers  deliver  8,904,000 
men  ad  noters  on  a  liquor  ad, 
against  3,800,000  for  same  mag¬ 
azines.  Newspapers  deliver  12,- 
961,000  men  and  women  ad  not¬ 
ers  on  cigaret  advertising, 
against  7,101,000  for  magazines. 
On  toilet  goods  advertising, 
newspapers  deliver  10,078,000 
women  ad  noters  against  4,103,- 
000  for  the  magazines. 

In  all  cases  the  dollar  costs 
shown  are  lower  for  newspapers, 
sometimes  by  as  much  as  19 
percent.  These  differences  in 
cost  rise  steeply,  the  bureau 
notes,  when  the  premium 
charges  are  added  for  the  re¬ 
gional  and  sectional  buys  now 
being  offered  by  magazines. 


Fang  Wins  Award 

Los  Angeles 
Irv  Fang,  chief  editorial 
writer  of  the  Pasadena  Inde¬ 
pendent,  Star-News,  was  award¬ 
ed  the  annual  John  and  Dora 
Haynes  Foundation  of  Merit  in 
Journalism.  Each  grant  carries 
a  maximum  stipend  of  $8,000. 
Lee  Austin,  telegraph  editor  of 
the  Los  Angeles  Mirror  News, 
won  one  of  the  two  awards  which 
will  enable  the  two  newsmen  to 
attend  the  University  of  Cali¬ 
fornia  at  Los  Angeles  (E&P, 
July  18). 
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Libel  Suit  Thrown  Out  by  Michigan  Court 


Lansing,  Mich. 

The  Michigan  Supreme  Court 
in  a  unanimous  decision,  de¬ 
scribed  by  the  Lansing  State 
Journal  as  a  precedent-setting 
action,  has  ruled  that  a  judge 
in  the  Wayne  County  (Detroit) 
Circuit  Court  was  in  error  when 
he  “divided  between  court  and 
jury”  the  question  of  privilege 
in  a  libel  suit. 

The  opinion,  written  by  Jus¬ 
tice  Talbot  Smith,  threw  out  a 
suit  for  $500,000  against  Floyd 
E.  McGriff  and  his  son.  Jack 
Edwards  McGriff,  who  own  six 
Detroit  suburban  newspapers. 
The  suit  was  brought  by  Ken¬ 
nedy  Lawrence,  deputy  superin¬ 
tendent  of  the  Detroit  police  de¬ 
partment  from  1947  to  1955.  A 
jury  awarded  $20,000  damages 
to  Lawrence  and  the  McGriffs 
appealed. 

The  Supreme  Court  reversed 
Judge  Chester  P.  O’Hara  of  the 
lower  court  and  remanded  the 
case  for  retrial.  Lawrence  has 
since  been  retired  from  the  po¬ 
lice  department  and  now  lives 
in  Arizona. 


that  the  press  itself  be  free,” 
the  court  stated.  “Today  it  is. 
The  real  issue  before  us  is  how 
free.  Governmental  interference 
is  not  the  only  threat  to  its  free¬ 
dom.  On  the  contrary,  a  narrow 
or  restrictive  interpretation  of 
the  law  of  privilege  in  libel  ac¬ 
tions  is  equally  dangerous. 


Cruel  Dilemma 


Stories  on  Corruption 


Lawrence  based  his  suit  on  a 
series  of  articles  in  the  defend¬ 
ants’  newspapers  which  alleged 
fraud,  corruption  and  favoritism 
in  law  enforcement  in  Detroit, 
particularly  in  gambling  activi¬ 
ties.  He  claimed  that,  as  “an 
honest  cop,”  the  allegations  of 
protection  of  criminals,  manipu¬ 
lation  of  liquor  licenses,  perjury, 
trickery  and  deceit  had  injured 
him  and  that  the  stories  were 
published  with  malicious  intent. 

The  Supreme  Court  opinion 
recounts  that,  on  the  other  hand, 
the  defense  maintains  that  the 
McGriffs  “acted  in  entire  good 
faith,”  that  the  purpose  of  the 
stories  in  the  Redford  Record, 
Brightmoor  Journal,  Home  Ga¬ 
zette,  Township  News,  Livonia 
News  and  Southfield  Sun  “was 
to  bring  to  the  public  the  truth 
concerning  corruption  in  govern¬ 
ment  and  that  the  responsibili¬ 
ties  of  a  newspaper  in  exposing 
wrongdoing  in  high  places  gives 
it  a  qualified  privilege  to  print 
such  articles  in  the  public  in¬ 
terest.” 

Justices  Eugene  Black  and 
John  D.  Voelker  (author  of 
“Anatomy  of  a  Murder”)  signed 
Justice  Smith’s  opinion.  Chief 
Justice  John  R.  Dethmers  and 
Justices  Leland  W.  Carr  and 
Harry  F.  Kelly  concurred.  Jus¬ 
tices  George  Edwards  and 
Thomas  Kavanagh  did  not  par¬ 
ticipate. 

“There  is  no  need,  at  this  date 
in  our  history,  to  urge  that  it  is 
necessary  to  free  institutions 


“The  publisher  often  faces  a 
cruel  dilemma:  The  more  seri¬ 
ous  the  charge  of  wrongdoing  by 
a  public  official,  the  more  urgent 
the  need  for  its  airing.  Yet,  the 
more  serious  the  charge,  the 
greater  the  libel. 

“It  is  in  this  uneasy  and 
menacing  situation  that  the  law 
provides  a  publisher  a  sanctuary 
of  sorts,  the  defense  of  privilege. 
It  is  no  fortress,  as  we  shall  see. 
The  defense  interposed  is  that  of 
privilege.  .  .  . 

“As  is  true  generally  with  re¬ 
spect  to  matters  of  privilege,  it 
is  for  the  court  to  determine 
whether  or  not  the  external  cir¬ 
cumstances  surrounding  the  pub¬ 
lication  are  such  as  to  give  rise 
to  a  privileged  occasion.  In  so 
doing,  the  court  is  exercising  its 
normal  exclusive  function  of  de¬ 
termining  what  principles  of 
substantial  law  are  applicable 
to  the  situation  presented. 

“In  making  the  determination 
as  to  the  privilege  of  the  occa¬ 
sion,  the  malice  charged  by  the 
plaintiff  is  not  considered.  .  .  . 

“The  fact  that  it  is  determined 
that  the  occasion  is  conditionally 
privileged  does  not  mean  that 
the  publisher  (whether  newspa¬ 
per  or  other)  has  carte  blanche 
to  deal  recklessly  with  the  most 
jealously  guard^  possession  of 
a  public  official,  or,  indeed,  of 
any  citizen  —  his  good  reputa¬ 
tion.  Yet  the  conditional  privi¬ 
lege  does  afford  the  publisher  a 
degree  of  protection.  He  is  not 
liable  for  absolute  truth,  it  be¬ 
ing  required  only  that  the  state¬ 
ment  made  be  honestly  believed 
to  be  true,  and  published  in  good 
faith. 


“Here  we  see  the  importance 
of  the  sources  relied  upon  by 
the  publisher.  If  the  source  of 
the  publisher’s  information  is 
a  person  or  organization  of 
probity  and  good  repute  the 
jury  would  have  warrant  to  find 
that  he  honestly  believed  that 
what  he  published  and,  thus, 
that  his  qualified  privilege  was 
not  abused.  .... 


with  defamation.  The  newspa¬ 
per  (or  any)  publisher,  com¬ 
menting  upon  the  performance 
of  duties  by  a  public  official, 
stands  before  the  jury  initially 
(unlike  the  malevolently  offici¬ 
ous  fishwife)  wearing  his  vul¬ 
nerable  cloak  of  privilege.  It  is 
the  plaintiff’s  burden  to  destroy 
it,  to  prove  such  abuse  that  the 
privilege  is  lost. 

“In  short,  at  this  point  two 
questions  are  presented.  The 
first  is  whether  or  not  the  occa¬ 
sion  upon  which  the  words  are 
spoken  was  a  privileged  occa¬ 
sion.  This  determination  is  for 
the  court  and  the  burden  of 
proof  is  upon  the  defendant 
asserting  the  privilege.  If,  how¬ 
ever,  the  privilege  is  qualified, 
a  fui'ther  question  remains, 
whether  or  not  the  privilege  of 
the  occasion  was  abused.  Here 
the  problem  is  one  for  the  jury, 
under  proper  instructions,  and 
with  respect  to  it  the  plaintiff 
carries  the  burden  of  proof. 

“It  is  at  this  point  that  we 
find  appellants’  primary  asser¬ 
tion  of  error.  ‘Was  it  error,’  runs 
appellants’  first  question  ‘for  the 
trial  court  to  submit  the  ques¬ 
tion  of  qualified  privilege  to  the 
jury  and  to  refuse  to  charge 
the  jury  that  defendants  were 
protected  by  qualified  privilege 
as  a  matter  of  law?’  In  more 
detail,  the  court,  assert  the  ap¬ 
pellants,  ‘after  defining  privi¬ 
lege  in  general  terms,  left  it  to 
the  jury  to  determine  as  a  mat¬ 
ter  of  fact  whether  or  not  de¬ 
fendants  were  entitled  to  the 
defense  of  qualified  privilege’.” 

Holding  that  in  so  charging 
the  jury.  Judge  O’Hara  was  in 
error,  the  Supreme  Court  as¬ 
serted: 

“This  question  of  privilege  is 
one  for  the  court  itself,  and  it 
is  not  to  be  divided  between 
court  and  jury,  despite  the 
length  and  complexity  of  the 
charges  and  counter-charges, 
unless  there  are  questions  relat¬ 
ing  to  the  extrensic  circum¬ 
stances  of  the  occasion  requir¬ 
ing  the  jury’s  resolution.  Such 


informed.  It  then  remains  for 
the  jury,  under  proper  instruc. 
tions,  to  pass  upon  the  maintfr 
nance  or  the  destruction  of  the 
privilege.” 

Floyd  E.  McGriff  was  busi. 
ness  manager  of  the  Daily  Stu¬ 
dent  at  the  University  of  In¬ 
diana  and  became  a  reporter 
for  the  Brooklyn  (N.  Y.)  Timt 
in  1912.  He  was  with  the  United 
Press  for  five  years,  Cincinnati 
(Ohio)  Post  one  year  and  In¬ 
ternational  News  Service  for  10 
years. 

While  with  the  UP,  he  was 
manager  of  bureaus  in  Trenton, 
N.  J.;  Harrisburg,  Pa.;  Colum¬ 
bus,  Ohio;  Indianapolis,  Ind.; 
Lincoln,  Neb. ;  Philadelphia, 
Cleveland  and  temporary  man¬ 
ager  in  Chicago  and  with  the 
New  Yoi'k  bureau. 

He  went  to  London  for  Hearst 
(1918-20)  to  re-establish  INS  in 
England  after  it  had  been  ex¬ 
pelled  for  running  pictures  of 
the  “Warspite”  sinking,  after 
the  Admiralty  had  denied  it  had 
been  sunk,  and  for  coverage  of 
a  Zeppelin  raid  on  Tilbury 
docks.  Mr.  McGriff  covered 
Harding’s  “front  porch”  cam¬ 
paign  for  President.  He  served 
as  New  York  manager  of  INS 
and  associate  editor  of  King 
Features  Syndicate. 

Mr.  McGriff  was  editor  and 
general  manager  of  the  Ander¬ 
son  (Ind.)  Herald  when  he  sold 
his  stock  in  1929  and  went  to 
Detroit  to  establish  Detroit  Sub¬ 
urban  Newspapers,  which  pub¬ 
lishes  six  papers  with  a  total 
circulation  of  35,000.  His  cam- 
paigpi  against  Michigan’s  “one- 
man”  grand  juries  and  star 
chamber  sessions  as  unconstitu¬ 
tional  have  won  support  by  the 
Detroit  Times. 


GF 


Joins  Pepsi-Cola 

Carl  B  roman  has  been  named 
director  of  merchandising  for 
the  Pepsi-Cola  Company.  Fill¬ 
ing  a  newly-created  post,  Mr. 
Broman  will  report  to  Vice¬ 


are  not  pointed  out  to  us  and  our  president  Charles  N.  Baker  m 
examination  of  the  record  dis-  charge  of  promotion.  Mr.  Bro- 


Cloak  of  Privilege 


“The  immunity  of  the  condi¬ 
tional  privilege,  then,  fragile 
though  it  may  be,  is  not  without 
value  to  the  defendant  charged 


closes  none. 

“The  occasion  is  clear.  A 
newspaper  was  commenting  up¬ 
on  the  performance  of  duty  by 
a  public  official.  In  such  circum¬ 
stances  the  law  does  not  leave 
it  to  the  jury  to  say  whether 
or  not  the  occasion  is  one  of 
qualified  privilege.  This  ques¬ 
tion  is  one  of  law  for  the  court. 
Here,  as  defendants  correctly 


man  joins  Pepsi  from  the  Car¬ 
ling  Brewing  Company,  Clevfr 
land. 


New  Branch  Office 

Albany,  N.  Y- 
The  Albany  Times-Union,  in 
an  expanding  circulation  drive, 
has  opened  an  office  in  Sara^ 
Springs,  N.  Y.,  with  a  direct 


asserted,  the  circumstances  were  phone  connection  to  its 
such  as  to  invest  the  defendants  switchboard.  A  sj^ial  SaratoP 
with  a  qualified  privilege  and  County  edition  is  being  pn 
the  jury  should  have  been  so  lished  as  a  late  edition. 
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grass  roots  program 

Institute  Recruits 
For  Journalism 


Evanston,  Ill. 

The  National  High  School 
Journalism  Institute  at  North¬ 
western  University  this  Summer 
is  playing  host  to  113  high  school 
students  from  32  states  and  the 
Canal  Zone  is  what  is  actually 
a  grass  roots  program  of  re¬ 
cruiting  young  people  for  jour¬ 
nalism. 

Editors  frequently  decry  the 
dearth  of  young  talent  intent 
on  going  into  journalistic  work 
and  have  underwritten  various 
programs  to  find  out  why  this 
field  should  even  have  such  a 
problem.  At  Medill,  an  aggres¬ 
sive  effort  has  been  made  for 
some  30  years  to  recruit  young¬ 
sters  and  give  them  the  basic 
training  which  might  channel 
them  into  newspaper,  radio, 
magazine,  or  advertising  work. 

ProRram  Unusual 

Other  universities  hold  Sum¬ 
mer  institutes  for  high  school 
students,  but  the  organization 
at  the  Medill  School  of  Jour¬ 
nalism  is  different.  It  is  a  truly 
national  institute  which,  at  one 
time  or  another,  has  had  rep¬ 
resentatives  from  not  only  the 
48  states,  but  the  49th  and  50th 
as  well,  the  Canal  Zone,  and 
Canada.  The  course  is  long  and 
intensive,  lasting  five  weeks,  and 
is  patterned  on  college  curricu¬ 
lar  and  teaching  techniques.  It 
is  not  geared  specifically  to 
school  publications  as  are  many 
other  institutes. 

Lectures  are  followed  by  labo¬ 
ratories  in  the  basic  areas  of 
reporting,  copy-reading,  feature 
writing,  editorial  writing,  and  in 
the  basic  writing  techniques 
which  form  the  groundwork  for 
any  of  these  specialized  areas. 

But  the  feature  of  the  Medill 
program  which  students  remem¬ 
ber  longest,  apparently,  is  the 
“contemporary  thought”  course, 
a  catchall  in  xvhich  students 
study  and  discuss  current  prob¬ 
lems,  integration,  religious  tol¬ 
erance,  capital  punishment,  re¬ 
sponsibility,  journalism  ethics, 
etc. 

Papers  Pay  Scholarships 

This  year’s  group  includes  a 
youngster  from  Hawaii,  a  Japa- 
nese-American  who  sounded  one 
keynote  for  attendance  when 
^  she  said  she  viewed  this  as  an 
expensive  way  of  learning  if 
she  is  seriously  interested  in  a 
newspaper  career.  Other  stu- 
EDITOR  ac  PUBLISHER 


dents  attend  for  the  same  rea¬ 
son  some  are  on  scholarships 
from  their  own  schools,  Parent- 
Teacher  Associations,  or  local 
newspapers.  The  Minneapolis 
(Minn.)  Star-Tribune  and  the 
Waukegan  (Ill.)  News-Sun  have 
sent  students  for  sevei-al  years. 

The  institute  was  started  a 
generation  ago  by  Prof.  Floyd 
G.  Arpan  of  the  Medill  faculty. 
He  nursed  it  through  the  depres¬ 
sion  years  and  two  major  wars. 
Prof.  Arpan,  an  old  Lead  (S.  D.) 
Call  newspaper  reporter,  had  to 
bow  to  the  pressures  of  other 
work  this  year  and  handed  the 
directorship  of  the  Institute  to 
Prof.  Ben  H.  Baldwin,  a  former 
Chicago  and  New  York  radio 
and  magazine  writer. 

Firmly  believing  that  the 
newspaperman  must  know  a  lit¬ 
tle  about  everything,  the  In¬ 
stitute  leaders  expose  students 
to  the  broadest  possible  slice  of 
Chicago  life.  This  year,  for  in¬ 
stance,  an  ambitious  schedule 
of  field  trips  took  the  young¬ 
sters  through  a  U.  S.  Steel 
plant,  to  the  Board  of  Trade, 
the  Adler  Planetarium,  to  vari¬ 
ous  museums,  and  through  the 
Jewell  Tea  Company’s  vast 
warehouse  and  bakery.  The  Chi¬ 
cago  Tribune  opened  it  doors 
to  the  gi-oup  and  the  manage¬ 
ment  of  the  Chicago  Cubs  played 
host  to  the  113  students  and 
their  counselors. 


Abitibi  Earnings 
Sbow  Increase 

Montreal 

Abitibi  Pow-er  &  Paper  Com¬ 
pany,  Ltd.,  for  the  six  months 
ended  June  30,  1959  had  net 
profit  of  $5,320,524  equal  to 
$1.22  a  share  of  common  after 
preferred  dividend  requirements. 
This  compares  with  $4,437,557 
or  $1  a  share  common  year  ago. 

The  report  shows  net  sales 
for  the  first  half  this  year 
totalled  $64,952,813  up  from 
$62,139,478  in  first  six  months 
of  1958. 

Income  tax  provision  amount¬ 
ed  to  $6,039,000  compared  with 
$5,315,000  year  earlier,  and  de¬ 
preciation  provision  was  $4,353,- 
197  against  $3,748,476. 

F^lnded  debt  at  June  30  last 
stood  at  $44,159,000  off  from 
$45,872,600.  Working  capital 
was  $42,136,435,  a  substantial 
increase  over  year  earlier  figure 
of  $36,236,497. 
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Stray  Lions  Don’t  Bother  Newsmen 
Shedding  Light  on  ^Dark’  Africa 

What’s  it  like  being  a  news¬ 
man  today  on  the  so-called  Dark 
Continent  of  Africa? 

Lynn  Heinzerling,  chief  of  the 
Associated  Press  Johannesburg 
bureau,  says  that  actually  it’s 
only  a  little  different  from  work¬ 
ing  in  a  European  bureau.  And 
if  anyone  thinks  a  reporter 
might  stumble  on  stray  lions, 
well,  he  can  tell  you  a  story 
about  that — ^but  later. 

First,  as  to  statistics,  Mr. 

Heinzerling,  on  home  leave  after 
two  years  in  Africa,  says  that 
newsmen  covering  Africa  are  in¬ 
creasing  in  number  as  the 
continent’s  independence  move¬ 
ments  grow.  Communications 
are  still  somewhat  difficult,  he 
says,  with  a  two-hour  delay  for 
a  story  to  reach  London  from 
Johannesburg. 

He  adds,  however,  that  the 
government-owned  communica¬ 
tions  system  of  the  Union  of 
South  Africa  plans  a  radio 
transmitting  station  at  Johan¬ 
nesburg. 

Newsmen  run  into  no  censor¬ 
ship  on  the  continent,  except  in 
the  Portuguese  colonies  of  An¬ 
gola  and  Mozambique.  African 
newspapers  are  strong  and  well 
edited.  Lately,  a  number  of 
newspapers,  white-owned  but 
staffed  by  natives,  have  been 
started. 

Coat  Is  a  Must 

“The  only  places  where  a  re¬ 
porter  wouldn’t  think  of  going 
to  an  interview  in  his  shirt 
sleeves  are  Liberia  and  Ghana,” 

Mr.  Heinzerling  says.  “There 
protocol  demands  a  coat — re¬ 
gardless  of  the  heat.” 

While  the  temperature  sizzles 
in  the  equatorial  areas,  Johan¬ 
nesburg  is  the  almost-perfect 
spot  on  the  globe  for  weather — 

“warm  days,  cool  nights,  never 
too  hot,  and  never  cold.” 

Many  people  believe  newsmen 
in  Africa  get  news  tips  over 
jungle  drums  and  battle  big 
game  to  get  their  story  out,  he 
observes. 

“They  should  see  the  comforts 
and  civilization  in  Africa,”  he 


Lynn  Heinzerling 

says.  “Luanda  in  Angola  is  like 
a  typical  city  in  Portugal  and 
Johannesburg  has  the  appear¬ 
ance  of  a  city  like  Akron.” 

About  that  lion — .  After  two 
years  in  Africa,  Mr.  Heinzerling 
told  a  Kenya  game  warden  that 
he  had  not  seen  one  of  the  crea¬ 
tures  since  his  arrival.  The  war¬ 
den  said  he  knew  where  a  lion 
slept  in  the  jungle.  Both  men 
rode  to  the  spot  in  a  jeep.  There 
lay  the  Hon  stretched  out  in  all 
his  jungle  glory.  The  warden 
raced  the  motor.  The  lion  opened 
sleepy  eyes,  calmly  looked  over 
the  jeep  and  its  occupants,  rose 
and  stretched,  yawned,  posed 
while  Heinzerling’s  camera 
whirred — then  ambled  off  into 
the  brush. 

The  AP  man  saw  one  elephant 
in  two  years — in  a  circus  in  the 
Belgian  Congo. 


New  Traci  Purchase<l  Sunday  Sales 


Titusville,  Fla. 

The  tri-weekly  newspaper,  the 
Titusville  Star-Advocate,  has 
purchased  a  tract  of  land  on 
which  eventually  to  construct 
a  larger  newspaper  plant.  The 
tract  will  provide  more  than 
12  times  the  area  now  occupied 
by  the  newspaper.  H.  H.  Hud¬ 
son,  publisher,  is  a  former  mem¬ 
ber  of  the  advertising  staff  of 
the  Cleveland  (Ohio)  Press  and 
Florida  Press  Assn,  president. 


Harrisburg,  Pa. 

Pennsylvania’s  Senate  has 
passed  unanimously  and  sent  to 
the  House  a  bill  specifically  au¬ 
thorizing  the  sale  of  newspapers 
on  Sunday.  Some  publishers  in 
eastern  Pennsylvania’s  Philadel¬ 
phia  area  became  alarmed  at 
spreading  sentiment  and  law 
enforcement  activities  against 
Sunday  merchandising  in  Bucks 
County  and  sought  the  specific 
exemption  for  papers. 
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Carrier  Efficiency 
Plan  Gets  Results 


The  Davenport  (Iowa)  News¬ 
papers  have  a  carrier  efficiency 
program  for  both  Morning 
Democrat  and  Daily  Times 
carriers,  along  with  a  carrier 
achievement  program  for  Demo¬ 
crat  carriers  only.  The  latter’s 
ultimate  goal  is  a  $200  Scholar¬ 
ship  Award  at  the  end  of  four 
years  of  sei-vice. 

Myron  T.  Ruhberg  says  the 
relatively  new  carrier  efficiency 
program  is  aimed  at  giving  sub¬ 
scribers  better  seiwice.  Speak¬ 
ing  before  the  University  of  Wis¬ 
consin  circulation  seminar,  Mr. 
Ruhberg  pointed  out  that  home 
delivery  rates  have  increased  to 
the  point  that  newspaper  sub¬ 
scribers  have  a  right  to  expect 
top-notch  service. 

Good  Service  Is  Aim 

He  outlined  the  carrier  effici¬ 
ency  point  system  program  as 
follows : 

“It  really  means  that  all  a 
carrier  is  required  to  do  is  to 
perform  route  duties  the  way 
they  are  supposed  to  be  per¬ 
formed. 

“Each  quarter,  the  Top  25% 
of  carriers  in  each  district  share 
in  the  special  award  for  the 
quarter.  The  efficiency  awards 
are  in  addition  to  other  prizes, 
trips,  rewards,  etc.,  offered  car¬ 
riers.  These  special  awards  are 
for  outstanding  service  and  per¬ 
forming  the  job  efficiently,  just 
as  the  title  designates. 

“Carriers  can  earn  points  by: 

“1.  25  points  for  paying  the 
bill  in  full  on  Saturday  before 
noon.  (Out  of  town  carriers 
mailing  in  their  payments  are 
given  to  Wednesday.) 

“2.  25  points  for  having  no 
complaints  on  delivery  for  a 
month. 

“3.  10  points  for  notifying  the 
office  of  subscribers  moving  from 
one  route  to  the  other,  or  selling 
a  vacation  subscription. 

“4.  10  points  for  the  name  and 
address  of  each  stop  order  giving 
reason  for  the  stop. 

“5.  10  points  each  time  the 
office  is  supplied  with  the  names 
of  five  prospects  called  on  and 
tried  to  sell. 

“6.  20  points  for  each  new 
subscription  sold  for  a  period  of 
four  weeks  or  more. 

“7.  25  points  for  each  net  in¬ 
crease  over  the  previous  high 
draw  on  the  route  each  month. 

“Carriers  can  lose  points  by: 

“1.  25  points  for  each  com¬ 
plaint  from  a  subscriber  about 
service  or  collections.  This  can 


be  done  for  no  paper,  wet  or  torn 
paper,  wrong  paper,  paper  not 
in  proper  place,  or  late  delivery 
when  papers  reach  carrier  on 
time. 

“2.  25  points  for  each  time 
there  is  an  unpaid  balance 
charged  against  the  route. 

“3.  5  points  for  failure  to  re¬ 
port  full  name  and  address  of 
each  stop,  or  new  customer,  or 
magazine  or  insui’ance  cancella¬ 
tion. 

“4.  10  points  for  failure  to 
keep  bundle  drop  area  clean. 

“5.  10  points  for  failure  to 
keep  neat  and  accurate  route 
book. 

“6.  25  points  for  failure  to  put 
forth  some  sales  effort  each 
month. 

“7.  25  points  for  failure  to 
provide  proper  substitute  when 
I’equired. 

Carefully  Supervised 

“The  point  system  is  versatile 
enough  so  that  we  can  add  points 
for  special  events  if  we  choose. 
Such  as  points  for  attending 
carrier  sales  meetings  and  sub¬ 
mitting  route  lists  promptly.  We 
have  also  used  the  demerit  sys¬ 
tem  for  improper  behavior 
around  the  office,  etc. 

“Our  carrier  efficiency  pro¬ 
gram  has  been  successful  be¬ 
cause  we  have  a  special  person 
assigned  to  supervise  the  pro¬ 
gram.  He  has  a  good  background 
for  handling  this  phase  of  our 
circulation  department.  Having 
formerly  been  circulation  man¬ 
ager  of  a  smaller  newspaper,  he 
joined  our  department  as  pro¬ 
motion  manager.  Later  he  served 
as  city  manager  and  since  the 
advent  of  our  Efficiency  Pro- 
gi’am  has  been  named  Carrier 
Counsellor  in  charge  of  its  di¬ 
rection. 

“We  have  874  carrier  boys, 
for  whom  individual  progress 
reports  are  maintained  on  a 
quarterly  basis.  The  individual 
record  sheets  are  filed  by  the  22 
morning  and  evening  districts. 
Each  sheet  is  designed  so  that  a 
record  can  be  made  of  the  merit 
and  demerit  points  by  category. 
These  are  then  posted  weekly  to 
the  district  progress  charts  to 
show  graphically  each  carrier’s 
progress  as  compared  with  other 
carriers  in  that  district.  Merit 
points  are  posted  in  the  form  of 
blue  lines;  demerit  points  in  red 
lines.  Each  carrier  can  then 
readily  check  to  see  how  he 
stands  in  comparison  with  other 
carriers  in  his  district. 


“In  connection  with  the  pro-  these  cards  to  subscribers  in  tb 
gram,  our  carrier  counsellor  con-  various  towns.  We  secure  the 
ducts  carrier  training  sessions  names  at  random  from  the  route 
with  new  city  carriers  at  regu-  lists.  The  cai'd  explains  that 
lar  intervals.  These  meetings  service  is  our  business  and  we 
are  held  in  the  staff  conference  invite  them  to  participate  in  our 
room  which  tends  to  give  pres-  service  check  by  returning  the 
tige  to  the  meeting.  The  details  attached  postage-paid  card.  The 
of  operating  a  Davenport  news-  subscriber  merely  needs  to  check 
paper  route  are  fully  explained,  if  the  carrier  collects  regularly 
the  benefits  and  purpose  of  the  or  not ;  fill  in  the  time  of  delivery 
Efficiency  Program,  our  varied  moming,  evening,  or  Sunday, 
promotions  are  also  outlined,  and  There  is  space  for  any  remarks 
it  provides  an  opportunity  for  they  might  wish  to  add  and 
the  carrier  to  clarify  points  that  space  for  them  to  sign.  Each 
perhaps  the  district  manager  card  is  coded  in  advance  so  we 
failed  to  explain.  know  which  carrier  serves  this 

r  ■  L’  4  .  party. 

(jirrier  Hank  Area  “The  response  is  very  good, 

“In  an  effort  to  give  recogni-  and  we  definitely  can  tell  if  the 


tion  to  the  carrier  and  to  help  carrier  is  doing  a  good  job  on  • 
him  feel  important,  our  remodel-  that  route  or  not.  If  we  feel  he 
ing  program  included  an  area  is  not,  then  we  have  concrete 
of  our  building  that  is  designed  examples  to  present  when  deal-  '{ 
especially  for  the  carriers.  This  iag  with  the  district  manager.  £ 
is  where  the  carrier  comes  to  “The  purpose  of  establishing  5 
pay  his  weekly  bill  and  to  be  Carrier  Efficiency  Program  | 
infonned  of  our  planned  promo-  was  to  reduce  balances,  reduce 
tions.  A  portion  of  this  area  is  seiwice  errors,  and  to  attract  j 
designed  for  collections.  This  in-  better  boys  to  our  organization.”  I 
eludes  regular  bank-teller  type  •  I 

windows,  complete  with  mechani-  •! 

cal  money  wrapping  devices,  and  ^0||Q 
a  safe  for  storage  of  collections 
awaiting  the  arrival  of  Brinks. 

The  rest  of  the  area  is  devoted  AjUIlllIlUtTo  | 

to  desk  space  for  the  district  u  .  v  ^ 

managers  for  consultations  with  Reno,  Nev. 

carriers.  We  have  a  specially  il-  The  rnonth-old  Reno  newspa- 
luminated  showcase  for  display-  ^^nke  appeared  deadlocked  •- 


managers  for  consultations  with  .  , ,  x, 

carriers.  We  have  a  specially  il-  The  month-old  Reno  newspa- 
luminated  showcase  for  display-  P^^’  ^^nke  appeared  deadlocked 
ing  prizes,  a  blackboard  for  spe-  ^orse  than  ever.  Management 
cial  events,  and  large  bulletin  Reno  Newspapers,  Inc.,  in- 
boards  for  the  display  of  effi-  26  striking  Ameri^ 

cienev  progress  charts.  This  u  S 

room  was  designed  for  use  by  their  jobs  have  been  filled^ 

X...+  „x,„  The  Guild  clung  to  its  de- 

"  $10^a-week  pay 

“Ou?  carrier  counsellor  also  to  bring  the  top  scale  for 

schedules  recruiting  meetings  at  1 1°  expeiience 

schools  throughout  the  city  and  5132.50  weekly^ 
out-of-town  schools  as  well  Publisher  Ch 
as  where  carrier  problems  exist.  ^  ® 

These  meetings  are  conducted  1^®  editonal  de 


Publisher  Charles  Stout  said 
only  seven  jobs  remain  open  in 
the  editorial  department  of  the 


inese  meetings  are  conauctea  j 

through  the  cooperation  of  the  evening  Gazette  and  combing 

school  principal.  Any  boys  inter- 

ested  in  leaiming  more  about  Gazette  and  morning  Joum^ 

1  -4.  j  4.  only  departments  in  which  me 

newspaper  work  are  invited  to  , 

4.4.  j  fri.  j  guild  had  members, 

attend.  The  pros  and  cons  are  ^^^bers  have 

fully  explained  and  the  district  ^ 

manager  is  present  to  accept  ap-  pressmen’s  union  has 

plications  of  pi-osp^tive  car-  ^  ^nd  the  news- 

-ners.  About  75%  to  80%  of  the  continued  publica- 

boys  present  at  these  meeting  non-union  printers 

apply  for  routes.  Frequently  the  n^anagerial  personnel, 

principal  cooperates  further  by 
grading  the  boys’  applications  • 

2  Promotions 

as  to  the  boy  s  ability  and  be¬ 
havior  in  school.  London,  Ont. 

“It  is  more  difficult  to  judge  New  appointments  for  two 


the  sei-vice  and  collection  habits  key  officers  of  the  London  Free 
of  the  out-of-town  carriei’s.  Press  have  been  announced  by 
People  just  won’t  bother  to  call  Arthur  R.  Ford,  vicepresiden 
or  write  in  event  of  seiwice  error,  and  editor-in-chief.  W.  G.  Tres- 
We  are  using  a  double  postcard  tain,  formerly  general  mana^ 
system  that  provides  a  fair  yard-  and  acting  managing  editor,  be- 
stick  to  measure  the  standard  of  comes  general  manager  and  ex- 
service  and  habits  of  our  coun-  ecutive  editor,  and  John  P.  Gor*t 
try  carriers.  Our  carrier  coun-  formerly  assistant  manapn? 
seller  periodically  mails  out  editor,  becomes  managing  editor. 
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NEWSPAPER  LAW 


Names  Are  Perilous 
Even  by  Omission 


By  Albert  W'oodrulf  Gray 


Names  make  news,  the  old  i 
saying  goes  in  the  City  Room. 
And,  in  the  law  courts,  names 
makp  trouble;  sometimes  even 
the  absence  of  them.  To  wit: 
three  recent  libel  cases — 

An  order  dismissing  a  com¬ 
plaint  for  libel  against  the  Chi¬ 
cago  (Ill.)  Tribune,  brought  by 
a  woman  of  the  same  name  as 
another  who  had  been  the  sub¬ 
ject  of  a  news  item,  was  set 
aside  by  the  Illinois  appellate 
court.  (154  N.E.2d  862) 

Two  news  items  referred  to 
a  police  raid  on  an  apartment 
at  4417  Ellis  Avenue.  The  first 
was:  “Dolores  Reising,  57,  alias 
Eve  Spiro  and  Eve  John,  who, 
police  said,  was  known  years 
ago  as  Accardo’s  woman  friend, 
was  held  as  the  suspected  keeper 
of  the  apartment.” 

On  the  following  day  the  sec¬ 
ond  item  said,  “Dorothy  Clark, 
57,  who  gave  4417  Ellis  Avenue 
as  her  address,  was  charged 
with  being  the  keeper  of  a  dis¬ 
orderly  house.  Police  said  she  is 
also  known  as  Dolores  Reising, 

*  Eve  Spiro  and  Eve  John,  and 
was  known  years  ago  as  a  girl 
friend  of  Tony  Accardo,  Capone 
gangster.” 

Unfortunately,  a  young  wom¬ 
an  of  the  name  of  Eve  John, 
whose  unmarried  name  had  been 
Eve  Spiro,  lived  in  the  apart¬ 
ment  immediately  below  the  one 
raided. 

The  lower  court  dismissed  the 
action  on  the  ground  that  these 
circumstances  did  not  constitute 
a  libel,  but  the  appellate  court 
said  that  whether  or  not  these 
items  would  be  understood  by 
the  reader  to  refer  to  the  other 
woman  of  this  same  name,  liv¬ 
ing  at  that  address,  was  a  ques¬ 
tion  of  fact  to  be  determined  by 
a  jury. 

Auto  Wret-king  Ring 

A  judgment  holding  the  Aus- 

(Tex.)  Statesman  and 
American  guiltless  of  libel  in 

■  stones  of  a  “car  wrecking  ring;” 
Was  reversed  and  the  action  was 
remanded  for  a  new  trial.  (319 

r  S.W.2d  177) 

An  automobile  repair  busi- 
.  nws,  the  Texas  Body  Shop, 
i  hired  as  metal  workers  and 

■  Joe  Rocha  and  Alex 
I  “isbrook.  The  newspapers  iden- 
Ihfied  them  as  operators  of  the 
I  Texas  Body  Shop  when  they 
I  were  arrested  on  charges  of 
IeDITOR  dc  PUBLISHER 


conspiracy  to  swindle.  The 
owner  of  the  business  sued. 

The  story  said,  in  part: 

“A  professional  car  wrecking 
ring  was  busted  wide  open  here 
Monday  by  state  highway  pa¬ 
trolmen  who  have  long  suspected 
certain  citizens  of  pushing  their 
automobiles  off  cliffs  in  an  ef¬ 
fort  to  cash  in  on  insurance 
claims.  And  car  wreckers,  it  is 
said,  will  ‘take  care’  of  your  car 
for  $50.  Many  being  in  the 
wrecker  and  junk  business 
they’re  in  a  fine  position  to  bid 
on  the  salvage  and  estimate  the 
original  value  concerning  insur¬ 
ance  loss.  .  .  . 

“Patrolmen  said  they  had 
been  suspicious  of  a  local  body 
shop  for  some  time.  Even  the 
manager’s  car  had  rolled  off  a 
cliff  on  the  Marble  Falls  High¬ 
way  just  last  month.  He  was 
uninjured  but  the  automobile  — 
a  1949  Packard  —  was  a  total 
loss.  .  .  . 

“Charges  of  conspiring  with 
intent  to  swindle  were  filed  in 
Justice  of  the  Peace,  Frank  Mc- 
Bee’s  court,  last  week  on  two 
Austin  men  in  connection  with 
the  case.  Filed  on  in  McBee’s 
court  were  Joe  R.  Rocha  and 
Alex  Hisbrook,  operators  of  the 
Texas  Body  Shop  here.” 

In  defense  to  a  libel  action, 
the  newspapers  contended  the 
articles  did  not  refer  to  the  own¬ 


er  or  his  business  as  being  in¬ 
volved  in  these  activities. 

The  lower  court  granted  the 
application  of  the  publisher  for 
a  directed  verdict.  The  appellate 
court  said  a  jury  should  deter¬ 
mine  whether  the  evidence  was 
sufficient  to  present  an  issue  of 
fact  that  the  publication  caused 
the  owner  of  this  shop  to  suffer 
damages  to  his  business  or  in¬ 
dividually. 

“It  is  not  necessary  to  make 
the  published  articles  libelous 
that  he  be  named  if  the  circum¬ 
stances  pointed  him  out.  It  is 
sufficient  if  those  w'ho  know  him 
can  discern  that  he  was  the  per¬ 
son  meant,”  the  court  said. 

Firlitiuus  Reference 

Dismissal  of  a  libel  suit 
against  the  Ontario  (Calif.) 
Daily  Report  was  affirmed  by 
an  appellate  court  (333  pac.2d 
815).  The  plaintiff  was  a  mem¬ 
ber  of  the  city  council  who  at 
a  legislative  session  had  said 
that  the  Daily  Report  was  “fol¬ 
lowing  a  Communist  Party 
line.” 

In  the  suit  for  slander  that 
was  brought  by  the  publisher, 
the  courts  ag;reed  that  the  re¬ 
mark  had  been  made  in  a  legisla¬ 
tive  proceedings  and  as  a  con¬ 
sequence  was  privileged. 

The  Daily  Report  commented 
on  the  case,  saying: 

“Does  a  member  of  a  minor 
legislative  body,  such  as  a  city 
council,  have  the  right  to  say 
anything  he  wishes  about  any¬ 
body  in  an  official  proceeding 
without  regard  to  the  laws  of 
slander? 

“The  question  was  one  which 
the  Daily  Report  pursued 
through  the  courts  of  the  State 
of  California.  ...  It  did  so  in 


CAM  OF  THE  YEAR — Carroll  M.  Carroll  (center),  classified  advertising 
manager  of  the  New  York  Times,  receives  the  Felix  S.  Towle  Jr.  Memorial 
Award  as  "Classified  Advertising  Manager  of  the  Year."  From  the  left 
are  Edward  H.  Burgeson,  retail  vicepresident  of  the  Bureau  of  Advertis¬ 
ing,  American  Newspaper  Publishers  Association,  and  Bureau  liaison 
officer  to  the  Association  of  Newspaper  Classified  Advertising  Managers; 
Raymond  I.  Dykes,  classified  advertising  director,  Westchester  County 
Publishers,  Inc.;  Mr.  Carroll;  Anthony  T.  Powderly,  classified  advertising 
manager,  Rochester  (N.  Y.)  Times- Union  and  Democrat  &  Chronicle: 
and  Edward  A.  Falasca,  creative  vicepresident  of  the  Bureau.  The  award, 
named  for  the  late  general  manager  of  ANCAM,  cited  Mr.  Carroll  "for 
his  contribution  to  his  profession  and  for  his  interest  in  furthering  the 
development  of  newspaper  classified  advertising  over  the  years." 
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the  belief  that  a  member  of  a 
minor  legislative  body,  elected 
by  the  people  and  drawing  pub¬ 
lic  funds,  should  not  have  a 
privilege  which  the  people  did 
not  have. 

Never  An  Issue 

“Smith’s  silly  statement  that 
the  Daily  Report  w-as  a  Com¬ 
munist  Party  line  newspaper 
was  never  an  issue  with  the 
courts.  It  w’as'  conceded  to  be 
defamatory  —  even  by  defend¬ 
ants.” 

The  allegedly  defamatory  lan¬ 
guage  even  aided  by  innuendo 
could  not  be  applied  to  this  one 
time  councilman,  the  appellate 
court  ruled. 

“It  clearly  applied,”  said  the 
court,  “to  an  indeterminate 
group  of  fictitious  persons  who 
might  at  some  unstated  future 
time  unscrupulously  defame 
other  persons  in  a  legislative 
proceeding.” 

• 

Serrill  Will  Leave 
Washington  .4ssoeiation 

Washington 

Theodore  A.  Serrill,  executive 
director  of  the  Washington  Pub¬ 
lishers  Association  for  the  last 
three  yeai’s,  will  leave  that  jwsi- 
tion  Nov.  1.  His  resignation  was 
dated  to  provide  time  for  com¬ 
pletion  of  current  responsi¬ 
bilities. 

The  Washington  Association 
provides  labor  negotiation  serv¬ 
ices  and  administers  the  joint 
contracts  entered  into  by  the 
Capital’s  three  daily  newspa¬ 
pers.  The  Washington  plant  of 
the  Wall  Street  Journal  is  an 
associate  member. 

Before  coming  to  Washington, 
Mr.  Serrill  was  general  man¬ 
ager  of  the  Pennsylvania  News¬ 
paper  Publishers  Association  in 
Harrisburg,  where  he  had  been 
for  13  years.  He  is  a  journalism 
graduate  of  Pennsylvania  State 
University  and  has  worked  on 
the  Washington  Daily  News, 
Charlotte  (N.  C.)  Neivs,  and 
Easton  (Pa.)  Express. 

• 

Sporlswriter  Crashes 
Baseball  Tryout  Camp 

Dubuque,  Iowa. 

Mike  Pauly,  Telegraph-Her¬ 
ald  sportswriter,  was  smuggled 
into  the  Pittsburgh  Pirates 
[  baseball  training  camp  here, 
^  ostensibly  to  try  for  a  profes¬ 
sional  contract  but  actually  to 
,  give  T-H  readei-s  the  story  of 
;  what  it’s  like  in  a  tryout  camp. 
f  Mike  flunked  the  tryout  but 
*  got  a  long  story  about  “A  (Sad) 

'  Day  in  the  Life  of  a  Sports- 
^  writer”  under  a  four-column 
g  headline:  “I  Was  a  Prospect — 
"  Briefly.” 


‘Subsidy’ 
On  Second 
Class  Hit 


American 

(Continued  from  page  10) 


at  the  Tribune  to  put  its  editions 
to  bed.  American  delivery  trucks 
are  parked  in  the  area  immedi¬ 
ately  South  of  Tribune  Tower, 
using  the  Hubbard  Street  load- 


,  j,  *  11  u  ing  docks.  The  American  s  Sun- 

ments  of  the  American  will  be  ,  °  ,  .  ,  . 

j  supplements  are  being 


Meyer  Left 
$10,000,000 


to  Tribune  Square  on  piTteb^ih  mte 

Michigan  Avenue.  That  third  Building  just  East  of 


Plus  Estate 


step  awaits  the  construction  of  rp, -i 

Washington  new  studios  for  WON  and  WON-  ^iibune  lower.  Washingtos 

.<  u  ^  eliminate  the  on  a  site  recently  purchased  Peak  Loads  for  Sunday  Eugene  Meyer,  who  considered 

subsidy  on  second-class  mail  Chicago’s  Northwest  Side.  disposition  of  assets  by  will  to 

through  a  five-year  sliding  scale  -pj^g  present  WGN  studio  build-  production  loads  are  an-  be  “a  rather  melancholy  ap- 

for  increased  rates  has  been  j^g  will  be  enlarged  and  re-  ticipated  on  Thursdays,  Fridays  proach  to  things,”  distributed 
made  to  Congress  by  Rep.  modeled  to  house  the  American,  and  Saturdays  when  Sunday  sec-  an  estate  estimated  at  more  than 
George  M.  Rhodes,  a  former  rp.  .  .  p^neoted  to  be  accomn-  for  the  two  papers  will  be  $10,000,000  by  his  last  testa- 

printer  and  labor  union  execu-  nS  Vthe  fSi  of  196L  to  press.  The  Tribune  ment. 


•Ibune  lower.  Washington- 

Peak  Loads  for  Sunday  Eugene  Meyer,  who  considered 

disposition  of  assets  by  will  to 
Peak  production  loads  are  an-  be  “a  rather  melancholy  ap- 


ticipated  on  Thursdays,  Fridays  proach  to  things,”  distributed 


printer  and  labor  union  execu¬ 
tive. 

Mr.  Rhodes  contends  the 
larger  magazines  and  newspa- 


Enlarge  CR  Facilities 


going  to  press.  The  Tribune  ment. 
prints  all  of  its  Sunday  sections, 
including  color  comics  and  its 
own  color  roto  magazine.  The  •»»_ 


Age  83 


larger  magazines  ana  newspa-  ^he  Tribune  has  increased  its  --  Mr.  Meyer,  president  of  the 

pers  enjoy  a  $200,000,000  gift  composing  room  facilities  to  ac-  board  of  the  Washington  Post 

^om  the  taxpayers  each  ye^.  comodate  the  double  load  and  .  meri^nn  IVeelfUi  nnH  PiMnrinl 

He  proposes  that  limitations  be  u  gxnanded  its  loading  dock  Weekly  and  Pictorial  33.  (E&P,  July  25,  page  15). 

made  on  each  publication  to  facilities  on  the  lower  level  at  are  printed  outside  and  wjth  Mrs.  Meyer  he  had  estab- 

bring  rates  ultimately  to  the  Tribune  Tower.  Present  plans  insertion  ijghed  the  Eugene  and  Agnes 

level  of  cost-of-service  as  de-  11  rjublishinff  a  combined  main  Sunday  news  sec-  jj  Meyer  Foundation  in  1950 

termined  by  the  Post  Office  De-  ^otal  of  14  daily^editions  and  on  the  changed  ^  scientific,  charitable, 

nine  Sunday  paper  edition*.  Z.  ZZZ  ^ 


American’s  color  comics  and  bo^rd  of  the  Washington  Post  i 


partment.  No  publication  would 
be  carried  in  the  first  year  for 


to  the  mam  Sunday  news  sec-  g.  Meyer  Foundation  in  1950 

to  support  scientific,  charitable, 
Commenting  on  the  changed  ^nd  cultural  activities  in  the 


oJcTntral  d^pa^h  1  Washington,  D.  C.  area  and 


more  than  $5,000  000  under  the  assembles  ad  copy  for  the  "ow  printed  on  Tribune  news-  over  to  the  entity  the 


determined  cost  figure;  the  fig-  .  naners  Ad  conv  is  desis--  pulK  ot  tneir  waaningion  ton 

ure  would  drop  to  $3,000,000,  .  ?  ‘  ^  .  der  ^‘st,  American  publisher,  stock.  All  voting  stock  of  the 

«i  nooftfin  <tr;nftnnn  naiea  oy  guiae  lines  ana  oraer  _ ,  ^ _ , _ . 


print  and  on  the  same  size  page,  bulk  of  their  Washington  Pott 


$1,000,000,  $500,000,  and  $100  -  ““;^ers^s  to  wS  paper  will 
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newspaper  had  been  transferred 


full  rate  would  apply  to  overage  -  ,  materials  from  the  tnaage  m  me  appearance  president  and  publisher  Of  tlie  T 

at  each  of  these  stages.  American  are  disnatched  bv  Washington  Post,  and  to  Mrs.  \ 

The  House  voted  for  the  leased  cars  operating  between  Graham,  daughter  of  the  Mey-  , 

Rhodes  “subsidy”  reduction  last  the  American  and  Tribune  along 


cariw  thri^pective  ads.  Ad  in  1947  to  Philip  L.  Graham 

conv  and  materials  from  the  change  m  the  appearance  president  and  publisher  of  the 


year:  $100,000-a-year  limit  on  the  lower  level  of  Wacker  Drive  clearer.  The  general  appearance  nounced  the  gift  of  about  $500,- 
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to  printed  matter.  In  any  event,  tube  system.  Electronic  Messen-  r  Mo^L 

he  told  colleagues  publishers  ger,  a  facsimile  system  for  rapid  ^  Mark 

would  pass  the  added  costs  on  transmission  of  edited  copy  and  75th  Birthday 


to  subscribers  instead  of  to  the  last-minute  news,  and  by  tele- 
taxpaying  public  generally.  The  phone.  Tribune  news  copy  is 


St.  Petersburg,  Fla. 


made  to  Floyd  R.  Harrison, 
treasurer  of  the  Post  Co.  who 
had  been  a  business  associate 
for  more  than  30  years. 

Mrs.  Meyer  will  receive  oiw- 
half  of  the  estate;  the  other  one- 


Pennsylvania  Democrat  has  in-  being  prepared  on  white  paper  Times  is  half,  after  specific  bequests  to 
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Post  Office  Department,  and  fv,a  TvIK  papei.  children, 
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Harlan  K.  Page 

Baraboo,  Wis, 
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e  has  107  typesetting  ma-  five-volume  anniversary  project, 

ines  available  for  editorial  and  distributed  with  the  July  Newspapers  Support 
composition.  I9  jgsue  of  the  Times.  Sue-  Yax  Reappraisal 

Same  Editorial  Style  seeding  volumes  are  planned  m*„ttv<,ritrg  W  Va. 

monthly  from  August  through  Martinsburg,  w. 

The  American  has  adopted  November.  Newspapers  of  this  .state  na 

e  same  editorial  style  as  the  Volume  I  tells  the  story  of  the  l>«en  asked  by  resolution  of  the 


Baraboo,  Wis.  the  same  editorial  style  as  the  Volume  I  tells  the  story  of  the  l>«en  asked  by  resolution  01  w 

Harlan  K.  Page,  85,  publisher  Tribune.  Both  papers  are  set  Times;  Volume  2,  of  the  Sun-  board  of  the  West 

of  the  Baraboo  News-Republic  in  the  same  body  tj^,  but  each  coast;  Volume  3,  the  role  of  Press  A.ssociation,  to  support  oy 
since  1909,  died  July  26.  His  first  retains  its  own  distinctive  head-  religion,  culture  and  education;  constant  news  and  editoria 
newspaper  job  was  in  the  cir-  line  dress  and  makeup.  ROP  Volume  4,  the  economy  of  the  writings,  the  current  program 
culation  department  of  the  CAi-  full  color  will  be  available  in  area,  and  Volume  5,  of  govern-  the  state  for  reappraisal  0 
cago  Tribune.  In  1905  he  joined  both  papers,  although  the  Amer-  ment.  property  for  taxation 

the  circulation  staff  of  the  old  ican  will  not  begin  accepting  Each  of  the  covers  of  Mark  under  the  supe^ision  of  W 

Madison  (Wis.)  Democrat.  Four  full  color  ads  until  late  in  75  volumes  features  full-color  State  Tax  Commissioner  s  0 

years  later  he  combined  the  September.  reproductions  of  original  mod-  The  action  stems  from  *  P®* 

Baraboo  Daily  News  with  the  The  Tribune  enlarged  its  com-  em  art  especially  commissioned  by  Charles  Hodel,  of  Beckl^f 
Baraboo  Advertiser,  a  weekly,  posing  room  area  by  some  2,000  from  Suncoast  artists  for  the  head  of  the  Beckley  Newspape 
into  the  News-Republic.  His  sur-  square  feet  to  accomodate  in-  annivei-sary  project.  Nationally-  Corporation  and  a  former  pre®" 


into  the  News-Republic.  His  sur¬ 
viving  sons,  Harlan  and  N.  C. 
Page,  manage  and  edit  the  daily. 


square  feet  to  accomodate  in-  annivei-sary  project.  Nationally-  Corporation  and  a  former  pr^ 
creased  production.  The  Ameri-  known  writers,  such  as  Philip  dent  of  the  WVPA  and 
can  has  its  own  makeup  editors  Wylie,  have  contributed  articles,  honorary  member  of  the  board 
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By  Carl  L.  Shipley 


(Mr.  Shipley,  a  Washington  at¬ 
torney,  discussed  various  aspects 
of  libel  at  the  Pennsylvania 
Press  Conference  in  May.  This 
is  the  second  of  four  parts.) 

The  basic  principles  involved 
in  the  law  of  libel  are  pretty 
much  the  same  in  state  laws. 
There  are  exceptions,  but  I 
think  we  can  profit  by  sticking 
to  the  rule  and  confining  our¬ 
selves  to  a  consideration  of  the 
common  law. 

Many  states,  including  Penn¬ 
sylvania,  have  passed  statutes 
regarding  libel,  but  for  the  most 
part  these  statutes  coincide  with 
the  common  law,  or,  that  is,  the 
principles  applied  by  judges  in 
handling  libel  suits. 

What  does  the  law  of  libel  say, 
anyhow?  It  says  you  cannot 
falsely  call  a  man  a  criminal, 
say  he  has  an  infectious  disease, 
say  he  is  unfit  to  hold  his  job, 
or  that  he  is  dishonest,  or  say 
anything  that  would  cause  him 
to  lose  his  job  or  some  contract. 
And  you  cannot  make  fun  of 
him.  The  subject  is  covered  by 
classifying  as  libelous  words 
which  hold  a  person  up  to  scorn, 
contempt,  or  ridicule  or  injure 
him  in  his  trade  or  business. 

The  long  established  prin¬ 
ciples  of  defamation,  which 
serve  as  the  foundation  of  law, 
affecting  modem  journalistic 
practices  may  be  summarized 
more  technically  as  follows: 
Libel  is  (1)  a  malicious  pub¬ 
lished  statement  (2)  which  is 
false  and  (3)  which  holds  up 
the  person  injured  to  public 
hatred,  scorn,  contempt,  or  ridi¬ 
cule,  or  (4)  adversely  affects 


tion  it  must  be  kept  in  mind 
that  reputation  is  what  other 
folks  believe  you  are,  as  dis¬ 
tinguished  from  character, 
which  is  what  you  are  inside. 
Curiously  enough  the  law  is  not 
interested  in  what  you  really 
are,  but  only  in  what  your  neigh¬ 
bor  thinks  you  are.  Many  of  you 
will  recall  Oscar  Wilde’s  famous 
story,  “The  Picture  of  Dorian 
Gray”  which  so  aptly  illus¬ 
trates  this  principle. 

Criminal  Libel 

Criminal  libel  is  encountered 
infrequently  by  new'spapers. 
Any  story,  article,  editorial,  etc., 
which  causes,  or  tends  to  cause, 
a  breach  of  the  peace,  may  be 
criminal  libel.  Any  article  that 
may  tend  to  incite  people  to  in¬ 
surrection  against  their  Govern¬ 
ment  is  criminal  libel.  In  time 
of  war,  and  perhaps  in  peace 
through  the  Alien  Registration 
Act  of  1940,  an  article  that  be¬ 
trays  security  or  interferes  with 
military  operations  may  be  crim¬ 
inal  libel.  For  any  act  to  become 
a  crime  it  must  injure  society  as 
a  whole. 

Criminal  libel  then  is  a  libel 
that  affects  the  public  in  gen¬ 
eral,  rather  than  specific  per¬ 
sons,  although  it  may  be  di¬ 
rected  at  individuals.  For  ex¬ 
ample,  an  editorial  suggesting 
the  community  organize  a  l3rnch- 
ing  party  and  steal  a  prisoner 
from  the  county  jail  to  save 
taxpayers  the  expense  of  a  trial 
is  libelous  although  no  mob 
forms.  There  is  a  reasonable 
assumption  that  the  article 
might  provoke  violence.  Under 


gesting  that  responsibility  for 
libel  seems  to  be  expanding  in 
some  areas,  and  you  don’t  have 
to  be  in  the  newspaper  publish¬ 
ing  business  to  find  you  are  a 
publisher. 

I  suppose  there  is  a  moral  in 
this  case  and  that  is  don’t  fail 
to  act.  Remove  allegedly  libelous 
material  from  the  channels  of 
publication  within  a  reasonable 
time  and  if  necessary,  follow  the 
advice  of  the'  little  boy,  who 
about  the  middle  of  December 
went  to  his  Mother  and  said: 
“Mom,  I’d  like  a  little  sister  for 
Christmas.”  His  Mother  said,  “A 
nice  idea,  but  a  little  late  in  the 
season,”  to  which  the  little  boy 
replied,  “Mom,  you  will  have  to 
put  more  men  on  the  job.” 
(Next:  When  some  injurious 
statements  are  not  deemed  libel¬ 
ous.) 


First,  there  must  be  defam¬ 
ation,  i.e.,  the  false  and  injuri¬ 
ous  statement  of  the  kinds  I  out¬ 
lined  a  few  minutes  ago;  second, 
there  must  be  identification.  This 
simply  means  that  the  false 
statement  must  relate  to  an  as¬ 
certainable,  living  person. 

A  person’s  reputation  goes  to 
the  grave  with  him  and  his  right 
to  damages  for  libel  cannot  be 
asserted  by  his  heirs.  To  be 
identified  for  purposes  of  libel 
law,  a  pei-son  does  not  have  to 
be  specifically  named.  He  can 
be  described  by  occupation,  i)er- 
sonal  characteristics,  photo¬ 
graph,  personality  sketch,  char¬ 
acter  portrait,  or  physical  de¬ 
scription.  As  long  as  he  is  reas¬ 
onably  ascertainable  a  person 
meets  the  test  of  identification. 

The  third  element,  publication 
exists  automatically  in  the  news¬ 
paper  business.  Once  the  presses 
begin  to  roll  and  the  false  state¬ 
ment  gets  into  the  hands  of  third 
parties,  publication  is  complete. 

Until  recently,  publication  was  Pa,,  jVcWSDflPCr 
considered  to  involve  affirmative  *  ^ 

acts  of  distributing  the  allegedly 
libelous  statement.  However,  a 
recent  case  in  California,  has 
established  the  doctrine  of  “pub¬ 
lication  by  failure  to  act.” 

About  9  o’clock  one  evening, 
a  lady  was  sitting  at  home  with 
her  husband  when  an  unknown 
man  called  on  the  telephone. 

She  answered  and  after  some 
discussion  he  told  her  that  he 
was  calling  from  a  public  tavern 
and  he  said,  ‘There  is  some  of 
the  most  terrible  writing  here 
on  the  wall  of  the  men’s  toilet 
about  you.  That  is  where  I  got 
your  telephone  number  and  your 
name.”  The  lady  informed  her 
husband  of  the  conversation  and 
he  called  the  tavern  and  told 
the  bartender  he  would  give  him 
just  30  minutes  to  take  the  writ¬ 
ing  off  the  wall  and  that  he  was 
coming  to  investigate.  The  bar¬ 
tender  replied  that  he  was  busy 
and  that  he  would  remove  the 
writing  when  he  got  around  to 
it. 


Calkins  Buys 


Beaver,  Pa. 

S.  W.  Calkins,  president  and 
publisher  of  the  Beaver  Valley 
Times  and  president  of  news¬ 
papers  at  Uniontown  and  Levit- 
town,  purchased  the  Ambridge 
Daily  Citizen  from  Mrs.  lone 
E.  McNees,  president  of  the 
Citizen  Publishing  Printing  and 
Publishing  Co.  since  1937. 

Michael  M.  Pennock,  general 
manager  of  the  Valley  Times, 
said  publication  of  the  news¬ 
paper  under  new  ownership 
would  become  effective  Monday. 
The  Citizen  publishes  five  days 
a  week  and  has  a  daily  circula¬ 
tion  of  8,210. 

The  sale  was  negotiated  by 
Allen  Kander  and  Co. 


some  circumstances  unwarrant- 
Wm  in  his  job  or  professional  ed  vilification  of  the  dead  may 
cap«ity.  It  may  be  either  the  be  criminal  libel,  or  a  scurrilous 
subject  of  (5)  a  criminal  action  attack  on  the  Deity  might  be 
or  a  civil  action  (6)  for  dam-  criminal  libel. 


ages. 


In  civil  libel,  the  injured  per- 


A  Public  Duty 

A  little  later  the  lady’s  hus¬ 
band,  together  with  a  policeman 
arrived  at  the  tavern  and  went 
to  the  rest  room  and  sure  enough 
he  found  on  the  wall  a  libelous 


prove  the  elements  of  his  case 
by  a  preponderance  of  credible 
evidence.  In  criminal  libel,  the 
state  indicts  for  the  commis¬ 
sion  of  a  misdemeanor.  Damages 
are  paid  in  civil  libel;  fine,  im¬ 
prisonment,  or  both  result  from 


As  you  can  sm,  there  are  two  gQj,  sues  for  damages  and  must  statement  indicating  that  his 
nnas  of  libel,  civil  and  criminal, 
sither  of  which  may  arise  from 
defamation  of  a  living  person. 

Civil  libel  is  based  on  injury 
done  to  the  reputation  of  an  in¬ 
dividual;  criminal  action  on  in¬ 
jury  to  society  as  a  whole.  The 

Wiologic^  basis  for  the  law  ^  conviction  in  a  criminal  action. 

desire  As  in  all  crimes,  the  state  must  inai  pereons 

sire  of  human  beings  to  be  o  invite  the  public  to  their  prem 

honored  and  respected  by  their  ^  a  duty  to  othe«  not 

Wlowmen.  In  other  words,  pro-  i^^onable  doubt, 
lection  of  reputation  is  the  social  What  are  the  principle  ele- 
wd  which  the  law’  of  libel  seeks  ments,  then,  of  civil  libel  ?  Ord- 
achleve.  And  in  this  connec-  inarily,  there  are  three. 
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wrife  was  an  unchaste  w’oman 
seeking  amorous  adventures  and 
suggesting  that  anyone  should 
call  a  telephone  number  and  ask 
for  “Isabel.”  This  was  his  wife’s 
given  name  and  the  telephone 
number  was  that  in  his  home.  In 
the  lawsuit  that  followed,  the 
Court  ruled  that  persons  “who 


knowringly  to  permit  their  walls 
to  be  occupied  with  defamatory 
matter.” 

I  simply  cite  this  case  as  sug- 


FP  Publications 
Buy  Canada  Daily 

Lethbridge,  Alta. 

The  Lethbridge  Herald, 
founded  in  1907  by  the  late  Sen. 
W.  A.  Buchanan,  has  been  pur¬ 
chased  by  FP  Publications,  Ltd., 
of  Winnipeg.  Transaction  in¬ 
cluded  the  daily  newspaper  and 
station  CJLH-TV. 

Formation  of  FP  Publications 
was  announced  by  Victor  S  if  ton 
of  Winnipeg  and  G.  Maxwell 
Bell  of  Calgary.  FP  also  owms 
or  controls  the  Ottawa  Journal, 
Winnipeg  Free  Press,  Free 
Press  Weekly,  Calgary  Alber¬ 
tan,  Victoria  Times  and  Victoria 
Colonist. 

James  M.  Manson,  Herald 
general  manager,  has  been 
named  executive  vicepresident 
of  the  Herald. 

H.  P.  Buchanan,  son  of  the 
founder  and  publisher  of  the 
Herald,  will  remain  as  a  direc¬ 
tor  of  the  Herald  and  the  TV 
station. 
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‘Dulles  Kind,  Castro 
Amenable,’  SaysLodo 


McDevitt  Co.  LtnL'chW 

Merges  With  tributor  was  warned  by  a  former  1 

”  official  of  the  New  York  News- 

S1^  \kT  paper  and  Mail  Delivers  Unit*, 

“  W  I^OOll  according  to  an  indictment  by  i 
New  York  grand  jury  announced 
The  40-year-old  George  A.  July  29  by  District  Attomej 


By  Janies  L.  Collings 

Arthur  V.  Lodovichetti,  Fox 
Movietone  New’s  cameraman  in 
Washington,  has  nothing  but 
praise  for  Fidel  Castro  and  the 
late  Secretary  Dulles  in  the  cur¬ 
rent  issue  of  the  White  House 
News  Photographer. 

Mr.  Lodo — the  name  he  uses 
on  his  “Reel  New's”  column — 
writes: 

“I  suppose  there  is  one  visit 
by  a  foreign  dignitary  we  won’t 
forget  in  a  hurry.  The  arrival 
of  Prime  Minister  Fidel  Castro 
of  Cuba  in  our  fair  city  can  only 
be  compared  to  a  bowling  ball 
rolling  true  down  the  alley  for 
a  10  strike. 

“Whenever  he  appeared  in  his 
inishing  enthusiasm  photogra¬ 
phers  would  be  scattered  in 
every  direction.  He  was  the  most 
amenable  person  we  have  ever 
worked  with  —  somteimes  too 
much  so  .  .  . 

“On  Secretary  Dulles’  last  re¬ 
turn  to  the  capital,  the  weather 
reflected  everyone’s  sadness  with 
a  cold,  biting  wind,  swirling 
sleet  and  snow’.  His  cheery  greet¬ 
ing  to  all  was  as  though  he  wei’e 
just  returning  from  another  one 
of  his  commuting  trips  to  Eur¬ 
ope,  and  he  hustled  to  his  wait¬ 
ing  limousine  in  the  ambling 
but  energetic  gait  that  was  char¬ 
acteristic  of  him. 

“His  kindness  and  patience 
w’hen  we  ran  out  of  film  or 
suffered  a  camera  breakdown, 
which  invariably  seemed  to 
happen  when  he  was  in  a  hurry 
to  keep  an  important  engage¬ 
ment,  will  always  be  remembered 
by  those  of  us  w’ho  had  to  record 
his  activities  in  and  out  of  the 
nation’s  capital.” 
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McDevitt  Co.,  Inc.,  will  merge  Hogan 


DIFFERENT  VIEW 

Mike  Freeman  of  the  Miami 
(Fla.)  Herald  found  little  amen¬ 
ability  last  w’eek  in  Havana 
w’here  he  w’as  covering  the  26th 
of  July  rally. 

He  says  that  one  of  Castro’s 
barbudos  broke  his  camera  with 
a  gun  thrust.  The  only  explana¬ 
tion  for  the  act,  he  adds,  was 
that  pictures  of  the  machete- 
w'aving  peasants  were  forbidden. 

Other  photographers  during 
the  past  several  weeks  have  been 
hampered  or  roughed  up  in  their 
efforts  to  record  the  influx  of 
fanners. 

4  4  4 

Q.  .4ND  .\. 

Morgan  and  Morgan  has  a 
new  booklet  out — Photo  Quiz — 
that’s  a  good  test  for  anyone’s 
I.Q. 

For  instance,  in  the  section  on 
color,  here’s  a  poser  for  you: 

“Q.  This  is  a  tricky  one.  Why 
is  it  not  possible,  using  a  three- 
color  photographic  process,  to 
make  a  full-color  photograph  of 
an  actual  light  spectrum?” 

This  is  the  answer:  “Because 
the  basis  of  all  three-color  photo¬ 
graphic  processes  arbitrarily  di¬ 
vides  the  spectnim  into  three 
parts — red,  gi-een  and  blue — and 
the  repi-oduction  of  any  other 
colors  in  betw’een  these  three 
bands  of  the  spectrum  is  only 
possible  when  such  colors  appear 
in  nature  as  combinations  of  the 
spectral  colors. 

“The  spectrum  itself  would  be 
rendered  in  a  color  photograph 
as  just  three  bands,  more  or 
less  covering  the  full  width  of 
the  prism’s  full  band.” 

If  that  w’as  a  bit  tough,  how 
about  this  one? 

“Q.  What  is  a  good  rule-of 
thumb  regarding  the  lighting 
ratio  for  color  films? 

“A.  Since  color  films  are  less 
tolerant  of  extremes  of  bright¬ 
ness  values,  an  illumination  ratio 
of  3  to  1  (based  on  an  incident 
light  measurement)  is  best. 
However,  imaginative  pictures 
can  be  made  by  breaking  rules.” 

These  and  many  more  q’s  and 
a’s — “Can  a  picture  be  made 
without  a  lens?”,  “Can  good  pic¬ 
tures  be  made  by  moonlight?”, 
“What  is  meant  by  divided  in¬ 
terest?” — make  this  booklet  an 
invaluable  source  of  informa¬ 
tion. 


with  the  30-year-old  Sawyer-  John  Lawrence  Jr.,  fonoK 
Ferguson- Walker  Co.,  effective  union  business  agent,  who 
Sept.  1,  according  to  a  joint  an-  allegedly  issued  the  warning  to 
nouncement  made  this  week  by  John  Fylstra,  president  of  the 
Francis  P.  McFadden  and  James  Passaic  County  News  Co.,  Pat- 
L.  Ferguson,  presidents  of  Me-  erson,  N.  J.,  pleaded  not  guilty 
Devitt  and  S-F-W  respectively,  when  arraigned  in  general  ses- 
The  merged  newspaper  repre-  sions  court  with  Rocco  (Barney) 
sentative  firms  will  operate  as  F ello,  a  union  member  named  it 
Sawyer  -  Ferguson  -  Walker  Co.,  the  same  indictment.  Both  were 
with  four,  and  possibly  seven,  held  in  $2,500  each.  A  third 
McDevitt  -  represented  newspa-  defendant’s  name  was  withheld 
pers  being  added  to  the  20  now  because  he  is  temporarily  out  of 
represented  by  S-F-W.  The  the  court’s  jurisdiction, 
four  papers  definitely  going  ... 

along  are:  Boston  (Mass.)  Indictment  Qiargek 

Herald-Traveler,  Scranton  The  indictment  charges  that 
(Pa.)  Times,  Trenton  (N.  J.)  the  three  collected  payments 
Times,  and  the  Perth  Amboy  totalling  $2,100  from  the  Pater- 
(N.  J.)  Evening  News.  Three  son  distributor  as  the  price  of 
newspapers  in  the  H.  C.  Ogden  labor  peace, 
newspaper  chain  in  West  Vir-  The  New  York  Appellate 
ginia  had  not  confirmed  their  Division  upheld  an  injunctioii 
transfer  to  the  S-F-W  fold  as  restraining  members  of  the 
Editor  &  Publisher  went  to  newspaper  and  mail  deliverers 
pi’css.  union  from  illegal  picketing  and 


union  from  illegal  picketing  and 
rp  e  from  using  force  or  violence  at 

*  ‘  at  the  Garden  City,  Long  Island. 

Mr.  McFadden,  who  will  be  plant  of  Newsday. 


senior  vicepresident  of  the  •  • 

merged  firms,  said  the  merger  Pj|]n  Workers 
had  been  in  the  talk  stage  for  . 

some  time  and  that  the  recent  ™  Increases 
sale  of  the  Camden  (N.  J.)  MoNTBEU, 

Courier  to  Gannett  Company,  Union  leaders  have  decided  to 
Inc.,  (E&P,  July  18,  page  9)  invoke  a  re-opener  clause  in  a 
acted  as  the  trigger  that  touched  labor  contract  to  demand  higher 
off  the  merger.  pay  for  6,000  workers  in  sii 

Mr.  McFadden  said  that  in  mills  of  Canadian  International 
addition  to  himself,  John  F .  Paper  Company,  it  is  learned. 
Skelly  and  E.  J.  Perry,  17  of  The  present  two-year  contract 
McDevitt’s  25  employes  will  f-nns  until  May  1,  but  there  is  a 
move  over  to  S-F-W,  including  re-opener  clause  on  further  wage 
several  key  men  in  Philadelphia,  ^  pay  increase  results 

Detroit,  Los  Angeles^  and  Chi-  fj-om  CIP  negotiations,  the 
cago  offices  of  McDevitt.  union  will  ask  other  mills  to 

•  follow  suit. 

5  Employes  Plan  International  Brotherhood  of  I 

Tn  Piirrliasp  Paner  Sulphite  and  PapemiU 

lo  l-urcliase  raper  Workers  (Canadian  Labor  Con- 


5  Employes  Plan  International  Brotherhood  of  11 

Tn  Piirrliasp  Paner  Sulphite  and  PapemiU 

lo  l-urcliase  raper  Workers  (Canadian  Labor  Con- 

Selma,  Ala.  gress)  and  International  Paper- 
Five  long-time  employes  of  the  makers  Brotherhood  (CLC)  bar- 
Selma  Times-Joumal,  one  of  the  gain  for  more  than  40,000  mill 
oldest  daily  newspapers  in  the  workers  across  Canada.  The 
state,  are  negotiating  to  buy  the  Montreal  union  office  handles 
paper  from  the  estate  of  the  late  contracts  from  Newfoundland  to 
Mrs.  F.  T.  Raiford.  The  latter  Ea.stern  Ontario, 
died  about  three  weeks  ago.  CIP  mills  concerned  in  the 

Under  terms  of  her  will  and  present  contracts  are  at  L> 
in  accordance  with  an  agreement  Tuque,  Trois  Rivieres,  Gatineau, 
made  before  her  death,  the  five  Temiscamingue,  Hawkesbury, 
employes  were  given  exclusive  Ont.,  and  Dalhousie,  N.  B. 
option  to  purchase  the  news-  The  contract  negotiated  1^ 
paper,  which  was  establihsed  year  provided  for  an  hourly  m" 
139  years  ago.  The  five  prosper-  crease  of  five  cents  for  a  tw^ 
tive  purchasers  are  Edward  B.  year  period.  This  was  the  smw'' 
Fields,  Frank  Ford,  Octavia  S.  est  amount  obtained  in  unwo 
Wynn,  Roswell  L.  Falkenberry  negotiations  in  recent  years- 
and  Walter  C.  Calhoun.  Present  scale  is  $1.78  an  hour- 
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thing  is  sadly  oflf  the  track  in 
wm  rw  s  our  Washington  school  of  jour- 

Ike  Host  nalism. 

{Continued  from  page  9)  “Even  an  alderman  in  Chi- 

cago  could  have  evaded  answers 

j  j  *.u  o:ii«  with  more  aplomb  and  dignity 

garded  the  p^forman^  to  sdly  eaters.” 

she  was  moved  to  approach  Ar¬ 
thur  Krock  of  the  New  York  • 

Times  and  ask:  “Please,  sir;  Providence  Papers 
what  is  your  name?”  Mr.  Krock,  Promotions 

no  stranger  to  White  House  par¬ 
leys  (exclusive  or  otherwise)  Providence,  R.  I. 

shared  none  of  the  timidity  that  A  change  in  the  administra- 
had  seized  some  of  the  others,  tive  direction  of  the  news  and 
He  said  yes,  the  group  had  allied  departments  of  the  Provi- 
dined  with  the  President;  that  dence  Journal-Bulletin,  effective 
Secretary  James  C.  Hagerty  and  after  Labor  Day,  has  been  an- 
Fred  C.  Scribner  Jr.,  Under  Sec-  nounced  by  John  C.  A.  Watkins, 
retary  of  the  Treasury,  also  publisher. 

were  there;  and  that  the  eve-  After  that  date,  Michael  J. 
ning  was  given  over  to  “con-  Ogden,  managing  editor,  will 
versation  about  everything.”  assume  complete  responsibility 

Asked  if  the  President  had  for  the  direction  of  the  news 
gone  beyond  last  week’s  much  and  allied  departments.  Mr. 
publicized  topics,  Mr.  Krock  an-  Watkins  explained  that  by  then 
swered:  “It  was  a  dinner  in  a  Mr.  Ogden  will  have  completed 
gentleman’s  home.  Just  general  his  term  of  office  as  president 


conversation.” 


of  the  Associated  Press  Man- 


One  of  the  guests  said  chicken  aging  Editors’  Association,  and 
was  served.  will  be  in  a  position  to  take  on 

Among  those  present  were:  additional  duties  with  the  Jour- 
Arthur  Krock,  New  York  Times ;  nal-Bulletin. 

Lyle  Wilson,  United  Press  Inter-  At  the  same  time,  Mr.  Wat- 
national;  William  L.  Beale  Jr.,  kins  announced  that  Editor 
Associated  Press;  Roscoe  Drum-  Sevellon  Brown  3rd  will  take 
mond,  columnist;  David  Law-  over  full-time  direction  of  the 
rence,  columnist;  Andrew  F.  editorial  staff  and  pages,  with 
Tully,  Scripps-Howard  Newspa-  James  J.  Doyle  as  chief  edi- 
per  Alliance;  Douglas  Edwards;  torial  writer.  Mr.  Ogden  an- 
CBS  News;  Robert  Roth,  Philo-  nounced  that  effective  immedi- 
delphia  Bulletin;  John  C.  ately,  the  title  of  John  C.  Quinn, 
O’Brien,  Philadelphia  Inquirer;  who  has  been  news  editor,  will 
Robert  Richards,  Ckipley  News-  be  assistant  managing  editor  of 
papers;  Chet  Huntley,  NBC;  the  Journal-Bulletin. 

William  H.  Stringer,  Christian  • 

We  Monitop- John  L.  Wil-  Belron  and  Wife 

liams,  Kansas  City  (Mo.)  Star.  ,  »  .  .  , 

One  newsman  cacked  that  Killed  In  AccidenI 
the  above  were  “carolers  at  Ike’s  Detroit 

(‘Silent  Night’)  party.”  Cecil  Betron,  59,  news  editor 


San  Diego  U-T 
Official  Dies 

San  Diego,  Calif. 

Walter  J.  Schneider,  64,  busi¬ 
ness  manager  and  industrial  re¬ 
lations  director,  Union-Tribune 
Publishing  Co.,  died  July  20  on 
his  San  Francisco  arival  to  at¬ 
tend  the  ANPA  Mechanical 
Seminar  there. 

Mr.  Schneider  was  a  31-year 
veteran  of  the  Copley  organiza¬ 
tion,  serving  as  comptroller  of 
the  Union-Tribune  for  four 
years  before  becoming  business 
manager  in  1946. 

His  newspaper  career  began 
in  1924  when  he  was  employed 
by  F.  W.  Kellogg,  publisher  of 
the  Los  Angeles  Evening  Ex¬ 
press  and  of  a  group  of  South¬ 
ern  California  newspapers 
known  as  the  Kellogg-Dickson 
Newspapers. 

Mr.  Schneider  was  chief  audi¬ 
tor  for  all  the  Kellogg  interests 
until  1928,  when  the  Kellogg 
interest  in  the  Kellogg-Dickson 
Newspapers  was  sold  to  the  late 
Col.  Ira  C.  Copley. 

He  served  as  outside  plant 
auditor  for  the  Southern  Cali¬ 
fornia  Associated  Newspapers 
for  four  years  and  then  moved 


Reeling  off  the  list  of  news- 
|nen  who  were  present  and  pay- 


to  the  Union-Tribune  as  comp¬ 
troller. 

*  *  * 

Samuel  C.  Blackman,  91, 

owner-publisher  of  the  Tilden 
(Neb.)  Citizen;  July  19.  He 
published  the  Madison  (Neb.) 
Chronicle  from  1905  until  buy¬ 
ing  the  Tilden  paper  in  1917. 

*  «  « 

David  John  Markley  Jr.,  50, 
member  of  the  local  staff,  Fred¬ 
erick  (Md.)’  News-Post,  for 

about  30  years;  July  19. 

*  *  * 

Mrs.  H.  P.  Duchemin,  84, 
president  of  the  Post  Publish¬ 
ing  Co.,  Sydney,  N.  S.;  July  22. 
She  was  the  widow  of  H.  P. 
Duchemin,  publisher  of  the  Syd¬ 
ney  Post-Record,  now  the  Cape 

Breton  Post. 

*  *  « 

William  Riley  Loring,  64, 
Chicago  (Ill.)  American  editor¬ 
ial  cartoonist  for  16  years;  July 
22,  after  a  long  illness.  Mr.  Lor- 
ing  had  been  a  newspaper  artist 
for  40  years. 

• 

New  Research  Manager 

Detroit 

Frederick  P.  Currier,  assist¬ 
ant  research  manager  four  years 
for  the  Detroit  Free  Press,  has 
been  named  research  manager. 
He  was  formerly  vicepresident 
of  the  Morristown,  Tenn.  Sun. 


The  pledge  of  silence  ex-  feature  columnist  of  the 

tracted  from  the  diners  was  the  Dearborn  Guide,  and  his  wife 
subject  of  satirical  comments  in  Jessie,  57,  were  killed  instantly 
the  Senate  by  Sen.  A.  S.  Mike  J.^^y  when  the  car  they  were 
Monroney,  journalism  graduate.  Tiding  in  struck  an  abutment  on 
former  Scripps-Howard  political  the  Edsel  Ford  Expressway, 
writer  in  Oklahoma,  and  SDX  Mr.  Betron  was  formerly  a 
member.  feature  writer  for  the  Detroit 

Monroney  drew  rounds  of  from  1925  to  1952.  Mrs. 

laughter  from  colleagues  with  employed  Jr  a 

miinc  o„.  «T  J  number  of  years  m  the  News 

quips  such  as:  I  was  amazed  -_j  reference  denart- 

to  read  that  our  very,  very  big  ^ente  untH  1935 
name  journalists  who  write  the  *"7  *  u-i  i  »  l 

byline  top  news  and  columns  P>"t  worker 

from  Washington,  and  who  can  '"^^e^tigation 

claim  to  be  the  postgraduates  of  manslaughter  and  leaving  the 
magna  cum  laude  in  this  league,  ^  accident, 

flunked  miserably  as  n  e  w  s  * 

sources.”  TSmo 


Equal  Time 

Washington 
By  voice  vote,  the  Senate  has 


mg  tongue-in-cheek  tribute  to  adopted  an  amendment  to  the 
their  fearless  quest  for  news  Federal  Communications  Act 
Md  exposure  of  all  the  facts  of  freeing  broadcasters  from  un- 
Washington  public  life.  Senator  qualified  obligation  to  provide 
Monroney  said  they  had  become  equal  times  to  all  candidates  for 
awkwardly  speechless  when  an  office  whenever  any  candidate 
asked  questions  by  other  news-  has  appeared,  or  spoken,  over 
men,  and  he  commented:  “Some-  their  facilities. 
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Manager  Is  Killed 

CONNEAUT,  Ohio 
Earl  C.  Hankins,  54,  business 
manager  of  the  Ashtabula 
(Ohio)  Star-Beacon,  was  shot  to 
death  in  his  home  here  July  26. 
Police  said  his  wife  admitted 
the  shooting,  saying  she  merely 
meant  to  scare  him. 


New  PR  Director 

Indianapolis 
Leonard  E.  Pearson,  who  has 
been  with  the  Associated  Press 
32  years  on  its  news  staff  at 
Detroit  and  Indianapolis,  retired 
this  week  and  became  public 
relations  director  of  Indiana 
Central  College. 


ANNOUNCEMENTS 


ISewgpaper  Brokers  i 


THE  DIAL  AGENCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  5-5864 


AACOMPHn’ENT  appraisals  and  con¬ 
sultations:  confidential  brokerage;  30 
years  of  honest  dealing.  A.  W.  Stypes 
&  Co.,  625  Market  St.,  San  FVan- 
cisco  5,  California, 


THE  MARKET  PLACE  for  Southern 
newspapers.  Newspaper  Service  Co., 
601  Ga.  Savings  Bank  Bldg.,  Atlanta, 
Ga. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Go.,  Ventura,  Calif. 


IT’S  NOT  the  down  payment  that 
buys  tile  newspaper- -it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Bo.\  192 _  Mt.  Pleasant,  Mich. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 


MAY  BRO’THERS,  Binghamton,  N.  Y. 
Established  1914.  Newspai>ers  bought 
_  and  sold  without  publictiy 


SALBIS-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  N.  C. 


Advertising  Rates 

CLASSIFIED 

UiM  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  SOc  per  line  each 
insertion;  3  times  @  55c;  2  @  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS; 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $1.00;  2  times  ®  $1.05; 
1  ®  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

St.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wodnosday,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  ^x 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
I  copy. 

DISPLAY  RATES 


Agate 

Lines 

1 

6 

13 

26 

52 

Time 

Timei 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Timas  Towar  N.  Y.  36,  N.  Y. 
Phona  BRyant  9-3052 


ANNOUNCEMENTS 


Newspaper  Appraisers 


ANNOUNCEMENTS _ 


Fublicatioru  For  Sale 


NORTHWEST  ’TEXAS  EXCLUSIVE 
COUN’TY  SEAT.  Weekly,  town  of  2,000, 
gross  above  $34,000,  net  above  $8,0t0, 
priced  now  at  only  $22,500  with  $8,000 
cash  down.  Above  average  plant. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks. 

lOO-YEAR-OLD  NEW  YORK  STATE 
WEEKLY  and  modem  commercial 
plant,  grossing  $90,600,  expenses 
$79,110,  publisher  $7,500.  Unopposed  in 
big-college  town  of  1,680,  trading  area 
100,000,  county  222,858.  Fine  two-ma- 
ohine  plant,  11  employes.  Price  $85,000 
including  building  and  three  editions. 
(JVr  No.  0378.  May  Brothers,  Bing¬ 
hamton,  N.  Y. 


PUBLICATION  FOR  SALE 
Weekly  grossing  in  e;ices8  of  $70,000 
in  charming  New  England  industrial, 
recreational  area.  Income  producing 
building  may  be  leased  or  purchased 
at  low  price.  Box  3222,  Editor  and 
Publisher. 


PENNSYLVANIA.  65-year-old  Weekly 
15  miles  from  Philadelphia,  grossing 
$36,000.  Large  plant,  plenty  expansion, 
4  employes,  circulation  1,550  at  $3.50. 
Unopposed.  Town  of  1,650,  trading  area 
20,000,  county  358,000.  Price  $26,000 ; 
make  your  own  terms.  Our  No.  9668. 
May  Brothers,  Binghamton,  N.  Y. 


MACHINERY  and  SUPPUES 


200  VALUA’TIONS  of  newspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purines.  By  mail  if  desired  upon 
receipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Avenue,  Brooklyn,  N.  Y.  [  $6000  CASH  buys  weekly  in  excellent 


Publications  For  Sale 


Cientral  Michigan  farm  community.  Un¬ 
opposed,  has  own  plant,  staff  of  3. 


_ . _ i:.*  Has  netted  $7000.  Owner  must  make 

We  offer  the  most  extensive  list  of  immediate  sale.  Larry  Towe  Agency, 
western  wc-ek  les  and  dailies  through-  Holland,  Mich. 


western  weeklies  and  dailies  through¬ 
out  the  whole  United  States  to  be 
found  anywhere-. 


Publications  Wanted 


Our  pereonalized  service  i.?  geared  to  RESPONSIBLE  NEWSPAPERMEN 
meet  the  nwds  of  each  buying  and  ^ant  to  buy  small  to  medium  daily. 


selling  situation. 

If  you  arc  considering  the  purcha.se 
of  a  newspaper  you  will  want  more 
than  just  a  brokerage  service.  You  will 
want  to  utilize  our  vast  experience  in 
all  phases  of  the  newspaper  business. 

JACK  L.  STOLL  &  ASSOCIA’TES 
Suite  600-601 
6381  Hollywood  Bldv., 

Los  Angeles  28,  Cal. 


TWO  SOUND  PROPER’HES 

Semi-weekly  and  weekly  published  from 
same  plant.  Suburban  Los  Angeles. 
Growth  area.  Good  net  earnings.  Price 
$179,000  with  29%  down. 

()ne  semi-weekly,  five  weeklies  pub¬ 
lished  from  8e.me  plant,  showing  con¬ 
tinue  growth  in  area  of  great  po¬ 
tential.  Near  Lor.  Angelas.  Good  earn¬ 
ing  record.  Price  $365,000.  Terms  sub¬ 
ject  to  negotiation. 

GABBERT  £  HANCXJCK,  Brokers 
3709B  Arlington  Ave. 

Riverside.  Calif. 

ARIZONA  PAPERS.  $30,000  up.  2-.  3-, 
4-,  and  7-paper  chains  from  $60,000  to 
$350,000.  Dean  Sellers,  Arizona  News¬ 
paper  Properties,  625  E.  Main,  Mesa, 
Arizona.  With  (Tummins  ’Trust. 
DREAM  WEEKLY  AVAILABLE.  New 
England  county  seat  paper  in  growing 
famous  shore  area.  Grossing  $52,000 
with  owner  take  out  over  $13,000.  Ex¬ 
cellent  equipment.  Attractive  building 
included  in  sale.  $26.(K)0  down  will  han¬ 
dle.  Sketch  your  experience  and  finan¬ 
cial  ability  to  get  full  details.  Allen 


Replies  kept  confidential.  Box  3226, 
Editor  &  Publisher. 


NEWSPAPER  SERVICES 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REi'AlRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
65-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9775 


UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specializing  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
Rotaries — ’Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


MACHINERY  and  SUPPLIES 
_ Complete  Plants _ 

NEWSPAPER  PLANT 

Complete  newspaper  plant,  now  print¬ 
ing  three  top  weeklies,  including: 
MIB^LE  39  X  53  press 
MIEHLE  vertical 
HEIDELBERG  12  x  18 
IN’TERTYPE  C3SM  with  star  quadder 
INTERTYPE  C3 
LUDLOW,  32  fonts 
NOLAN  stereo  equipment 
TASOPE  Master  engraving  plant 


Kander  &  Co.,  1625  Eye  Street  N.W..  Also  includes  all  chases,  galleys,  lino 
Wa.shington  6,  D.  C.  metal,  saws,  mats,  imposing  stones, 

- FLORIDA  OPPORTUNITIES -  hydraulic  turtles  and  all  the  hundreds 


WEEKLY  in  expanding  coast  section.  Wiir^fffrin  ‘nr 

_!__x  ^  •  c  AAA  Will  sdl  &11  or  &Tiy  pftrt 

at  75%  of  the  appraised  value.  Con- 

SHCipPING  GUIDE  for  zone  area. 


COLOR  \ ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan- 
coast  Color  Couples — ^Double  Folder 
—  22%"  —  on  Substructure  with 
Reels  and  Paster* — ^AC  Drive- 

Available  Immediately. 


DUPLEX  PRESSES 

21  Metropolitan  N  Typo  Units 
5  Units  with  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  8  Arm  reels  with  running 
belt  tentions 

Will  sell  any  part  of  the  above. 

Priced  attractively  for  immediate 
removal  and  storage.  Located  at 
St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

6  Identical  Octuple  Presses 

Each  Press  consists  of  4  Stwl 
Cylinder,  Roller  Bearing  Units  with 
1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  8  to  2  Double 
Folders  with  C-H  Conveyor*.  8  Arm 
Reels  and  Automatic  Tenskmi. 
'Trackage  and  ’Turntable.  Steel 
Floor  Decking.  Odor  Fountaina 

Located:  BOSTON  HERALD 
TRAVEJLER. 

Available:  On  or  about  August  lit 
Priced:  For  quick  sale  or  lease 


HOE  PRESSES 

4—6  or  8  Units— Super-Production 
Sted  Cylinder-Roller  Bearing— Ink 
Pump — Columnar  Mounted  Reds 
and  Tension* — C-H  CJonveyors— 
Portable  Ck>lor  Fountain*. 

Located:  BOSTON  GLOBE 
Available :  Immediately 
Priced:  For  quick  sale  or  less* 


DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-195$ 
Full  Color  Flexibility— Comply 
Stereo — AC  Solonoid  Drive— Avail¬ 
able  Now 

24  Page  —  1  to  1  —  Quarter  Fdder 
AC  Drive — Stereo — Available  Now 

16  Page— 2  to  1— Located  San  Diego 
AO  Drive — Stereo — Availsd>le  Now. 


ing  &  Publishing  Co.,  Carrollton,  Ohio. 
Phone  143. 

_ Composing  Room _ 

FOR  SALE 

Intertype  G4-4  Ser.  #16314,  with  2-90 
&  2-72  ch.  mags,  4  molds,  Quadder, 


No  plant.  Easy  terms  to  able  party. 

PRINTING  PLANT,  job  and  publi¬ 
cation.  2  linotypes,  5  presses,  (insider 
offer  over  10-year  mortgage  of  $17,000. 

VlftlTORS’  GUIDE  needs  ad-sclling 
owner  or  publisher.  Make  cash  offer. 

L.  PARKER  LIKELY  ai  z-iz  cn.  mags,  4  moios,  wuaauer, 

P.  O.  Box  431  St.  Peterd)urg,  Fla.  Mohr  saw,  gas  or  electric  pot  optional, 
HALF-INTEREST  and  life  job  as  co-  AC  motor.  Also— Model  F  Elrod  takes 
manager  of  Weekly  New  England  *6  Pt.  10  molds,  electric  pot,  AC  mo- 
Newspaper.  established  100  years,  tor.  Printcraft  Representative*,  277 
grossing  $72,000.  expenses  $6,900.  Ten  Broadway,  New  York  7,  N.  Y. 
skillful,  loyal  employes.  Unopposed  in  WO  4-1370. 

town  of  12.000,  trading  area  of  100,000.  - 

county  340,000.  Circulation  2.300,  all  THE  NATION’S  NEWSPAPER  FORMS 
paid,  no  free  list.  Price  $40,000,  in-  •’oll  on  L.  t  B.  Heavy  Duty  Newspaper 
I  eluding  3-story  elevator  building,  half  Turtles — $84.60  to  $97.50,  fob  Elkin, 

!  down.  Buyer  must  be  capable  half-in-  Write  for  literature.  L.  &  B.  Sales 
terest  manager.  Our  No.  0381.  May  Company,  113  West  Market  Street. 


Brothers.  Binghamton,  N.  Y. 


Elkin,  North  Carolina.  I 

EDITOR  &  PU 


8  PAGE  FLATBEDS 

Goss  Cox-O-Type — California 
Duplex  AB— New  York  City— UUh 
— North  Carolina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


BLISHER  for  August  1, 


g.S2  S->8 


ilAf.HI>ERY  and  SUPPLIES 


niRECr  MILL  SHIPMENTS.  Fine 
nullity  Newsprint  All  sizes.  Rolls  and 
^eets.  Brockman  Paper  Corp.,  555 
W^hester  Ave.,  N.  Y.  MO  6-6022. 

newsprint  —  All  Sizes 
BEHRENS  PULP  t  PAPER  CO. 

70  E.  45  St.,  N.  Y..  N.  Y.— MU  6-5676 


duplex  flat  bed.  Model  “E"  No. 
1049,  10  H.P.,  AC,  drive.  Available 
August  1. 

GOSS  Cox-O-Type,  No.  CO-332,  10  H.P. 
AC,  G.E.  V-Beit  drive,  two  folders, 
chases.  Available  August  1. 

duplex  tubular,  16-pages,  2  to  1, 
30  H.P.  AC,  G.E.  drive,  color  foun¬ 
tain.  complete  stereotype.  Available 
now. 

GOSS  arch  type,  6-units,  22%"  cutoff, 
double  folder.  Color  Hump,  four 
CAPCO  fountains.  End  Feed,  100  H.P. 
AC,  C-W  drive.  Available  March  1960. 

duplex  tubular,  24-page8,  2  to  1, 
50  H.P.  AC,  G.E.  drive,  color  fountain, 
balloon  former,  complete  stereotype. 
Available  July  1. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 

UNITUBULAR  UPPER  FORMER 
new,  available,  also  Unitubular  roll 
arms.  George  C.  Oxford,  Box  903,  Boise, 
Idaho. 


GOSS  4  UNIT  PRESS 

4  HSIC  16-Page  Units 
Double  Color  Cylinders 
Double  Folder  22%" 
Substructure  &  Tensions 
2  75  HP  AC  Motor  Drives 

JOHN  GRIFFITHS  CO..  INC. 

415  Lexington  Ave.  New  York  17,  N.Y. 


SCOTT  HEAVY  DUTY  Mat  roller.  AC 
motor  $3,600  on  cars.  Available.  Gmrge 
C.  Oxford,  Box  903,  Boise,  Idaho. 

tor  SALE:  5  Units  Hoe  Z  Pattern 
Press  with  half  color  deck  and  portable 
color  ink  fountains.  Substructure  and 
reels.  Practically  new  Cutler  Hammer 
mtrols  and  brakes.  22%  inch  cutoff. 
Does  excellent  four  color  and  black 
and  white  work.  Now  in  daily  opera- 
Uon.  For  further  information  or  in- 
JP^on  contact:  Publisher,  The  Clarion 
l^ger,  Jackson,  Mississippi. _ 

FOR  SALE,  Harris  S.  7-L  offset  press, 
used,  36  inches  by  48  inches,  including 
wash-up  attachment,  extra  rollers  and 
hydraulic  stock  lift.  Write  Greer  Pub¬ 
lications.  Inc..  40  West  Main  Street, 
Gowanda.  New  York. 


PRES.S  MOTOR  DRIVES  of  25.  40. 
Sn,  60  .  75.  100.  150  H.P.  AC.  George 
G.  Oxford.  Box  903,  Boise,  Idaho. 


Stereotype 


DlTPLBDf  TUBULAR  casting  box  and 
Wimp.  Good  Operating  Condition. 
Baltimore  Printing  Company 
327  N.  Gay  Street 
Baltimore  2,  Maryland 


MACHINERY  and  SUPPUES 


Wanted  to  Buy _ 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TEH^TYPESETTBR  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  3th _ Kansas  City  5,  Mo. 

WANTED :  S-page  Dujilex  or  Goss  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 
N.  4th  St.,  Phila.  6,  Pa. _ 

WANTED  friction  drive  tubular  plate 
router.  Must  be  in  good  condition.  Roy 
Ourie,  Stereotype  Foreman.  Tribune 
Herald,  Waco,  Texas. _ 

CRAWFORD  SINGLE  WRAP  Machine, 
newsiiaper  medium  or  heavy  duty. 
Stuart  (Florida)  News. _ 

WANTED  CURVED  PLATE  ROUTER 
Please  give  price.  Serial  Number,  Make 
and  Page  Size. 

D.  H.  Lawson,  Superintendent 
Southern  Colorprint  Corp. 

7108  Virginia  Avenue 
Newport  News,  Virginia 

_ HELP  WANTED _ 

_ 4dmini»trative _ 

ADMINISTRATIVE  Assistant  to  Pub¬ 
lisher.  Must  know  all  departments  but 
with  particular  strength  in  advertising 
and  circulation.  Here  i.s  a  challenging 
job  with  future  for  right  person  in  new 
state  of  Alaska.  College  preferred,  age 
bracket  35  to  45.  Reply  Box  3202. 
Editor  and  Publisher, 

_ Circulation _ 

PUBLISHER  one  semi-weekly,  three 
weeklies  in  adjoining  counties  in  agri¬ 
cultural  area  with  85.000  population, 
wanta  man  who  can  and  will  boost  com¬ 
bined  eiroulation  from  present  9,000 
by  fifty  percent  or  better;  Little  Mer¬ 
chant  and  mall,  all  ABC;  local  com¬ 
petition  nil ;  Chart  Area  3.  Write  Box 
2933,  Mitor  A  Publisher. _  _ 

ASSISTANT  CIRCULATION 
MANAGER 

I  Opportunity  of  taking  over  No.  1  job 
I  in  a  few  years.  Evening  paiier,  highly 
competitive  metroimlitan  market,  must 
know  bow  to  produce  carrier  and  single 
copy  salsa. 

Excellent  opportunity  for  someone 
looking  for  a  future  but  who  can  pro¬ 
duce  at  present. 

Writs  giving  experience,  past  success¬ 
ful  performances,  age  and  salary  ex¬ 
pected. 

Box  3017,  Elditor  &  Publisher. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEKEO  EQUIPMENT 

ben  shulman  associates 

60  E.  42  St.  New  York  17  OXford  7-4590 

- - ing.  26,000  daily.  One 

NEIDia)  AT  ONCE:  Used  Pony  Auto-  Chart  Area  6.  RepI 
D  **  cutoff  standanl  plate  Editor  A  Publisher. 

^jabie  maeh?ne.  Hi^hnD'*N^^SPA-  WIDE  OPEN  OPPOR 
SUPPLY  OO.,  422  West  8th  salesman.  Bran 

Ksnsas  City  5,  Mo.  ’  Heretofore  all  classif 

- .  ; - phone.  Prefer  young 

— Ludlows  with  year  or  2  of  cla 

PRINTCmFT  REPRESENTATIVES  in  Chart  Area  1.  38 
477  Broadway  New  York  7.  N.  Y.  to  Box  3241.  Editor  i 

editor  8c  publisher  for  Auguat  1,  1939 


CIRCULATION  MANAGER  in  fastest 
growing  area  of  new  state  of  Alaska. 
Comiietition  is  rough  but  opiiortunities 
are  great.  Box  3303,  Editor  and  Pub¬ 
lisher. 


CtatMified  AdvmtUimg 


ADVERTISING  SALESMAN :  We  offer 
a  challenging  opportunity  to  a  man 
seeking  a  future  in  advertising  sales 
work.  Position  offers  excellent  starting 
salary  plus  many  company  benefits.  We 
need  a  high  type  man,  age  30  to  45 
with  ability,  industry,  personable  man¬ 
ner  and  appearance.  Car  necessary. 
Write  George  Graham.  Classified  Ad¬ 
vertising  Manager,  Baltimore  News 
Post  and  Sunday  American,  Baltimore 
3,  Maryland,  giving  full  personal  and 
work  history. 


CLASSIFIED  SALESMAN  experienced 
in  building  acccunts.  Must  be  creative 
and  familiar  with  classified  and  classi¬ 
fied  display.  Salary,  bonus,  profit  riiar- 
ing.  26,000  daily.  Orne  newspaper  town. 
Chart  Area  6.  Reply  to  ^x  3137, 
Editor  A  Publisher. 

WIDE  OPEN  OPPORTUNITY  for  out¬ 
side  salesman.  Brand  new  position. 
Heretofore  all  classified  sold  bv  tele¬ 
phone.  Prefer  young  man,  under  30, 
with  year  or  2  of  classified  experience 
in  Chart  Area  1.  38.000  daily.  Reply 
to  Box  3241,  Editor  ft  Publisher. 


HELP  WANTED 


Duplay  Advertising _ 


ADVERTISING  RETAIL  SALESMAN 

Opportunity  for  young  man,  good  at 
layout,  who  likes  selling  to  join  stoS 
uf  large  daily  newspaper.  Circulation 
over  90,000  in  Chart  Area  2.  Salary 
plus  bonus  arrangement.  Writs  back¬ 
ground  details  and  salary  bracket.  Box 
3034,  Editor  ft  Publisher. 


IMMEDIATE  OPENING  for  space 
salesman  with  exi>erience.  Strong  in 
sales  and  layout.  Opportunity  for  ad¬ 
vancement.  Wanted  by  aggressive, 
growing  daily  12,000,  (Chart  Area  6) 
in  wonderful  community.  Good  starting 
salary  plus  car  expenses.  Please  write 
Box  3024,  Editor  &  Publisher. 


UNIQUE  OPPORTUNITY  in  vibrant 
California  exists  for  trained,  responsi¬ 
ble,  ambitious,  growing  general  adver¬ 
tising  manager  who  can  assume  and 
handle  also  production  and  promotion 
leading  into  general  business  manager¬ 
ship.  Papers  to  be  served  are  17  in 
number,  printed  out  of  one  plant, 
aggregate  circulation  140,000  weekly. 
Home  base  in  San  Francisco-Oakland 
area.  Give  fullest  details  in  reply  to 
World  Newspapers.  126  Sutter  Street, 
San  Francisco  4.  California. 


CALIFORNIA  NEWSPAPER  GROUP 
wanta  young  experienced  ndman. 
P.O.  Box  71,  Merced,  California 


RETAIL  ADVERTISING  SALESMAN. 
Immediate  opening  for  experienced 
space  salesman.  Must  be  able  to  cre¬ 
ate,  prepare  and  sell  layouts.  Salary, 
bonus,  incentives.  Young,  aggressive 
staff.  Write  full  particulars  first  letter 
to  Donald  M.  Smith,  Ad  Director. 
Newark  Advocate,  Newark,  Ohio. 


SOUTHERN  CALIFORNIA  fast  grow- 
ing  daily,  needs  display  salesman  who 
can  aeil  competitively.  Good  salary, 
bonus.  Company  paid  retirement  plus 
fringes.  Permanent  to  right  man. 
Smog-free,  dynamic  area.  Sell  your¬ 
self  first  letter.  Write  in  confidence. 
Box  3134,  Editor  ft  Publisher. 


UNUSUAL  OPENING  for  alert,  per¬ 
sonable  salesman  with  real  selling 
ability.  Join  6-man  staff  doing  out¬ 
standing  job  on  Pennsylvania  daily. 
Good  starting  salary  and  other  bene¬ 
fits.  All  replies  held  in  strictest  con¬ 
fidence.  Write  full  particulars  to  Box 
3115,  Editor  ft  Publisher. 


A  REWARDING  CHALLENGE 
FOR 

AN  ADVERTISING 
SALESMAN 

Metropolitan  news  magazine  in 
Seattle  needs  an  ambitious,  shle 
advertising  salesman  who  can  grow 
with  publication.  Must  be  able  to 
sell  quality  to  top  advertisers  and 
agencies.  Ultimate  destination  — 
advertising  manager  and  business 
manager.  A  real  opportunity  for 
an  interesting  and  profitable  ca¬ 
reer  for  a  man  who  can  sell  cre¬ 
atively.  Salary  plus  liberal  over¬ 
ride.  Give  full  details,  age.  exi>eri- 
ence.  education,  salary  desind. 
Write  Box  3200,  Editor  ft  Pub¬ 
lisher. 


CALIFORNIA  PAPER  needs  ad  direc¬ 
tor.  Must  be  leader,  organizer  and 
business  builder.  Aggressive  with  .sound 
ideas.  Competitive  urea.  Right  man 
starts  at  $150  per  week.  Terrific  bonus. 
Excellent  opportunity  for  a  comer.  Send 
resume  to  Box  3207,  Editor  ft  Pub¬ 
lisher. 

FOOD  MAN  —  National  Advertising 
Department  of  large,  growing  metro¬ 
politan  daily.  Highly  competitive  situa¬ 
tion.  Prefer  man  with  some  experience 
railing  on  brokers  and  representatives. 
Excellent  opportunity  for  right  man. 
Good  company  benefits.  Chart  Area  2. 
Write  Box  3231,  Elditor  ft  Publisher. 
All  details  in  first  letter. 


IMMEDIATE  OPENING 
Kankakee.  Illinois  prize  winning  Daily 
Journal  needs  alert,  personable  display 
salesman  who  loves  to  work,  knows 
how  to  create,  develop  and  sell  adver¬ 
tising  ideas.  Excellent  starting  salary, 
outstanding  fringe  benefits,  best  work¬ 
ing  conditions,  congenial  professional 
staff.  Write  Box  3248,  Editor  ft  Pub¬ 
lisher.  giving  training,  experience,  sal¬ 
ary  desired,  references. 


HELP  WANTED 


Display  AdverUsing 


EXPANDING  LOCAL  AD  STAFF. 
Opening  for  Display  Ad  Salesman. 
Good  salary  and  many  fringe  benefits. 
Ex^i'ience  on  weekly  or  daily  required: 
Write:  Advertising  Manager,  Enter¬ 
prise  and  Journal,  Beaumont,  Texas. 


RAPIDLY  GROWING  Western  daily. 
Chart  Area  10  needs  thoroughly  com¬ 
petent  Copy  Service  man.  Must  be  ca¬ 
pable  of  fast  production  of  eye-catching 
layouts  and  copy  that  SELLS.  Ability 
and  experience  vital.  Permanent  posi¬ 
tion  for  qualified  man  only.  Submit  di¬ 
versified  samples, of  pencil  layouts  and 
copy,  e.Nperience  resume,  personal  in¬ 
formation  and  salary  exi>ectation8.  Box 
3214,  fkiitor  ft  Publisher. 


SALESMAN,  good  layouts,  copy.  Grow¬ 
ing  competitive  small  daily.  Excellent 
future.  Box  3208,  Editor  ft  Publisher. 


UNUSUAL  OPPORTUNITY  for  expe¬ 
rienced  advertising  stdesman.  Should 
be  strong  on  retail  ad  layout.  Salary 
$120  week  plus  many  fringes  for  the 
right  man  on  this  middle-sized  Penn¬ 
sylvania  daily.  Box  3215,  Editor  ft 
Publisher^ _ 

WANTED  ad  manager  for  six  day 
daily  in  Chart  Area  8.  $100  guarantee 
with  bonus  based  on  inchage  increase. 
Write  Wit  Ledbetter,  Nevada  Evening 
Journal.  Nevada,  Iowa. 


EXPEKIENC'ED  MAN  to  run  news 
department. 

Qualifications:  If  you  can  produce  a 
lively,  intereeting  paper,  develop  re¬ 
porters  and  editors  and  are  a  top 
production  man,  write  to  Box  2916, 
Editor  ft  Publisher.  Chart  Area  5, 
■ending  resume  outlining  exitericnee 
and  salary  requirements. 


ASSOCIATE  EIDITOR  for  progressive 
Florida  weekly  newspaper.  Good  ad¬ 
vancement  for  right  man.  Write.  Daniel 
B.  Ebersole,  The  Arcadian,  Arcadia, 
Florida. 


WE  WANT  an  ambitious  young  man 
to  assume  full  duties  in  editing  one  of 
our  3  weekly  newspepers.  Pleasant 
working  conditions.  Paid  vacation.  Also 
can  use  an  advertising  salesman  or 
saleswoman.  This  }ob  is  an  ideal  for  a 
man  and  wife  team.  G.  L.  Brenneman, 
Phone  143  or  4744,  Carrollton,  Ohio. 


THE  MAN  we  are  looking  for  is  doing 
a  good  job  of  reporting  on  a  small 
daily,  but  feels  that  hia  full  capabilities 
are  not  now  being  put  to  good  use.  He 
does  not  want  a  metropolitan  job,  but 
would  be  intereeted  in  general  assign¬ 
ment  work,  with  an  opportunity  to  spe¬ 
cialize  in  one  or  two  directiona,  on  a 
progressive  13,000  New  England  daily 
with  the  highest  journalistic  stand¬ 
ards.  He  wants  and  expects  hard,  chal¬ 
lenging  work,  in  return  for  adequate 
pay,  exeellent  working  conditions,  and 
an  opportunity  to  live  in  a  pleasant 
New  England  community.  Write,  giv¬ 
ing  full  Information  to:  J.  A.  Hard¬ 
man.  Jr..  Editor.  North  Adams,  Maasa- 
ehusetta.  Transcript. 


AS.SISTANT  TELEGRAPH  EDITOR: 
Award-winninr  Eastern  Seaboard  daily 
has  opening  for  wire  news  copyreader. 
Experience  in  TTS  mandatory.  Send 
resume  immediately  to  Box  3143,  Edi¬ 
tor  ft  Publisher. 


AWARD-WINNING  Eastern  Seaboard 
daily  searching  for  experienced  copy- 
reader  presently  qualified  to  fill  spot 
of  Assistant  Cdpy  Desk  CWef.  Proe- 
pects  for  advancement  to  Assistant  to 
City  Desk  are  excellent.  Box  3142, 
Editor  ft  Publisher. 


EDITOR-WRITER 
IN  WASHINGTON 

Must  be  highly  objective,  ma¬ 
ture  newspaperman  but  young 
enough  to  provide  energy,  lead¬ 
ership  and  inspiration  in  direct¬ 
ing  small  staff.  Applications 
will  be  held  in  strict  confi¬ 
dence.  Don’t  spare  details  on 
background  in  first  letter.  Box 
3120,  Editor  ft  Publisher. 

EXPERIENCED  OOPYREADim 
wanted  for  60.000  daily  paper  In  Chart 
Area  6.  Send  detailed  letter  and  refer¬ 
ences  with  salary  expected.  Must  meet 
rigid  speed,  aoenraey  and  clarity  tests. 
Box  3119,  Bditor  ft  Publisher. 
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HELP  WANTED 


Editorud 


G£N£KAL  R£POETER.  mun  or  wom¬ 
an,  aoutrbt  by  New  England  daily. 
Strong  eini>haaiii  on  features.  Give  ref¬ 
erences,  details  of  experience  in  first 
letter.  Box  8107,  Editor  &  Publisher. 


MANAGING 

EDITOR 

California  daily  in  15,000  to  30,000 
circulation  class  must  replace  man¬ 
aging  editor  who  is  retiring.  Pleasant, 
growing  community  in  one  of  the 
state's  finest  living  areas.  We  want  an 
experienced,  energetic  and  imaginative 
man  who  can  step  in  and  direct  our 
present  solid  news  staff.  Please  give 
full  background  in  your  first  letter. 
Box  8117,  Editor  &  Publisher. 


P.M.  AND  SUNDAY  of  40,000  in  Chart 
Area  8,  seeks  applications  from  news¬ 
men  in  Chart  Areas  6,  7,  8.  Positions 
to  be  filled  in  near  future  include  gen¬ 
eral  assignment  reporters  and  rim  men. 
Write  Box  8139,  Editor  &  Publisher. 


RECENT  J-GRADUATES 
Two  young  men  who  show  promise 
to  break  in  on  live-wire  award-winning 
13,000  daily  Chart  Area  2. 

Must  have  car  and  some  camera 
knowledge.  Night  side.  One  to  train 
as  suburban  editor.  Other  on  city  side 
with  good  knowledge  of  sports  for  oc¬ 
casional  swing  shift. 

Starting  $70  plus  liberal  car  ex¬ 
pense  and  usual  benefits. 

Good  opportunity  for  steady  advance¬ 
ment  and  graduation  to  day  side. 

C^nings  occu  about  August  16, 
Write  fully  giving  references  to  Box 
3116,  Editor  and  Publisher. 


REPORTER  who  can  dig  news  and  pro¬ 
duce  fast,  clean  copy.  New  Englander 
preferred.  Must  drive  car.  Oi>portunity 
for  good  man;  no  other  will  last  on 
this  twice-weekly.  Write.  Falmouth  En- 
terprise,  Falmouth.  Massachusetts . 


SMALL  DAILY  with  high  standards 
wants  top  spot  man.  Eager  and  en- 
^usdastic  young  staff  of  J-School 
Grads  needs  some  guidance.  .Some  re¬ 
porting  necessary.  Good  saiary,  string 
ropplement  tc  income.  West’s  most 
beautiful  spot.  College  town.  Send  com¬ 
plete  details.  Box  3131,  Editor  &  Pub¬ 
lisher. 

YOUNG  SPORTS  WRITER  —  Some 
desk  experience  necessary  to  take  over 
sports  department  of  small  award-win¬ 
ning  Noiihern  New  England  6  day 
<letails  first  letter.  Box 
8106,  Editor  &  Publisher. 


hall  reporter  for  quality  Ohio 
I'niiy.  Should  have  at  least  three  yean 
newspaper  experience,  flair  for  ex- 
plainii^  municipal  operations.  Boj 

3204,  Editor  &  Publisher. _ 

OC^YREADER,  experienced :  top  paj 
Sudwest  afternoon  metropolitan;  pen¬ 
sion  and  other  benefits.  Box  3121,  Edi 
tor  &  Publisher. 


editor  MANAGER'  for  live  nei 
weekly  printed  in  our  plant.  Ma 
strong  on  news,  some  knowledge  o 
advertising  and  business.  Good  salar 
Pliw  commission.  Twin  City  News 
Baltimore.  Ohio. 


EDITOR 

Preferably  male,  minimum  5  years  ei 
perience  as  Editor,  Managing  Editoi 
or  Associate  Elditor  of  peri^ical  n 
lated  to  some  field  of  science.  Extei 
sive  knowledge  of  production,  or  hi 
Uught  science  subjects  in  Junior  < 
Senior  High  School  and  has  writte 
publication.  Sta: 
18,000.  Box  3237,  Editor  &  Publishe 
ECPERIENOEU  NEWS  EDITOR  wf 
wU  act  M  Assistant  to  Managing  Ed 

of  handling  local  copy  as  well  as  e 
^rienced  on  wire  desk  where  mai 
duties  will  be.  Require  sharp,  clei 
cut  heads ;  good  layout;  fast  but  a 
^ata  copy  handling.  Job  pays  $10 
Weekly  and  open  in  two  weeks.  Tex 
applicants  considered  first.  Personal  ii 
terview  required.  Air  Mail  comple 
to  Box  3236,  Editor  &  Pu 
lisher.  Replies  confidential. 

PI4ATR  FOR  FEATURES  ?  Have  vaca 
cy  m  aggressive,  4-member  Women 
Department  of  50,000  p.m.,  Sunday  p 
Pci*  Ghart  Area  8.  Should  have  ca 
u^ camera.  Tell  all.  including  sala 
n^s,  first  letter.  Box  3226,  Editor 
Publisher. 


GENERAL  ASSIGNMENT  reporter 
first  rate  Ohio  Daily  in  the  25, 
rtrculation  bracket.  Some  experie 
desirable,  bright  beginner  considei 
Box  3205,  Kditor  &  Publisher. 
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HK1,P  WANTED 


Editoriai 

INTERPRETIVE  REPORTER  and 
news  source  builder  for  top  rated  wwk- 
ly  journal  based  in  Middle  West.  Mini¬ 
mum  3  to  5  years  experience  general 
reporter  Metropolitan  daily,  wire  serv¬ 
ice  or  equivalent.  De^  know-how  help¬ 
ful,  initiative  essential.  Start  $7000  to 
$8500  plus  fringes.  Occasional  travel. 
Box  3221,  Editor  &  Publisher. 

MALE  REPORTEai  for  Great  Lakes 
Daily  in  25,000  class.  Box  3234,  Editor 
&  Publisher. 

NORTHERN  OHIO,  six  day  evening 
paper  wants  a  qualified  person  to  dou¬ 
ble  as  Photographic  editor  and  to  work 
the  slot  on  the  copy  desk.  Box  3206, 
Editor  &  Publisher. 

OPENINGS  for  two  reiJorters  (City 
Hall  and  general)  and  si>orts  copy- 
reader  morning,  daily  and  Sunday, 
Chart  Area  6:  life  and  hospitalization 
insurance,  pension,  five-night,  forty- 
hour  week,  two  weeks  paid  vacation 
after  1  year,  (^ood  working  conditions 
for  nondrinkers.  Box  3245,  Editor  & 
Publisher. 

PUBLICITY  MEN 

Free  lance,  part  time.  Cover  your  own 
CSiart  Area.  State  media  contacts  and 
background.  All  replies  confidential. 
Box  2625,  Editor  &  Publisher. 

SMALL  CALIFORNIA  DAILY,  grow¬ 
ing  area  needs  good  reporter.  $80.00 
to  start.  Opportunity  for  J-School 
Graduate  or  weekly  newsman.  Ability 
and  enthusiasm  more  imiwrtant  than 
experience.  Box  3247,  Editor  &  Pub¬ 
lisher. 

SPORTS  EDITOR  —  For  new  morning 
daily  starting  November.  Knowledge 
of  Spanish  desirable.  State  minimum 
starting  salary.  Send  resume,  clippings 
to  ^n  Juan  STAR,  Box  9174,  San- 
turce,  Puerto  Rico. 

SPORTS  writer  for  local  and  high 
school  coverage.  Chart  Area  2.  Stert 
August  1  or  sooner.  Box  2934,  Editor 
&  Publisher. 

TEN  THOUSAND  DOLLAR  A 
YEAR  SALARY 

To  man  capable  of  writing  features 
and  strong  editorials.  Write  Publisher, 
Sun  Newspapers,  4808  South  25th  St., 
Omaha,  Nebraska. 

TOP  NEWS  ORGANIZA’nON  in 
broadcasting  has  staff  correspondent  job 
in  Carribean  for  man  who  can  meet 
following  qualifications:  Expert  re¬ 
porter,  fluent  Spanish,  around  30  years 
old,  personable,  capable  of  broadcast¬ 
ing,  either  single  or  willing  leave  fam¬ 
ily  long  periods,  capable  handling  or 
willing  learn  silent  16  mm  camera. 
Write  Box  3201.  Editor  &  Publisher. 

TWO  OPENINGS — Sports  _  Editor,  plus 
general  assignment  or  city  beat  re¬ 
porter  needed  by  Nebraska  daily.  Box 
3216,  Editor  and  Publisher. 

WIRE-NEWS  EDITOR,  5-day  5,000 
daily  near  San  Francisco.  Must  be  ef¬ 
ficient  head  writer-copyreader  for  wire 
and  iocal.  Steady  job,  pleasant  staff. 
Good  medical  insurance  plan.  List 

working  references,  salary  expected  in 
letter  to  Managing  Editor,  Daily  Led¬ 
ger,  Antioch,  California.  Job  open 
about  October  1.  Box  3217,  Editor  & 
Publisher. 

Free  Lance 

FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures,  151  W.  48th,  N.Y.C. 

Mechanical 

COMPOSING  ROOM  FOREMAN 
Working  foreman  with  all-around  skills, 
including  makeup,  markup,  linotyi>e  op¬ 
eration  and  some  knowledge  of  job 
shop  printing.  Must  be  a  qualified  ma¬ 
chinist.  Opening  in  4-macbine  shop 
printing  6  weekly  newspapers  plus  job 
printing.  Salary  $140.  weekly.  Write 
Joel  Leuchter,  Hammonton  Printing 
Co.,  18  Sout’i  Second  Street,  Hammon¬ 
ton,  New  Jersey. 

TELETYPES  ETl’ER  perforator  oper¬ 
ators.  $3  per  hour.  Book  work,  open 
shop,  day  shift.  Anzel,  611  Broadway, 
New  York,  N.  Y.  GR  7-8600. 

WANTED:  Competent  foreman  and  ex¬ 
perienced  madiinist  for  daily  newspaper 
in  Texas.  $140  weekly.  Write  Box  3211, 
Editor  &  Publisher. 


HELP  WANTED 

Mechanical 


"TAPECO" 

TELETYPBSETTER  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
Top  pay  for  qualified  operators 

All  areas  .  Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Fla. 

Salesmen 


NEWSPAPER 
EQUIPMENT  SALESMEN 

Ehcperience  in  marketing,  composing 
room  and/or  mail  room  equipment.  Elx- 
cellent  salary,  incentive  plan  compen¬ 
sation  and  company  paid  benefits.  Send 
resume  and  salary  requirements  to 
Mr.  Giza; 

RCA 

Newspaper  Automation  Equipment 
6546  St.  Antoine 
Detroit  2,  Michigan 


INSTRUCTION 

Classified  Advertising 


NOW — it’s  up  to  318  newspapers  that 
have  enrolled  students  in  the  20  lesson 
Howard  Parish  Course  in  Classified 
Advertising ! 

One  big  reason  it's  a  smart  plan  for 
newspapers  .  .  .  their  salespeople  get 
top  notch  training  AT  HOME  and  ON 
THEIR  OWN  "nME.  The  salespeople 
go  for  it,  because  it  helps  them  do  a 
better  job  and  makes  them  worth  more 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolling 
your  Classified  people  in  this  course 
that  gets  more  linage  and  revenue  .  .  . 
now’s  a  good  time  to  quit  being  a 
“putter-offer”  1  Write  or  phone  us  their 
names  ...  or  if  you’d  rather,  we’ll 
send  descriptive  brochure  and  regular 
enrollment  forms.  The  tab  is  just  66 
bucks  apiece,  and  when  your  people 
have  finished  the  course,  if  you  don’t 
feel  ’t  was  one  of  the  best  invest¬ 
ments  of  the  year — let  us  know,  and 
we’ll  send  you  a  bushel  of  fresh  Florida 
or-\r.ges  1 

Do  yourself  a  favor.  Check  this  im¬ 
portant  newspaper  executive’s  aid  to¬ 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 

Services  For  Newspapers  Since  1933 

2900  N.W.  79th  St.,  Miami  47,  Florida 
PLaza  4-5591 


_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotyiie,  Intertype  Instruction 
Free  Information 


_ HELP  WANTED 

1  Promotion — Public  R^ations 


i  SPORTS  PUBLICITY  director,  ne«i 
photography  helpful,  wanted  Septem. 
I  ber  1  by  northeastern  college  of  4004, 
'  State  salary  expected.  Address  B<n 
I  3116,  Editor  &  Publisher. 


PROMOTION  MANAGER  FOR 
OMAHA  WORLD-HERALD 

Man  or  woman  selected  will  replace  our 
present  promotion  manager,  who  hM 
been  promoted  to  classified  advertising 
manager.  Excellent  future  for  man  with 
creative  and  executive  ability.  Will 
work  with  top  management  of  thii 
newspaper.  We  prefer  a  man  with 
newspaper  experience  strong  on  in- 
paper  promotion.  Salary  commensurate 
with  experience  and  ability.  Many  com¬ 
pany  benefits  including  retirement  plan. 
Please  write  in  detail  about  your  per¬ 
sonal  and  business  history  and  when 
you  would  be  able  to  relocate  if  selected 
to  Lyle  A.  Johnson,  Business  Manager, 
Omaha  World-Herald. 


SITUATIONS  WANTED 

Administrative 


ADVER’nSING  DIRECTOR  .  .  .  ready 
to  coordinate  the  beet  assets  of  your 
newspaper  market  and  facility  into  1 
POWER  TOOL  for  activation  of  more 
retail  and  general  linage.  17  yean 
demoiutrated  ahility.  Now  assistant  for 
Advertising  Director  on  Award  Win¬ 
ning  Daily.  Box  3135,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  CONSULTANT  Executive 
who  has  specialized  in  the  tough  as¬ 
signments.  rehabilitated  ailing  paperi, 
proved  ability  to  develop  pulling  power, 
build  staff  morale,  establish  sound  com¬ 
munity  relations.  Will  go  anywhere 
to  meet  challenging  situation  (short 
term  or  otherwise).  Box  3128,  Editor 
&  Publisher. 


GENERAL  MANAGER  available  for 
top  challenge.  Recent  5  year  record  as 
Vice  President  and  General  Manager; 
more  than  doubled  annual  net  profit 
in  3  years,  improved  news  content  to 
top  award-winner  in  state,  increased 
circulation  more  than  30%  to  25,000 
daily.  Good  learn  builder,  tops  in  com¬ 
munity  relations.  Looking  for  tough 
assignment  In  newspaper  property  de¬ 
velopment.  Potential  more  important 
than  location.  Age  40,  family,  excel¬ 
lent  references.  Available  immediately. 
Box  3149,  Editor  &  Publisher. 


MECH.ANICAL  ENGINEER 

June  prraduate  desires  position  as  -A^ 
sistant  Production  Superintendent  with 
Metropolitan  daily  located  in  Ch^ 
Areas  4,  6,  or  9.  Eleven  years  experi¬ 
ence  as  newspaper  printer.  Box  8IS0, 
Biditor  i  Publisher. 


EDITOR  OC  PUBLISHER  for  August  1,  1959 


SITUATIOINSWAIV™ 


western  BtfRN  newspaperman.  a«o 
SI  for  paal  4  yean,  and  preaently, 
tn'giKed  in  public  relaUona  product  de¬ 
velopment,  and  aalea  promotion  for  in¬ 
dustrial  chemical  concern  in  the  eaat, 
leeks  job  a»  Publiaher’a  Assistant  or 
Managing  Editor,  growing  medium 
Bie  daily  in  the  Southwest  or  West. 
Can  show  earnings  i>ast  4  years  in 
exceu  of  $20,000  annually.  Best  of 
references.  Ehcperienced  in  all  phases 
newt  and  mechanical  production,  ad¬ 
vertising  and  promotional  work.  Has 
written  articles  for  trade,  national  and 
region^  publications.  Journalism  and 
sociology  major  in  college.  Would  con- 
sidv  smaller  daily  or  semi-weekly  in 
expanding  area  with  prospects  of 
earned  part  ownership.  Box  3140,  Edi¬ 
tor  A  ^blisher  _ 


ADMINISTRATIVE 
Advertising  Director  —  Presently  em¬ 
ployed  as  assistant  Advertising  Di¬ 
rector  on  large  metropolitan  daily  and 
Sunday.  12  years  experience  of  classi¬ 
fied.  national  and  retail  sales  and  pro¬ 
motion.  College  graduate.  Family  man, 
S8  years  of  age.  Proven  executive 
ability  in  administration,  sales,  pro¬ 
motions,  presentation-s,  marketing  and 
training.  Top  references  available.  Box 
3219,  Editor  &  Publisher. 


i  COST  CUTTING-VOLUME  RAISING 
'  weekly  yaiblisher-manager  with  13  years 
experience.  Strong  on  saving  in  the 
mechanical  end.  Knows  Advertising, 
writing,  photo,  circulation,  back  shop, 
printing,  pricing.  Young,  references, 
family  in  west.  Chart  Area  6  position . 
Box  3242,  Editor  A  Publisher. 

OFFICE  MANAGER,  thoroughly  expe¬ 
rienced  in  all  phases  of  Business  Of¬ 
fice.  Machine  accounting  system. 
Young,  married,  degree.  Box  3219,  ^i- 
tor  A  Publisher. _ 

SOUTH  ONLY 

Newspaper  executive,  32.  seeks  in¬ 
creased  responsibility,  broader  oppor- 
tunity.  Knowledge  all  dei>artments. 
■Specialize  in  editorial,  production,  la¬ 
bor  negotiations.  Cdpable  editorial 
wnter,  columnist.  Family  man,  college 
grad,  top  references.  Now  employed 
““Ihcrn  daily  at  $9,400.  Box 
3—4,  Editor  &  Publisher. 

Artists  -  Cartoonists 

editorial.  Sixirts,  and  Illustration 
cartoonist.  Staff  position  desired.  Sam¬ 
ples  sent  on  request.  Box  3209,  Editor 
a  Publisher. 

_ Circulation _ 

CARRIER  TO  CIRCULATION  MAN- 
Property  268,000  class  sold.  Ab- 
•orbed  by  purchasing  paper.  Resigned ; 
a*S  ®fcor.  Not  happy  in  other 

nelds.  29  years'  experience :  began  at 
r  Coat  conscious.  Aware 

01  desires  of  management  and  field  per- 
Problegna.  "Little  Merchant 
rlM  speci^ist.  Desires  opportunity  on 
or  large  size  paper.  Now  rcp- 
I^Wng  international  firm.  Enjoying 
.  •f'i.  d®*rth.  Resume  and  references 

*iXr  *■  *  Pu**- 

AVAILABLE:  29  year  old  circulation 
experienced  on  both  small 
m  papers,  now  serving 

daily.  Aggressive  with 
«aracteri8tics.  assiduous  en- 
Areas  10.  11.  12. 
i  climatic  asthma 

fot^tion.  Will  consider  second  spot  on 

ig  rteS:  "VS-  Bo,  31... 

Handle  any 
1  ^nntry  post.  Small  pa- 

P«  or  large.  ABC  gains  of  20,  30  and 
and  executive.  Per- 

ctrculation  manag- 

50,000  morning,  evening,  and 
niake  a  change  to 
ciiv  m  manager  15.000  to  40,000 
r^Familiar  with  A.B.C.  Carrier 
Wj^ions,  motor  routes,  office  pro- 
pbX!'  «  ^rears  experience  in  ail 

Box  S214  “I**’  references. 

Editor  A  Puhlishe- _ 

DO  CIRCULATION  PROMO- 
OmbtL  ,  organizational  work. 

High  Pressure.  Solid 
‘^bliSi^r  basts.  Box  8229,  Editor 


SITUATIONS  WANTED 


Circulation 


CIRCULATION  MAN.  Experienced  as 
District  Manager  for  2  dailies — one 
100,000  other  300,000  and  as  Circula¬ 
tion  Manager  for  a  chain  of  weeklies, 
20,000.  Proven  ability,  top  references. 
Thoroughly  familiar  with  A.B.C.  and 
Little  Merchant  program.  Married — 2 
children.  Box  3238,  Editor  A  Publisher. 

NEED  AN  ASSISTANT  CIRCULATOR  ? 
Age  31 — 16  years  circulation  back¬ 
ground  in  every  phase.  And  use  them 
^1  to  build  circulation.  An  aggressive, 
efficient  leader  and  producer.  A  success¬ 
ful  record  with  exceptional  results  in 
country  and  suburban  areas.  Box  3220, 
Editor  and  Publisher. 

_ Classified  Advertising _ 

ClkASSIFIED  MANAGER  ASSISTANT 
or  classified  display.  Competitive  mar- 
ket.  Box  3146,  Editor  A  Publisher. 
CLASSIFIED  MANAGER  —  11  years 
experience,  Classified  and  Classified  Dis¬ 
play,  best  references.  Box  3136,  Editor 

A  Publisher. _ 

YOUNG  CLASSIFIED  MANAGER 
with  top-drawer  qualifications  now 
ready  for  final  move  to  position  with 
sound  future.  8  years  managerial  ex]>e- 
rience,  comyietitive  and  combination. 
College  graduate,  married.  Outstanding 
professional  and  civic  records.  Box 
3232,  Editor  A  Publisher. 


Correspondents 

WRITER,  12  years  experience,  will 
cover  California-West.  Politics,  enter¬ 
tainment.  business,  etc.  Available  for 
1960  convention  coverage.  Box  3012, 
Editor  A  Publisher. 

_ Display  Advertising _ 

AGGRESSIVE  married  man,  age  26, 
draft  free,  6  years  experience,  wants 
position  with  future.  Chart  Areas  6. 
2,  3.  Box  3133,  Editor  A  Publisher. 

DIRECTOR-MANAGER,  national  and 
retail  exiierience.  Stei)-Up.  Organiza¬ 
tional  ability.  Promotion  minded. 
Proven  ability.  Best  of  references. 
Write  Box  3110,  Editor  A  Publisher. 

EXPERIENCED  Space  Salesman  desir¬ 
ing  to  move  up — seeks  position  as  Ad¬ 
vertising  Manager/Assistant  Manager 
with  ABC  daily  to  25,000  in  desirable 
community.  Family  man,  age  34.  11 
years  newspaper  and  general  adver¬ 
tising  experience  including  display, 
classified,  promotion,  art  and  writing. 
Able  to  direct  and  work  with  staff. 
Prefer  Chart  Areas  1,  2,  6.  Available 
for  late  August  interview.  Please  send 
detailed  information  about  position  in¬ 
cluding  remuneration  plus  recent  copies 
of  publication  to  Box  3239,  Editor  A 
Publisher. 

20  YEARS  EXPERIENCE  newspaiier 
national  advertising  background.  In¬ 
cludes  demonstrated  sales  ability,  sales 
management  and  training,  promotion, 
creation  of  effective  sales  tools,  write 
presentations,  administrative  and  or¬ 
ganizational  ability,  market  and  mar¬ 
keting  research.  Good  knowledge  of  all 
advertising  media.  For  further  back¬ 
ground  and  personal  history,  please 
write  Box  3227,  Editor  A  Publisher. 

_ Editorial _ 

11  YEARS'  SOLID  DESiK  experience 
on  seine  large  city  dtdiy;  slot;  teirUe 
pressure  commonplace ;  may  consider 
change  if  offer  attractive;  top  profes¬ 
sional  and  academic  references.  Box 
2908,  Editor  and  Publisher. _ 

REPORTER,  B.A,  Columbia  Univer¬ 
sity,  M.A.  in  Journalism,  25,  military 
service  completed,  seeks  job  with  fu¬ 
ture  in  Chart  Areas  1,  2,  3.  Hard 
worker.  Box  2917,  Editor  and  Pub¬ 
lisher. 

♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
personnel  coest-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADUNE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York.  OXford  7-6728 

VET.  J-GRAD,  MARRIED.  27  wanta 
reporting  job  daily  paper;  will  locate; 
owns  etu-,  ezunera ;  write  Eiox  2909,  Edi¬ 
tor  A  Publisher, 
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SITUATIONS  WANTED 


Editorial 


BEGINNER  seeks  position,  preferably 
reporting,  on  daily  or  we^y  in  New 
York  Metropolitan  area.  Presently 
working  on  ^glisb  MA  Thesis.  Single, 
24,  car ;  edited  award  winning  Army 
paiier.  Available  immediately.  Box 
3038,  Editor  A  Publisher. _ 

CAPABLE  newsman,  six  years  daily 
experience  all  phases,  features,  ex¬ 
cellent  references.  Box  3008,  Editor  A 

PubJiaher, _ 

SPORTS  EDITOR — Many  years  on  one 
paper.  Covered  everything  from  high 
school  to  college  and  major  professional 
sports.  President  of  State  Association. 
Award  winner.  Top  references.  Seeks 
minimum  $125  in  Chart  Area  6,  7  or  8. 
Contact  Bill  McKee,  BIRCH  PERSON¬ 
NEL  SERVICE.  INC..  67  E.  Madison 

St.,  Chicago  3,  111.  CE  6-5670. _ 

COMPETENT  WOMAN  REPORTER 
seeks  newswriting  job.  Prefer  news¬ 
paper,  will  consider  college  news  bu¬ 
reau  or  company  publication.  B.S.  Nine 
years  exjierience,  weekly,  daily,  busi¬ 
ness  press,  general,  features,  women's, 
fashion  camera.  Prefer  Midwest,  go 
anywhere.  Box  3036,  Editor  and  Pub- 

lisher, _ 

VETERAN  newsman  available  Augruat 
15.  Eighteen  years  on  news,  sports 
tide.  Sreks  spot  Chart  Area  1  or  2. 

Box  3005,  Eiditor  A  Publisher. _ 

AGGRESSIVE  INDUSTRIAL  EDI'TOR 
and  Public  Relations  assistant  desires 
challenging  ^itorial  or  Public  Rela¬ 
tions  post  with  Industry.  Trade  Associ¬ 
ation,  or  Institution.  31,  8  years  experi¬ 
ence.  Prefer  Midwest  but  will  relocate 
anywhere.  Box  3129,  Editor  A  Pub- 

lisher. _ 

COPY  EDITOR.  42,  with  17  years  ex¬ 
perience  as  city  editor,  news  editor  ot 
metropolitan  dailies.  Accustomed  to 
multiple  edition  operation.  Fast,  me¬ 
ticulous,  calm  under  pressures.  Re¬ 
porter’s  background.  Best  references. 
Presently  employed.  Prefer  Chart  areas 
4.  5.  9.  Box  3122.  Editor  A  Publisher. 

TOPFLIGHT  REPORTERS- Seek  posi¬ 
tions  in  Chart  Areas  9,  10,  11  and  12. 
One  youig  man.  ten  years  metropoli¬ 
tan  renorting.  feature  and  desk  experi¬ 
ence.  Major  factor  in  cracking  biggest 
Midwest  story  of  the  decade.  Seeks  city 
editor  position  on  medium-sized  paper. 
Young  woman,  seven  years  experience. 
MA  degree.  Fine  on  cute  features, 
penetrating  series  on  education,  etc., 
unusual  feature  pictures.  Contact:  Bill 
McK:e.  BIRCH  PERSONNEL  SERV¬ 
ICE,  INC..  67  E.  Madison  St.,  Chicago 
3,  III.  CE-6-5670. _ 

EXPERIENCED  NEWSMAN,  on  the 
loose  in  Europe,  seeks  part-time  assign¬ 
ment  as  stringer  or  correspondent.  De-  \ 
pendable.  Box  3114,  Editor  A  Pub¬ 
lisher^ _ ' 

J  GRAD,  26.  worked  way  through  [ 
school  as  editor  for  metropolitan,  paid-  , 
circulation  weeklies,  seeks  job  with 
daily  anywhere  at  all.  Best  references. 
Box  3102.  Editor  A  Publisher. _ 

NEWSCASTER.  25,  BSJ,  vet:  photog-  I 
raphy,  radio  and  newspaper  experl-  ! 
ence.  Wanta  news  job  on  radio  or  TV  | 
station  strong  on  local  news.  Refer-  j 
ences.  Box  3113,  Editor  A  Publisher. 

NinVSWOMAN.  BA.  Tops  in  news, 
depth  reporting,  features.  Fast  accu¬ 
rate.  experience.  Past  state  ed.  Good 
regional  rover.  Use  camera.  Capable 
desk,  editorship  responsibilities.  Box 
:  3108,  Editor  A  Publisher. _ 

SPORTS  EDITOR.  14.000  p.m.,  8  years 
experience,  desires  change.  Prefer 
Chart  Area  1  or  2  (near  New  York 
City)  but  will  move  anywhere  for  the 
right  job.  Box  3132,  Editor  and  Pub¬ 
lisher^ _ 

TOP  FEATURE  WRITER,  specialist  in 
the  human  touch.  Twenty  years  expe¬ 
rience  large  metropolitan  dailies,  all 
phases.  Can  develop  following  for  your 
.  paper.  Best  references.  Family  man. 
Seek  poet  10,000  to  30,000  daily.  Com¬ 
munity  of  utmost  importance.  Box  3103. 
Editor  A  Publisher. _ 

YOUNG  MAN.  B.J..  seeks  news  spot 
with  weekly  or  small  daily  strong  on 
■  local  coverage.  Some  experience  (4- 
I  6.000  daily)  and  a  lot  of  desire.  Prefer 
Midwest  or  Northern  California  but 
glad  to  go  anywhere  to  a  good  paper. 
Box  3111,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


SUCIETYEDITOR  wants  job  in  Chart 
Areas  8,  9  or  lu.  5  years  experience. 
Available  now.  Box  3112,  Editor  A 

Publistier. _ 

STOCK  MARKET  WRITER  available. 
Ten  years  experience  writing  weekly 
column.  Background  five  years  as  in¬ 
vestment  counsellor  and  four  years  as 
stockbroker.  Box  3101,  Editor  A  Pub¬ 
lisher _ 

CITY  EDITOR  in  third  largest  city  in 
U.  S.  seeks  Managing  Editors  spot  on 
good,  small  daily  in  Pacific  North¬ 
west,  Alaska,  Box  3210,  Editor  A  Pub¬ 
lisher _ , _ 

COLLEGE  GRAD,  intensely  interested 
in  writing  seeks  opportunity  in  reimrt- 
ing-editorial  writing,  small  newspaper 
weekly  or  daily.  Experienced  weekly. 
Starting  salary  secondary.  Go  any- 
where.  Box  3246,  Editor  A  Publisher. 

EXBCU'nVE  EDITOR.  News  and  Wire 
Editor.  Eknployed.  Steady,  sober.  Seek 
dry  region  or  altitude  for  mild  sinus. 
Box  3230,  Eiditor  A  Publisher. _ 

EXPERIENCED  NEWSMAN  on  Mid¬ 
west  metropolitan  daily  seeks  reloca¬ 
tion  in  Chart  Areas  1,  2  or  3.  Experi¬ 
enced  on  beat,  rewrite,  rim.  simrts. 
Can  handle  Graphic  and  Rollie.  Box 
3212,  Ekiivor  and  Publisher. _ 

FEM.\LE,  38.  Can  do:  woman's  page, 
society,  features,  news.  Go  anywhere. 
Write  Box  3243,  Eiditor  A  Publisher. 

LONDON-BASED  U.  S.  NEWSMAN, 
13  years  experience  Asia,  Middle  Eiast, 
Europe,  now  touring  U.  S..  wants  more 
strings.  Box  3235,  Eiditor  A  Publi.sher. 

MAJOR  FAR  WE.ST  OR  COAST 
daily's  present  financial  editor  may  be 
retiring  near  future.  Consider  this  re¬ 
placement:  financial  iwges.  annual  in¬ 
dustrial  edition,  corporation  head  in¬ 
terviews.  annual  meetings.  Experi¬ 
enced  all  newsroom  o|>erations  but  de¬ 
sire  remain  in  financial  area  on  gen¬ 
eral  assignment  lead  stories  relate*! 
business,  industry.  In  $10,000  annual 
bracket  plus  bonuses  on  revenue  spe¬ 
cials  for  10  years.  Have  in  mind  change 
to  major  single  paper  or  bureau  for 
several  chain  dailies  seeking  special¬ 
ized  financial  coverage.  Have  built  own 
substantial  diversified  portfolio;  could 
counsel  publisher  and  associates  on  in- 
vestmen*  programs.  Box  3240.  Editor 
A  Publisher. 


VETTERAN  NEWSMAN,  2-5  years  exi>e- 
rienre.  6  metropolitan,  seeks  position 
as  managing  editor  or  buy  in  small 
paper.  Camera,  darkroom.  Capable, 
willing  to  work  hard.  Top  referenc*»s. 

I  Married.  3  children.  Write  Box  3223, 
Editor  A  Publisher. 

WHAT’S  WRONG  WITH  THE  MID- 
I  WEST?  Capable  news  woman,  offered 
1  good  Eastern  jobs,  but  from  Midwest 
I  and  wants  to  stay  there!  Seven  years 
on  ditilif-s  and  staff  top  metropolitan 
radio  news  department :  A.B.  degree. 

I  What  are  opportunities  7  Box  3218,  Edi¬ 
tor  A  Publisher. 

!  Mechanical 

I  MECHANICAL  SUPERINTENDENT  - 
VERY  RARELY  a  man  with  an  out¬ 
standing  record  and  unqualified  r<H:om- 
mendations  becomes  available.  If  you 
are_  interested  in  exploring  every  po«- 
sibility  for  cost  reduction  and  improv¬ 
ing  co-ordination  betw<>en  departments, 
please  send  for  complete  resume  to  Box 
3213,  Editor  A  Publisher. 

_ Photo  Engravers _ 

ALL-ROL'ND  PHOTO-ENGRAVEHl,  11 
years  experience,  color  included,  de¬ 
sires  i>ermanent  employment.  Available 
immediately.  Grady  Bynum.  3117  Hen¬ 
drix.  Cdlumbus,  Cieorgia. 

Promotion — Public  Relations 

TOP  COPY,  LAYOITT— 6  years  dailies 
to  300,000;  public  relations  director 
$560,000  united  fund.  News,  ads. 
scripts,  house  organs.  Contact  media. 
Supervise  staff.  Develop  complete  pro¬ 
gram.  Also  some  experience  ci^it 
union  promotion.  Am  29,  earn  $8,000, 
have  3  kids.  Am  after  career  poeition. 
Box  3015,  Editor  A  Publisher. 

TOP  WRITEIR-EJDITOR :  wires,  news- 
pai>er8;  corporate-industrial  publicity ; 
38.  Box  3244,  Editor  A  Publisher. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Thousands  of  words  have  been  theless,  some  of  his  comments 
written  about  the  New  York  are  of  interest: 

Herald  Tribune,  its  ownership,  “Already  evident  is  the  sub¬ 
management,  chances  for  sue-  stitution  of  deliberate  pace  for 
cess  or  lack  of  them.  And  many  frenzied  chop  and  change.  The 


THE  FOURTH  ESTATE 


more  thousands  will  be  written. 
The  latest  “study”  of  the  Her- 


business  end  of  the  paper  is  now 
handled  by  a  committee  of  Trib 


aid  Tribune  appears  in  Harper's  executives  and  Whitney  associ- 


Magazine  this  week  and  is  writ¬ 


working  through 


ten  by  Joseph  Kraft.  The  news-  agency  of  Howard  Brundage,  a 
paper  is  not  touting  the  article  thirty-five-year-old  banker  and 
about  itself,  nor  commenting  on  businessman  with  the  calm  of 
it.  a  septuagenarian.  ‘Most  of  all,’ 

Most  of  the  historical  picture  Brundage  says  of  his  outlook, 
has  appeared  in  the  columns  of  ‘I’m  trying  to  relax  everybody 
E&P.  Some  of  Mr.  Kraft’s  con-  around  here.’ 
elusions  therefrom  are  interest-  “Like  show-biz,  running  a 
ing  as  are  his  forecasts  for  the  newspaper  makes  everyone  an 
future.  expert,  and  ideas  for  changing 

It  is  a  readable  piece  but  we  the  Trib  pour  in.  More  columns 
can’t  agree  with  the  author’s  and  fewer  columns;  toning  up 


"Make  them  take  my  picture!" 


opening  hint  that  there  is  some  the  paper  and  toning  it  down;  gji^or,  and  a  new  city  editor, 
doubt  alwut  the  immediate  sur-  shorter  news  items  and  more  Richard  West,  has  been  pro- 
yival  of  the  Herald 'Tribune  even  serials;  emphasizing  promotion  from  the  desk. 


though  he  adds  that  ‘‘what  has  and  trying  to  develop  a  news-  4.  n  r*  •  i,  u 

been  a  sad,  sad  story  may  yet  boy  delivery  system;  ‘going  “Not  even  George  Cornish  be¬ 
have  a  happy  ending.”  - »  - lieves  that  recapturing  the  qual- 


itor,  and  a  new  city  editor.  Yes.  A  liberal  Republican  long 
chard  West,  has  been  pro-  friendly  to  the  Reids,  he  had  in 
jted  up  from  the  desk.  addition  a  family  connection 

“Not  even  George  Coimish  be-  with  the  paper  through  his 


afternoon’  or  competing  more 


grandfather  John  Hay  who  had 
acted  as  editor  in  the  1880s.  His 


i  i  j  iiL  r  XT.  n,  ities  of  bvffone  davs  will  be  acted  as  editor  in  the  188Us.  His 

e  1  e  or  death  of  the  Trib  directly  with  the  Times  m  cov-  fg  ggg  fj^g  through  own  philanthropic  interest  has 

will  say  something  about  the  erage  or  the  Wall  Street  Jour-  B^g^^hanges  are  ahead  and  been  in  the  direction  of  mass 

su^ival  possibilities  of  quality  nal  in  breyity-these  are  only  a  ^^gthg^  they  ca^  work-indeed  education,  and  he  was  a  stock- 

and  sensitivity  in  a  field  stained  few  of  the  suggestions.  ‘I’ve  ^  Tan  work  Sr  holder  in  the  defunct  paper 

by  raucous  cheapening  of  stand-  never  heard  so  manv  experts  ^  L  f  ^  „  ?  PM  ” 

ards,  ne  wrote.  come  up  with  so  many  diametric-  ...  ,  ,  **• 


rds,  he  wrote.  come  up  with  so  many  diametric- 

The  new  o^vner,  John  Hay  ally  opposed  recommendations,’ 


H  not  everything,  depends  on 


M  hitney,  is  not  acting  like  a  one  Whitney  executive  asserts.  .  ^  ^  m  ^  quently  tells  about  himself  un¬ 
man  who  will  settle  for  anything  In  keeping  with  the  relaxation  ot^rwise  would  De  a  ^jg^ijnes  an  interest  in  public 

but  success.  He  certainly  didn’t  principle  though,  the  Whitney  uenmarK.  enlightenment.  Captured  by  the 

buy  the  paper  to  kill  it.  Sur-  people,  before  making  sweeping  “He  pauses  when  asked  why  Germans  in  World  War  II,  he 
vival  cannot  be  a  question  in  changes,  are  studying  the  Trib's  be  bought  the  Trib — and  with  took  the  chance  and  escaped, 

his  mind  for  the  immediate  fu-  market  (through  a  public-opin-  reason.  His  financial  advisers  but  discovered,  in  the  process, 

ture.  ion  polling  service)  and  its  basic  had  emphasized  the  risks  of  pur-  that  many  of  his  fellow-prison- 

Robert  M.  White  would  not  operation  (through  a  manage-  chase.  He  himself,  after  his  first  ers  were  unwilling  to  make  the 


have  undertaken  the  job  as  ment  consultant  firm). 


term  in  London,  appears  to  have  gamble. 


president  and  editor  of  the  Her-  ‘‘At  this  writing  the  top  edi-  no  ambition  for  elective,  or  even  “  ‘Jock,’  one  of  his  associates  I 
aid  Tribune  only  to  sit  in  at  torial  post  is  open,  and  direc-  appointive,  office.  To  be  sure,  says,  ‘realized  that  the  Gls 

a  first  class  funeral.  tion  is  vested  in  the  hands  of  Brown  Reid  did  an  effective  sell-  didn’t  have  the  glimmer  of  an 

It  is  safe  to  assume  that  Mr.  an  executive  editor,  George  ing  job,  but  what  seems  to  have  idea  why  they  were  fighting. 

Whitney  has  committed  himself  Cornish,  who  was  managing  clinched  the  deal  is  that  Whit-  He  was  appalled,  absolutely  ap- 

to  a  long-range  program.  Mr.  editor  in  the  halcyon  days  of  ney,  while  finding  no  satisfac-  palled.  He’s  been  trying  to  do 

White  could  agree  to  nothing  the  1940s.  So  far,  Cornish  has  tory  reasons  for  saying  No,  saw  something  about  that  ever 

less.  Talk  of  survival  with  a  bent  his  main  effort  toward  un-  lots  of  circumstances  spelling  since.” 

question  mark,  therefore,  is  pre-  doing  the  wrongs  of  the  past. 

coverage  has  been  ex-  H 

Mr,  Whitney  is  going  to  see  panded.  Headlines  are  more 
that  the  paper^  survives  for  a  modest  in  size;  more  civilized 

reasonable  period.  Mr.  White  in  tone.  De-emphasis  on  spot  x  «  v  k.  T  v  ^  x  k. 

and  his  staff  are  going  to  do  news  has  yielded  a  crop  of  orlgi-  A  ¥  ¥  T  A  T  I 

their  best  to  see  that  the  paper  nal  stories,  including  a  recent 
becomes  a  circulation,  advertis-  piece  on  poor  direction  mark- 

ing,  editorial  and  financial  sue-  ings  on  the  New  York  State  ■ 


a  first  class  funeral. 


cess  within  that  period. 


Thruway,  and  a  penetrating  ar- 


We  think  there  is  every  chance  tide  by  Robert  Donovan  on  the 
for  their  success.  There  is  room  growth  of  ill-feeling  between 


in  New  York  for  two  standard-  President  Eisenhower  and  Chief 
sized  morning  newspapers.  Justice  Warren.  An  editorial 

*  •  •  page  column  has  been  developed 

Author  Kraft’s  report  of  the  as  a  showcase  for  good  writing 
ture  and  “The  Risks  Ahead”  on  any  subject.  The  Broadway 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
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future  and  “The  Risks  Ahead” 


might  have  been  phrased  some-  note  has  all  but  disappeared — 
what  differently  if  the  news  a  fact  reflected  in  the  dropping 
about  Bob  White’s  appointment  of  Tex  McCrary  as  Trib  public- 
(E&P,  July  18)  had  been  in  time  relations  man.  Stanley  Wood- 
for  Harper’s  deadline.  Never-  ward  has  come  back  as  sports 
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Knoxville  Means  Busines 


New  Buildings — 
and  Buying  Incomes — 
are  Going  Up!  . 


Since  the  value  of  residential  and  commercial 
building  permits  in  Knoxville  for  the  first  5 
months  of  1959  are  up  40^  ^  over  those  of 
the  same  period  in  1958,  it’s  little  wonder 
that  the  buying  power  of  the  area  is  up 
too.  Effective  buying  income  in  the 
big  42-county  Knoxville  market  went 
up  to  over  $1  ^  •>  billion  in  1958  .  .  . 

$57  million  more  than  1957*. 

The  Knoxville  newspapers  offer 
you  extensive  coverage  of  this  high  / 

income  market  .  .  .  at  a  neie  low  ^ 

milline  rate  of  onlif  $2.68  for  the  A 

two-paper  bnp.  171,207  circulation  4^ 

plus  aggres.sive  merchandising  support 
can  produce  RESULTS  for  you. 


Over  $14  million  worth  of  new  homes  were 
completed  in  Knox  county  (Knoxville)  during 
1958.  64  new  subdivisions  containing  1,016 
new  lots  opened  in  Knox  county  during  1958. 
Five  new  shopping  centers  ore  planned  or 
being  built  now: 

Norwood  Plaza . $4  million 

Northside  Center . $2  million 

Western  Plozo . $3  million 

Forrogut  Shopping  Center . $200,000 

Maryville  Shopping  Center . $1 '/j  million 

Some  of  the  many  major  construction  projects 
planned  or  being  built  now  in  the  Knoxville 


Notional  Laboratories  reactor  plant 

(Oak  Ridge) . $30  million 

Southern  Bell  Telephone  Toll 

Building . $4  million 

New  Civic  Auditorium . $4  million 

2 -New  uptown  Motels . $1,650,000 

New  apartment  building . $1,750,000 

University  of  Tenn.  Expansion . $5  million 

U.  T.  Hospital  Expansion . $812,000 

St.  Mary's  Hospital  Expansion . $  million 

Ft.  Sanders  Hospital  Expansion.  ...  $3  million 

Baptist  Hospital  Expansion . $407,000 

Eastern  State  Hospital . $2  million 

East.  Tenn.  Natural  Gas  Co . $1  '/z  million 

Alcoa  Aluminum  Co.  Expansion.  .  .  .$500,000 
Southeastern  Greyhound  Terminal.  .$500,000 
International  Business  Machines.  . .  .$325,000 
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DENVER  ....  Rocky  Mountain  Nowi  EVANSVIUE . 
BIRMINGHAM . Posl-Horoid  HOUSTON.  . 
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